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71 =3 (sustainable development goals)’E || €15}
AF7F AZellof & 17704 H3xE A skt
(“Response trends”, 2020). ¥3 ofol = A7
B717HWT0)2] 24191 A ¥37]5-1 % IUOTO)
oA 19601 Al152F F3] el “Q A ke ApA
S AEAQ1 g g 919 wlge] ARl
A sfof Fhp= olte A sk tHKim, 2001,
p. 18-19). T ESE AP 9} AgistE gdo] ot
L QIR A&7 ko] elE et
A= el M (Kim, 2013) H3EAE sldsh] 9
3l thaket Akl Eokellx] A3} 257l
& MRS sk 5 gk
A AR @eddd] & FEs AAskL
Atk kA 20239714 A2 A
XH% JJr 7l-t'r oprslehs Wk B35 F1la
Aol H71E A FAskaL 9l
E‘rﬂ %‘%E‘r B3 G7 s HelA evbA A mf
5 (Emmanuel Macron) T3 G7 oA ok
LR oF 150712 2 HA=Fo] A&rts
bl Akele 918l AT skl thJang, 2019). $=r
A A3] o] BaAef wE ARl A
T LA 20%, HFEE FYEI Sl mAlE
SFAEE 2035%E AHAERL Slom Al A
&2l 10-20%, &7k wiERe] 6~10%F 2145
3 okl Bt “Keywords for the growth”, 2020).
W71 37 oflelR] 7 (MeKinsey new age consumer)
wlar )R AEZAL 20190045 218 AlEel
ot el oo AelA ey Al 28%7}
ZAYE 31%7F “A8A AlFe] o 7HS AES
2T “Keywords for the growth”,

Z=
)30 030Lﬂ77}X1 ’“éa‘% e %ﬁ A&7V
A=)
=
S

é

r°1'

rlo X

2020). HEgt AETiRRIA A 23St "The story)
o] gzEe| m=d = el AN W AE7bs
A A 71 Fo)E= 20161l 69,5000] 7,
2017\ 0= 151,0000 7, 2018'd = ofl= 225,000
of Fow mjd Tk FolE AHRRES] A%
7 st el sk dErE 51 e s o
4 1 TH“What is sustainable”, 2019). “Keywords for
the growth”(2020)°l] U2 w]=re] Wishd e AJ7)
o] Falshz Wi v dd 9 MY AERES
& A7 A37gskar §lom 2028\ dell= Aufeio] 40
o g} ol A Qo7 B gtk A Ak
N Al 45, AL f5 5 A 9904 o
S o R A&k AHE] fE
s gk

ZAP R 1990 T FtellA] 2000 o] FHE A
olef Bjolt A& Ll (Park & Lee, 2019) Ef
ofd wiFE tiAY E3kE Ae Hxo] Az
‘OAd Y5v(digital native)’©]2}aL % E-HTHKim,
T. H, 2019). 2031:dll= ZAI e A50] Hay

A Ao A5& o Aor oden %Euﬂ
A} A1, ARl AlAElel]l 7 ah] ARl Q1=
olgtar K.l Ith(Woo, 2020). XFAITIES o] Tolzt
AldjolF F 2|7 2 zAte] 54O Park
(2019 HAGS EoolAF] olsabA ALg-abr
makd A o] WAsHA ddE EAE 7t
vk 23k el zAe] F8 A% Al
ISE= = FHoE A&Tks dMdel Fst

QA3 A WS g»%i 287k sick
(o) =1
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32
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%EE ul%OﬂH 191 24 v
2009). T3+ oF 109 A)zF Ee
& o o] g} oF 189 Holn M Al
AlZRE- 109 AIZE, 1Emkch 4000 A17Ee] B9
cExa glon 53] zAltE dgehs
YPE O 7 th=E] Zel=x AH| AT 083 AAvto]
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19721 QlFek A2 mleel] hal] A ek
=229 n|gg] A7)l ZrEE(The Club of
Rome)’ 9] 12} B4 37-2] $H7|(The limits to
growth)) oA A &7bsolgks §o7F As vt
t}h o]% 19879 HEETEBrundland) $193]<]
r9-2]2] F5v] 2 (Our common future); X 4]
A AE7Fs el disl @A Ao BeE &
SAZIEA wAY B 5] e E F5A
4 9 AdfiskA o= Zlolgtal A g olakal
UhLee, H. J. et al., 2013).

