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2|7} Sl Ar=1.512, ns) & EPGITIE 2>,

<E 1> T-test (SPA EE R§)

SPA BT &3 N HH(SD) T
=} 30 4.10(0.97)
Exqld] — 23.56
U= | 30 1.59(0.96)
Az} 30 2.07(0.98)
o] ] -21.98
FUEE | 30 4.50(0.86)
#Hk: p< .001
<E 2> THest (SPA EE So|z AIMEA)
SPA HHE {3 N H1H(SD) T
a2} 30 | 3.53(0.94)
1512
FUER 30 | 3.3000.92)
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<E 3> THest (SPA EHE R3)

SPA BT £3 N H1H(SD) T
ek 283 | 3.75(0.95)
Eir] — 1827
FUSE | 283 | 2.06(0.96)
22t 283 | 2.41(1.01)
Hjo]#] 2295
FUSZ | 283 | 4.32(0.78)
*k% p< 001
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n|Aje] 7PARIZbES] mE SPAHUE £33} AulE fao] 2ulA Tulelel] nlA o

<E 4> Test (SPA HAMLC Fo|x EAM
SPA HIUE #3 N H1H(SD) T
ek 283 | 3.34(0.89)
1.793
U= 283 | 3.12(091)
2. WOl Mzlz
B AT aule] Pl gl of
A AT HAS5S AASSIE 1 Ay e eE
5 VI 21 AFEE Al (Cronbach’ o)
0730% ueht Hlaa e Al =S depil
3. 47141}

B A= A0|Rke] SPARAE £, 7pAwTt

%, oFAlEe]

o] Frajejree] m
5>0f AHAke] ZHARIZIE, SPAHE R-3,
AEe gz

I EFEAE Ay

<% 69} o] SPAE%HE 8 (F125=1041, p<
0D} FER FE(F=12.85, p< .001)> 0}
owe] §93t AL = Aoz JeRtou
TPARI S (F06=0.03, ns)= 23t ogso ) %)
A 9= Ao et <P 1> HEF o7

AH et & AnAES Edrst SPAE%HE(M=
2.73)°l thal] wlo] A3k SPAH W =(M=2.55) K.t} U]
e TUeES 2 Aow uekdth ol
Aik= SPA7} 71RA o7 wes Wslehs §3
& tsks HAE dH9)e Arfehs Aol

=

=

<E 5 2H|XIQ| JtHUAE, SPAEME RY, o|fHES HulZFZRYHN wE solzo st Waat EFEHA
7H A=
_— 3 \ ; A A7)
SPA HUE= {3
EA)E BAE (wo]XE Bals (Edr]d BAE Wo]xs Bt Ed]E B |Hwo]X3 Bas
2.88 248 2.59 2.92 273 2.70
Q;' 0.79) (0.63) (0.67) (0.81) 0.73) 0.72)
Sl =T 2.68(0.71) 2.75(0.74) 2.72(0.72)
pr&:;npc;tslon 14 293 231 253 2.50 273 2.40
o) (0.81) (0.59) (0.65) (0.63) 0.73) (0.61)
2.62(0.70) 2.51(0.64) 2.56(0.67)
2.90 2.39 2.56 2.71 273 2.55
A (0.80) (0.61) (0.66) 0.72) 0.73) (0.66)
2.65(0.71) 2.63(0.69) 2.64(0.69)
<E 6> ArHZEAM Zay(Fojelx)
Lkl Al A FAE F
7V DAE(A) 08 1 .08 .03
SPA EH= £-3(B) 6.01 1 6.01 10417
R B S (O)) 12.20 1 12.20 12.85"
A*B 231 1 2.31 4.00"
A*C 30.57 1 30.57 3220
B*C 572 1 572 32.00""
A*B*C 76 1 76 537"
A 283

* p< .05, **: p< 01, ***: p< 001
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EF 7HAERS] AHPAMM=2T)E & W 7
AF7EA PR YAM=2.56) HETH T
TS Zh= Aoz et old duhs
HAAES T o 7P ERIoleE A 29l
o Fujele] F TS vA= ZoE FUE
(201249 ] A-7-A3}e} YA|sh= Slolrt.

