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olF v ke vAd kel el Ve HA19] A A AEERY 43 v Svv ok
ofe] ¥ A= A s Aol vehd s Bl ABESQIS] Vled SHS FHERE B4k A o
A ARlelM S Hl=L ABESI] A= o E mEskeT HAE Ttk A S A =2 A
BFEY 4 A ARARIE Aol :17%‘511/‘1 Hl?#lxqii Ao == gl HA o= g 75 A
9 &8s w2 A Ha AEEYE AL A A wiARIE VAR e E el AlA A
RS F7F Flske] Al d H]ﬁl# EH Jo 7 HAlE FEshe =2 A4 HA AeEYES
Z1EA @ dAES wAselE o 3D 9 AR 7Rk AT 7V V1, AL 71REe] AH|AE 24 V)<, Al

7
BR 9 EIVE Qe /1% B A MR 43R5 R o) A 7 fEe
oEd A 4191 AR 714 EAE 71929 AL 10T, Hlole] 54, wulel 4747, VR, 3D =)
9, A7k 5 dete] 20 0, S el gl S Sl A 49, A 9, @
A P2 qlgieh. el S 41818 Bl A H=L 2ekEgle] o)
0 9 A 2 2 A L ASERIE B ol 27 Yol 715 E
AA Q2D A FA WAL ATl s Ak 2e Alskink A el sekeg)
o) gL el WA Al A YEE sk hor] WAl Ak)
5% shaa) ke shiel shgel | el
FAo] : o H, AN, sehEg, e A

F-‘.“i

& A, Abe], @7dell A3 2AE

o 75 20213 ol sl Arsta wATH] AL <% A7,

(This work was supported by the Ewha Womans University Research Grant of 2021).
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rf

I.A

o) A AR ARAoR tAY Hg
(digital transformation)®] ‘g3 vlFstal 9lom
A&7Fs73& HIEE thekst ol Qe &nxt
gA9) mizket Wsks grolaigit. o] $ Wsh=
FZ-19(COVID-19)5 AoH g5 7145381= i)
upeba] e 5d gl 7|95 olol Ak A=k
oA T e gk w2 T} &HRp o)A
ARl tigh HAalA wks
Atk A Al ANEA HeE VAL A
& AEste] Anle] F5o] © Mz Alde] &

WA wolseln A% sEs wheortn
t}. AAF /N7 THOECD)7} LES AL
2 Mz Aldlis A AlAl 2] 50%7 1S A
JataL Qlom s At o9} e F2 i
ATE AR 8l A7lss w=A 2838t
v 2pASHE AH|~E AlgsEior A & Lim,
2020). 714 (McKinsey & Company)= =4 714
o] A HAL AF B Fre A
tr|e] Adks dglol stk stk 719
TR} dglel BAL] AYE W I A= Al
o] @7¢l v el WAsAl 2ol o]
THAmed et al., 2019).

]9} o] o]} ThE 7|EE AABhE i
(new normal) AJthE ©]113%= 3|4 ©l| = (fashion tech)
2EFES] (startups)> TFFEH IT 718 243 F=
u o] 7hEste T Eeto] Ao A (digitalization)

& AL Yk, A2 2 W7 Fy e ofe) o)

X

B A

2

N

A ElA ABRESIO] kL 9lom ofn] g
o] A 7Y A APl AR wHoRA 2
HskE Bedor]al gtk o592 S MZ Al
el Haol AER 2H] AlgoR S Uyt
Aol Al 2 #s oL glom 20w 9
3 Qa7 ek Ay sl Ak FelM &7

7 3YRE o]oj7H= S(“Fashion Forward”, 2019)

M AESE WA hge] SolHEe] nelk
AN 22 A A A = e
EQE Tkt 714t 4% Y 53 2 o of
Se) Fopel ] 2S % gl 9 F AN A7

7 Hed Zo® Ht}

olg} g w2 HAATES AAn 5
Rz} Bz Age] diat palo] FE FA
2 S stk 1T 71k )4 H=e] o

71y vlz=y A 2 A7 Q1S3 (Lee, 2019,
Yoo, 2015) ICT 5&<] 4 d=rigle] 54
T(Lee, 2017) Fol ASIt 2t A H = B
EY] #] A o o] FolAA] ok Aol
B olo djgh xpaske HA& 7HAaL o] A
£ AFspgiek A7 FAAQ HAL vs3t
2k A, A 3 2 AEEY L] |A) dulE
7Igke z i Ha AEFESE Adsks A A
Bl S ws] Aoz wAd g2 kb 7Rk

