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19700t 2] €272 SKdecolonization) 2} $17A| Al
28l A A 3Kglobalization)= Z=7}2] AR oA T
o, 283 gl A4S FEFrhKawamura
& De Jong, 2022). AAISH= £8H4] AAE slED
A& ool FEstaLAt she e kel Al
g Tl siolod, dxe] A o] A%
ot 73 ko] deAdo] A7|EwA B
A A A5 Al Fehs ATAY
SHglocalization)7} A 7|4 €] wjoko® A %3]
ChKim, 2020). ©]¢} &2 A2 E50= 2lsko]
HIA T2 EehA] Ak Fg-2 d) akele) A
Heko] Holal, 53] F2Y AIS dige® A
< sk YA dld Blss dX9) et
A BEAE 1 vHAg e dskows 5o A
TwskE thde® o] g3t ik
ol gt MeHollA 74 (Gueci)= dEw3HE Yl
A7} wiA”e] ASA 07 ARgshs Al
vt & 5 gk A= 20009 5] et
o] Wi @=L yidate] Y Atk Adste] =
2<% 9 (Shanghai dragon bag)’< 411.9131(Ye, 2009),
100732 78k ofgo} A (Aria collection)’
qE ELEE] ARl 7] @) =dlek ik elA

H%PJ 54 e I 5 Sl g
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= o)A oAk gkom ERESE] &4
AF8-2 =324 Hfi(cultural appropriation)$} H-&
(misappropriation)S- YA 71 CHKawamura & De Jong,
2022). A= 2016 Ao FES Wi oR g
StROA At Ao grpule] g2k A3t Fo
FAE AR AR BRI B rHKO
ol dejghs oz d& YEEE] HdS
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2 2 ok BaEs Fo) $ee o] A%
w3l Itk
g, A A B 7R e EA
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A AEE-2 ‘W4 5 Q(sympathetic vibration)' &
9] 7] XA (authenticity) S 2t Zlo] I
@710 =$IchGilmore & Pine II, 2007). 344k
NN E RGNS NZ2L- A8 Ao 7 J7ly]
a1 9] 21 (Seo, 2012), Fionda and Moore(2009)= &
A s BAES S4s HlE AR ef AlE
of WtdE Wggo R sttt &
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DAL, 240 AT 24T F Ao P
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B9 deleA SA5e A Bt 279
AAgsL i DA 240 AFEE &

4% 5402 AMgaks AdshzAle] rhaal
oo AL (Teunissen, 2006). 53] 4783}

S Mo B ARl ie) BH nase
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dedhs vHAIE WHoR dig Tkl diE &
sl A 2nRtel Al AZeHA Hrt
7= g3 stk o)XY eREEE Wy Ab
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A4 oug vigor @ EauRe PHow
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& B3l MR olaish: Ru Akt vy
chope ol w P Loz SYshe By
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FAgom, A7|FLAQl B FoolH, 7
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3, FAsh, sllE k= otk Youn et al.(2016)
A BRIE ZAdelst BRl=r) 7R AA A
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ole] ujg} BH=
A= dug 2} viAES 98 283t
£ el Aehs el B4o] 8 o] oA

& t= 719do] w3k AFg-e] BelM AFEE
T = ARAEE nHI| A thEsE &
A 288 5 Sl Tlido] ke ofof gt
Kawamura and De Jong(2022)2 $-2]7} A|29]
3 EFEloF sk dAlel sitkar oo,
AASHE ALslollx digel] Z/dEstel gk 3l
A& F5ok vhE 239 AEEd s A8t
© 122 3} X5 (cultural intelligence)= 712t
o ghrhal 1H3I3ITE Jansen(2020) 934l B4
Aske] gAloll A vlx o] AlEle] ohgh 735
I S AxRA S, deEske A8 w3t
7F 2 A9 et 1 olaid F Stz w3k
=] (cultural relativism)E 7|RFO.E o] Fof# ok
st EREslel] dist A% Sl ol EFo] vt
ol H3lS w /o] vk & = ik wet
Al AAle GAE A BAEE 9IRS A
oA o] FolA= A3 &2 Hntel glo] €
& AbaLel BEe] Qs AlRlolet ddkE,

o

2. Mo Cisy Fe

4 2~ 2]8(Gucci-ishy © | 2H= ©hol= st o)
A 71957 HGtE A= 2017 TEelA 7
& wol AAE WA Balso|w, 2018d= &
2kl wjje] FF0 7 27|99 A (Kering) 1F
&) HMES A #ThBack et al, 2020).
2015 FzleflolE|H Ty gitEr vy
(Alessandro Michele)] ¢ HAUE o]n|=x]] &
A} A Aol AFoF olojx] AHAZ|9d 7
5 g a1 Aeells Adigalel 94zt
sto] AR AFToE e vjAye] st
o] 293k 98-S FvKKim & Yim, 2020). 79}

