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Abstract

This paper compares Korean and US college students' attitudes toward apparel consumers'
misbehavior (shoplifting and immoral return), and the effects of ethical ideology on their attitude
toward consumer misbehavior., Using the Oaxaca model, we sepeate the attitude diference two part:
one is attitude difference caused by ethical ideology and the other is caused by other factors. 227
Korean and 193 US college students enrolled at a large university located in a metropolitan area
participated in the study. Major findings were: 1) ethical ideology(idealism and relativism) significantly
affected US college students' attitude toward shoplifting and immoral return behaviors; 2) idealism was
negatively related to the college students' attitude toward consumer misbehavior, while relativism was
positively related to it; 3) decomposition shows that there is not much difference on the attitude
toward shoplifting between Korean and US students, but most of those differences were explained by
students' difference on the relativism,
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Budden¥} GriffiD> 4R &}2] B]gAMAQl An|3l5S AR AR 39 (consumer misbehavior)
2 Yo, Abers-Millerol] W= o2 gt -89l Ak, S5l An|RpALY)
(fraud), %éﬂ‘: (shoplifting), 233 7l & th¥st JelE yepdth o] 5 AHdES 1
71sk Algho] Adelx dE Q18 AAIE AES H1AQ] o5& FA L

2 A A oulshod], Ao e AT S AT AN B AE

¢

AHAE Hlgo] HoH, /\ququlz]}#g BAIAQL ol R U= Ael Aoy ALE ARl o] &
BAALEE shs 2o R yehith ofefdt A Ee] g ol9jel H AvidAEe] v
FAAE o3 AnAEe] W wAE Ha vk TV Ea 3 22l &P SR
2H|A; S BAEE] flal] whgolul Wk Foll wEk iAol FEI AvAEe] HE
£ Aplstels WMo R vofelal LIRS 915 MuIAEe]: ddiE v wdk AR Y
ghof| whe} wEou; ko] MIHEHAl dojutal gl ARkF o7 whEL- A2 gjdou 4
soll sAF Q= A5 EFete] vt Mo R AES sk Y= Afelk H3x
Al A8k 71F el AAs 3 AA (ol: 75 B8R 5) AFEEA 2 Al s
HEEolup wdlo] o]Fofx]=t, o]ggt Hufjst vkE Yo X o] &y A, 2EE Al
Folut 2@ 7]zro] A AEAdo] §lofxl AsEel tiEiA AnjrbEoe] WEolu wdks sk
HI YA gk - w3te @A dok oA 90d] o] % wishd, diEf-s7, T3
o] T7t= oleldt Rbss Aol gt 4na} B o] FHE o, oA e R}
A2 A Ao deol] whEh whEo] o] Fo] XA ¢k A7t vk A, 1880t
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o] A9 “F27142] HE (no questions asked return policy)”©] 31-2-% 3L it} o]efsh HxA
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+ “retail borrowing”oll tfet A7} W St
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A Qlvk 283 T2 ol Foll TR A0 EA ookl FuA| S A&n|REe] FEle)Alolt F
G594 g 2folE a1 QIt9e 2 AAls AH|RF R 5] B HAE )
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1) Budden, M. C., & Griffin. (1996). Explorations and implications of aberrant consumer behavior. Psychology and
Marketing, 13(8), 739-40.

2) Abers-Miller, N. D. (1999). Consumer misbehavior: why people buy illicit goods. Journal of Consumer Marketing,
16(3), 273-287.

3) Chan, A., Wong, S., & Leung, P. (1998), Ethical beliefs of Chinese consumers in Hong Kong, Journal of Business
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AAE TS FYetadt Tk

1. 2H|XH 4HEE
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gh=o] A Aokt S AAEA oL AN 10t FAEEe 30% FrF E s

Ethics, 17, 1163-1170.

4) Wee, C,, Tan, S., & Cheok, K. (1995). Non-price determinants of intension to purchase counterfeit goods. International
Marketing Review, 12(6), 19-28.

5) ol538l, (2004). HAEAF et An|gEy AvldE]e] wek A
§F50] 78131 %), 28(11), 1438-1447.

6) Alber-Miller, N. (1999). Consumer misbehavior: why people buy illicit goods. Journal of Consumer Marketing, 16(3),
273-287.