_I

g
H Al O AN APS A A,
SEERRGE R RS

o)z EEgowH A H AEEYe] A
i bele] WARe melFe 44 5 owA

7
A FYECEA =
2 glolEHo]|~E ZHE CB QUAO|2(CB Insights)
9] 2]AZE “The Future Of Fashion: From design to
merchandising, how tech is reshaping the industry’2]
2312 B2 319 CH“The Future Of Fashion”, 2021).
g PEES A A s =3l el
A AFE GRRY, Az, I B, 2



o gl 7P mRGel, stolHA s Bl
2hs 7 g9 AAslth A Al A%
&8 Sdel FHstaat g 2 A= A HA

ERA R AFE ofolyo], & sfolElaL A
G5 Alelskar s TRl 71EHE F-5ol
ol2= wAME s el HT sl WeE ¢
3Gt 23k 7% A 252 AEEY A8
At S A H= Ve Ve AdEe
EAEITE tEH R AAA M

o] 3 Hl= X[ QAR LVMH o] =Ho] A o] =
2020(LVMH Innovation Award 2020)|14] & A5
of @& 307} AEtER] Ves FHEE BRT

(M g o o2

¢

Asl, 719e oo wA BF F9S A
of #Rlx wEk W £ A5 AEIAFE &
WA 24 7] 9 ool t R Waklrle

AlE 7VP3EE 710 AEESY 0] 7MY terR U

“LVMH INNOVATION”, n.d.). ]2} 32 23} 7]
= A3 CB QA0 =2] “The Future Of Fashion’
2|2 Eo|| ZAT 12} 7|53 vEo] A Ha &

BFEY Y V= 19 VIee AAshksd EdvE H
Atk
o] 7le ok 7lEel A8k, A HA

A Alo]EZ A 3 A Y = (fashnerd.com), Ell =3
7] (techpacker.com), El=. it AFOJE CB QAo =
(www.cbinsights.com), $1H 5 7|(www.embroker.com), 1
21l AEIES]] HE ARIERA E 2L (tracxn.com),
AEFE O] Q1AL E (www.startus-insights.com), 1%
2]E(angel.co), A =H|o]E{(www.seedtable.com), ]3]
E(Pitchbook.com), = HX]H|0 ] 2~(www.crunchbase.com),
E| 3 - X (techcrunch.com) 5= &3l A €A ~
EESY] A8 Y VA A5E 3 wAse W
W FHsaL 919 AgelA 7 ofe] W A5

= 120 719 e ® AT tdE HF AAsich
53k ) 7 wiAZ] "'VOGUE;, "FashionUnited,
Tthe VOUj, "Fashion Network; 2} "Forbess, "McKinsey
& Compnays &= &3l 34 22 #elA &

4 ARE FF 38

2 A7 FQ FNY 51 vl A
AE T AMARCRE 5T Q= 2 AE
EgEoltt I15dM = %E% A BT Y=

Cﬂ?fﬂﬂolﬂ(incubator), ‘3—'1“3__131 EﬂolEﬁ(accelerator), 01
AL, T2 5 A 7t ohekstd, EA 5

e MOIoWUF ZEERS Y] AT B

o Brom Mz FYsta YEAgUTH: el
A %%@% e ERIRES es 4Pt
19 W HA AEEYES 24

=

1. 1M E[3 AEIEYS| 44

[¢]