A&7 tiRelol@ A0 Ao st Azt
A AA]efA H]FEE L CH TRl ofollx 2
BAEAE 128t HARlef] #-8-3F ZolthKim &
Na, 2015). $HdE& A7kshe TR ol ar A,
J-YARI S yehdar glom o] gk vt
1 /d=el A @l st mE =Rt Jx
A&7t 734 etk ofuet
ZAAVd 3 Abs] & A 38k Aotk (Woo & Chung,
2015). Kim and Na(2015)= ‘X475 0]2h= ol
9] eJuli= AR AR SJu| Rz QI AFS|E ANk
Aog Ao dallE 7IAA b= WY el 2+
A3} oAUAE o] 838k A3t g oleh= gn
2 Yol ARgHI kxRl =y diA
AAL] AAs Awrd gelHola A&7l

&

otiE Hej
f_’_f_’_ ‘QYES }—% sjdol@r Aitel “eA =S
S 2 wEs WE IS
20&’\]7]}] a1l ‘?lﬂxli’ﬂ 248 77 ek
olfd Aol ‘Yes!'Ztal Aal YA B 5 Q= d
Adojtpels eees H2 Id =, A&7t
A sl LETHHa, 2019, p. 14-15). ‘A&7 &
24 s dolgroleh= Aol AlZ olAE T7A
@E(zero waste grocerant) ‘T] 3]7](The Picker)’ &-&
O $45, TAAS “aek Bzl s o
Hlgk= Zlo] oz} 7k Ag AFs] vFa,
o Y= WHor SnkE WEoR Yeprtaat
stopetal WSl Th(“What is sustainable”, 2019, p.
21). AIY] S AE AR S LH1A
A o= A, AT O A, oY g sleE

7= a7 3l

£

F

7

2) A&7ks siAe] Axs gk A A TRl

McDonough and Braungartl(2002)->- QoA 2
20 Z(Cradle to cradle); ollA AEAIE 12 3to] A
AL ARE, #171€] ago] thA] R o] At =
AAE Aot vty 23k 2 ERC 4
R7]¥ WGSNE| Z]3ZE 2022 Big Idea: Fashion
o20)°ll wh= gak F719] ZF Al 2|57t
s AR ﬂﬁﬁﬂﬁl"‘:ﬁ] X]ZO}J_ -4]7154 7]

o] olgl¥ TAZ AF A H HARI(ife cycle

design, [LCD]) ZEAAS Ea) a4 WS 3o}

7hok ghttar ofelr|akar Qitk Hg A|&7bsst 3

A BT 94 BA 0 47[XE ojolr|glon A
5, Alx, fs, Aol 1 Wigolt
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A5e] ZH WGSNell a7lE #4715 1)
AE A gle B A ARIES e
gujo] A AAE(Levi's wellthread)= 2~ 919)
A g A B 7ARe: newcell)d &7 §

ZolH, 771 Wl ¥ AF=Z2(Circulus)
2 9E A8 ato] FA(high loose) ¥HHA] HA
& 508 EAEIsen ek Ok(Patagonia)= At
AFROC T2 ge] Aglo 7 Ak Ags =8
= 5 AE7FsE AsE AR gt iQE
o] A& a1 QItK“Sustainability & innovation cotton”,
2020). A|z=2] S N4 Lee and Choi(2020)E %
& Arkeks IelA HEAlE s Haskst
© AE So|AE AE HAuisolst Ve &8
sto] AgeRalar, ololxldAH&M)> AA T
2lE Fal fralst sheh Eé‘f“l AR ol
& S vk Azl g4 AolA skt
oFEe AMES HAsleleE Q7ekal oF 27059
A B8l gAEe] &3 oRES AREHA| =
F0 % Al°ks 3tal AThlLee, J. H. et al, 2013).

