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Abstract

The purpose of this research is to investigate what implications there are in value changes of
consumers who put their focuses on LOHAS lifestyle, which has been emerged throughout the world
in recent days in conjunction with business enterprises and their brand activities. Also, this research
aims to examine the cases of brand design at national and abroad where LOHAS trend has been
reflected, and marketing strategy as well.

As the new environmentally friendly lifestyle trend continues, well-being became to put more
emphasis on the quality of internal life as well as the comfort in life as seen from outside. In LOHAS,
the environment refers to the natural environment of earth for the destiny of earth, life of human
being and sustainable development, which has an educational purpose to emphasize the spiritual and
emotional lifestyle.

In the sense it pursues the environmentally friendly products and elements throughout the society
and culture, LOHAS is a futuristic trend and a part of the effort to create the ideal environment where
the earth and human being can coexist. Therefore, it is expected that the LOHAS trend and the brand
marketing strategy based upon it that pursue the preservation of the health and environmental
awareness, and will continue to seek for a more variety of means.
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