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Figure 1. Y’s Autumn/Winter

Figure 2. Levi’s 1995/96

Figure 3. LANVIN'S FALL 2012

1993-1994. ad Campaign. CAMPAIGN.
From Y's Autumn/Winter 1993-1994 in From levi's 1995/96 ad campaign by Nick From Cochrane. (2012).
Connemara, Ireland. (n.d.). Knight. (n.d.). http://fashionista.com

http://themadmanthings.tumblr.com

https://uk.pinterest.com

Flgure 4. KAREN WALKER X ADVANCED STYLE.
From KAREN WALKER X ADVANCED STYLE. (2013).
http://advanced.style

I ARG FAHoR JHEE $AE itk A
E]E wlo](Steven Meisel)¥2] ZFollA o]

txloly] dy dulZE(Alber Elbaz):= AR~
7h @7 ARG AASE A7 | ol dks F
sl Zloll disl dlolE], Welu, E&A, A7,
TIYar 2EF AE 22 e ARES 1
gato] el wigk Zixke] mAAE ofolr]o]
% 3] B EJEE o 53kal 91tk (Cochrane,
2012), (Figure 3). Yo7k, 7Hll 9]7] (Karen Walker)
= AJYolZ FER 3 Advanced Style’e] ]9
ole] A ARZ7} ofg] A2 S3(Ari Seth Cohen)
ko] oz &t 2013 S/S Karen Walker
eyewear ‘Forever’ collections 2703t} “Eternal
optimism™& TA|E g o] FHH= 65AFE 924
Atole] @AlefA Esdhs o RdR 7] 8e)

Figure 5. Dolce & Gabbana SPRING SUMMER 2015 Advertising

campaign.

From DOLCE & GABBANA SPRING SUMMER 2015 ADVERTISING

CAMPAIGN. (2015).
http://nowfashion.com

o] Z}2}e] HellA Estar AEFeE Bgola 1
=9 &l tigk F2S 3 Fobfiar Alvk(“Karen
Walker Sunglasses”, 2013), (Figure 4). $H8, =4 A
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198811 A et A& A2} 8| Z2T)elel] ol
%7h¥l "Sonomama Sonomama: high fashion in the
Japanese countryside) = AFRIZ7EF A2 -]
& oFgste AAAR] At dES] & Y
I FGT S AR BES gohd AR
o] THFigure 6). ‘Sonomama’s ‘T IHIES] BF
O ggh= ZZoln], Hirokawa(1987/1988)%= ©|Alo]
ulobAl(Issey Miyake)$t #H] 7F=Z(Comme des
Gargons) 2 Tl |UE2] 28 288 A x=
= Fg 7 FR), o, Y, - Tl Eol
worth ARIRT7RE o)9h e Ghel E717F |A]
© AbEEel Fhiet gkelA BidakAl
o

= A A
Q= BHEY oo 7 BAxy oju|x|o] HWAE &

Figure 6. Farmers wearing conceptual fashion pieces.
From Farmers, fisherman, wash house women, and people of the
countryside wearing conceptual fashion pieces. from Sonomama:
High Fashion in the Japanese Countryside by Taishi Hirokawa (1987).

(2013).
http://friendsxfamily.tumblr.com

3 =ol ¥l ddAtzle] 154l Ws BAU L
%t} ‘Sonamama Sonomama’= AFEI 1E0| 2
B3 £ Atol9] FAl oigt ez BAle
GAIARD =&Joltt.

2003 T}2] A4 TFashion Magazine, o= 7+
dl 97, Edlo]Hol(Playboy) 2 Lho]7](Nike)
£ #4834 (somerfield) 73 POl A
Fe By 2SS 91l UrhRhodes, 2008),
(Figure 7). 2} #o]#] €] sHitol] Q= o) el thgh
drgrto] side] gl A E*]a‘h }1_/}_0]
o A &5 T dES
24 EHolghs AR 9.3%—0‘

7] ol ele o

4 %
Ogd-!
_0|L
B

X

H

= 7hiztel
Tl 3lth Kim(2003)°] jshd y}% Abggel B
LS AelA 2 w4 k=8 AR A
A A EAE avlely] Sehs AREY B
Fo &l AT R HojH AL Q= LHAFA
Ql Fehistel] chaliA mlskskar Sl ¥, 2011
d o EAESS HEHFAR 249 & WEE
71 Y4 (Cosmic Wonder)®} FHOo = T2 AE
= A FHFigure 8). 2010FE 20141744
e 729 YE9] ‘Clothing Project’= A1)
IR TS TAR BE ARE ﬂ LA HF