EFES 24 AuHQ AERS ABAT] T F

st m|AH o] T A~ (camivalesque) B &>
ME O 2] 255 85kl HEYoEH

AFAel BRE WPy A4} 2% B 4

A YAl %djﬂ% 2018'd W Al
S ‘*PO]EJ(CYbOTg)’ AYder dxor =g
ok v2HrE A9Ae] d3kE B videlzka
Wel St &lE9lo](Donna J. Haraway)] TAo]kL
1 AAE(A cyborg manifesto: Science, technology,

and socialist-feminism in the late Twentieth century))

A2l AtelR 17t QI FEL AAE oA
v XAEAT AAS] 9350|350l (Haraway,
2016/2019) WA= A7Ee] FAAS 1Y E Ao]
obd AgelEa wE 4 gl ZloR By 4
Age) o]gA] Eiell Edshs Apaluke] A7

A S W S THDavid, 2018). o]l w2} w2
= ol sl3t olatel Wit Ao} 4%

< A=3, Eola, ATt AEE A7 4
AdE& Fxehe Ad=s Aoy A9 o

£ o] Zat 28 s AEAE W ATHGeczy
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& Karaminas, 2021). 3H8 o]2ist F-3}9] A 74
Tk Af TAE HAAFE 53] 9ol md
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o] BjilE 8- Zlof| whaf A nlws Wk

), tE=2 Aloll sk ejek Alde] A4l Al
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et Avate A3S Wy FeR st F
wel gt FElE AR R Hosie, 2018).
FoF 22 AEMoA ARl dEEent v A9
HE 3119 das 3ghsst taRlew AFat
H-S 73ksiths %120 Q13 THHolcombe, 2019).
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sl Fall Sl ARSI Ete] A A B3kl
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o] FolAA] ¢k Al =3k A TAIE ¥
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S BT Hze gord, 8, T84 Hopol
N Z(Global Head of Diversity, Equity & Inclusion)
E8lste] w= Ho|AE L /\}—r; Aol
24| E]lZF(Renée Tlrado)—“ W3k, 1Y
Xz 38 A S 248
o] S S7HI7I= 744 e B B
AEIIES AHGucci, nd). T4 2] CEO 2
H]A}F2] (Marco Bizzari)= THFY 297 £2
A7F ol TRE Aol ARjehs 7]Ee] HaH
ZofA Hloju CEO9F AR A R 4%
Al28E wFA R ThHBobb, 2019). B TRt
7 Als e weoles HaEl o B
A HHR o exd TR
A]|0]# 2~(changemakers) & A2 H P THGucci,
nd). A7 A A HEE T RS Al
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A AR, RS S mE B o Bl
LoAl AAEEE wom Hi gy AU
(Chief People Officer)?] 7} X ZF(Luca Bozzo)2}
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Business of Fashion®] Butler-Young(2022b)-2> ©]213}
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Mo, HEe] 97 An|rte] ALS|E3}4]
w7, 2] A2 FAel wek 1 g9t skl
zhglo] gepxick @Azt 9] AsgAFoals B
e e, v} Q12 Fo] vhekst oAl
A BA=gl WP BAE rEstast stk
(Seo, 2012). 12} B A= npAlEe] £ wishA)
& 28k f‘f“"] of tist S Ttk A
= e, MErsks &8sk gAe diA
HA=S AHE FAE & Qe e T35 3
el vl glek ofell B AFoxE 71 WFA
TEO] Qe AlTAIsL AEEse] TAE
9] s FFste] HAME g HiE Ao
A g dgtshs S8she AlEle EAskaat
sk3iTh

D IR o] 723t

Gilmore and Pine 11(2007)9] x174/d %= o
& FxsheE AAA AEEY 3l WE s
(commodities), |3 (goods), A1H]*(services), A&
(experiences), A-&-(transformations)®] TF 714 43
ofelAl PRI A HAS e Flojth
Gilmore and Pine 11 ©] tH 7H4] ool &
= AR A WAL AN S =, Lﬁoﬂ‘: A}
#re] &4o] g oot ZhrE A A ok
A4 2] 7174 (natural authenticity), #|ElE ©
A7 QA H 2o HARRIS on|shs 534
2] %1787 (original authenticity), AJH] Aol 2183
A Aalely wiEAle 7l S5Egke] 2
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Table 1. QIE|&F

