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QA EA HANE WA 287} A HPAIE 6 A ARE S A AR ARk
220 glek. olof ol 22 WA Fal WA wlekule] S Helsh S5 £AE AvAngick wat
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Ao} ATHE: $18F 2Bkl ARk 919 AW B 12 Bl 37 AUl Aol v eo]=
BleE Fqstel 83 7HI9 S NS FEsck 1 A3 3 Al ATl o kgt A e
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& sl A1gape ejell olols, el © cl0% @3 /el Ul LA, £t ol o
N TR S WY AHY SRS SRR sl it A6l ohge] ohese] AR
S 2eI P 7 RO AAE A F 7 AL e Seln AT $ow FaH
A% 5T BRI IR o] T 02 ARA 17 FT7 2EARE | AAF 0 hre] F 0
& £ES%. ole)F AR e dm AN Bal AEF 2 Ao} BHE e o7
Soll B4 AFA 0 Fojat 4 A B Ao A|teit wa AueA AN FHHAOL
$70 812 W Aot B e AeA BA| Sd] TR GRS F R0 Wkt B A su
1% 3 A wlekl el s BAEte) b Eleklel A Stkel )t glon) $F ZealEe
2ga 37 Auo] Alel S Heblel] g s B Age] FlEslE Hheh
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[.4 &

o5 77 o R qlaf Qltte] 4]
Ht 10042 = 7 F=#=(Homo hundred)
Alt7h Eefakelet. o] AojA i wd] @
2 ARz gko] obd e B9 wheE 7T
A= HO=, el gk AFEES] AHAI7E Wk
ek $eiuEle w4l Qe 2017d FUT-
14%° Eestol aRAbslE 9iskglon, 2026
Wolli= 21.1%7H] =gsto] 211 AFs|= Wsghd
Zlolg} Habar Q) thStatistics Korea, 2016). <5

B AkEe] s We Ad 9ES A6

At (Baby boom generation: 1955-1964 )= 71
w3 vk ® 2 A flEl] ARalel| gk 4]
o)A ka1 AL QIS THT] £

e 5 7l Aol Aldjeks The 9

et
b
i)

f
0
tlo
s

© Q] ofo]% (anti-aging)oll thet o] o
103042 BP0 3= o A5Y Bae
T 16%= 1 AlHol7t gl Aolar, AF e} At
NAMEE FaAlE AAAl wskd ekl
I F 8%7F " Al W AlUelEelth
(Jeong, 2011). ©]¢} -2 4u] el A7 |AL I}

B 7hde] dhgh 7 Aldo] Alte] &5 o
skal 9lew, 37 AlYe] Al 71E Aol Al
wop Aefd AE A A=How tixst
A3 vl &HE oA ka AplE Al
5 =71 FoR Helth

Korea Tourism Organization(2015)2] AlYo] 23
2938l el Bauaef oshd s HE|
2hlE e A2 glehy] 22O 57 AlY

o] Altje] o] JAPt E& FAE 7IEH
St HEIE AlYo] o] 2017914 <9 H|E)
H AlEo] FES Wgkon Al E3 /M HE
W PpaEE EE A, A ARE sk A
M= HlZH (fun & therapy)®] A HEFE A| 534
7WetE] 31 Q)THKim, H. Y., 2018). ©]&3F =2 73
}AES] AR HEtge] digh w7 Aol Al
o #A} FoE Bl vk getalo digt
T AlYol Ald) Y=ol dx® &= 4 9tk
A7) &7 (Bluesumen) 2 W 2.2 57 AJL0]
Alehell gt 2l A ATl A UeRTE 37 Al
Yo Al ddoZ o A9 &% A (Lee, 2008)
9} o}z tizlel At A-HJi & Choi, 2015) 2
T AlHo] Aleie] A7 7Ex] ekt A3 s o]w]A]
(Park & Lee, 2017)+ W83} 2o} E5:3te] tjgt A
T{(Yang, 2014)9} o] Thekst ofol|A] Th= 3t
3 9tk wbd EElu]e] gdE AT 2l B
(Kang, 2019), ¢} 32t AARERI(Yoh, 2015) T
2 gt 9l ©|2}](fashion therapy), ZHA Hl2hd] 2=
= AT (Lee, 2018) T2 F W A A
H 3 352 IS WA Qi ool Ak 7 AU
A= Zhokny] FETh
ol & A= ke 1Hs ARSe] 74
Juol Alche] 543 gfolZAetd&
AR, o]50] Ad AEA ZA ¢k} on

