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oo oo booob oooo og. oo
700 OO 00O 20000 OOOO OO,000
oo ooo oo ooo oboo bog, o
oD 00O 000 OO 00D 0000 (Lee,
2024). 2024 0000 OO0 OO OO0 oo,
650 OO OO DOD 00O O0DhO 192%0 OO
oo, 202500 0000 OO0 000 oo oo
0 20% OO0 650 OO0 OOOOOO ODOO
goo oooob. 00 0ob 0oog oobo o
000 2036000 30%, 2050000 40%0 OO
UO0 0000 (Statistics Korea, 2024). OO OO
0 o0 oooo oo, obodg,bod b oo bo
oo 00 00 ooo booo bo. goo
0 ob oo oo oog,boob cobo o
b oboo oob ooo oob oobo bo
U0 OO0(Ga & Park, 2023). ‘000 00O (active
senior)’d OO0 0OOO0O OOOO OOO, 00
o0 ooobob oooob souoog 7oonod
gooo ooob ogoo, boobo oobo
000 OO0 DO0OO(Cha, 2024). OO0 OO
oo 0o oo 0o oob oooo, oo, o
0,00 0000000 o0obb ooo bo
o0 0000Shim & Lee, 2022). OO0 OO
0 oobo obodobo oo ooob oobo bo
gooo oo oo, 000 0oog oobo o
000 00d. Lee, 2023). OO0 OO00O0O0O O
b 000 oo oooboo, boo oobo
o000 00 00 OO0 oobo ooob oobo
oo 0oooobo oodgb ooboo oooo o
O@ang, 2023). OO0 OO OO0 O0O0O0O OO
U 0ooo ooo ooo booo, oo goo
o0 0o0o0do boooo bob oob goo
0 00O (Shin, 2019).
goo boobb 0o 0oo oo obo

ooo oob boog, oo oboo booobo
gooo 00 boo oobob 0 oogobo
ooo oodg ooob. ooo ooo oooog,
oo oo boo boob ooooob oo,
gooob 0ob ooodo bo boob goo
oo 0bo 00O 00 00 0O00dm et al,
2019). 00O, O0O0O0O0O OO0 DOOO0OO Ooo
gooo ooboo, ogb 0o ooog obo
oooo oob ooogo bobooo oo o
goo 000 booodg bob 0o bogobo
goooooo booo, Oob cobo gobo
U oo oooo oob oob oo ooo o
ob bOoob 0OO0. 00 0 oo ogob bo
b ob obo 0o bobo oob obobo
0,00 oo bo0 0obo ocoboo goo
U oo oo ooog obooo.
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o0 0oo oob 0ooo oobo boo o
b 000 oooobobo.ob bo 0ob bo o
Uob oboo oD oodob oboo oo o
goo oooo, o0 0obo 0o oob oo
0 oo ooo booo ooo goooo.

0 o000 o0 ooo oooob ooob oo
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‘000 0000 ODODOO OO0OCoD ooo
000 00 OD0D0@ctived ODODOO, 0000
0000 O00O(eniond OO0O00O0O(@ee & Park,
20200. OO OOO0OO Neugarten(1968)00 OO OO
0O 00O D0O,D0 00 O000(pre senior), 00O O
00 (active senior), 100 OO O (other senior), [0
silvenD 0000 OO0 OOOO OOO OO
Oooo ‘000 ooO0’ Oo00 oooo oooo
[ (Cho, 2023; Oh et al., 2019; Park et al., 2020).

Jeong(2010)0 ‘000 OODO’0 ODOOOO O
000 000 00 OO0 o000 o0 oo goo
O 000 0000 O00000. Nam and Jung(2024)
0 000 0000 OO0 obooo ooo oogo
00 0OO0o obooo oo oo oo boo o
000 50-600 0000 ODOOODO. H. Lee(2023)
00000 oooo ooo oo ooog Ir
00 000 OO0 00D 000 50640 OODOO
000 000 0000 00O00O0. Kim et al.(2022)
0 00 0000 O0Oo0o0O 0o ooo oooo
ITO0O OO0 000 55690 O0O0O0O OOO O
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00 000 00O 0oOOo OO0 oo oo goo
000 00 0000 oD 0ooboboooooo
00 DOOShim & Lee, 2022). OO0 OO OO
0000 0000 00 oobO oo oogg oo
O,00000 o000 oooob ooo ooo
000 OO0 000 000 OO0 Kim & Kim, 2019).
Oo0o0d oo bObooO oooo ooobobo oooo
00 00 000 OO0 Oobo ooo oogo
00 00 00O ooo s100 00 oooo oo
0 00 000 00 00 000 oooo ogoo
(Han, 2019).
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gbooobD’gn OD00@ee et al, 2021). OO0
oo booodobo bobboo oob bo
b ooo oo ooo, oobo boob oo
gooobD 0obo oodgb obooo oo o
U 000 0000 0oo0d 0000 Jung, 2024).

goo 0ooo oobooboo boo boo
b 00 0000 0o obo oob oo. oo
0 0booooboo ooob oboo oo bo
U o0 oobodo oooo oo 0obo bo
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0 DO0O(Choi, 2021). Kim2023)00 OO OO0 O
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U ooobo bbb bObo bo boooboo bobo
o0 ob obo boo oobo ooob oobo
UgbO000. Kang et al.(2023)0 OOOO O0O0O
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aging) U000 0000, 00O OO0 DOOO
oo booub 0oo oobo bo boo o
b0 0Oo0. Park and Lee202D0 OO0 OO
b ooob oooo Oobo obo ooog,
gooo 00 booo obob booo gobo
oob oooo obooo.