A HAE s Artketal svlehe
Y v ko R AdsTE duA B
ThKnox, 2020). AHA & 2 ATzl Fof
oeh= A4 7leEe ovletH o] Al7]E
Al & Az, &F, Bl A %-QJ_ Aurk A
Sk A BAE RIS g8 vt gl
SRR A tARlS ARe Aow Gt
&} (Danese, 2015) Bl =EA] 7]¥ke] sjt)zt
lojgh= WU} F WIE ARSI E SiGith
ey H2 So] A HA Gols HAklel] &
AetA gk dA Aglel BIE FES JdeR
AREE AL Qle). SR ] wlell = o] g5 sl
o] AW HAsEA 9 Hs TAste] A
Bl = (fashion tech)’, ‘A€l (fashtech)y HF+ ¢
YA9d 3 (born-digital companies)’2Fal 75kl
L0 (Segura, 2018) = AFAA] ANk 2= A
S0 2] “H]A &2 (fashionology) 2H= E/d o7t
(Abn & Lim, 2020) 2Hk]7]% sloiek, ik s
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EA]2R= goli= o]u| EHAlelA] «ulld8hfashion-ology)’
o= £o|2 8% vKKawamura, 2004) o=
7]oJste] FE-steof & Zlojtk
w Aelds A ElAel gt Fele] A
o7x TARl 71EFE fEel o277 3
AH10] gAY B3 EREA JYS FHOE 3o
WA HAE kRt o5 i 719l
A A AdE 3 525 vt oA HA
o] 7idell= T 76k ofolt]oig) 7]szo]
FAolek. 718, YA, AL -8 dxkell AA
AR RS A2 AES 7Vl she
&t Ve S AR A0 At
AE, & AEESCE o AlRMEY vgE
z:gl. jH /‘\_}ﬁgl /HZ]— Eaﬂ OEH Oﬂ'c'l—.__. ]EH%EL
Atk
2EFERolehs fole ARA O R A A7
Ae Fohe U= v|s A8 (Silicon Valley)
o F & AFLHLE S Furo g 7= AE
9] §=3k HES Reksto] FoAR] AES )
WAL 8] 2 oS Fx3rHBaldridge
& Curry, 2021). 2BFESS- vlefe] 7A7F a9
e A Ad 7l S 7oA &
27197 FREE 538 AYa 9o oY
3 AEFESS Aostal 5AE qrehe vkt
As7F EAFE FD A A7t ol 2l (Eric
Ries)&= MMean Startup o4 2EFERS o] 1
Ao A Agd AMZL- AT} AMu|AE Fxs)
ZAolekar Aol elthReis, 2011). 2]22] 4
oJeA A2 Ag FRFrhs F8o] ol ¥k
ShH AELESY] AT} AE|H B3 F(Steve Blank)
T “AEHESQS W0l a g Ths ek Bl =Y A
1S olg)7] 94 wEoR 2zS EEth
WS tHBlank, 2010). S 37} FASHE AEIE
Ao dxd 54 MH FHAEE Aol W
o7 AEEYS et &
t Hlél%* Rels 3k ARle] A
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A5 Bk AowA o FEHTk=
7198 qtEel 7HE Foledl 23S =
(Sprinkle Lab, 2011). £ =17} F4a1= gojo} &
A& w3l B AEkES]e- wistetar Addshe &
g g Qe A 54 SEH R gt
2013 U= 719-1.0] WA~ (Cowboy Ventures)
o] AsA}F o L& (Aileen Lee)7} 7191 7Hx17} 10
ol gl o]Akel 7]9S HHsh folm gU=
AEFER](Unicomn  startup)-& ARG, o] &=
FUZ S B 0w F8E7] ARt 20134
A 39719] 71fde] frUE ZIdeE AAESIe
™ 2021 6¥ 7Eo® E u o=k 25%2] HuE
= T, 8% U=, ol9l= oY =7l EaEs)
QI TH“Unicorn Startups”, 2021). 2~EFEQ-S A%
of #440% f-&H7] ol 7t dAE 71A +f
= et 719 ZHAel whet Eele Aol
folattt. U2 7ol 2 Aol = 2
U 7198 $4(Soonicorn), FYZHTH
H PR ABFESS WY (Minicor), B3 7]
A 7EI7F 1008 2 o)l vl AEFEYS
HI7HZ{(Decacomn) © % A% FHTHAll About Minicorn”,
nd.).
At 2L 3 A HA AEFEYC A8
A oE =9, dA fu2 23l 7islE
A H A AELES] oJu-2Fr(About You)i= A-H|A}
o] A & sk AlEE FEFE oAMA
(e-commerce)° ™ 7|E N A A 1 FH B
Qb gl w7 dely 4 & YAtk AEEY
I E “15(Goat Group)> 4&2] A AFS &
mehs ekl agiEoln] ALl FFE o=
AEd 713 gAY Q15E 9 Sk
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oM & s vla 2ekEY]

Uz slde ede e Auge 2 A
HlAZ 6% A8y wekeka ok 2, T 7)

$& 2ekEQ el 9ol WA @

O

]UHOzuysal 2021). AE}
EY A= A5 X}JL% 2] 2~ E(AngelList)
9} A|=H|0]E(Seedtable), T 1 - (PitchBook), 1%
2] H|o] 2~(Crunchbase) 52] 32 Apo]EcA &l
o 7 qled A Bla AstEYQS] A3 W 49
A AetES] +91, 283 $d Has Adst
= QsHleld, HdujHold, 181 FARES
%% %_E_ Ot‘ﬂ—x% o7 ilo].i 2= o]r,].
2EFEQS 1-54 7|7Ee) <QltHljolE] 2w 1

& T8l AR AEE e 5 ok il

3 FAE ‘?:L—a‘ T s 7k vhdgt) A
71EE vl R FrA o r AEESS A6t
AE =2 WSS i) upxjulo g AR &
A& FAALA At HE Hlo)(demo day)E
AR 7199 RS st Cohen, as cited
in Richards, 2021). FAH] @2 =LA <MAFA}
ZHangel investor)’ 2} “#=] 7137 Er(venture capital)’ =
vhdnh AR ARRE Al 7|eke] Fokgk 27
Aol AEESRIel FAlshE JHQIFARAte|t H
AN G- Ao E AEYe & A= F
Apskar aelo] U s]rste] ARt A ]l o] 55
3= AR &Jn]gth(Jiang, 2020).