&)

S

r

3o A Y deke) BRE Sste
Ak 37 AlUe] oS thoR el A
Qe t=iro] A sl Bl AEelge] B
W3 AT Ea o] el Bae] ek ot
73 Aol ol e o o Aeust v
A HEs) 7o) A B B A7EA
Sl2l7t ek

B rwe) A7 e thew ok WA A
Hekelel g 9 99, BE Asn, i A



A BlEslE A8e T AUo] iy el Akt

o] Ao 543 glo]ZAEY S APAT9} &

ZAbE E8 A 7I9ES FEStaa dth
g Aldol 4] s ~ElY dE e
A S Aldo] oA e AlelA A, ks
ol TPO 5o Adkst i AekdzS o]u|x|w
I} JAEGo|H o R AAEtA} Fck

ot

e R

N

=
=

I. o]&4

kd

1. mfd E|2tz|2] olaH

D A Hztele] 7 2 54
gt o] APz o= A8
2 Argel diel] o] B8 & 55 4 &
a1, de] #AE olsfista sjdste] A W
515 =15 10| ChBertolino & Schultheis, 2002).
A Hebol= Hetbvle] dFer s Fal 9
D2 JjHeo 2 YHe X3k Zolgl &
A "kl st Jig AFgo] QEE A
o] et HEksA dE 2 oA
A AA g0 WM Akl A El

ofwAl gel i ZQIA el thgk =27}
A &34 o] Fo]x] I S tHKang, 2019).

AYAE el wE sid HE e A=
AHETE Lee et al.e] A7(as citied in Hom &
Gurel, 1981)0ll4] QA& Ea A4, A4 <14
e Eolu, 9RE Ao A77t HA

s Ao W = sz AHosigon,

=

aor AAl
).

o

Oﬂml

ﬂ‘—r‘

J&rE&L&;EP

_\_L

=3
Lee(2018)°1 u} R g3l 9
5 A F Qe o AE 2ol 4
%‘Pﬂ 5—61 A7) AlAAALS)A] wigkE
7¥eh= Al A Wshh
*36}741 e, Akél A oJgh Wiglef wh A7
g5 1Y F49 57 FFOZ J8 2574

]
2
Ao Wglgith ofdl wRlEelA ofE5 24

o,
ol

ol
£
-{o
o
3«;
09&'
©
ol

2l )X g} Al FAYS FHsHE miA=
gorjo] ST Alg oo AZH o7 <)
s b 2AA FIE 7xE 203 duks

3K Sung & Yang, 2015).

H vE, 78, 5o T B2 dsAEt 5
st QAYE o)E-o ndo]d wEe] o )
E A AAE PIAATE Egs 8
(Chowdhary, 1988), WA ElZlu]E O &7
Hoh AP SEE B Bs xdsia

ol AkelA] 545 7HItHLee, 2018). H=5F 94
H 9aE &8 28 9 el e APe

5’4‘3 7o) o]FofA]&= A3 ERE 7H

el AAE Fal AEd S 9
Arshe Aol HEk (color therapy) 2t oH&
, S Eal AlEE EAlE Aehs 7
H 2} (beauty therapy), &S 53l HAlS X
olzZv} ©|e}d](aroma therapy)2] 544& F

2 ot (Lee, 2018), HEAQ1 235 Bl
A EgtEE dsteE B3l 48 71
o

3

au ¢

fm{%%

Slae A B PATE] S A
series) & & % chFigure 1), “HEFE ()

Atryolt E271 ofef thekst Ao} AF E&

5 ot&Ent 7154 AAlE ARSSE ]
EﬂﬂF 2RIl <A E A A (Stressless) oo Bl
AT} A Alg]z= Aol ARgE Bra A
%‘P AZFE YA AR T Z3E TR b
A AHHE FYATIE=(Lee et al, 2010) A2 E|
2t o] AFo|t} ol U= &Y T2 FalH

F3} vieE B ShEE, B, Fulolels 43

f



5t3)

sz flspNGl

x| H20% 35 (2020.9)

Figure 1. Figure 2. Figure 3.
A AlEl=. o el ctRHE. AL &5,
from Kim. (2018). from Kim et al. (2014). Captured by the author from

http://www_kthews.com

SRy
=]