182 Sl Hol7|(Nike)= 1995 0] 5-5-E
2 A 100% AE-EA = AR o, Al
AR 715 A4 He T7)2 ARk 200837
H71E2 15%5 Zol=tl AFgch ARl Sl
A 71952 Bl 5 2HAE AlES Al R,
AlEre] & Haskehs AS Hashs 5 ARES]
FAARI An]REe] A WS ANk Slo] =
0] 8] t(“Sustainability & innovation cotton”, 2020).
gfo] ZAER B Aueto]d(Silverlining) 2] &
2 FHjo]A] o] wEH AR TAlolA Lot $17
2N Al AxE Fol] S It &t
HoludA ApdelA] S F Sl 24D 23
Agehs IolA AFA sofo] BaskA] o

& e AAE ARgSte] 1, S 22 e
O] ZAEl] AF-S THETH“Our material”, 2020).
1] AblE ol HZ i At 6@011/\1:
F71el wE AE7bs TAle] A

A

Y, AR, Ax, 75, AH Tl A, Ax, f
e THOR A&7 vARIS deh A
Zatar ek 719 2ol A&7bse Al
mfehs Z1oR ARl A&7ksd e &
g3 57IolE I AR ARl &l 24

off whe} A&7Fsg sdS Anlekal QItHChung,
2017). AHEAR T4l o AETbs el et AT
(Kim, 2018)7}F S7]5= SpA|E oF17hA] 2:H]AL <)
oMol A&7hse sl AR el wek AT
= Tulsit

3) Ak F4el A7 A

ZeB|AE FAPolRhs 7195 ofv] 2 AIHE
vskom silE 2 W VIs0l vk
A B9 shaL ok e A9 187 ket
ghow Awlat %é! 39 AT vl cemE 3
HlAb SR skl &
d 39 g Z]ﬁﬂ S = AdEiTRaL A
Arkete] QI viaE ZISlelAl Hefstar gl
(Kim, J. S., 2019).

A 7 TARILCD) F AH Aol A7)
S A ARG Bk FEoR AEL T
A EloA FoskA A7 EHT ALE| 2], 74
FASS AZNEAE Brkshe T A
2, 942314 298 A PulsheAE 7}
Bhz M, HAR RS dvht o) kA,
w5 ggakn A Wk 2, AE

RS} A7) A}%%k% ok A, it %o

)
i
fo
o
rn
W&‘i
rulo
B>

Oﬂ ‘HIP3R=A], ’\tﬂo] q_ _% o)
2 s 4 thKim, 2018).
i‘ﬁoﬂ/ﬂ% N8AT 2L s tiEk #alo)
L 2RSS 93 kst AEe A
RHola vHAlRS EX| 1 Qlth vl d me et A
o AkElE 2011d SEbavel= AA AL (buy
less) ¥l %2 ‘DON'T BUY THIS JACKET©]
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e 2708 UAleH Aol s g
3] aejsta AEE A& Seks vHIlY
S Bxon 1 A 20124 wjEo] o)A & iy
33% <7FtHMoon, 2020). #-8-2] AlEl == 2
O}J"’ A AF Y= &2 F X (slow fashion)= 2
SFaL A3 alJeon, 2020) AIEHE] At 2= A
AAE AEAA 2 71A1 o= 2 el
(eco refill stationyS ©|-&35}o] v]d3} ZEpAE Q)
AMES Zole AHFI A O (Park, 20200 A
&7 Al AAE ARSEAY AlAl glolk AlE
S Ae A" 25 ARSI AN TH(Lee,
2018). X1z} vk W, BHake] AbeelA=
oojxldle] nAZAA oF He wsI
A AR Ay, 78 AlA9} BlEe] &R
AEE alske Heola Alo](take care) ZEAE
= o2 & 4 9ltH(“Business Keywords 107, 2019).
#H718] At 2= gAY we] G R7E A AL 9
= A0 Z oE 5 F =l Jung020)] W=
2019% 2 A (resell) P2 A TFE7F 313 2000
o] A5 71ZF o 2029l HAE FjAa A
o] 2wl TFEQ1 89% 12009 Yo7 A slow
o datal gk 8 A A A Edl= &
=< (www.thredup.com), T]35(www.depop.com), &
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E(Stella McCartney)©] 7d-F- --7-H.01| “Sustainability’
A B=2g qhso] BAl=s} At Q= A%

Fed AL AL 2408 oF Bl
=]

1. Y ELO2}g|

2719l ARUE S} SNS7F sl wet &
2kl dloly] 542 A7 F Aol =it
Kim & Kwon, 2020). Y| E =12} (netnography) =
2] LAl WES AT SF HHHE 5
H FEE Q= HHE F el (Lee & Lee,
2014). V=] N(internet)’ 2} *1~'=2}7] (enthnography)’
9] Aol = gjlx% AFS ARl wt]o], Tz FolA