1o,

Figure 7. Supermarket Fashion.
From Martin Parr 2003 G.B. ENGLAND. London. Supermarket
Fashion. (2003).
https://pro.magnumphotos.com
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Figure 8. Anders Edstrom for Cosmic
From Anders Edstrom for Cosmic Wonder.

http://horsehunting.blogspot.kr

sz tisolAl ARAlelAl sk AH] FHE 3
= Jto|EglRlE AL Qith AR 2ho)
2.2} Alo](Liora K)&F 7 A BE o AFH] <l
3] X|(Abercrombie & Fitch)2] 2013\d FaFA+=
‘Attractive & Fat’©|Qlt} 3H = HA QHAfo]=
o] =0l 7KL = S, ARslF e et
stal, HAZIgloH, A3 = oju|A|gh=
& e ZAEZ Al Afel= XLt XXL
he Ak XI3E SItHFigure 9). tiH
ARlel M= A7l g4 2 71 2
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Figure 9. ‘Attractive & Fat’ ad spoofs
Wonder. Abercrombie.

From LeTrent. (2013).

(n.d.). http://edition.cnn.com

|

Figure 10. Arena Homme+
Winter/Spring 2015 “Little Gentlemen”.
From COVER & EDITORIAL Arena Homme +
Winter/Spring 2015 “Little Gentlemen” Feat.

Felix Lee by David Sims. (2014).
http://beforeyoukillusall.blogspot.kr

9} “Little Gentleman'2H= A& 02 3t 2S 7
St of7]elA] A s melo] AdEY
o] FAgt &g Frlek A e dEs A
A R =] MY Qe Bl FEd)
I AthFigure 10). ©]ZL- thF-e] Fael] 5
sk AR REelA IUze =714 Eshe s
ANA 18] thekds Aljtehs WY bt =
T Utk oAl AAS T]EeA HlojuE Y
HEQl Rl e ofu] FaAblelx] AREAQl Ak 7L
=3z Sk

olg} #E #ME whgoR T ik
AR o] A ofmAE diFEe] BT
o] AbglollM R E s Be u =AAE 4
Wt ERES AN AR ARIES BHA
alag 7 ol st tijkew o]gxa Qlrk
(Rhodes, 2008)
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Figure 11. TERRY JONES LAUNCHED i-D.
From TERRY JONES LAUNCHED i-D in August 1980. (n.d.).
https://shapersofthe80s.com

3. Hl =FA AEIA

Park(2013)> Aol siAdzdA] ol A Aol
A g ofulFolZ] o] Uyl AlgtEel of
3 5T 159 HEAAEle HERdo] 74
Bot g% giFA 44S wa Qlvka A5yt
AERIEAE dg|ol AwEg(Elliott Smedley)”}
AXe A olejet onA 5L Unk AR
F2T ~ER S 1A Bolgqlon wa
& A ko] WaPolEkes AE diFelAl A2
7 THRhodes, 2008).

A Ak viel Zo] 1980l A o)FrE
AT £29 Dy FAAelE A4 T 54
S 43 Al QIS BHE B 3R
‘Straight-up’©] A% THFigure 11). ©l= 204171 5
gE gdARdel] g7)#l Qe mHL, E5d
£20]7] o}2.7)(Shoichi Aoki)®] ‘Fruit’” A12]*%2] ©]
o =3 AEYE sjdod A= @79
‘HEL LOOKS’$} 2 32 AEZE d|4 $IAk
°|E 507 4%/ thRhodes, 2008), (Figure 12).

°]% 19911 fi-Dyoll A= = ARIFTL ofjuk
2~9] 3}H No title'= HEFAZAE Alo]H F A
E(Simon Foxton)7}2] FHOE o]Folxl #lo]
UchFigure 13). 912 stRE fJ8) F G5

52 1g3e] nhrElds oA 548 &

Figure 12. Fresh Fruits.
From Aoki. (n.d.).
http://uk.phaidon.com

Figure 13. ‘no title’.
From Bliske. (2004).
http://tate.org.uk
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£ 71RoE SFHjle 4= AE
9] =S 28217t Bliske(2004)0l £J3¢
Al Zeof| st 1S ¢8| v A EE 8t
o = A AZE HHORE AAEHTE F

22 3] [Dyell AlAE ARZ3E] ‘Teenage Precinct
Shoppers’= A9 2 Alss 54 AR A

oM FFste] 1ERte] 558 ARE AN

G511 Qe HEoE P v FRA AEYE
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Figure 14. teenage precinct shoppers.
From teenage precinct shoppers nigel shafran,
styling melanie ward, i-d. (1991).
http://nostrumregnum.tumblr.com

.

