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WHAT WE DO

PERSONAL STYLISH SURVEY A+HUMAN iatiion FITIING

Figure 1. of e{ 2|21,
From Everlane. (2020).
https://kr.everlane.com
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Figure 2, ®A,
From Perss. (2020).
https://www.perss.kr
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Table 1. AE2|dat AE2[AF0[H,

2Edd 2EGHAHA 01
HAA] A F4 7 A Bz
wwiclolell & SNSE HIERE & Aol vlclo]
494 e WRE g A
Sed A% o %@ 24

From Legoburu and Mccoll. (2015). p. 14.

2Eg|
(story)
bBYCE 2H| X}
(brand) -""J‘?‘ (consumer)
(product) (value)
Figure 3. 2E2|A70|H,
From Choi. (2020).
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Table 2. C|X[Y d[o|E[E mjMd BHHE F Al
BHy=s T 5| =3 g A=
1)< = (Nisolo) T vl 2011 |9l AL AAS 1A =Asl 2= | https://nisolo.com
R CESH SR E 4] T o dd Y, JAFFAIN] ) .
(Reformation) o5 1= | 2011 Elinclusivity) 59] W42 o5 Bae https://www.thereformation.com
no} L ]
]. Pt A ] | w5 | 2005 | R|E7Fs8E tlo]oHE = Wkx] spu] Hel= | hitps://www.miadonna.com
(MiaDonna)
1] = (Allbirds) Ak o) | 2016 | WS 7= BAE https://allbirds.co.kr
HEEIR 5 vl 2011 | 716l E AESHe 28191 7IHE BT | hitps://www.everlane.com
A= 2o |u= teFet s wiEishe BiRo] txil _ . .
(ThirdLove) S 1= | 2012 B https://www.thirdlove.com/collections
=EI X A BekrE AR UE 14 95
nar | o= A .

(Rothy’s) Al 1= | 2016 Zop 2z pge https://rothys.com

1 H o]
=2 28 o oFE2)5 | vl | 2016 | oFEs2)F AES A7 isEhe BAl= https://www.rocketsofawesome.com

(Rocket of Awesome)
2ER] S o1 AaAlsy dd ARrte] Ads At .
| == .
(Stitch Fix) o5 1= | 2011 SefolAl Al https://www.stitchfix.com
Bi-HA OF  |u]F| 2011 | ek AE GAE )] ) https://bonobos.com
e o B}
¥ | ml= 22}l by ¥ ; . g
(WarbyParker) 3 1=+ | 2010 F 3 ) https://www.warbyparker.com
e 37 5 AR do|AE, AREA 71
QH}2 (Andar) ofl&elA | = | 2015 AR o] AR o1 go] https://andar.co.kr
2~ E 2] (Stripes) OF | 3| 2013 | Bl wHE M A G AUl B@S | https://stripes.co.kr
Plgtoler oF |3k | 2017 | FE A7l BAE https://www.mehisox.com
(MEHISOX)
Rli=EE) 2o o = 220 Qy)TLE Py i= .1/
. &9 |3l | 2019 | &% H7)HE AE]s HAls https://inthewear.com
(inthewear)
2EZT ¢o] o= _ A &71538 o)A ofolEl S 9 oz wjd: )
.| 5 .
(Streaming Wear) o5 ot=r | 2018 S A A7) TE Afu) https://streamingwear.com
o N ,

Zi‘jay]) Fle] | w2 | 2015 |03 Felo] ~EFESY BUE https://www.awaytravel.com
OO} Mol o &E A | vl= | 2013 | DAl Sols S-S S5t AEIHE <llo] | https://www.outdoorvoices.com
(Outdoor Voices) = =

HltoE 0] F A 57 Mk JiEoéa]
g~ o5 | %= 2017 Hﬂﬂ 18 13571 7 T3 https://perss.kr
Are A=En | L ez olrell A5H o FFah= et e
YA | v .
(Girlfriend Collective) W&l A | == | 2016 e https://www.girlfriend.com
suo) ARSI o) AW ABeRE ABls §8,  HAE angomH Al Aot g 4
FAAPEE FEkato] QY] Y=ol EAE 1 o2 xR v]doF(meaning-out) T A4
Sk A2 Evlo] A (customizing) S ESk= AlE P}, oG 79 7 73S 44 e T
o pe ISl 9EY AN R EAEN O AHe wAow AR, 2uAn e,
Zles X Veolths EloE Rt 2kl a1 v, ZpAF fIAte] Ent e EE A0,
83l BET) wEe] Ul TS AlEO|L A QIAE} 1 (Instagram) | 0]~ (FaceBook) F-72.
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Hg a¥, EZfo] & AH]X(try-on service), U4 S AR o] AAg S S ARSItk
Q4, FHA A, A7 E0R Au| ] WAE upxEto 2 H=y} AR Ao ] ojujdt &
LEolth Al 53 grollis AxEwteld, AlE 2ob fFEel FAsetar UsA AR doHr
A €] 9%, DIy, ZA i #H o] (collaboration), T FYEE o4y JHzE I UEhd 5 Q%
221 7MY #lte® Asila 71wz 54 = S tH(Figure 5)

oA AR, VR, AIE &3 Hjvlo|, 3D &Y, A
B Az 71e2 Ui v R mdot

=9 fE avld A} ¥HFY, sEE, . 2 3
A Az AR & 7 FTe] Had), 2ol
H(recycle)? AAM ]S (upeycle), 714 5= SR AF 1. CIX|g 4[O|E|E D{M E2HE=o| AER
34 A]low LR th(Figure 4). 27018 4 =4

olf mho® A ATt A Zedell=
HP=E FY, WS URL T48 AJES) BAE #4927 ARAT (A & Joo, 2019;
olu)A|, AjEo]| BPF olw|x = Tr)ec) 18w Choi, 2020; Lee & Jang, 2012; Lee & Lim, 2012)%
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aslato] AlF-S Aarshztl Al Aol A ) 7|% ab &4 vltolE Fal Eus] AEsta
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Abstract

The unpredictable COVID-19 situation has radically transformed the marketing paradigm within a short timeframe.
Accordingly, the consumer market in fashion retail is also undergoing rapid change. As the focus of consumption
and distribution shifts towards mobile platforms, sales and marketing in digital media commerce are free to grow
and the emergence of online-based, digital-born brands has been increasing. In order to cope with these changes, it
is necessary to examine cases of digitally native fashion brands and analyze them from a storyscaping perspective,
which is a concept that emphasizes customer experience. It has now become requisite in order to analyze and establish
a branding strategy. First, through literature review, the background behind the emergence of digitally native brands
and the digitally native generation, who are the main consumer targets, are examined and the relationship between
brands and the concept of storyscaping is identified. Through an analysis framework that approaches the examples
of digitally native brands from a storyscaping perspective, current conditions are identified and the branding strategy
process is presented. Through this study, the factors on which each digitally native fashion brand, both domestic and
abroad, focuses are identified and a branding strategy process for a digitally native fashion brand is proposed based
on a comparative analysis of the various methods of operation. Digitally native fashion brands provide more
accessibility, enhanced product experience, and a branding process that emphasizes value proposition, which can
maximize consumer buzz, lead to spontaneous marketing and continued purchases from the brand, in effect creating
a positive feedback loop. Based on the understanding on the way brand’s value increases through consumer
relationship development, the points to consider at each stage of the branding process for a fashion brand are
proposed. In addition, it is hoped that this study can serve as a fundamental reference for fashion branding strategy.

Key words : digitally native fashion brand, storyscaping, digitally native generation, targeted brand values






