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HOTEL LOCATION BRAND
Palazzo Versace Gold Coast, Australia Versace
Bvlgari Hotel Milan, Italy Bvlgari
Bvlgari Resort Bali Bvlgari

Hotel du Peitit Moulin Paris, France

Christian Lacroix

Hotel Lungamo Galley Hotel A'n, Florence, Ttaly Salvatore
Hotel Continentale, Lungarno Suites Ferragamo
Hotel Missoni Edinburgh, Kuwait Missoni
Maison Moschino Milano Moschino
Hotel Pelican Miami Beach, USA Disel
Sixty Hotel Roccione, Italy Miss Sixty
Casa Camper Barcelona, Spain Camper
Regent Schloss Hotel Berlin, Germany Karl Lagerfeld
Charlton House Somerset, Britain Mulberry
25Hours Frankfurt Levi’s
Ralph Lauren Round Hill Jamaica Ralph Lauren

(&4 ZE (2008). =tH=2lof

<& 1> Palazzo Versace
(& www.palazzoversace.com)

<ag 2> Amani Hotel
(ZX{: www.ralphlauren.com)

D ® /

<2 5> Round Hill Hotel
(&A: www.ralphlauren.com)

<2l 4> Bulgari Resort
(&%: www.bulgari.com)

<23 7> Lungamo Hotel <@ 8> Hotel Camper
(&4 www.ferragamo.com) (&X: www.camper.com)

— 89 —
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SHAT, p.910) A7)

<& 3> Hotel Pelican
(&A: www.disel.com)

<& 6> Sixty Hotel
(ZX]: www.misssitty.com)
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<& 9> Hotel Camper
(&X: www.camper.com)
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<;l_%! 10> Armani Cafe <a#g 11> |l Ristorante <&12> Beige Alain Ducasse
(&4 www.armani.com) (&X: www.bulgari.com) (&X: www.chanel.com)

<33 13> Gold <33 14> Le Plongeoir <22 15> Ralph’s
(&X: www.dolcegabbana.com) (&4 www.hermes.com) (ZX: www.ralphlauren.com)
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BRAND RESTAURANT LOCATION
Chanel Beige Alain Ducasse Tokyo Tokyo
D &G GOLD Milano
Emporio Armani Armani Cafe Milano
Ralph Lauren Ralph’s Paris
Bvlgari 1l Ristorante Tokyo
Hermes Rive Gauche Paris
Camper Foodball Barcelona
Trussardi Trussardi cafe Milano
Marc Jacobs Cafe DiMarc Milano
Gucci Gucci Cafe Milano
<E 3 sj=dE F dyM
HAEHE < Z¥H BHIS =4
Ralph Lauren Ralph Lauren Home USA
Giorgio Armani Armani Casa Ttaly
Versace Versace Home Italy
Fendi Fendi Casa Ttaly
Kenzo Kenzo Maison France
Missoni Missoni Home Ttaly
Bottega Veneta Bottega Veneta Home Italy
Jean Paul Gaultier Jean Paul Gaultier Home France
Vera Wang Vera Wang Home USA
Sisley Sisley Home France
Hermes Hermes France
Diesel Diesel Home Ttaly
Calvin Klein Calvin Klein Home USA
Etro Etro Home Ttaly
Tommy Hilfiger Tommy Hilfiger Home USA
Liz Claiborne Liz Claiborne Home USA
(EX: 22l (2013). & SIAEHY CIAfRlof Haks DR M 23N 21E, p.163)
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<& 16> Ralph Lauren <2 17> Kenzo Maison <% 18> Missoni Home
(Z&A: www.ralphlauren.com) (&A: www.kenzo.com) (&A: www.missoni.com)

<2 19> Bottega Veneta <23 20> Armani Casa <32 21> Hermes Maison
(ZX: www.bottegaveneta.com) (ZX: www.armani.com) (Zx: www.hernes.com)
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<22l 22> Fendi Casa <3 23> Versace Home <@ 24> Calvin Klein Home
(=%|: www.fendi.com) (ZA: www.versace.com) (&*: www.calvinklein.com)
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<E O 3, AAEY, & UM Y MT BAE
BRAND HOTEL
Versace Palazzo Versace
Diesel Hotel Pelican
Armani Armani Hotel
BRAND RESTAURANT
Chanel Beige Alain Ducasse Tokyo
Dolce & Gabbana GOLD
Armani Armani Cafe & Restaurant
BRAND HOME COLLECTION
Ralph Lauren Ralph Lauren Home
Armani Armani Casa
Hermes Hermes Masion
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7Hd 4. ZAL A
4a: FFOIA B BT ofm|x] Qg2 Bl
=3 F Bls ofulA] Aol 7gAl 1) APAZAKFGD B BRiE AA7)E
FTFe v ObA] AR HAE F 2 el Aet B
4b: FZhlA B BAE AME FAMIS B A= MAE) e A wAE WE gdRke
T3P & BAE omA] Alae] 57 #Ql TAE AFetuat sk FAlol el & du A
P R go] 7Fs e wepel A lElEojuzioly, A
tizfolu] FellA AFAE 1094k ol AHES
o 591 TAJske] S Kdssitt
<E 5> ME ZA8 XAFE olo|x| YE (2UEY 30H)
HOTEL RESTAURANT HOME COLLECTION