Figure 16. The Kooples.
From Lauren. (2011).
http://honestlywtf.com

Figure 15. Essex Fashion for Elle
magazine.
From Martin Parr 2001 GB. ENGLAND.
Essex Fashion for Elle magazine. 2001. (n.d.).
https://pro.magnumphotos.com

Table 1. Ordinariness in contemporary fashion photography.

Type Portrayal of non-professional models’ everyday lives in fashion photos
Yamamoto & | Old males appeared as models to emphasize the practical value of designer garments in
Yohji everyday lives.
Levi's Campaign Nm-Profe§s1ona1 models of 60~85 years old are portraying the brand’s challenging spirit of
changing itself.
Subversion Through Ilaborati i ith S Meisel, the k ‘Real People’ with
of ideal age | Lanvin Campaign .oug jﬂ.CO al ’oratlve (.:afnpalgn Wi teven Meisel, the work portrays ‘Real People’ wi
their participants’ own visions.
Dol::d‘in(if;?ﬁbana An example of closing the gap between consumers and the brand by utilizing
R ¢ non-professional models’ ‘ordinary’ images to show the brand’s characteristics.
Campaign

Sonomama A photobook that captures average people in the countryside. The book illustrates the

Sonomama photographer’s philosophy on life, way of living, and cultural tastes.
Fashion Magazine | By capturing images that are dominant in our lives, the modern culture of consumerism and

by Martin Parr | desires is criticized.
. Anders Edstroms | A collaborative project with a naturalistic brand that fights against the dehumanizing culture
Subversion . Lo . . . s
. with The Solar |of objectivism. A natural version of consumer culture that is devoid of repeated desires is
of ideal body .
Garden proposed through the project.

Abercrombie &
Fitch Advertising

The project utilizes images of ‘over-sized’ female models to break the conventions of
fashion photographs.

‘Little Gentleman’

The work focuses on male bodies that are not ‘ideal’ to propose familiarity and diverse
senses of beauty to the public.

Fringe style

“Straight-up’ Photos of pedestrians are taken to show that fashion is just another way of life.
‘Strictly’ by Male and female characteristics are combined to change the stereotypes on how clothes
Jason Evans should be worn.

‘Teenage Precinct
Shoppers’
by Nigel Shafran

By utilizing young people’s expression of individual personalities through their unique
looks, the work shows aspects of modern consumer culture.

Martin Parr in
Elle

By utilizing unique props, the work expresses people’s desire to differentiate themselves and
recognize their own identities. The work is a record of identifying oneself among the
boredom of everyday lives.

The Kooples Fall
Campaign

The work captures images of minorities to encourage the autonomy of self. The work
shows the possibility of overcoming pre-made social structures such as gender division.
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Abstract

The purpose of this study is to examine the characteristics represented in the ordinariness in contemporary fashion
photography of non-professional models through the works of fashion photographers since 1980s when non-professional
models began to appear in fashion photography. For the purpose of this research, the literature researches as well
as the case studies were conducted. This research has significance in that it broadens the scope of understanding
of contemporary fashion photography through the works of photographers who presented a critical perspective of the
cultural background. This study examines following research questions. First, the background of the emergence of
non-professional fashion models, second, categorization of ordinariness in fashion photos into the subversion of ideal
age, the subversion of ideal body, and fringe style. In ‘subversion of ideal age’, directional changes in fashion photos
by utilizing old models are presented. In ‘subversion of ideal body’, intended absence of ideal bodies in amateur
models is utilized to show diverse types of beauty and maximize marketing efforts. In “fringe style’, artists who express
subjective concepts through minorities’ characteristics and individualities are analyzed. Third, analysis of meanings
behind the non-professional models used to create images encouraging the consumer culture is conducted. The scope
of this research includes fashion photographers between 1980s~2010s who often collaborated with non-professional
models such as Nick Knight, Anders Edstrom, David Sims, and Nigel Shafran. These artists were chosen based on
their influence in the industry, and reported articles in media.

Key words : fashion photography, ordinariness, non-professional models, subversion of ideal age, subversion of ideal
body, fringe style

— 195 —