TESE oY= Fell viejA e YI]le] VHHE
Srgeta Hrhd=th o3 o A FAE
7] fst a5k 9]l F she)]7] wiitel] W
2EFEQIES AR} TEX o] fAREE ol flEE
4% 2 o= =y A Bd
o A AE AHE F e TR @ 9@

EORE 4 9l Hio] HlojEuk theket BRo

X

] L]'EP)'-OH Ui]'ﬂ- —,——O]:-—— ]/]——[—01 /\]}\]_7}_
S0 HER] 51 AR
WAL FaAoll 7] RS ARkt

2. I{M E|3 AEIEQ{S| WA J|gt

E oMol T2 A AFE Bk
oA 7% o] 95 B 1L1007) o4

< 94 B = 715e] SITH “Emerging Startups”, 2020).
ol W¥} AHE Fel= ZPE, 28 UES S,

AN EHEF 539 7&% e EFE o]H o
¥t s H T AERES] AEAIS] Zdellks Mg

A E(Luxury Forward), 3t2] dj4-H 2 Q15H|0]
E]Z(Paris Fashion-Tech Incubators), ¥jA|=H]|o]A
(Fashinnovation) 53} -2 Thekalk 2| gsjArlel Z2h
ol 7lefak3it

WA HAE FARREAA & 5715 Folshe
Ztdolm &Al 2,6007H o)’de] Z1dellA] oF 2359
ge1o] 2 o] o] Folfith FH R AR
A Z2k] 35-9] 1.8 2017 5E] 20193714 3
7t o] FolFth= o] tH(“Emerging Startups”, 2020).
A HT AERES] el 7P A=A HEE el
E2 71928 287 o Zo) U= AE)(Plug and
Play Tech Center), Y =H]4|°]E{(Y Combinator), El
=1 2B}~ (Techstars), 12] 3L FJ ${2~(FJ Labs) 5]
o} g HAE S8l AR Hx0 FAsAL A
7N 9e SFE L 2 (Fashion Capital Partners)= 33}
v f 27] @19 S 9 A Ha AEEY
I gAlARl tale v FAkshs s HRE g
AR F 37 RS ZEA S (pre-seed), A
E(seed), ZH Y (co-funding) &% o] F|ZITh

=28 APgelA sid " AEkES]e] e
T e il A golE s} lFHolE <
olge] Aok FAE W] ol 719 7HIE A%
AAZE Ade|golel gl QlsfHolE] 2 17o] A

AR o 257 glom 7k AARE AEAS T
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2EFESQS §F ©A AgAIRI) elde|ElolH
of= A AT AEESR0] § WA mokdt
IS ToFE= A 719901 tHGroot, 2018)
AAAA 78 2 RS AREhs B il = A
EFEY] LVMH(La Masion des Startups LVMH)=
LVMH 71§1¢] DNA7} RE3 AEFES] ez
olg] Tz ot} gMe Ak viHE Agx
Sth= dsh obgf wiid 5071°] 7192 HIE 1
34_ 517;1] 754/\ x%o /\E/\q ° E]—}\ﬂzs‘}-]:]_(“]_a Masion
des Startups”, 2018). LVMH ©]=H]o]4 o] ¢ =of|A]
58 719elAlE AlY 22 IE Ak S
o] FolXIt}. thro % 719] & B+t 109] Yo FAf
TS A7 e 2EHEH-E TS (Startupbootcamp)
7h vk 3 S AA APE AEEYS
71de] it wR Al AR BE S SRR
AAl g7 eh= v HlolS xagt Hejuy,
b, Agol AARE FaL 9lor s HA &
BIEY S dEd o SAshs A HaEzA] o
Al o] ¥ (Fashion Technology Accelerator [FTA])7}
Atk

A golel7} A g} 2 SFel A
U v o R ABIERY] FRE 79+ Aol
, Qo= HAdlejgolg] old dAE g7
of AH A~BFES S RS Ao R FAE
A 7S wFE =T Groot, 2018). T
QFtHlolH2A = Aw7telAl FaE 1A
T S & XY ITZAE Qo]
El(Look Forward Project Incubator)?} 2] #i4-¢]
A QlFHlolE=7E Qlvk BEgk w78 sl Hla 9
(New York Fashion Tech Lab [NYFTL])<- ©3/d9]
o|11:= BB}t A FAE V= A V9S4
3 ek nldE] dAEA dd dE A=Akt
ZI7bE A Aees s = Qv A HA
o]y-w|o] A W (Fashion Tech Innovation Lab)2 A
S 2 ol ] o]’ ZE IR0
2 ARE YA, A&57FsA, e, 1Ela g

al
s
L
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ol Bl mZ AL E
tlo J? tlo
=
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tlo

