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Al AL21e] 37 5 shoks #1457 Fsd (sustainability)
ofct. AKglE Qs F s AL} Ake = 317
|7} AESFela, H7F 2F A Ak A7)
A W] tigh #alo] ok I gl7] wEelt.
AL F tho g B4n7 B @4 F
HA R S v)R)= A1 0] 31(Sweeny, 2015), A9+
= el R & A = = e M B el
P e LA e 6 A, T2l o) w7
E7H] 374 2. el mx|E Gako] AJujsiek Bgtk
T ARS 918 AR, s #F9] A 7] Wi
o 218k, 78 g AFsk= A&7 Aol
oigk o] =2 thKim, 2015).

U3) g P g gujstauat AlAbet How
= 7F3E ol F 9 eco-bag)el 2t EE]H el oist
Tl 7P 3 7HAe] s Agoleks 5L
= s dotolgle] sk A4 3HGkTE Kwon(2012)
& ollFHE “Als, P, Y Folx 3 HshA
@At ARS]ARL & AR 7HE AU =
7P o® Aefsioithp. 199). =, Ale Hujg
ABE ARl 0 A4S H 4w
99 W duks HAR AdetH,
RAME A 3HA ol Al et izt

o)

i

ol

FF

ofy o
N

o Tt sh&2 A= ol 2] 57d(Kwon, 2012),
28|12} Bl Bl 7FX](Kim et al., 2015; Lee, 2015), it
S (Byun, 2012), TIAF] 7HH(Kim, 2012; Kim, 2013;
Kim & Ha, 2015) 5°] it} X137 17} 23]
2PE) 51 gl Wb o mule] digh AT FE

S AR e I18EAS WESHH|RE Maeng
014y oMo $73 AslHo]x] ke xAE
AL Sof tjal A A1, Park(2016)> A3
o Ful-s o] 7 Tl JdARIE LF A

SO A= A TELHE Al o]

1o

T~

o)

9} gro] of| e A LH]o A H|FHZI g A
Srdo] s =], olel & ATt AL, AnlA”l
oA oo A efalorst X184 Qe
oisf A 5, ol szt ool v 31834 9
A& Anp SHelA A r st skl

B ATE B didS | A o munto g
e} A B ARl AATE S
287, ozl thgk 7dE Asata, o el
RolA aEslofst XA X3 %] SHA
aeaforst 2nlRt gAE FRESITh o] VxR
A A& AT el 2F A S el
JEF 7lol=elRlS vhE11, 415 JIE RS W 3s)
o] 318k ol tht 2n|A; o)A ZALEIQITE o
SO} An)2} ZAbe] sk M 4], AA A=
74 o] AAZ F3E A5 (Kim et al,, 2015;
Lee, 2015)7F 5 ©]F317] wioll, o1& viAgt &
oA AU IR AHEA olsEe] tigh Azt
I 71 olFE IEFSte] o] 5 XA v At A

WA oh ol Zwel] tfgh A Am]zke] €]
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AAEt, o5 skl d3kE =Eskivh UH
g2 dlolH Hlofe] AtaxellA 2016 6E 16
AHE 2017+ 68 15970 3 163 ol 5o
ik A RIE7E Al 2L AR 7 20
ehe ZAF 2715 iR eE ol Adde sk
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of T o] ZZA] Wecology bag)2] =L A
ejAle] BE = X8-S vxsith 18 3
# oAkl gol= A tlR] (ecodesign), o1E-ZA]
T] A1) (ecology design), 12 T2} (green design), 3+
73 218}%] t) A} (environment friendly design), 2.7}
Y 34 (organic fashion), $-21% )| (ethical fashion)

& vkttt AAle A&7Fs/dell tigh =<7t A u|
Zo] a1, o= WA AlmiEvt et Y TEa
afel] o]2717kx)e] A #pdo] Aksl, AefetA] tE
& A ekar ohs AldiellAl IElE 4 SR
3= 7idolthKim, 2015).