7] Wi A3 oFo Y the
B AEYA gl e An|Re
ol He 9 HE dl
SACHFigure 2). m|t]ololA] A et
AbellE <Figure 3>9] MBC ‘AYu] & 0%,
SR A1 HE, 3], A
712 4 mlo)= 9 W(make over)3h= 2T
ojtt. ol WA HEtwle] HRH 5AS # ub
g AtelE Sl glekeleld ARl AEd
AR &3 Eodls F
SH= Zlo® vEhdch
Hebul= o 9 dAxe e}
= 3to] o= sk

;H Qg 7t BEA) g_:

&

SEEE

ol 2 moo ot

rE‘E

o,
to 19 o2

o] 7 aze

q
eici)

2) A elztg]e] &}

18901 The principles of psychology: S %2 &
LYY A Y William James)of] W= 2712
Zpplo] Haz} sh= EAle dubd 7hrte] vk
Aol gJsf AFErhs gvwloln] zpale] H izt
she EA1Y BEoR WHETE AT Fot
Atk 3k ch(William, 2005). Afo} E57HS ojd
s 47 Qe 2e BEs o=

=221 00

o

-

1.0

]
gansy

Ak} 43

>~l

https://www.mk.co.kr

Sister’s salon. (2014)
http://www.imbc.com
ek ¢ el uig 2] ARle] 9
Aol Z1dizkolti Yoo & Kim, 2001).
QIR tigh AEHATE A
T AoZ HEATHCain et
al,, as cited in Lee, 2008). W&HA 2RE 7lAdshH=
Bl Ao A7 A B
AT Ao} whelolg Matehs AHEA @7l
=3), o}
3 fAskAl Whgshe
2017). Lim(2019)2]
ol gk w=ho]
LR
Miller et al.2] -1-(as cited in Yoh, 2015)°] 2]
St 1950 V]| o) A7 AdelM S
oz QR 7], A4 e, Zto] AL 5
o] 85 RIS AT A Fof A= 5
=3t asielt =, A Al L AA7E 7

el of
T3t

3k
<r

=
=1

o =
AR &

SIS
Hae

A e
G

A+
=9
e

A gk APIA) A e WA A iR
of Bor W 83 g A /ES Seehs
4 o] ¥ITHAhn & Lee, 2018). 1ee(2018)S] <1

T E RS JHE A AR 260 a7}
A & g glom, 9 #e yE> Al
2 Pg7E gEe) A TS vH= Ao
2 YERSITHLee & Jang, 2013).

A 2ty o] Z¥R= Kang(2019)3} Lee et al.
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(2016)°] AT-ollA vERd BRe} o] i NS 2 F| STk

E8l AR Bt Ashs WFo R Wit 9 SR WAL ZRAEQl WEE fieske ol

otk v} Srobdars 9B gk A= AeAow FEsy] Slsie el tig Wl

27y HojA|aL AREghet Aot ws gt Bl Ao} g ZAPE FQ3kL o & nigre R tide] vk

w90 S MEsE e 5t R v} Egomel wisph ool o A H2he] &

F719k ApA e, o] e} 2L wiA EEt H7h 23] HER 5 Qlrk

¥ Rl Foldt kel wekat &0l 7

aspglon, sl AlF ALl Avd 7iA s & 2. 7 AILIO{ M[cHe| ofsH

24 7ss F3 e viiAE sk A )

elelA e A Bt e s S D 57 Aol Adie] 7id %S4

= itk i AUl At ofrER ARk EdiE A
uebA A HiEbele A, A, 534 Aol s 7] el Al AskE 71740

S54& vhgow or WS i RE WA FAREE Mol AlUE olEnh F=e] A

A Walsls PN tdAre] A=} 2po} 1955'd-19641] Bjofet AbghEo] 8w (Naver

4, Aot aeds AN, wek Y Dictionary, n.d) 75 =% 7A15-0] FH& vz Al

e dstete] SRl AEladE fEd o] £ Aotk o] &2 = thg3ke] el 7]

of sHA AlEE 9w A Af &z ofshaL, 2t sfelwate] fidls Tl et &

& 2122 A7 Bl FAHAR PG 1| 3t G SellA AR, 7080 A E o)

T ZoR RITKFigure 4). olli= BAF-E& ol F°It(i & Choi, 2015).
AL JART 9o i = #o] glon & g Fotk B3H4, AAAo R 5% wA

9|5 e Aol 22 Bfstal gl APte] o4

AL3lA 07 olEtle-S Zfour=tr) oAl
A%, Aol Fulstel Ay Bk

?:5_]_— }d;r/]x% _l,]ZO] iuq 01/\40] Ur/\qirjr 9»]1?_
o wol #shs ﬁsko] pERgtThPark & Kim,