A AR oI thBoyd, 2019). ©] 2ol % #
< i HAe HEE 35S i8S E)
A F9s ekt M gk el 2
& 2021(DeFine Forum 2021: Speed up and Scale
Fashion Tech in Europe)-> 2018 d5-E] 2021714 3
de] =) 713 AAE 29 7P 2 A HA
A FHREIH Fe] Al HA S UE
FAE s FHoE WPz Te o R
A s Bl AelA e 2] Vs Al A
5 AER 7IsE, R HEYA B, A
A, a2l dEshe Aol el Q15

HloJEfel wheh Zal, i El=L
A HA 719 919k Sl A9 FEAe T4,
el 94 H=Z A A9 TS UHEthKapfunde,
2021).

I El= AEEES] A e EAdstell A v
7HE QrgEuret s A ~etEY el disl A

=2 A2 E8

N

shm Sge] 7188 Folshe Be olfjsEol
Lrﬂ, P 378 A PN Qs o

gole] Arelx g AFHr|E spglont

TEto] tiEA] oflEES AElehd vhe
E‘r A Ela AEEY S Adsks 7P
i3] LVMH o]:=Hlo]Ad o] 9 =1= H]n} H|
22 Z3 T ~(Viva Technology Conference)l]
2017FE] SUEY FHEUR ufs] Folshe
LVMH SAldS seofshar Stk #5332 74
3% LVMH ©]izHjo]d o] 9]= 20214 dlo]
Blgh A2, 49 AT, seelsh v o4,
sUAdT e A, 2 % Az 4, 1
213 A47ksolehe & 619 HEOR Aol
ALY, 2021), L3 ol 2] 37) &
ot 67l ok AV ks ARsEH A
AN AR B WAS AR AEkEg
o o B 71512 ALt olglelE 2912
oA WS LolA] AH ol iHold ofg]=
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B = dgde] A FEe] el & s Bla 2EkEY]

A ¢ Y Vled 2 WA ElA AEEY
= skl Aefshs Zla H3LE SFOK(“Fashion

Innovation Award”, n.d.). 34 Al o]9= 91 HHA

)

NES Esle] BxAE S48k o]gE
o FEWE G4 I AHEQES 7]
7)1zl 275k frEHE TR e 9

>
N,

(Fashion Al award in London), 2619 +*~RETAIL
FUTURES: Fashion District Innovation Challenge
Prize), El|=2~3}=~(TECHSPARKS - TECH 30) &
= A AAA R Sk R WA HA &
HEYESS tdoR 1 71 S99 daolM 2

1 S 9 olA=Eolt

4del 3 FHOREA A THAE
A " 71952 Ve AT 9 Vs e

Aepols w the #2o] 3D 9 AR 7IHES] A|

7VdEl 714, AL 719 An|RE 1A )4 AL 2
Z3 7N EF 9 U E(fulfillment) 132t
7% S Al TR £ E57F 718k ChFigure
1). ©] Al 7FA] 532 |2 #(TECHPACKER)7}
AANPE 20219 A 4GS AP Vs E

oX,
M=
o HE o oo o

. Ao shA Akgde] A F2 9] A= 719 =81 AL 10T, HlolE] #4, mutd Ak
FA A £ A "= 2elEY] 9] 2, VR, 3D T2 B2 9] blockchain), #4715
5=
3 A S(Kochar, 2021)7} <13to] zlt}

229 AEEY Y trE s 2021d V)
3% 28] A F95FI thManfredi, 2021).
FA% A 71 AEREY Y] 71EF B
A dAle] A 7 7ol BAska Sl
Z1Ego® 5 4 oloH o]yt 7|&g e vt
2] Fre] Wo] vk o9t 4 9l Fa f4]

1. 3D & AR 7[Hie| MIF 713l 7|& KIE

=24 §79] g4 g3 ~ErEY
S w2 3 A= 3D U AR V)&
AFE 7PEew Fsides Vs, S AE 7R
3} 7]zolvh. =23 AlAllA AlEE

o o
s
ofo
ol
ol
2

otk ok ZelA v 7HAE gt A ) 2etA] oFe R 7P AlnE it AY
3 ~ekEg]el tia) AEela Adehs B =4 & g o0 Vel vt RS B 5 Qs
AFE, oS TS a7l & BelMe A% = WA Qlvk 7S TleE Akl A o

What companies are there as fashion tech startups with technology and marketability today?