7) Wilkes, R. E. (1978). Fraudulent behavior by consumers. Journal of Marketing, 42, 67-75.

8) Cox, D., Cox, A., & Moschis, G. P. (1990). When consumer behavior goes bad: An investigation of adolescent
shoplifting. Journal of Consumer Behavior, 17(September), 149-159.

9) Dacy, J. (1992). To catch a shoplifter. Nations Business, November, 72.

10) Bamfield, J (2004), Shrinkage, shoplifting and the cost of retail crime in Europe: a crosssectional analysis of major
retailers in 16 European countries, International Journal of Retail & Distribution Management, 32(5), pp. 235-241.
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el e Ao® yehhy, fejuetelME Anjase] ARAEE 9rE At EAld
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o WANIETL H& Ao veha, Eede] Mg ge] £ Zow yepkith wgs
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A 42E HFo] =T 0]53], o] waw 15y SHAe] oF 17.8%7) WA
i AR Yol s AoE UEL o5 AR APAES AR g8 1
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SRR ol EE IS =o] gloiAl gk B2 AAARL o IAIRE, o Hrhs
AR, 285, maRde sa4dE] § ARA, AEEQ ecle] el o FkYY A
A AR Bl AAAR] 8, T AES, ST 22 g
2, fE AT 22 AIRIAR QRld Ao v, Axu] Tzl Axd] xR
AT 2 9FAQl ek 2]l To) dTFE TR ZoE e
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%, A% R, B TAR AR ALY B
Yo, A7k B AL AL - A o] 9]
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A 5 72 ol ATl &AL FEAR DA 4 2
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e &ag dao] ofd AT o® AdsAY, 54 ARl A%, UERF 5

P

11) wA3, (1996). FFEE] #8917 =P A AL,

12) 23, AAE, 2002). AFobg ARt W Al=F/d8ko] A
oA g #2] 977 7(3), 155-175.

13) °]%3], o]2%, (2007). IWAAE AL G
1042-1051.

14) Goldner, E. M., Josie, G. C., Laird, B., & Remick, R. A. (2000). Comparison of shoplifting behavior in patients with
eating disorders, psychiatric controls and normal controls. Canadian Journal of Psychiatry, 45(5), 471-475.
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A BEsl] Sl el R o, HhEo] Folsl A LSl A

FAHE & W3Sk (borrowing) F-2H-E e BHAYSHE 10 % UESTE Zabriske22) &) 1ol nf
29 ok 12%9] WSk AHAF dE oA A iAES Fols Ao YEEal, ofFe]
Aol WAL 283 & WEshs A% kL shleh Cole?d) 2] Aol = SEAES)
8%7F YW & REEE Aol e+ & 4 SUSHh Piron ¥ Young2)> 3107 2] M-S
oo AR A 58o] AF A F wES Aol A9on, 1 F A F ke
A2l 98%7F Sl e, 42%2] 7B ESlolv 3HY 5 Alw ARG O E AR 5 wb

W TVEasgel s 957t 7P £
50%° Geh= o Yepgth F4agelMe

g oA HlEE s gl ezEel AERv B4 An Aud R @ s X vt

B AL e oleld A AL F Wl sliielel o S8 Ade & 5 s
2 " A%

16) A-HIA, (2008.09.01). www.kea.gokr

17) B17el, (2006). 2017 WHEA T B3k BAH A §5-9578195), 30(6), 961-970.

18) Heiman, A., McWilliams, B., Zhao, J., and Zilberman, D. (2002). Valuation and management of money-back
guarantee options, Journal of Retailing 78(3), 193-205.

19) Wood, S. T. (2001). Remote purchase environments: the influence of return policy leniency on two-stage decision
processes, Journal of Marketing Research 38, 157-169.

20) Moorthy, S. and Srinivasan, K. (1995). Signaling quality with a money-back guarantee: the role of transaction costs,
Marketing Science 14(4), 442-466.

21) Dowling, G. R., & Staelin, R. (1994). A model of perceived risk and intended risk-handling activity. Journal of
Consumer Research, 21(1), 119-134.

22) Zabriskie, N. (1972-1973). Fraud by consumers. Journal of Retailing, 48, 22-27.
23) Cole, C. A. (1989), Deterrence and consumer fraud. Journal of Retailing, 65(1), 107-120.