Eoixt &,

= T =% I 99 08 3 72 39
A Wz} 27} 20179 Wk v leEo]
%:Lgi}]iu B S nels R 2021 224 makd wE- olealo]
ol s | C TPl 7l BAIE o 2022 A WEH AR rjaZeol
D AEEIARET B A% 2022 A vip o WE A, gl A%
s E /MR AFwSEw 2014 MG AFwSzw A4
AgEsak F A AT SHTEER 10d o AlF
o At G Aele] B 2018 A2 A, vhee] g} A A
Table 2. QIE{ R HE 8.
A% 54 A 89 A1 9 nae A W Agee A9t
TS G Tl W M |- sl oleiak e g e 5| ljj;} e &
A B o] AEEs AN olal | 2lem, 1 g it o ;;;L}

grgl A Ba=9] =t Sell tish zlo] S

-] Wb Qs Ug] B

o|3l}E

31 g7k

-2 A nasel AETSE B8

AR =2 gr vl -7A _%"ﬂjﬂ% T AEwsE Bt | @ rH"S AdshEA 2HES 78 vt
A3z Il olol Z7te] e Wkl | ATk
skal EFelE7k
-9AME A BRAES g AEwst ARO g2l ’ells ofd Zlo] itk Azt
gAe] A B s =7k
AEwst AR AT -9AE S BAEO] gk AEEsE ARl Qlo] Adaljof 3 Aol girhd o' Ao

e Ageherh

EEERREERE - 35 ARl SulE AE-S A% Aol ARske] g Folojeta YZteheT)
3%k gl 0|71 - Aol 9] 2Rl ERlol gk 7o) ik FolRlvk

Alater, CoVID-19 Ad|Y] A3 weslo] 3 A7 dtetetaat silth teol, ¥
wzke] Adele] wet Azt 9w SO Wow 2] s BA=e] et ARGl g 93
AP AE 2 7A9 dde A7 9 ol A sty W AeEshtsd SAkeE A
s ARAS gplors 7, AEEd A w7kl ekt 4 TEHoR ATl A
7 ddeze E st A9k 9 3 8o 01] st =2lof] AvA el <A
3t A7} g B ARAele] WA R 9} 2 Zgstast o}OﬂE} Ao FAAQ HA3
o] A g3 7 9 d= dEEstel digt Y42 <Table 2>9} 2}
oeit Bl A7kl o Wk AwE Akl
AN AE7IIAE gMe sl Bi=g 2. 2M ZAnt
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i BAE] AEwE) d8ol tet olsinE
d B=olA ] Bt AR

A% 5 Y= £ st

ks
M B o 7 gl & 9l 344, of
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Figure 1. 2012 Gucci
mugunghwa collection.
From Yoo. (2012).
https://n.news.naver.com

Figure 2. Gucci Gaok
teasing image.
From Seo. (2021).
https://www.joongang.co.kr
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Figure 3. Gucci Gaok
exclusive collection.
From Kim. (2021c).

https://economychosun.com
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Figure 5. Gucci store window display.

From Hanjiheeclassic__designer. (2022).
https://instagram.com

Figure 4. Gucci store interior.

From Moon. (2017).
https://blog.naver.com
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Figure 7. Patrizio di Marco,
CEO of Gucci and Hongnam Kim,
CEO of The National Trust of Korea.
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Figure 8. Gucci Gaok special package
service.
From Seo. (2021).
https://www.joongang.co.kr
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Abstract

In the era of globalization and glocalization, multinational companies are applying traditional cultures to brand
marketing and using them as strategies for entering the market. The utilization of other cultures by luxury fashion
brands based on Western capital has been recognized as cultural borrowing or cultural exchange. However, as the
problem of cultural appropriation that misinterprets non-Western cultures has emerged, authentic approach to traditional
culture employed as a marketing tool is being required. Gucci is a representative brand that actively utilizes other
traditional cultures in design and marketing; building a pioneering image of diversity. This study aims to analyze
Gucci’s cases to examine the strategies of luxury fashion brands in utilizing traditional Korean culture from the perspective
of authenticity expression, then to discuss a direction of using traditional culture in the contemporary fashion industry.
For the purpose of the research, we investigated the current status of cultural borrowing in the fashion industry and
analyzed the cases of traditional Korean culture utilized by Gucci since 2012 by restructuring framework of authenticity
by Gilmore and Pine II. Moreover, we conducted interviews with the domestic companies that collaborated with
Gucci as well as the experts in Korean traditional culture. As a result, Gucci could be considered to have an authentic
approach to Korean traditional culture through developing products which incorporate typical traditional images, offering
experiences of the traditional culture combined with the brand identity, and additional practices for constant influence
of traditional culture. These characteristics are parallel to the diversity strategies of Gucci. Nevertheless, guidelines
for borrowing traditional culture are urgently needed to prevent the harm caused by cultural appropriation. Therefore,
the authentic utilization of traditional culture by luxury fashion brands requires breaking away from stereotypes through
in-depth understanding and restructuring of the scope with continuous interest, and reinterpretation of the culture in
the spirit of the times. This study has significance in that it provided a frame for understanding the authenticity in
utilizing Korean traditional culture and discussing a direction of cultural exchange which reflected expert opinions
in the related field.
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