<3 6>2] AellA] vehd 213} o] Tl f2
& AsAgat e Ao et (Fian=4.00,
p< 05), <7Hd 2> AG I <3 7>ollx 9
o] Z}ANIZIES} SPAR AT H8 7k AT Akg
9] X5 A9, SPALAT {3 F EdF
BAES] BAHFs=1125, p< .05) T-wie]ze]
& Aol7t frofshAl ViRt HEg SPAHE
f‘%' < Ho]A g BA=0] A9(Fi=14.23, p< .05)

Tl el Fef gk xfol7t itk &, Edt]
SPAHIE §3Q1 Aol Anjxke] 714w
157t 22 AM=288)7F 7HANR R}
3-F(M=259) Bt} v AHze] o o]
AOow ettt Ho]# gk SPAR =R 79
vzt ZHARIZIETE v - (M=2.92)7F 714
WAL S AF (M=248) 80 oot 5
& Ao Uehgtad 2> 5, Age} o] E
dAejgh SPAB =S 7HAYZET ) H2 A T
ezt o AR, fUERe} o] Ho]Xg
SPAH = 71 RIfEer) whe 9o <]

ho Ee A ¢ 5 A

N, rSL'

B

29 2.88 2.92
2.8
2.7
26 2.59 ==t QA1)
25 2.48 =72 02 ()
24
23
2.2 +
EfCigt BEYE Hlo|Zgt B ME

<ag 2> o|HTEN Za}
(7t BIZE x SPA EME R3¥)

<& 6>2] Al yepd 213} o] duiszl
T8 SPARAE {3 el fost deag
B} S FOE YERKF =32.00, p< .001),
<7Pd 3> A EQIT <3k 8>ollx] g} o] SPA
1A 585y S 88 o] Aszkeo =
HE 2AKE] Qe Weeradt BAS o A 3
ME2638 = X571 D=2

12.13, p< .01) ERA=Fol whZ o] i=e] Ajo]
7F freleAl vebsttr e 7 ER1A] dvils
2o 9= SPABAE fHel wet ufe]izof
Frelgk alo]7h yeh A kgith &, ARES Al
ks 7HHIH dujS31 ] Aol EdlT g
SPAHRIE #3Q1 3-(M= 273)7} w012 g SPA

=

714 RIZAT * SPA

BA= §IHEAT) 14.53 1 1453 | 11.25

oxF 682.71 | 282 12.50

7F7 = * SPA

V 19.49 1 1949 | 14.23"
BIHE /P15

2xF 74574 | 282 18.36

* p< .05

BAER BHM=24)1 & T} vE
W IH 3>,
<E & o= Fam 24
(SPA EHHE RY x HoiEZ RF)
Hel AFe| A= (HdAE| F
SPA BHE= £ *
5 249 1 2.49 1.96
AR
Q= 202.32| 282 2.07
SPAR W= {3 *
5 2398 1 2398 | 12.13”
FACEE7h
@2t 798.16 | 282 | 798.16
**: p< .01
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senlAte] 7Rz ule SPARRIE falst Wl fo] Aulat Pulelo] vl o

2.8 9

274 27 2.73
: 2.7
26 4
251 ==EC|3 BHE
2.4 4 2.4 S0 g B
2.3 4
2.2
A RS2t

<ad B oldHuLy dx
(SPA HR= R x BIEH R

ofefst A Ayhk= EdIYE SPAR =SR] 7
F 7ART S AR AlTE o Y Ee
el ol Zle oulsith ozl =
dglo] Foix= HallmolM A Al 7
of HI7MAAZA Szl 7P felst EW}
NTH=4748) ol 2t o} ugs49 9] 753t o
ke golditt,