24) Piron, F. & Young, M. (2000). Retail borrowing: insights and implications on returning used merchandise.
International Journal of Retail & Distribution Management, 28(1), 27-36.
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So vy $ahe W w BAFel 72 S (universal moral rule) 2881 Zlo] whjst) ut

A
Fo Ade glow, oot el s} e =EA aldo] 7)ol
EEE el S vIAE dFYS & 5 AR50 Sivadas 21130 Forsyth] 3
59 (relativism) 9} ©1°3F2](dealism) S o1& ¥l #elAke] &84 7)ES AR o]
& 7)50] A AL A oW d JIFE v A=A Angke)], AvhEelrt myd Ao

A ALl AT FEFe vIAE Wl ol dFd= FAF TS MAA A= AR U

25) ©]AE, (2008. 6. 4). TVER “OF Bk Holep: A3 A1k g7 72 5 ofolr]e] tjek 47574

26) Forsyth, D. R. (1980). A taxonomy of ethical ideologies. Journal of Personality and Social Psychology, 39(1),
175-184.

27) Bass, K., Bamett, T., & Brown, G. (1998). The moral philosophy of sales managers and its influence on ethical
decision making, Journal of Personal Selling and Sales Management, 18(Spring), 1-17.

28) Dubinsky, A. J., Nataraajan, R., & Huang, W. (2004). The influence of moral philosophy on retail salespeople’s
ethical perceptions. Journal of Consumer Affairs, 38(2), 297-319.

29) Al-Khatib, J. A., Dobie, K., & Vitell, S. J. (1995). Consumer ethics in developing counties: An empirical
investigation. Journal of Euro-marketing, 4(2), 87-110.

30) Sivadas, E., Kleiser, S. B., Kellaris, J., & Dahlstrom, R. (2003). Moral philosophy, ethical evaluations, and sales
managers hiring intentions. Journal of Personal Selling and Sales Management, 23(1), 7-21.

31) Muncy, J. A, & Vitell, S. J. (1992). Consumer ethics: An investigation of the ethical beliefs of the final consumer.
Journal of Business Research, 24(4), 297-311.

- 116 —



& vl ojebyel Zlat gRslel tiat Bl Aol Hlm

= o7l= ﬁ%tﬂE E7otal A ofthal of7]H o] gt frele) o] BAlE Fl efe]
FEFE v = Ao el o]5 8 % Muncy$t Vitell] A&l HEE 0]§-3te] 1A
& 7 BEE ”ﬂ Hopedl, =4 ol BlEiAEs aRlaE] o ale] HE o s

R s Forsym26>94 e s) o] 4ol %ww Q1 7k = x}om AA
& aa

4!
N
N
N
N,
=2
iy
_>,L
e
N
N
3
O
&
b4
mlo
pas
(o
U
o
)
=)
i:l
™
H~I
=2
2
1o
b
e
_>,i
EIZ
_>.i
o
Ho
=
5‘.:

II1. 79y

1. A=H|

AT ATEAle v gl 7R ekt
S, 2R|RF g R9IR] Y of H| e RS el gk ulAke] B oWy,
A, ol d 2nlAke] Bime]l &ElelACdtholel o ¢ oW Y vIA=Ty
Al ol 2nlAke] B wlsah g ghel] oA vEvly el

A, =t gh 2mARE 2fol o] 1Rl FSllTky FAH R ofefsh 2fo] FolA o

AEsk SR AACRF S AUF ol AT = gov, ol JErk 1 W o

D A7 o

B o] thake thehay, 1 oM B3] oftjao] A 07 o]FolH). the S At
o% g AL %3 §olH ot oFel gk A9} v EE A R v
HAekzel viste] AfA oz 20t 28] sy, 1 FelA e 53] ot FedelA] 1 ®izt
gk o] FOF o AE7] witolth 7]E Atel] o8k, oA ke ohE Fetel] vt
o SJFAlEe] FRIEs} =3, W BAEE A5 Flishs 2 o® UERTE3), AR
28 vy A el A BAlETel $A An|A Fg a9l el EgheEch whebA o
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33) Chakraborty, G., Allred, A., & Bistol, T.(1996). Exploring consumers’ evaluations of counterfeits: the roles of
country of origin and ethnocentrism. Advances in Consumer Research, 23, 379-384.
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