A&7V, A&7Fse s del gk da A
SHoE AP e sl ATal] B, =l
/A% 3] (British Fashion Council, n.d.)= *|&7} Al
il 84 FJ8lE #HAs) she ARA, AT,
FAFARANE AHEEHL w& Y B AT

iy

Ex1 o9do] 2 %4 FANE A|okshaL, 53

Of

E*‘EWE ARl 4% ﬁﬂﬂ“% FHojgk £ A=
FoI~E Harel 1
T e 7P e AR TRREE AlQkET.
AT S8 5 3AEE Fok= 2

#2), PgE ARERE o, AATYR)T

(World Fair Trade Organization, WETO)o|A] <174k
& oMo AdE Fsith 27 9 %l ol
of g3 PAH 27| HAaskslal, A ¥
HAE ol &3t Aol FA, #95 &1 &%
= WEEE 77k s e A
ZHAE A FEfA ARlE sk, AR olE
A8l U743 s CRRIT 1A AujAaE F3) Al
¥ AHE e =9tk AR Fend of life) #|7]
AleM = A, eSS Adsd 95
= ARgal Aol EallE e & 2s Hasket
. Yip: & SACE gXelEE, erhAd
A AR A &b AR A8 S F A
A4A &stel FoR A 7] e o,
g4 kS A48k tHas cited in Kim & Na,
2015). Kim and Na(2015)& 347 33 2z
T il S, SrtelE ™ o] 2ARel I, HIE
A A, g8t Edolu wiES HAs) 3 EHe

9g Folt= e/l AN, BB 0o AT I
Q) WA BEE AE WA A, A A
S92 s @ 7 Felz Thepet 2eaE A

3 Jhsst 7P A, ATHLE 5728 HA8)

[e]
sk = Ql= AR O] AE Q1 Tk (reduce) A,
aAnE, FRRIL B A TRES BT

_,EJ_
ki3 ’\XH ?Lod E&H Elx} E‘rﬂ% TRl Al
29I AE TR, o A8 A
UTA 9 TR0l 28k &2, AA), AR
TS T 2R &
&= g4, A, 24 9 e ¥ Has)
& HAglo|th okl ] o] AYikate] o
AFHETE tlAE nlate] e LnAt
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= &l A 88EE s

Z1o]tHTable 1).

of T2 AJARE- 223 W (reusable shopping bag,
bag-for-life) © = A1ZH3}=H], 1990t U3]E- H]
84 AR-E E017] Sl 2 A et
Ao} 2 HALA A, FAL EekaE A
e SR As ARSI AIAEES eng,
2014). ETkAE o] ARRS- 1977 Fol &
BE thAlsl vl= Frsepzle] ARGEY] AlES
A 1980 AT, 1990 thell ksl H itk “reut
HF Al thek Apzo] AX7PAA o B A
AulFUL oz ® o] PAE7] AlFEF
ok Pl Aol = AR e ARS-SE
= ﬂ7“°ﬂiﬂ alels 571 sk, el = 2010
FE @ deke Fel i ERldel o
i]% agae] B3 Aly e s SAAA Al
AR ARGo] A EITHKIm et al,, 2015). °fl52
slo] a4 Aol shte] EdlEw Auat
7] A 28 9 TAold ok FE A (Anya
Hindmarch)®] ‘I'm Not A Plastic Bag’(V}= 2k~
go] offe @)ekar M 15 Eefoll =l 2
2] R A W dwe] 7hgo] FiAel Q1Y)
21A FEolth Oﬂﬂ‘ﬂ.*fi A grkryel &
25 ARREANE 53 oloEle] R E3| 3
Sol7l ]171elth
AR A 4R MYSce] A 4 74
off szdef] thal “o4 Sl= ae TRt A
Ll

HE+=

PAE WIS, FES © Folu ASEF ALE
S AAEHE 34 134 AS F=Eeks AFEE Y
7o 2 11743815 thMaeng, 2014). & “elA 9
AR )20 2ANE g A2 HEE
AH R o ZA] AMLEE A A= 7)Y

30001l Sgel A8 AR OR oA il
A de] ARE It | A A= 9 A=)

A, #7] & ij‘i—‘HEVl ufiell 34 frslidol 2
). 18y A 522 British Fashion Council(n.d.)®]l
A A7 F2 % Pl dlEAQd A=, A2
Al AREERE A, shehi s A7 1000007 <)
APgALeL Abetsl, 2 @ g oF7]$THKim & Na,
2015). 373 WhA| X912 25(Earth Pledge) ol =
 AgeA AdezbA| o] Ak I el Alof 8,000
T2 sshgol AMEE L, 53] Al7lelA ARE-E
59k 25%7F W Aol ARg-ETha W ke
4 Slsi el el A5 THABOUT FUTURE
FASHION, nd). | Aufe} dAE-S nhes 37l
A we wEEo] o a1, 53] A 3414 3
9] YO e HFH 8 obE mEE AF
= A&EF o7 FAVE Ha itk