Fashion Tech Startups ‘ ‘

Incubator / Accelerator / Award / Fund
Analysis

Analysis

Tech market intelligence platforms
Analysis

Fashion Media Journals ‘

FASHION TECH STARTUPS CASE STUDY

What are the types of fashion tech startups from the perspective of the growth engine of the fashion industry?

3D & AR I I AI & ROBOT l
VIRTUAL PRODUCT DESIGN } CUSTOMER ANALYSIS } DISTRIBUTION & FULFILLMENT }
* Bigthinx — 3D Avatar « Crobox — AI Data analytics + The Huub — Al Machine Learning
+ 3DLOOK — Smart Fitting * Heuritech — Al Machine Learning + The Bond — Omnichannel Software
* Browzwear — Hybrid Design « Staiy — Al Big Data « Magazino — Automated Guided Vehicles
+ Obsess — AR/VR experience « ThredUp — AI Algorithm — Al-based Automated
* Drest — Virtual Merchandising Guided Vehicles

Figure 1. Types of fashion tech startups from the perspective of the growth engine of the fashion industry.
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ol &S W ST vy, N 5=
7108 4= lthlee & Lee, 2021). AAZ 7 AlA|
Aoz 317709 AntE ¥ £FXM(smart fitting
solutions) $]A}7} 9} ©.™(Top Smart Fitting Solutions
Startups, 2021) 73 & Aol 15 AA L 9l
7Rl AEEYS AAF 0w AR Ves
droln] s APgelA ERA JAE T AL Q)
o} o9} w#d YA AEESQ] AMES A
st vhsat

2EFEQ] "% 2 (Bigthinx)= Al o191 = <l ¢l
2020(Al Award in London 2020)°l14 %53+ 714
O FA 3D wit] AES Bl TR ohleRt
ZnAFEOAl et Ato] =5 Al gl ThFigure
2). BT} Sk ‘Lyflike’, ‘Lyfsize’ 7152 o
FAAE S8l 95%2] = FEER Afo]=2E ¢

F ol tAdEE ¢ S
Sk T8 Al A7 S-S sl @2
o] AmpEZE ARelA 3D A A7 ekt
25 WSS doful= 7IsR via FAEuE]
Aol A (mass customization) U GE A A]9)
Ve ddistaat ekivk LVMH o] ewo] A
9= 201994 53 ~EFEY] 3DS(3DLOOK)
A dd Al gl 7JER ARE s Bkl AlA)

270 7S st 28kl s @ Tl )

1o
ED
e
s

Figure 2. Bigthinx.
From Chowdary. (2020).
https://yourstory.com

Figure 3. 3DLOOK.
From Asch. (2021).
https://www.apparelnews.net

Ul &30l S FEE © T Y ARleR
uZe] AP Abol=E 54T 5 UkFgure 3).
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2% ‘Lotta’9} “VStitcher' S E-§-3l0] A FS Al
ol WE2A 5T 4 AUTH“Browzwear Releases
New Features”, 2020). ‘F7+ 71§] et 42 QIE|~
Eg](Delta Galil Industries), v=/~% #l*]~(NonStop
Ventures) ¢} AT} FollAl A& whe- Het
$-Z 9o =(“Browzwear”, n.d.) 1]t} (adidas), 1}
©]7](Nike), =5 (lululemon), F"HPuma) 5 2=
Y= BA=E Yo R 3D AgES ATsialaL
ool TR IL MEI oF At S &

om FOAQl Aoz w2 TRl
A= Al EE“S‘]-‘B&EHFigme 4).

AEFESY] 342 (Obsess)= 7HEA 714S 4
=]

=4 >
b3
ro3e
met mo

3D 7|4t oA & EHEO|CHFigure 5).
A7) E A oA RE WilZ) A~ (Asimov Ventures), ©f
2~ TIE(Asper Group), 3132 71¥=(Jump Capital)
Nl FALE wekon], dAFEARZA = gl o]
F(Alex Iskol), 24T 7}27] 2 W|(Joseph Marchione)
o] A& WK “Obsess”, nd). @A oA 2]
VR, AR, 12|31 MR(mixed reality, Z334)), XR
(extended reality, -3 ) HEFsto] 1A S
7V 73S AAETHEE, 2020). F2E VR
AP TRE 2026100 oF 1,2059] 2o 28 A