SIZIHMCIXIQIE!S|X| X267 25 (2026.6)

000 0000 000 00 0ooooo ‘o0
OO0’ 000 000 Oo0.000ooo 200000
000 00000 000 00 000 oooo
OO0 0000 000 oooooooo oo
0O 000 000 00 0000000 oooo
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U0 00 00D oo obobo ooo obo o
goo,0 00 o000 obobo oo ooo oo
000 0000 (Beaver, 1983, as cited in Kim, 2020).
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0 0oobo boo goobooo, 2100 0oog o
b bo0 00 0oob ooo 00 0O0(Tak,
2019. OO0 ODOOOO OO0 OO OO0 Ooo
gooo ‘00 00 boo booob booo
O 000 OUOD00 O0O@in, 2023). OOOO O

000 OO0 000 OOD ooooo ogo
0O 0000 OO Ooooo ooooo, bo O
000 OO0 00O OO0 Ooo ooo oogo
OO (Koh, 2016; Tak, 2019). OO OOOO0O OO
0 00O (successful aging), 000 O (active aging),
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aging) 0 OO0OO OO (Koh, 2016).

00 Rowe and Kahn(1987)00 OO0 OO0 OO
00 0o0ooQoo,‘000 00 o0o ooooo.
000 000 00 00 0o oo obooo goo
ooooo, o00-000 Oooo obog ogo
O ooo-ooo 0oobo ob0ooooooo o
0 0000 MHan, 2024). Cohen(2006)0 OO0 OO
O 0000 ODbooo oooo oooo ooo
000 O000. 00, Calsen(199D0 OOO0O O
OO0 oooo Oooo oo oopooo ooo
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Oo00 ooooo. ooo ooo goooo o
00 000 OO OO0 oooooo,0oo o
00 0000 00O 000 oo ooo oooo
00 00 000 O0OO00 Ooo oooo oo
0O 00O OO0 OO OO0 OOO(Cho, 2020).

‘000 000 OO0 Oooo-0ob0 ooo
0O 00 OoOooob ooo, oobo oobo o
00 OO OODoo, ObooO0 Do Ooob oo
0O 000 000 o000 oo ooo oooo
000 OO0O00@m, 2017). ‘000 ODOC O
oo oo by, boo0ooo oo, sooo o
0’ 000 0000 o0Ooo0O ooo oo oo
000 000 000 00 004d. Lee, 2023), O
000 OO0 oU00oooo oo oooo oo
(Lim, 2017). ‘OO0 00’0 OODO OOOOO
0000 0000 OO0 ooooo oogo
ooooO oooo ooo oobo ogoo, o
00 000 OO0 0000 0o oo ogo
0O 0000 000 OO0 000 D O0O(Cohen,
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2006). O, OO0OO OO0 OOOO oODOO O
0,000 00 OoO00ooO oo oob oo oo
b 000 DO 0bOo Oobo oo 0O0(Lee,
2022). Fisher and Specht(1999)0 600 OO0 OO
00 0000 O OO0 000 ooo oo, oo
0 00 000 OO0 Ooob ooooo ooo
0,000 oooob oob goo. ogb o
OO0 00 00O Oooo ooooo, ob 0o
00 000 000 OO0 obooo ooo ogo
00 00 00 0O eODO OO0 OoOooo,
‘0000 Oooo oogoe, ‘0boo ooy, sgg
oo, cooooe, ‘0bb’ 0 ‘000 oooqg
00 ODO0O00O0@Park & Chang, 2017).

U OO0 Fisher and Specht(1999), Park and Park
(2024), Lee and Oh(2024) OO0 Park and Chang
20170 OOOO OO0 OO OO oooo
0bo0o000 O Ob0O OO0 <Table 1>0 O0O.

‘0000 000 OO00O0O (positive interactions with
others’H OO0 OO0 O0OOO OO OO OO
00 0000 0O OO0 oobooo oooogo o
oo oo gooo.o,0 0b 0oboboodg o
OO0 OOo0o OO OoobD oooob ooooo
0 00 0000 @Park & Chang, 2017). OO O OO
o000 0ooo oo,00,0000oooo o o
O 0000 D000 O 0O O0(@Lee & Oh, 2024).