F718 WS 715 H3hs 3d o g8t nls
& A3 AR & Bl AlzA, 194

e AR ke flEHE Bl ket B3l
% ARSI W gate] BE 3AY Tk 9,

i pa R B B R R 1

> m

\

2
ll
mlo

g 59 A2 ¥ 2
49l 918 At 7HE RAAE P2
EUA, B AARE FEk Aol BAF A
25 A% A, W2, 3 5o BAAE mE
#7185 W AHge 2ol 100% §7)% Holek.
PV Q1Fe AT BAA e A
A% Wolo} shel, HEA 471546 A%
A FALPER7IEHIAGOTS)S o]

2ARIAOB)°lt). 71F W F o Mg
Aelo)z] SRRk AAl A | ke 1%% WA
#] kil QITHWHAT YOU SHOULD KNOW
ABOUT ORGANIC COTTON, nd). #7]% %9
710l dAst, Aol ZikEth By & AR
S Fola, AEA, SR gial 1EE FHe
2 At HalollA 92 HWE] FE(better cotton)
A AR

TRRQl, AAtel] 9lof o Zwe] AA}71E Hoke
At Fgell A HE R o] FHo] Az o]~
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E oixjele] Abga, A dhgel weeel] wi
of e Hore AN 5 YA, A% $70)
vhat EAl o]3] ol gtk

=Y F AL dEe Fo
AR QIE, vl o 2 RE $9)38] 98 259
FA7F ok 9k 2971 4] ¢kar Agato] go]
stk 2 AR @7t w4 dvhs 2E 9y
atal, AAY WE 83 5 Qlo] HilE 21

T U1 wigel] AL AR
Elt‘r. A Z Kim et al.(2015)>
a3l 7199 w58 o=
Aol tak QlAle] ZAA O
T4k} 719 oA E =
| Eﬁ% O skelth T3y ARES
S7he @713 ARSSEE ARSERA] ekl HEA|
= olZHE =9 bl §laL o= X TE #HY)
= s 91‘3]{5&5]' P A =Y, &g
of| &l 2l (polyethylene) © 2 ©]F01%1 AARGE1S
38 v e 4nj, %Tﬂﬁ"é{(polypropylene)%
110, 7P #1310 o Aok U3 Hd
S thAE el Tfo] Frkal skl ThFottrell,
2014). FjAdoto] 10 Z O] A o T Algo]
38 vduls A ARk 7= ohHdt
5 oz g o] 3] Hdwe] 131
H o]l wiE 8 o] Ak H&o] o=
J

$EE o) S o I ol

EAES AP %13713, E—%*é ujg
A 2% F ARE AHES FEA ARl 1
- U} (rubber printing)©] L} kel ZHEZ AH
sl & AHgelU s A7IES Eol= vA"
THET} AREY, drA o 71 EAlZ 1H
s S sluolth ARl SloA= AlEs
3 wA F71E Ay, HVE Hud Fol

Al
, A wou AWM A A 5 AR AR A
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]
ofo
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rél
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3. oil=2uo| REHAX ZH|M asHOot

BN PRI P KON N P I e s A e A RS
TAAA o] Folx Akl ol AmlAbEo] 7t
254 7HA 9 B5Fel dig HEE 48e
ThKSong, 2007). A=H]A} &A1& 4] &l5-& Jo7]
0l = 28R} x| 7B 2 AgkS n)x]7)
of ZH] WFor o]ojd ThsAe] Ak A
A7 PR 2H) 2 2el] tiE] Yoo(2008)=

7 K3k AE T e S
dosl= A WY, AvEs Akl Qe
oMa} A8 EA A 2kdelA SRR E Sk
& XA} Chun et al.(2012)2 7§Q1e] £+

B 2o
ot M
i)

%

H|X

FERR oheh @3 AEEAC ths) Al
BeJe Tl 21WE, Km0l 7jlo] &
B2 Rgel A A S s ok
o ek, A8, Aol 5 AA Bl el

