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A Study of fashion design using pleated lines

Lecture, Dept. of Fashion Design, Kookmin Univ. Kyung-Ae Min
H. Professor, Dept. of Fashion Design, Kookmin Univ. Young-Ok Won

Unlike other modeling art, the aspect of dress and its ornaments as decoration exists as the direct
medium of human expression and an ideal for self - expression.

In this study, I chose pleating skill to elevate value added clothes, and creating more artistic dress
and its ornaments by suggesting possibility and developing new design is the purpose of the study.
Also, 1 studied the concept of line, dynamic beauty through related books, and analyzed the real
examples of modern dress and ornaments design, I focused my work on the expression of modeling
and dynamic feeling of pleats using a motive of line construction.

The conclusion of this study is as follows :

Firstly, I could confirm that various shapes of pleats are used in modern dress and ormaments, but
most of them are the adaptation of shapes shown in the history of dress and ornaments.

Secondly, pleats have dynamic feeling in flat and three dimension space, and can be used as a
characteristic decoration skill because of their unique modeling aspects.

Thirdly, I could enhance the dynamic feeling of pleats through the gradation effect by dyeing.

Fourthly, crossing lines and line - construction by density and divisibility become a motive which can
effectively express the modeling aspects of pleats.

The production of work was focused on the various expression of decoration pleats and their
modeling character.

As the result says. cubic space and dynamics given by pleated lines and create various image and

silhouette, and be expressed unlimitedly with artistic instinct because of its free liquidity.
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A Study concern to Fashion illustration of Erté

dept. of Clothing and Textiles, Kyungpook National University. jung sook kwon

The purpose of this study is to investigate the characteristic and the value of the fashion illustration
through the analysis on it, which was worked by Erté who was popularized in.

Erté, as one of the leading fashion illustrators in 20th century, is a fashion illustrator who continued
to create the style he pursued, abstract and new sensuous beauty on the basis of his higher imagination.
Also he designed the new variation of expression way, always keeping in the mind of fashion trend.

The results of analysis of the Erté’s works were as follows.

In his Works, He reflected an original aesthetic sense in material, in propotion of body, in
construction, in expression of sense. His Illustrations follow the change of style and mode under the
influence of the trend of art. Modem drawings like Art deco, Cubisme, Fauvism etc. gave externally
the influence of enlargement and technique of theme and furnish internally the way to construct the
possibility of independent art.

Key words : fashion illustration, erté, artdeco.
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A Study on 19th Century French Costume in the Film,

“Moulin Rouge”

Dep. of Graduated Fashion Design, Kookmin Univ. Yoonsun Lee
Dep. of Fashion Design, Kookmin Univ., Professor SunKyung Park

Nothing is as good as a costume when it comes to represent distinctive characteristics of an era,
which includes cultures, customs, and even ideologies of a specific society. Likewise, a costume in a
movie represents information about the characters and it also expresses each character’s characteristics.
Furthermore, a costume makes it easier to understand special features of time, space, and culture by
expressing phenomena and cultures of a society as a setting in the movie. The purpose of this research
paper is to understand late-19th century French costumes in a society and in a culture, by studying the
costumes in the movie, “Moulin Rouge”, which uses Mon Marte in 1898 as a setting.

This research paper is organized as the following. Firstly before examining costumes, to help
understanding elements of conditions and characteristics of that time this paper will begin with the
characteristics and contents of the movie by examining historical, societal, cultural, and fashionable
features of the 19th century, the setting of “Moulin Rouge”. Secondly, to analyze cinema costumes, five
phenomena in the societal background are grouped as materialism, hedonism, nihilism, aestheticism, and
Bohemianism and inner characteristics are examined by looking at the expressing techniques shown in
the costumes. Lastly, outer characteristics are analyzed as colors, figures, and materials through the
expressing techniques which reflects the characteristics of the characters who represents various social
classes.

The results gained from analyzing inner and outer characteristics are the following: First of all, late
19th century’s social phenomena appear to have two very opposite forms throughout social strata and
ideologies as a result of analyzing inner characteristics. Secondly, when analyzing outer characteristics,
each character’s characteristics reflect largely duplicated social phenomena in the movie. These
characteristics are also expressed through different elements of colors, figures, and materials.

In conclusion, the duplication of the late-19th century French society is expressed through the

expressing technique and characteristics of the characters in the movie, which include distinct features
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of the social phenomena. However, there is a limit in accuracy to categorize the costumes in the movie
as a costume of all classes in late-19th century because the costumes only represented certain classes
and a new viewpoint of designers with historical evidences was added in the background of the movie.

It is meaningful in a plural dimension in understanding French costumes because this paper could be
preceding data of research since it dealt with academically untouched material, limited class’s costumes,

in studying the late-19th century French costumes and it also approached to analyze Bohemian

costumes.
- < > -
> >
< >
< >
< ok
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A Study on the Last 19C Costume Expressed in <Dracula>
- Focused on <Bram Stoker’s Dracula> Directed by Francis Ford Coppola -

Bucheon college, Seoul-Information polytechnic college, Yong-In Songdam college. Eun-Soon Park
The Graduate School of Kookmin University Jae-Jung Lee

Costume displayed in a movie suggests personalities, internal psychology, values and attitudes of the
characters and plays an important role of heightening the visual effect in the aesthetic aspect, as a very
significant component to determine theme, plot and image of the movie.

The study focused on the last 19C costume expressed in <Dracula>, analyze the costume which was
represented realistically based on the historical investigation and then study on the historical costume
expressed in the movie with visual effect.

To sum up, the features of costumes in the movie, <Bram Stocker’s Dracula> are as follows;

For the historical investigation of costumes in <Bram Stocker’s Dracula>, it reflected agitated
fin-de-siecle social conditions of Europe in the end of the nineteenth century, the historical background.
The men’s costumes was represented in the realistic historical aspect of costume, while the women’s
dress showed typical Bustle Style proved by historical investigation in the end of the 19C and
combined silhouettes of Bustle and Hourglass Style interpreted as creative designs of the designers,
contributed to not only enhancement of aesthetic value but also accomplishment of the movie by

showing costume.

key word : The last 19C, Bustle Style, Hourglass Style
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A Study on Fashion Marketing Strategic in Avatar

Chun Buk Provincial College of Science & Technology, Lecturer Su-Mi Yoo
The Graduate of Techno Design, KookMin Univ., Professor Jea-Jung Lee

This thesis is about the marketing strategy using the avatar in the Cyber Character fashion market.
The avatar is a cyber character substituted the user in the cyber space. In the beginning, business
enterprises had an intention to increase the regular customer and advertising revenue of their site as
using the avatar. But differently their intention, the Avatar, as the speciality of visual image, produce
results that promote selling, accessories.

It comes to be predicted with the fact that the portion of Cyber Social life will increase more. It
establishes a system marketing strategy in Avatar Fashion Market.

It is steady with application of that strategy and successful Avatar it proposes the construction of
market.

From market segmentation strategy it shares with the economic benefit style, convenience style,
passively style, the internet depending style and the internet transactions refusal style.

Conclusion, 1. It invades a target market. 2, Differentiation business model positioning constructs. 3,

It is consider a matter in product, price, circulation and the promotion development strategics.

Key word ; Avatar, Fashion, Marketing Strategic