00,00 000 000 000o oo ooo o
0O 00ooo0 ooobD oooo oo oogo
(Fisher & Specht, 1999). ‘00 [ 0 [J (sense of purpose)’
0 000 000 oooo obooo ooo oo
0000 000 000 000 o0 0000 Park
& Chang, 2017). 0,000 OOOO OOOO OO
0 0000 00 0000 oob oo oo oo
00 000 000 oobo oob oo ooo o
000 OO 0000 @Park & Park, 2024). ‘000
O (self-acceptance)’l] OO0 OO0 OOOOO
00 0000 0 00 00 oooo gooo oo
0 000 0000 00 0000 (Fisher & Specht,
1999). ‘000 (autonomy)’D OO0 OOO0O OO
00 0000 00O o000 ooo ooo oo
000 0O0O0O0 000 OO0 OoOoOo0@ak &
Chang, 2017). OO OO0 OO0 OOOC OOO O
000,000 00 0 00000 0000 oo
0,000,000 000000000000 ao
000 0 0000 0oo.0o0gog,‘coo oo
O (environmental fity)D OO0 OO0 OO OO O
00 00000 00 000 oooo ooo oo
000 000 OO0 O000(@ee & Oh, 2024). O
00 000000 Oo0bo obo ooo oo-o
000 00O oobo oo,00b0 ooooo oo
0 000 00 0DOO00 ooo oooo, oo

Table 1. Elements of creative aging.

Elements

Significance

Positive interactions with others

® Participation in broader communities and maintenance of social relationships
® Interpersonal engagement based on love, understanding, and companionship

P 1 growth
ersonat gro ® Openness to life

® Challenges for self-development and the pursuit of meaning

Self acceptance

® Acceptance of one’s current state
® Achieving inner peace

Sense of purpose

® Contributing to something with a sense of purpose
® Contributing to society

Autonomy

® Maintaining health and independence
® Economic independence through sufficient income

Environmental fit

® Access to services and resources within the community
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Table 2. Demographic characteristics of participants.

Gender s Primary social media follovljeurI:/ts)z;s(c)f'ibers Fasl?ion-related m:ajor and
platform used (x10,000) industry experience
1 A Female 550 Instagram 0.1 -
2 B Female 5600 Youtube 59 Fashion stylist, Instructor
3 C Male 570 Instagram 22 -
4 D Female 580 Instagram 0.2 Fashion major, Bag designer
5 E Female 580 Instagram 0.3 -
6 F Female 590 Instagram 0.2 -
7 G Female 590 Instagram 0.6 -
8 H Female | 5900 Instagram 03 M“Ster’safgg;‘z;i SCIOIhmg
9 I Male 610 Instagram 0.1 -
10 J Female 610 Instagram 0.1 -
11 K Female 610 Instagram 1.1 -
12 L Female 620 Instagram 03 -
13 M Female 620 Instagram 0.4
14 N Female 630 Instagram 0.6 -
15 (0] Female 690 Instagram 12
16 P Male 690 Instagram 1.8 -
17 Q Male 700 Instagram 14 Fashion company executive
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AEAY H| et
From Instagram. (2024).
https://www.instagram.com

Figure 1.
oM HE M,
From Instagram. (2024).
https://www.instagram.com
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Figure 4.
Alde § o 35 2HX
From Instagram. (2024).
https://www.instagram.com

Figure 3.
oz § 7|8,
From Instagram. (2024).
https://www.instagram.com
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Table 3. The realization of creative aging.

The realization of creative aging

Growth through new challenges

Expanding perspectives beyond stereotypical views of seniors
Proactive experiences of self-development

Self-acceptance and strengthening
of identity

An accepting attitude toward aging
Identity formation through self-understanding
Independence derived from physical well-being and positive thinking

Reinforcement of positive behaviors | Self-expansion through positive communication

through interaction

Extension of relationships into physical spaces

Goal articulation for the realization | Willingness to contribute socially by expanding the sharing of fashion information

of life values

Personal vision oriented toward future development
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Abstract

As population aging accelerates, the concept of creative aging has gained attention, viewing later life as a stage
of continued creative growth and well-being rather than decline. This study examines the motivations and activities
of active seniors engaged in fashion content creation and explores how such practices contribute to the realization
of creative aging. In-depth interviews were conducted with 17 men and women aged 55-70 who regularly uploaded
fashion-related content on social media at least once every two weeks. The findings show that motivations for fashion
content creation included environmental changes, personal interests, and encouragement from others. The content creation
process consisted of preparation, filming, and editing, accompanied by active efforts to produce original content. Content
types included fashion information, situational styling suggestions, daily outfit records, and similar-look collaborations.
Through fashion content creation, participants broadened age-related perceptions, experienced self-development and
growth, and strengthened their identities with a more accepting attitude toward aging. Active online and offline
interactions also contributed to the expansion of social relationships and the clarification of future goals and life values.
These findings suggest that fashion content creation serves as a meaningful practice through which active seniors realize
creative aging. By presenting an empirical case of creative aging mediated by everyday and accessible fashion practices,

this study contributes to discussions on senior culture and related policy and industry contexts.

Key words : active seniors, fashion content creation, creative aging, social media