714 & sl Ao R k= Flo] &g
4 Anet dHEQITE kA B &H)RE b
2Rt opet ALS), Akl 5 9154 S 1
stofolstr] AAARTE AHe] GAEA] AL st
o] AF vl Al o]F 3l|of gttt <Table 1>
Ak} An] wAME AN B 7S

71Z2 o5 Azt qlojA FgEY 1Ak
S A8l E2 Floltk He e TASH A
AL o212 @A) ARge]] Qloj ARt AH)R}7} 2] 25
of 3k W olujz} Akl Hulel] gt olael]
7 ste] LA A1 A7t F 3] wiitell, <Table
1>94 Ag/\].g] oﬂﬁlo] = 1;],74] AH]X].Q od%l—o] =

Wl wAE FRE woldel 4 WAl e
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Table 1. 2I&tAN R 7|&= o|3ue| &AM THAIE
S ArkAl odsto] F oA 20|72} Agto] & wA|
A 48 =k ) 2k gD F | AvRF AR AR &
A, RIS, R | JIEYAE YRRl | -Fa e R FHA U e | AR, A
British oq d8 AZgo| Bzl | obgH ARAM | -2FHY =R AR
Fashion = AR, EXLS | 7R gl o] A, A | AR
Council Q1] - AREEE AA BT | B E9)
(n.d.) A A A =Rt
%4 FA 3
Kim and Na | -@Aol2 Al | A&7ksst vl [ A9 g APt
(2015) Q71 HALA &l A ARt AR
Yi - YA (A S | -7PHE YRRl A E27
P A AR sllo]
(as cited In |y opg, | 2E)
Kim & Na, W7
O geg aw
A, AL 24 | s UL B EAEH A | -AEE AN | -A, g
974 27 Azslol Bl | ARG, Ao | Ao} AL Bk | eI | AR
47 | EEeE o) AT A8H, | S B o= | £EA%E | 2 ER 49
3 WY gk oAl | 914
87 &2
o =E, AR -ed AgEE | -3gR EAAzS [ e | AR,
oame) | & OV W), | A R Aoz | el allg
i = Azl EriAel | -G28 Ak s5Ans | oA
re, | e A8 9 AR
nere (vt e O AL
ZYE) A%
olgi7l ezttt 53], A el Aol nlX] 1. B o471 ity
T 9¥EE 18T o, 2R At digk
23} 0]A0] Tl WEOZ o] N EE R 313 A Ays 22E IR 360 A
Ao 1#7} Bas) A7} AAAHA A7|8E BAQ] <Jn]E s8] 529
u)dt A3E TE317] 913 A o tiDenzin &
Lincoln, 2005). WA dld#t2] ej7do] ZFash Fst
. A7u ATAR 23 AAHRL o] Fasith Z717ke
DR A
AZHE B IR 84S stod, o] F3ll o]n]
2ot SoA] ool e Qe ) S B R O e e g ales
o} o]e] ik Q1A1S elr|9lE) W X EHA A= S}, Creswell(2007)> 24 A WHo] 275+
. o1 3 a0 n <
A7 W9l ATl AZ W in-depth interview) A, A, AT AR E U it
o AJsllth o]9f e AA AT WO 1ge FAE AR A TR oE B A2 A
o ClEHE UAAE U= Zug Aoe oA %, B4, TAl) tisl BExskar AgAlst olsir Fe
23 AR uAs)] on] Q= ARS wEd 4 g Aolm, ol flalixe AreidAtel 24
Q== S} shito] 7hsshckar skSich AA, JH A A1)
919] olofr I} A Eal A 9ot AFE
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ofntle] 2187340l chek Al o o7

ANk W AT} AT el JFE

of oefl o]&dl S& & < Sl=Hl, °l
]

g 0
3

Ao 29 ALHAY Y] ok ), oyl
A, F2 SHolu FAA A5 RAgle] ol
< ul, 5 5 A, JAF, AA =, 1L A 5
o] FAE djxsk] X uf 47 A Hesta
33t 015 ol WA A oA Kt ol
S e = Q=S STHCho & Park, 2012)
2 AT o] F 53| A, dlmwo] X187 A
FHE A HAFoks ohe 2H|R}F 94 st
1, AA, ol ziel] tigt 7f1e] A7hE E3A}F 3,
AFA, ol 2] Al H2Ho] ohd w2 &
ST ARShE AREARY] A7 £, of5A, )9}
2o AL 3R BHE] o7 wiie] U3
ATE ARSIl

