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A Study on Expression of René Gruau's
Fashion Illustration

Dept. of Clothing & Textile, of Kyungpook National University Park, Sang-Hee
Dept. of Clothing & Textile, Associate professor of Kyungpook National University Yoo, Young-Sun

The purpose of this study is to investigate the characteristic and the value of the fashion illustration
through the analysis on it, which was worked by René Gruau who was popularized in.

René Gruau, as one of the leading fashion illustrators in 20th century, is a fashion illustrator who
continued to create the style he pursued, abstract and new sensuous beauty on the basis of his higher
imagination.

The results of analysis of the Gruau’s works were as follows.

First, Gruau emphasized his romantic styles under the influence of Romantic Expressionism. Second,
Gruau expressed on his works the feminine beauty following as the spirit of the times. He revaluated
the feminine images and dissolved emotions which were overpowered. Third, Gruau expressed an
oriental image in his works by using ink with the brush expression like a rapid flow of a water. His
IMlustrations tell a traditional orient philosophy inside him. Fourth, Gruau made pictorical art works by
communication with contemporary artists like Toulouse-Lautrec, one of artists in times of the late
Impressionism and Salvador Dali one of artists in times of the Surrealism. Fifth, he changed a
conception of empty spaces and transmitted symbolical images by optical contrast and emphasis on
specific things. Gruau’s works made people be concentrated on his works by evoking curiosity and

incitement with a strong imagination.
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