KR

B 0l o R 497 &n) BES J9a)
= ellA] 7129] Ao Alelel e chPark &
. 2017).

g

2013, 0|2 B A% ATo] e ks e FASE AL A Aol Al
obgol Szl de WA el el 2 o g FAAR A B Al
= 298 g9 wa S il AAE, 3aH waE esle Ar)Aa

o= mole] 9x Ao W FHA A
2 95 2y At A7) gow ARy 9 Vlsis o
Aoz dislol el the it Adel oo s wmEah volt @3 Wtk of 7w,

dog Sehs gme SAF veldl A

it

Aol v FH S 39

M Eatme) £ ‘ Y slatale) &1t ‘ oS Freh AeE dolgh Audle] des
. N FA7] S8l w5k, 53] 17 9 sz} v
AN =% PESTRT
\ _QmopMg 53 Sof] =& IS Holu EdTsE AERIC] s
eSS RO B2, KT 2 o -
- / e A% AvleE Aotk EH, £ U AR T
=85 53 - B9 Y 98w ol wk whEe Heke =F A 9% e
S 747 T QA thFigure 5
Figure 4. s Elatsle] S8 2 &t AE el Fa AiFgure 5).
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S5 auug

(Active consumption life)

0| 24X A4

(Active consumption life)

BHIH g
'II'_I' AI LI 01 Ml |:|-|g| 5%! (Economic stability)

(Characteristics of the New Senior Generation)

Cherst oi7pae

(Various leisure activities)

HAE AP
(The pursuit of physical health)

S0l cHst 24

(Desire to look young)

Figure 5. 7+ Al 0 Mlcie] 3.

Ay o] Alds m=Rlat A= A Gilver) Al ol Mgl st a4 EJERZ 17, 71,

R TR= 57 AH (new silver) *ﬂtH H|ofr] & A, o7k, AbElRte], tAd glo]ZE Wkt o=
HE]H. AL o] (active senion |t 502 -85 o] A} Aldol Al ] 5243 F3tate 7 Aldo] A<
gt Qo B 5 Aluef *ﬂ 7RI glo] ZAERI S Z giRistar Qlek o] st A
EXR] Aobdd S Q1 mEabe] 7ol W s EAE Z F AU Al glo]ZAERIS Ui
Holal o7} W Als|Ese] A54 0% Fojeh=s & & e W TS FES] Sl Ay
LM&} 7Fglo] sl SEA e FdSe o} FHE nEsIich
2Ju] g (Machumura, 2000/2000). ©]* & 7 A4 o] Korea Broadcast Advertising Corp(2019)2] 4~H] 2}
Ale 5445 gelshd <Figure 5>9 2tk | ZAF HuAe] mEw Al 7 glo]EAER]
ZAPA 50-600 ] 7HE S B 7Rl A
AlYo] At gho]Z el o AEgloH, FRIEA TulE 0 B
glo] T ERolgh 4hs Aobhe MR o EH ZAF ) v)go] o Aldiel] vlsl A vebsk
7Ho]_9] EE%}- 1\]—3] oo‘t)jlg _9]11]3]_13;] 7Ho]g] 7]_ \:]- O]‘é‘o_ _Z,_i z]iﬁ-g]__,] u]—\/l— UJ _1;1_0] :@]—Eo] o)
2, 7, B0, W, 7K, A BAA B, # AL, A Y Y] 55 270 Ao E et
AR, 3}, ARRAS S5 Wtk elo]Z A o= B LH|o e ZEYojg} ofroie] T
B} 9] $49] Jaks wo F4E & Q1A mjgo] EA & Zlo] S7Jo]th. Ministry of Culture,
gk A1) TEAA B e dRREoR Sports and Tourism(2018)°] = A Fof A
UER 7|5 s 53], iou %5 Znkel] gk B Abel| A= S0t o] AR EERl 43%7F 13 A1
S mHY &) TS A= Fgfs} Qa7} AN&EES FHe ], 127], A 5 TPHE ok
2 4= 9)tHMochis et al., 1997). o] 55 Assivty gtk Ad 197 5§
29 747 -2x(Samsung Economic Research Institue F 7l vlgo] 7H = Al =3 5ol e
[SERI], 2012)°l w2 wloju]& Auje] A4 3t 2 Ve
A A, AAA o7, B & AR FHo Korea Culture & Tourism Institute(2019)2] 34k
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Figure 6. 7+ AlL{0{ Al 2to|=AEA9| &N J}X],
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ZICHIm et al,, 2009). 77 AlHol= 52l A5
d 2 e S Agetd FE AR chs 9
59 =] s FABAL Aln] g sxete
7154 AES Az 7 AYolelA AsEE
ofolRl o &= Q3 HI7] As E|M=9} 27|, E
glo]d=e] 3o (Moon, 20060), A K= 919t
A7) ghato] A2 HEple] A Al Aoy} &
FEe sk gl A tAIE Asdh
CHPark & Kim, 2013).