2. A7 A

g3l == &nrt 9
2|7} gk o Zu o] XeAAS 7122 200 F>
AEL A ZHE 137} AT o] ojEA] A7,
AR HE A AR A8l Spradley(1979/2016)

o] k2] <=4 (development research sequence)S
AREEto] el Thal] tiskE S8l XdikE BAdst

I ATE FAF O F wAAIA HASE AFEollA] &
HWE LS SIStk AA AT A9
), B2 o= Creswell(2007)2 353k, T4 Hololl

X2] AA ATHCho & Park, 2012), £3] X184 A
o] A& A(Jang, 2008; Kim et al, 20155 F3

B3tk A X Z A (interview guide approach)E <1/
Fa A4 odAke] w8l whet S33 L

AE F7F 7HE, oA wiAske Hs) E IE
F(semi-structured interview) S Z133l, AEIH- cdA}
7h AAre] eltze) oFEeA| ekar sHQke F9)7] o)
A AHE7 olor] & g Qe SIginh B
=5 F QB Ed F vk EA keIt WA
e 28E I E A Kianscriph = FE]sl, A
TA S8l FHA R FHlHA] FEF ST

i

O

QUEIHE= 2017 692 26U5E] 7€ 3Y Afojo]
E Qi) AA AFtelld Aot = 3-20
Agairta AFsh v, o 1L 1091 W
9z Al 1099 S frast Xhi %% t
STHKim et al., 2015; Thompson, 1997). ¢
A A S JYREFEHOE o= B—HOﬂ T
/\]— S AFs] 95 V)RR o R dFHs A

3t QA QAF HEY 5 AFAE AL 53
Agsirtar Aest A2 47139 200 o4 o
doE solrk AEF o]del A=A #le] o

S 2hsha, QIERE She ol QB WA,
el A% A, AERE Fol D A o
W G thsl AAE] A, AElR
S e el s 53] i 5% o
& F APk et AT F 2H9 o=
wel A7) that Q12 ARl A W
Rt AAde] omel wol vheshast

- 7P=AS wiAlEl] 98] WER uks]x] ok
(Cho, 2013; Creswell, 2007). QJEJH+= wWH
Z vlE AYEH | E sl E
Y715 Sk AER A7 QT O]
we} 3 AIZF U9)Z AQF9a, Al o
:_5‘_———0] WA kA gk Heks 9] 7]elA] R

9 5 gl FlelA] Ak W

—_ Ol),
RV

L ox
o &
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Table 2. HF chAAIS ATEA SN 54,

WY | ve] | A e =rEE | FA W | del | A4 e FFEE | 74
A 23 A A 15 e F 24 77 BlEs 20 A&
B 2 | oA 23 e G 23 | ARl | UE 30 M
C 24 | AFRL BlES 35 e H 23 s oA 25 e
D 27 shAy | o shAl st 18 271 I 27 | Akl = 30 e
E 21 | 34 A 30 737 J 26 | AR | UEeE 25 737
* 3 Erel: 10,0002(2H)
AEAFA] AFEATE EAJS <Table 2>9} Tl AR, AR 0] AR ek WA, o=
2o wARgAe B elEold MER Fel  wle arbleldt xo] Zan, AN wope)
TIATIA dgkom, S ES AFFES Eolh 9Y B bke 1 olmwolet e
Beshon] B4 F 4 o) whzel TN, 1 s olmule] g e 12 ) e
|=0] A T4, 2Eh], 2] 55 AQ)gh o 797t gt
ﬂ?ﬂﬂ@ﬁ°ﬂi%€¢%%%%ﬂﬂﬂ

Trol] w2 o T
EH o3t 12%=, &+ A
i%oil‘ ALradt ol zH ol
AT IAE AFET] o9, &
of gt A=A A7t ezt
WS QIEH A3t 5 W8S 2 A
E(line by line analysis)sto] AFHE T4 HFHO 2
FAlEo] ARl S
£ Ak ole wet &5, a8t

el BATE el

-2 3T

L
e
-
=2,
>
rlr
_O,

54 %

2007). 339 Q5o W% 97 94 AA A
T5 gk Aol Q= vrtol e TR AT}
2o] BR9l AE AL Al Fch

2ARE AL

«“odoF of= FH (J, 264 FFQ)

