S AT 2RQ1EHE| %] A20E 3% http://dx.doi.org/10.18652/2020.20.3.6
Journal of Fashion Design
Vol.20 No.3 (2020) pp.87-105
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THE LOOK //
streetwear
oversized

concert look

+ striped tee
+ double layers
+ crimped hair

+ ripped jeans

"™ s 0 e

Figure 1. Jennifer Lai Channel. Figure 2. Nava Rose Channel.

Captured by the author from Jennifer Lai. (2017a). Captured by the author from Nava Rose. (2019a).
http://www.youtube.com http://www.youtube.com

Table 1. Data of analysis.

Movies related to BTS fashionThe name of channel
The name of movies Upload date ThZOI;?IInILbI?; of
BTS// gt inspired outfits March 7, 2017 4,042
BTS// &4t inspired outfits PT.2 //JIN June 16, 2017 438
BTS//" &A%t inspired outfits PT.2 //SUGA June 24, 2017 519
BTS//"J &A% inspired outfits PT.2 /A% July 28, 2017 407
BTS//"&t2x A% inspired outfits PT.2 //J-HOPE August 17, 2017 365
Jenmifer | BTS//"&Ad%t inspired outfits PT.2 //JTUNGKOOK August 31, 2017 291
Lai BTS//*eta A%t inspired outfits PT.2 //V October 20, 2017 383
BTS//*4&Ad % inspired outfits PT.2 //RM November 15, 2017 175
A Casual spring BT21 Lookbook April 24, 2018 505
RECREATING BTS("J&HAd%h) COMEBACK ERA OUTFITS October 10, 2018 207
BTS(8€tad%h Boy with Luv Feat. Halsey inspired outfits April 12, 2019 68
EASY CONCERT OUTFIT IDEAS April 27, 2019 68
BTS & Ideal girl type inspired outfits January 13, 2018 3,445
DIY BTS inspired fashion (celebrity inspired tutorials) February 14, 2018 2,349
My First Q&A and 2018 Favorite! BTS, Youtuber Collabs, sewing June 3, 2018 2,358
Nava 5 DIY BTS world tour merch July 30, 2018 1,170
Rose BTS concert outfit ideas! August 16, 2018 748
4 BTS inspired DIYs and Gifts! Tattoo, Burn book, Jewelry December 28, 2018 460
BTS ON A BUDGET | Affordable BTS Inspired Clothing Haul! May 1, 2019 278
I dressed up my boyfriend as each member of BTS for a week! August 2. 2019 413
sk AA A9t AAl(Creswell, 2007/2010)°]1™, Zb gk 47)e] Aol ofols WY AT} -
walolal g A AA}E 7hsatek ¥ TGN 9 dess BuERE &
W FEA G Beat FTAE2 Uil A 2tk AEwEE 20199 99 44 20204 39
wHow Pauglons 27 olge] wHow 219 Aolo] Aakom, SI4 ARl £}
QAT e wAekn mYslel AT AR dn WA A7 ARE YA oA, 84 AR
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HAER A VIS 9F FA HAE O
E R AERE 7St aRE 2geA o

T2} AEQlE F7(l: Please subscribe my channel,
Let’s start the video, B &)= ZEHA7]1L f-2]7]
St S slke] T uni)E RHETR 24 Akl
A 45371 SIS, i ARIA 1320070 IS
FE30] Foult A5 2 ARSI Qv T
2 249 BAE BAR] 12} i 298 819l

I, 9 b o)z aFsslel 5EL

=4
wReke 24 792 Sk 1, 224 9 gl
SIFF8 Pk 81914 2216l ) A< Eh S
AFust

AT el weh S ARl NEEE
EEeta stk o4 AR de ARS
welate] FHEN oW, d9E TAshs Wl
A o= ARG idel 544 AR de B
Eorehal gl Eelskla, 31 FeIME =
A3 g AR VS shuE Skl st
Aek W TS Sl BF 22709 o] B
H4aL, 10709] a9l ek 3709 gl W W
T3 3 HH(Table 2). & AMA8] AviEd v
o 2t

Table 2. The result of open coding.

Codes and unit examples

Subcategories

Upper categories

Expressing BTS member’s fashion

“Can we just for a second talk about how this is same shirts that SUGA wear? I

am so excited because I have same shirt now.”

Depicting BTS outfits color

“Suga is my bias and also his outfit was the best. It’s so like just street wear and
black and just like colors. I usually wear like grey, black and white that’s like

almost my everyday outfits.”

Copying with BTS
fashion

Playing with BTS fashion

“I am going to London this weekend and I'm planning on looking for some
clothing in his(V) style but with a feminine edge to it.”