Figure 4. Browzwear.
From VStitcher. (n.d.).
https://browzwear.com
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Figure 5. Obsess.
From Retail Stores. (n.d.).
https://obsessar.com

o7 59 Yxe] gl 5 dA o =
= 913 9= VRE A2 o® dgsta vk
(Fortune Business Insights, as cited in Smith, 2020).
71E gAME A 8%9] AAEAE BAAT |
A 2~5%% shaFeb] Axgh o] wF=ar 9l
CH(Smith, 2020). wEHA 2199} 22 AFS]A
Hrs vl o Ox gl 252 &8o] a9
o Al Ao WskE viest He(Dion ¥}
< gAY BAEE Btste] B9 (Tommy
Hilfiger), 2}0]”(Levi’s), 7%|(Coach), I}#||(Farfetch)
5 Ukt B=g o g £ glon uzo)
urgol] Wit AJZF AESt Al g Tkl
tol8E Fygtt

=29 A " AES0] AlRjbshks Al
7V 7S A AEE Aatskar dvfiehs A
2 Y AR HAamRAE Yol 1 o]
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(Figure 6). ARIA|ofA] th& AF%LE¥E1 Raias
5314 7V g9 dAAeE 958
H7go]  Fo]x]m(Sullivan, 2020) olZE]A 0]
&3 FHYSE 9lA| 8 AEEe] A Tt T
Bl TH(Craigie, 2021). 34 2k Wjo] 2= 2 FHuj
e A Ador AAANY EHAEE dA
E 9] (Fast Company)”} T# b= 1] 9= X
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Figure 6. Drest.
From Parsons. (2020).
https://www.cosmeticsbusiness.com

E o|x:H|o]E]H. Y= 2021(The World’s Most
Innovative Companies 2021)2] #lQ J<ollA] AF9)
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3 FREFEORE YA E v TH(Shearsmith, 2021).
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25 Zolehs o] SiriKraijenbrink, 2021). Al
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= MAE =, WAA & A s FThHughes,
2020)(Figure 7). YEHE #5H4 ztolE nkds) 1
7 F8E getgrozn 7t JiRlgkE o] 717
t=A Bolm ol uf M-S HIth Ui
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o) oldE2 128l, 8 = 277%, T AE
&2 18.08% ‘353 THASICS creates”, n.d.). &
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ChFigure 8). F2]E]=E= LVMH ©|-H|o]A 9]
T 20179014 $-53 AEtEQ R 44 w|to]d
A QIZEFAAM 9L 27 A-835E 25 F48ke]
19 o EEE o5Eith wid 3007 7€) o]
H]X]—E—- _lﬁ_)ds].oﬂ /‘\H]X]-g] _/‘Fg_g]_ :Ly].bﬂ E.x]_o_
gfekalo 24 Al 7]HEe] Bl EdE A= o=
RFE 50% 7F2A7|™(The State of Fashion 2018,
as cited in Gosselin, 2019) /2> 90%0l 2atr}
(Guinebault, 2019). IAFAE FElHAY EAE
AFE TRl REgsta o= AyH oz WA
A8l 20~50%5 £ 5 Atk o] 719 ol
7k 20 ol|(Cartier) Y 2 A]9]Z(Jimmy Choo) T
g Fo2NH FAHE WottHGuinebault, 2019).
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Figure 7. Crobox.
From Crobox. (n.d.).
https://ventechvc.com

Figure 8. Heuritech.

https://heuritech.com

From “Fashion Trend”. (n.d.).
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Elg]o} x YOOX2] The Future of Responsible Fashion’
AR 9] Ao 2550 W(Manfredi, 2021) X 27}
FE2 Ads v A= A T <]
71¢10]tH“Pre Seed Round”, n.d.).

S G 2l GAIEE A0 ol f =
sk7] flell AlE E=Q1sh] AlERT olE Sl o
gt T2k A v Zlow e AEEY X~
g =% (ThredUp)- AlE 285107 22R| Aol 7] A
F& ARkt FiAke] AlE-S SHHE AlEel H
Aoz A Mu|AE JiRIsteks A St
(Figure 10). Al 7]%-2 T3 233710 A5 wof w}
2} ook 555 dliehs As3st ARl AR
=] 2 Th(“Personalizing the Second-Hand”, 2020). 2~
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Figure 9. Staiy.
From Sainz-Maza. (n.d.).
https://staiymagazine.com

Figure 10. ThredUp.
From McDowell. (2021).
https://www.voguebusiness.com
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3. AIH 2R 7|t =/ I SETUE
Qlzet 7lE X