“HH2 2A2] TPHo]8,
(B 224, %)

AP ol

gl ofzuke B 7o) Hel W o7)ep
b 2 7] XJolE 5] ZFdetA TRETRE G
2 B FPE 7 ofmeojat 2 A P
oF2.” (H, 234], /4)

ofl 1o} X1ggAQl QlAjel thal WAA}; K
TEAQ HER Hels] ose]r] wiite] #4
3 Rofe} ettt 31879 ool sl

He 33 Ho| H]‘ét 1%521 %%D}c
A ozt Hol7] uwiite] ghehEe]] o7
o 3ol Tfo] Arhs Azl tisir= &
% o7 g T4

=014

o]



olmale] 187390l thek A o)) o

Besjeh ik AR g T 2Ae] F
AL, el

“A@gFFoja} dzeojz} FEL A opdr}
2. 70]Z}A1.277 (4, 234], )

« nq’o/,g} o’:;ﬂ]z » (G, 23/(-// lel-o]

“HGFF A AAE 2 7] wfEo). HE HA]L.
v]do] oftjx F}5o] oftji]7tQ.” (H, 234 3
¥)

“HH HeF FoJ7p] ABFHLA PoLL..
E ko A Ru 9F EAOLQ 7 (F, 244 FZ)

w3, :1 »}om xmw a4 wEE ANS
ol

)
gaha gk 2 & 5

A3 G BLUAIEYE AEE &
Y I E B Y Byl BT AFEE 2
gk sl A P2 874 S8l ]
= gz g 2 gL (1, 274 H52)

) BE AT A soF Ah)
L871.27” (B, 24, )

4. of| =24 of 2] AR

S e ol wel ne ARgelE 93 )
A Ag & 5 ok M2 el ool
A WA 17 tato] AukAol AE rFulel 7

“rhgofi= YEAET} Fojzk d AlEaQ. X
7 BEFe] FAe dHAES) glow FF
3. Z)E AF R B8 A A od 4

Q. Z7lS-b) U u) AEE SEE A e

Ao §E 7 9hs 3 dEL (4 234 )

GPo] e AT Qar, el A4
A G E % 5 YTk el g
BAAE A8 B9k P, ekl B
2% e 5 Gtk AHOR omue T2 AL
F3 o] S B B AF AFHE A

ey ololsie] shtol

gl
7] well W3 WA F FE AR ol =

HF Ei e, FPEE BSOS, EY

e A& Yol o g 7 A7 (F 244 74
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A Study into the Consumer Consciousness about the

Environmental Friendliness of Canvas Eco-bags

- A Qualitative Research about Eco-bag Users in 20s Women -

Kim, Hye Eun’

Visiting Professor, Department of Beauty Design Management, Woosong University”

Abstract

This research investigates the environmental friendliness of canvas eco-bags, which are popular because they are
eco-friendly and practical. In-depth interviews with ten women were conducted. The women selected were all in their
twenties because this age band seems to be the most interested in eco-bags. Based on background research about
sustainable fashion from production to end of life, this study has produced some interesting results. Firstly, they were
largely unaware of the implications of eco-friendliness, believing eco-bags to be eco-friendly because they are made
of fabric. Secondly, they had some knowledge about sustainability, although they did not connect this with eco-bags.
They would normally relate organic products with organic food, which has direct connections with the body. However,
they did not apply this eco-thinking to the environment. Thirdly, interviewees connected not with sustainability but
with convenience and practicality as reasons for using eco-bags. Fourthly, the usage of eco-bag freebies was very
low. They would normally store them at home instead of using them, leading to low availability of resources. Lastly,
they were not active as to extending the bags’ use period. They would rather purchase new eco-bags instead of washing
the old ones, because of their low price. In conclusion, although young eco-bag users use eco-bags frequently, they
do not relate eco-friendly awareness and behavior to eco-bags. This qualitative research could give an opportunity
of learning the consumer consciousness, which is hard to know through quantitative research. Also, this can be worked
as a guideline for following quantitative research and it can contribute to establishing the direction of marketing strategies

and customer education for young eco-bags users.

Key words : canvas eco-bags, consumer consciousness, eco-friendliness, organic cotton, qualitative research

- 154 —