Combining BTS
style and fan

Making items inspired from BTS

“So, your (V’s) girl doesn’t have Gucci but I did do a DIY couch inspired jacket.”

personal style

Enjoying BTS fashion contents

“All of your outfits are so on point. I just did a J-Hope inspired outfits and

aesthetic video and it was a fun challenge!!”

Forming a positive

Satisfying with new style inspired from BTS

“So, I felt that doing this video it helped to broaden my personal style and I was
able to see new things that I actually liked that I didn’t think. I would ever wear

so I suggest trying these outfits out.”

experience with
BTS fashion

Failing to change new style inspired from BTS

“To be honest, I feel like I look like a burglar, instead of Jungkook.”

Failing to change
new style inspired

Accumulating
clothing
experience
through BTS
fashion play

from BTS
Asking other fans’ opinion or fashion items
“If you listen to them, tell me your bias, because that is important question.”
Looking for other fans who are interested in fashion and live in same area Bondage between
“Hey guys! I made a group on Facebook called Caribbean ARMYS. You can join L fandom through
. Communication .
if you want to.” . . the interchange of
lively with other | .
Reaction to other fans’ comment fans ideas about BTS

“Now there also a lot of comments about me saying that they (BTS) are pure. I
didn’t mean them as being innocent because they’re in their early 20s. I'm pretty sure
that they’re far from innocent. But what I met was them not being fake, because here
in LA gave me a lot of fake people, especially in the entertainment industry.”

fashion and their
own experience
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Codes and unit examples

Subcategories

Upper categories

Suggesting a video topic related to daily life to video maker
“Can you please do concert outfit ideas for the Love yourself tour???? I have no
idea what to wear but I want to look good. ya know. LOL love you!!”

Recommending other inspiration source to video maker

“Do you have a 2lbutton’s account? I'll like to see you there and I think these
could be a good backing to your videos.”

Influence on the
video maker for
BTS fashion
contents

Admiring BTS fashion

“His (Suga) fashion sense is probably my second favorite because I feel like it’s
more relatable to me.”

Showing affection to BTS songs & performance
“I think the reason why I love them so much is because they sing, they dance,
they’re able to perform with singing and dancing. They produce their own music
on top of everything.”

Showing affection to BTS member

“T just like that he (Suga)’s very mellow and kind of dark and just to himself and
he’s just like such a mood. I swear it’s awesome.”

Sharing emotional
experience

Encouraging to unity as BTS fans
“ARMYS we are still ARMY even if you don’t go to one their concerts ok, BTS
still loves us all even if they don’t know about our existence remember that I
LOVE ALL ARMY CAUSE YOU GUYS ARE MY SECOND FAMILY ARMYS
FIGHTING!!!!”

Admiring video maker’s appearance and ability
“Really good job! It’s not too glam or out there but it works really well in
capturing their general sense of style and spirit.”

Internal supports
within fandom

Bondage between
fandom through
the interchange of
ideas about BTS
fashion and their
own experience

Telling general information about BTS
“He does wear a lot of Gucci which is why he’s kind of known to be like the
Gucci boy.”

Providing materials about BTS fashion

“But if you want to use this same design, I will link it down and at the bottom
for you to use this.”

Asking fashion items that inspired from BTS to other fans
“Where did you get the mask?! I've been looking for one.”

Sharing and
spreading
materials and
information for
BTS fashion
contents

Saying about BTS member’s signature item, and brand

“For Jungkook just put a white shirt, denim blue jeans, and timberlands. that’s
about it-"

Asking correction if fans think that video contents is wrong
“I'm in love with these outfits but I suggest you for V’s outfit to do not put two
pieces so different, soft and strong together can be good but the bottom literally
looked badass while the upper part screamed cuddle me.”

Strengthen BTS
fashion formula

Building up BTS
fashion image as
fandom wants
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“Can we just for a second talk about how this is
same shirts that SUGA wear? 1 am so excited
because I have same shirt now.”(Nava Rose, 2018a)

“I love pastels. So, I really love this concept on
them. It’s a simple and casual look. you can easily
wear for every day and it reminds me of bright
sunny days in the park, eating ice cream. And life is
good and happy. But that’s what BTS is so the same
thing right. ”(Jennifer Lai, 2019a)

Figure 3. Jennifer Lai Channel.
Captured by the author from Jennifer Lai. (2019a).
http:// www.youtube.com
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“I am going to London this weekend and I'm
planning on looking for some clothing in his(V) style
but with a feminine edge to it.”(Nava Rose, 2018b)

“I want to recreate some BTS outfits because I
love bts I also really love hats and they’re style is
almost exactly like mine.”(Nava Rose, 2019b)