< 26> Palazzo Versace
(&X: www.versace.com)

<3 27> Beige
(& www.chanel.com)

<3 28> Ralph Lauren
(&X{: www.ralphlauren.com)

Palazzo Versace
Versace

Beige Alain Ducasse Tokyo

Chanel

Ralph Lauren Home
Ralph Lauren

<a# 29> Hotl Pelica
(&X: www.disel.com)

<33 30> GOLD
(ZX: www.versace.com)

<2l 31> Amani Casa
(&X{: www.armani.com)

Hotel Pelican
Diesel

GOLD

Dolce & Gabbana

Armani Casa

‘t&éé'rr

<ZlE' 32> Hotel Armanl
(&X: www.armani.com)

"!‘hmumm N

<33 33> Armani Cafe
(Z&X: www.armani.com)

!l

<& 34> Hermes Masion
(& www.hermes.com)

Hote Armani
Armani

Armani Cafe & Restaurant

Armani

Hermes Masion
Hermes
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<E 8 J7t olo|HIE|E|J} o|n|x| A4t o|x|= Hek
Soua 15HA] 25+
B s t B B t
(&) 3.524 13.595 1.026 4.682
ok -022 -016 -303 011 .009 230
A% 152 246 2.823" .040 065 1.071
Ayl i 061 047 643 032 024 484
ArE -021 -042 -632 -015 -.029 -619
g2 -018 -.034 -496 -.037 -.069 -1.439
Agol -.007 -.005 -055 -.009 -.007 -.108
A7 - - - 177 224 5220
kLl - - - 107 143 2.834"
A - - - 088 117 2.803™
¥ - - - .103 142 2.800”
239} Al - - - 023 033 683
7 - - - .098 139 2.867"
] - - - .083 .120 2.556"
e A - - - 035 048 1.041
A% ad ik F R i F
139 105 4.147 602 577 24.230
= p<.001, ™ pK0.01, * X0.05
<E 9> 37t olo|HIE|E|Ft HHYE FALL| o|X= HE
o 1A 20
B B t B B8 t
= 3.726 12.382 770 3223
3 -.099 -.066 -1.193 -.043 -.029 -795
A 144 207 2.301 010 015 250
gl 061 042 557 032 022 452
9r5 -072 -126 -1.825 -.079 -138 -3.060™
B 016 027 375 -014 -.023 -501
Ao -.049 -032 -348 -010 -.007 -112
A - - - 1150 .169 4,065
e . - - 274 324 6.641""
A4 - - - 055 064 1.601
=¥ - - - .100 123 2.505"
239} 4l - - - .089 112 2395
74 - - - 154 195 4.156™"
z - - - -.059 -076 -1.677
BT - - - 075 091 2.039°
e R iR F R e F
086 051 2.440 628 605 27.065

* X.001, * X0.01, * pX0.05
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<E 10> o|o[x| qiatmt AME FALMo| AHgstof oxl= A&
Sepas 1] 26HA)
B s t B B t
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B -.005 -.009 -123 -.001 -.002 -037
HAEoly -.095 -.066 -734 -076 -.053 -.858
olu]x] A4 320 338 7.459"
AHE FAK3 491 461 9.869"
e R iR F R e F
132 099 3.931 595 577 32974

X001, ™ pX0.01, * pX0.05

<E 11> o[n|x| Az HME RAMYo| BHEHT Hoto| o|x[= &

124 2%+
Sl
B 8 t B B t
D 4.288 15.875 1.827 6.920
) 055 040 739 1089 065 1.524
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i R e F R "o F
A% ‘
119 085 3.490 470 446 19.870

= X001, K0.01, * X0.05
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e R iR F R iR F
132 1098 3.907 364 336 12.862
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Abstract

Brand extension through the intermediation of a space in the fashion industry and tried to develop the role. The
object of this research is to contemplate that a space identity does have a role as the intermediation in brand extension
and to examine whether it gives a positive influence. The results of the research are as follows. First, the element
of space identity is limited to color, shape, texture, logo and symbol, furniture, lighting, and graphic. In addition,
it was proved that the space identity which symbolizes the brand identity of a certain brand has positive influences
on consumers to remind the brand and recognize the similarity in concepts. Moreover, the hypothesis in which image
association and concept similarity differentiates within the same industry has a positive influence according to the
survey. Furthermore, it was verified that both the image association and the recognition of concept similarity have
a positive influence on brand extension evaluation, but the similarity recognition has a greater impact. Through the
research, it shows that the space identity in brand extension through space enhances the brand image association and
the recognition of similar concept. These factors have a positive influence on brand extension evaluation and brand
image improvement, and the case study of a certain brand substantiates it. Besides, it was corroborated that the space
became a marketing elements that could effectively show the brand identity to its consumers. In conclusion, this research
has significance for imparting a marketing role in space design which was previously done through experience and

practice.

Keyword : brand extension, lifestyle brand, space identity
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