<3t 69] AjelA] viehdt
WHAGE el FoA AeAg gt o=
02 JERKF 2=32.20, p< .001), <7Md 4>= AEY
H3IE: <3t eolx9} ol =l 4 T 7L
2 Pl 5712] 73 9{Fip=1395, p< 05) T 2] el
uhE 2ol 7} TrA o}ﬂl yebdet 22 7 2914
Fof=R10] = 7RI et o] e
whE ol st i}om YERAA] T (Fi20=3.04, NS).
o5 THOR UERW <17 4>} gk =, TP
7H fhilF719) Aol Anate] 74t
E A HM=2.62)7t 7}7_:‘.‘32457} W& M=
25nEt AR el e 20 % el
U719 4> wl}r] SPAS o] feh= *HIZH 7HARl
AT} 35 73 AR 2 TR SR
& ANE o o 12 PRE e Ae ¢
Sl <3 6] Azl vepd 213} o] ufelis

ol $lo] 7FARIzE=e] uhe} A=311- 7} SPAH.R
AJEL0F 0 0 olEl Ake] AT AL Falr) Q= Ao

OJZi-',J

2} o) ZhARIgIg)

= ERFLe=53, p< 05) <P 5> A s i

<E O o= T3 24
(14 uzE x "oz )
Hakel AFe | A= | BaAF| F
714 = *
=21 3.12 1 3.12 3.04
FRACHAER)
X} 309.32 | 282 2.87
714 ZE *
=21 17.96 1 1796 | 1395
THERT7h
2%} 76845 | 282 16.75
*: p<.05
28 A
2.75 4 2.75
27 4
2.65
26 4 2.62
255 4 —— sz Bz s
25 - 2.51 =R L ()
2.45 4
24 4
2.35 T
712zl 7Hr 27t

<O 4 olEHBEN Azt
Ot BZE x BojEE RF)
<E 10>S ¥Ry JHENgEst B 3

(FLo=6.14, p< .05)°ll4] SPAB A= &3 1} whu)
2 58 7holl Fuje oA )8t Ak s A
a3} Qe Zo® Yehdth <% 10>0l4 9}
o] 7HAAET} #E 73 SPARIIE FEI}
52 753 (ke A5 Age] EXE AR ¢
3 deTad A stk 1 Ay /ANt
b 22 79 EWUUSE SPAHAER] AollA]
HSF ol vkt oo AR fo
)3k 2] 7} QA THF) 2=5.80, p< .05). HE3F ZH)
A7} AANLE} = 7S Wjo] 4 sPAr
=9 W(Fiae=11.67, p< ODOIE Fuj=2 {30
whet frof g 2ozt Sl Aow ekt

fEom oo I
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Abstract

In the contemporary society, customer base for low-mid SPA brands are rapidly increasing owing to the influence
of the practical consumption culture favoring to purchase product with high values compared to their prices. This
study aimed to research the effect consumer’s price sensitivity, SPA brand types and sales promotion types had on
consumer’s purchasing intention. This study designed a model for this with the mixed function design of 2(price
sensitivity: high vs low) x 2(SPA brand types: trendy brand vs basic brand) x 2(sales promotion types: promotion
through price discount vs promotion through value added). The subjects were 287 women, living in Seoul and Gyeonggi
province in their 20-30s. Data were analyzed T-test, three-way ANOVA, simple interaction and Simple main effect
analysis based on SPSS statistical packages for data analysis. As the result of interaction among 3 variables, the consumers
with high price sensitivity showed much stronger purchasing intention for trendy SPA brands when sales promotion
was done through value added, on the other hand, for basic SPA brands when sales promotion was done through
price discount. These results proved that brand types and sales promotion types were important variables influencing
the purchasing intention to the consumers with high price sensitivity, as well as, they implied that varying sales promotion
types in accordance with each brand could be an effective sales technique for the consumers with high price sensitivity.

Keyword : price sensitivity, SPA brand, sales promotion type, purchasing intention
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