Figure 4. Nava Rose Channel.
Captured by the author from Nava Rose. (2018c).
http:// www.youtube.com
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“So, 1 felt that doing this video it helped to
broaden my personal style and I was able to see new
things that I actually liked that 1 didn’t think. 1
would ever wear so 1 suggest trying these outfits
out. "(Nara Rose, 2018)

“I love the fact that you don’t copy the outfit of
them, you literally inspired of it and do it your
personally outfit with your own style. Just in love

with your style.”(Jennifer Lai, 2017b)
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“To be honest, I feel like I look like a burglar,
instead of Jungkook. ”(Nava Rose, 2018b)

“I want to recreate the Yoongi (Member Suga’s
real name) outfit with the face mask but like people
here in England will either worry and avoid you OR
will think of you as a sick in a bad way. Like a very
contagious illness however, people don’t care if you

use it for Halloween.”(Jennifer Lai, 2017c)
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“If you listen to them, tell me your bias, because
that is important question. ”(Jennifer Lai, 2017c)

“Are sweatpants too causal? the ones I have are
pretty nice but don’t know if I would still look weird
someone. Plz help. I'm stressed.”(Jennifer Lai, 2019b)

“Cute style Jennifer. Do you own faux leather
leggings by chance? Can you show how to wear
out?”(Jennifer Lai, 2019b)
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“When you live in the Caribbean so you're
obviously not going to the concert.”(Nava Rose,
2018d)

“SAME! I live in the Caribbean too so this is
already not an option! :(( I just watch because i love
Nava. "(Nava Rose, 2018d)

“Same where are you from?”(Nava Rose, 2018d)

“You live in the Caribbean too! where are u
from? I need to make some Caribbean Army friends.
I'm from Belize”(Nava Rose, 2018d)

“I'm from Trinidad. Hey guys I made a group on
Facebook called Carribbean ARMYS you can join if
you want to.”(Nava Rose, 2018d)

“I'm from Jamaica! :} 1 want to make more

Caribbean Armys too. "(Nava Rose, 2018d)
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“Can you please do concert outfit ideas for the
Love yourself tour???? I have no idea what to wear
but 1 want to look good. ya know. LOL love
you!!”(Nava Rose, 2018a)

“Do you have a 21button’s account? I'll like to
see you there and I think these could be a good
backing to your videos. "(Jennifer Lai, 2017c)
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“ARMYS we are still ARMY even if you don’t go
to one their concerts ok, BTS still loves us all even if
they don’t know about our existence remember that I
LOVE ALL ARMY CAUSE YOU GUYS ARE MY
SECOND FAMILY ARMYS FIGHTING.”(Nava Rose,
2018a)

“Really good job! It’s not too glam or out there
but it works really well in capturing their general

sense of style and spirit. "(Jennifer Lai, 2017c)
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Figure 5. Nava Rose Channel.
Captured by the author from Nava Rose. (2018b).
http:// www.youtube.com
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“But if you want to use this same design, 1 will
link it down and at the bottom for you to use
this. "(Nava Rose, 2018a)

“Where did you get the mask?! I've been looking
for one”(Jennifer Lai, 2017c)
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Figure 6. Nava Rose Channel.
Captured by the author from Nava Rose. (2019a).
http:// www.youtube.com
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Abstract

The current digital fandom, which has the expertise and industriality of itself, is widely credited as a new cultural
community in modemn society. This study aimed to examine the characteristics of subcultures where Idol BTS fandom
interacts through the medium of fashion. Based on the theoretical background this study sets 4 keywords; BTS
cosplay, BTS attire, BTS fashion, BTS outfit. After searching them on YouTube, it adopted the top two of the
channels for study and selected BTS’s fashion-related 20 videos as well as comments on them. As a result of the
open coding, 22 concepts and 3 upper categories were derived. First, it is the accumulation of clothing experience
through BTS fashion play. Fandom tries new clothes through BTS and accumulates personal clothing experiences.
Second, it is the bondage between fandom through the interchange of ideas about BTS fashion and their own
experience. Through active online communication, fans form their own persona and practice digital cosplay. Third,
the fandom builds up a BTS fashion image as fandom wants. By building collective intelligence, fandom leads BTS
images actively as they want. Three subcultural characteristics of the Idol fandom were discovered through the
above-mentioned research analysis; communal play participation, pastiche performance, and Idol fashion coding. When
participating in fandom, fashion is practiced as communal play and the individual fan experiences a moment when
the ego is merged with an Idol. The Idol fashion code inside the fandom fills up the gap between Idols and the
public. Ultimately, fandom composes personal identity and induces social empathy through fashion.

Key words : Idol fandom, YouTube, grounded theory, subculture, fashion
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