=4, ddde AV, AL, BEE

ol &8s 7F WFEL 373 A oju]A]
AU AL glo] widolu} 29 o]u| A& Fal AE
ol 283 5 Qleh A= AP o »A

m

A g Arol=d Gdu)? T (dark) &
S T2 AR, AT o} (casual wear)
A EF(strong)oll A THE7EA] BRefst ol A7l
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THIm et al, 2009). 77 AlHolx AAH o2 B
F3} old 2uAE 71e7) S8 daselst &
oo W NFE #= Aoz YeEldthi &
Choi, 2015).

A, dofe}l wo] 22 A el ] ¢
G Eold 2 ¥ an R xsp}
SAA] Hojok Fhk i AlLje] ool MFsh=
Ho]AY ofu]A& HRkst AAAEE- olu]A]
Qor, YA WAy 25 Ao Ays £

)
souke Eo] AYS B ololiE: W

rlr

7, A Bl A gdelA golE BE M
Azehs Zo® UeRton, A= (cheek)= A%
s} Agk Al S A S8 THYang, 2014).
Mzsh= slofe] Aol F3F Wik Zoglon,
glo] tARele] ojm|x] MFEE 5 ojuxE
7V Agshs 210 dEth slo] dee A
G tiHZ oFE AL o) e =78 Hele A
A& 7 dgska, dEHQ FYA ouxE
MEsh= A0 Z ERThPark, 2014). AW Ao
AN EL e HErt s Holn, #2 &5F
glolrst A4 v o] Kol A=) Rl &
g estE QIS d=39] Wele) rlea ARl B
S Bl Sl AAAHA T Fo BER
& EF T UE S dojaErde] Austa 9
3] ®lvka & 4= UTh(Shin, 2020).

A, S ~EldE AF 7S |, AT

A, el 5 T4 247k B A ololilg A

A e AEH

¢

7
THZE I AEFIY (piece styling), Hlo]o=
E} = (layered styling), St~ ¥ 2~EFI® (plus one
styling), A2~ ¥ AEFA¥(crossover styling) 7]
W B0 hro] 2 4 Tk 94 AERIRe 7}
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THEME : HEALTH ENHANCEMENT SEEPE
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Abstract

In a modern society, the percentage of old population is increasing due to the extension of average lifespan.
Nowadays, the new senior generation(1955~1963) is rapidly rising as blue-sumer that is the leading group of a
consumption market, which is different from the existing senior generation that has been perceived as an ‘aging
group’. The objective of this study is to suggest styling for wearers to be able to more easily experience the fashion
therapy, by seeking for solutions of psychological/physical problems based on the improvement of appearance through
fashion styling. Thus, this study examined the concept, characteristics, and effects of fashion therapy through
theoretical consideration. Also, to suggest styling for the new senior generation, the ‘health’ as a core value was
extracted as a keyword by putting together the characteristics and lifestyles of the new senior generation through
preceding researches and literature review. As a result, this study planned styling with the expected effects of fashion
therapy, suitable for leisure activities and preference of the new senior generation, and then visualized the styling
into image map and illustration. At this point, the research subjects of this thesis were limited to women with high
sensitivity to appearance of the new senior generation. Also, after understanding the preferred style, item, color, and
styling representation technique by considering styling of the new senior generation, this study suggested three types
of fashion styling suitable for leisure activities of new senior generation women by setting up the concept of styling
as ‘active’ based on the results of theoretical consideration. This study drew a draft of total nine suits of clothing
in division of ‘active casual look’ for physical health-pursuit styling, ‘active easy look’ for mental health-pursuit
styling, and ‘active chic look’ for social health-pursuit styling. Wearing such styling is expected to improve their
self-esteem and self-efficacy through the improvement of appearance, and also to help them more actively participate
in leisure activities. It would also have positive effects on the solution of psychological problems like relief of
depression and self-resilience by lowering stress. The significance of this study is to expand the base of fashion
therapy by seeking for the possibility of fashion therapy through styling. Hopefully, there should be more interest

in fashion therapy of the new senior generation using styling with the expansion of relevant market in the future.
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