A4 Bl AERELY v §Ee 2R 9
FANE Q) V)¢ NFPor EFE €
AEFEQIOA] LR 25 sS4l 7] 4 < IoT,

AEst F v, 23 9 AEsh A4, AR
golelE 7lE, B8, gAE vF(last mile) Wi
%, A5 7Nk &5, wAled Fol AR AT
(“Logistics Innovation Map”, n.d.). =192 213}
HIthd v Z=U 28} TEe] B AN 58] A%
skal glom ofo] FFS 713 21 vAY A
Stolrh. A7) AEdt o, ekAE nkd i,
a3 2% AR g sox V& AR 4

A)4e] AR BRALGE WS

o]

=
CH(“Digital Transformation”, 2021). =5 4l 7l$
T et oA Ha AERER]] Al
B W EEYE e} Ves AvEd %ﬂ}

mlm
=°.‘='

WA 12 ~(Maersk Growth), 3}E| U (Pathena)
5] AdE wot F 5907k Fme] Fab fAel A
F3HHUUB, nd.) 2~EFEY U 3]H(The Huub):=
Al A 7 AR|A7EA] ZRAstete] BE
Ta S FHstel deleke dd R ERE
o]thFigure 11). 2015\ *é%% x5 sAtelH
A AARD FEHME EF ZaE 25 vk

e

Figure 11. The Huub.
From Solutions. (n.d.).
https://thehuub.co

Figure 12. Bond.
From Kart. (2020).
https://www.forbes.com

wHAE AZE o= Akl HF el
Al sk @A AA1= B2B, B2C A
~ejogx HAste il Bils 3FYE 2
= Ae SRR dth AR o]Fe theFst Au
2~ ‘LaaS(Logistics as a Service)' & StAFE|oA] Thd
T k= Zloly A BRI, w4, Wil 4
o] ARIAE AAF FRFA xR ® &)1
o Sl Aotk ABFES]] EE(Bond)s ATE
oz 14 F) Pgs S53ste] AEs vlEst
= A HIE 7ol Y] B3 el A
719} #5-& ¢I53H= ‘nano distribution center(NDC)’
2= 2 oS EF771AE AFste] ‘nano-delivery
(last-mile deliver)’, & %38 vl AU|AE Al
SCKFigure 12). 12742 vl B HE AHS A

T QL HJ—* AR glske vl 3 A=kt

4 & -9kl A % éd T.—‘% Lﬂ#ﬂi
= g4 3FcHSawers, 2020). SE AB]A2 <l CS
7 o ol AnlA T4 ERVIAE
TE3 Aijolt)y. £E= Zo|EATE A IE
U~ (Lightspeed Venture Partners), ©]Z=w} I3~
(MizMaa Ventures), TLV SFEUA(TLV Partners) 5
O RZHE] 1,500 Do) FAF X2 okTK Sawers,
2020).

Figure 13. Magazino.

From Zalando's smart

intralogistics. (n.d.).
https://www.magazino.eu
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ole} #o] Hi F&°] BF 7|A 9 UESA
5 88k AEREYEC] v, vHAE sl
HAz2AE st &dehs AREE ol
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stell QoA FiS wEA Z%j/l FAE A
Y o7mAe] WS e ““}_74] Ao
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v {29 AMAEHE ¥=(Buropean Investment
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v} 51 Th(Magazino, n.d.).
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Abstract

In the era of digital transformation, the fashion industry is moving toward new technologies and values, and the
activities of fashion tech startups are attracting attention as new growth engines. Fashion tech startups are new,
expansion-oriented organizations that create new products and services within a category that combines all aspects
of fashion and technology. The growth of fashion tech startups is even more meaningful in the context of the digital
transformation that has intensified since COVID-19. Therefore, the purpose of this study is to analyze the technical
aspects of fashion tech startups in the contemporary fashion industry by type and to derive the significance of fashion
tech startups in the contemporary fashion industry. First of all, this study selected fashion tech startups that are globally
recognized and benefited from global fashion tech awards and various funds based on data from global startups and
tech-specialized websites, and additionally collected and analyzed detailed information through article analysis of fashion
magazines. When analyzing the technology orientation and achievements of global fashion tech startups that lead
innovation around the world, three types of classification could be found: 3D & AR-based product virtualization
technology, Al-based consumer analysis technology, and Al & robot-based logistics and fulfillment technology. On
the other hand, the significance of fashion tech startups could be derived by dividing them into three categories: economic
significance, social significance, and environmental significance. As a result of an attempt to comprehensively analyze
fashion tech startups from the point of view of the contemporary fashion industry, it was confirmed that today’s fashion
tech startups go beyond the pursuit of simple profits and develop and grow for people and society. The growth of
fashion tech startups is reshaping the entire ecology of the contemporary fashion industry and will be a process to

solve economic, social and environmental problems related to the fashion industry.

Key words : fashion tech, fashtech, startups, digital fashion