T-3k3HCHRobert, 2009). B3 ATA7E AFUE]
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of| 7 3§ A5 (eco fashion youtuber)Z 3t 7]
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gk A f-5H TOP 100 71Fo= i dE7t
3133(_51__/,: lﬂﬂ 1;]]61—% H]—A].jl}.?(‘] 1uﬂ /\‘]/\}.jl]_;(‘] 11351)31].
ﬂ’/ﬂ 7]'20L ’E}?M] =20 % 1 ]‘i g & 95

2102 F45% 190 oI 29 4% 799
FENE WS 7 RN AL R B

2E9(2010~201595)FE 2020 102 1197HA]



Sl el ek ZAle) Abs sie] A 63

2 17 vER
B3t 24 Akl #412 9]
gol s79) A7k A3

ANE F 18600700 B30 A H53} AlSS Q1 A AHIE A0 4 R I elA
THOR A FAIG B Y T 50870 G S 23491 o] =
T e A g e A9l 22 B FEellA Rk Hol=
& it G 0NE == ol wE UE-s A5 ol
I A S| £ A 22 <Figure 1>7} 2tk
4 A7

AP

sl 143} A

EERCETTREEE SRR

AT (ExTE)

A5 QA

dele] 4

T

R 719 A4

A&7 s A
oz A
cAE7FsE WA R
oz sl R

A&7 e A e AR EHE 79

=

791 A4y =
5 P r $ AT A Bl j>
1,85971 A 5087 =

HE ZAOoH
= a—I

-t

tolel Heis}

s T AE Y
* 2EFIY

* Qo] S /DIY
7R T

cASFs R S EE 20

-t

dole 738 £4 ¥ FEH =9

Figure 1. Research model.
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=

2) A7 o

fEe) wRe
A% shefo] ofelg-

A3t o] E(first name)TH> AFE3}O]

Wel 3e A
w715tk

=
arar
"L‘V_}

7

W wele] B e
e R

‘Bestdressed’ 2] ©ll<+@] (Ashley)t= 1998'0l] Eflo]wt
ofdor HRH A vm ACZ st

2015 99 259
9g 304S 7|ZO= 356

4
i
EN

=)

] ST o [ = TR 3
=

rlo O{N 1o 2:0
2
o

o rr o

5
)
1,

ok g el FEARE Bofret
101 205712 P& YRSk 256,214,498
3] 55 71538k otk o Zel=
Sha(haul)sl], S Al
% BF], 55 94 sl vk

ZZ(April)S 19930]] Ejoidt o4

A LS R E S5t 2020

O% fHFHE LS w5 Ao E skl 2010
W 129 39 A A4S JEE s8I 2020 9€

3045 7|0 & 2144k

7(4 zgf,:

o T4 EA8ka 9l
o 365719 GAS PRTEIAL 147,757,9203] 9

< A7 wHEo] ]l U8 9ol

“Withwendy’©] $1T](Wendy)= 1990\l Efjolt
oo FRE Qs Aurt Ao st
2011 52 16200 A GAS A== S9int 2000
99 304 710 1208 88 TEAE WBAskal
olom 12071¢] 9AS YRS 58,597,6023] 2]

2 X3 75 V1S vk R FHlEE T
a2 A, AdE P AF 55 Ak G, FAE
Tt ol A o= &, Tkt AFS A=
& A ofelHlo R {irtolE s ddol
“Hitomi Mochizuki’®] 3] 1] (Hitomi):= 1997'd ] Ef
ot o fRHE Hde vx AP HA
sto] 2013 7€ 20 A PSR SISlHh
20201 992 309S 71F0 % 627t 53 W TEAt
= Bl 9lon 353709 JS dRssin
732612903| 9] A 23] 2 7)E3 Q). 39
Fel=2E " AL E(veganism), H]A 2Ho] B}
o, TIE 7Y WA ARE s e A
o] ek

‘Elena Taber’®] |UH(Elena)i= 1996\l Eljo]

Table 1. Sustainable fashion Youtubers and channels’ information.

Sustainable Fashion Youtubers and Channels’ Information

no. | Channel | Youtuber | Sex Birth Account Term Nlm.lber Numbe.r of Key content Views
of year of video | subscriber
2015.09.25. fashion, thrifting, thrift
1 |Bestdressed| Ashley F | 1998 USA 2000.09.30 205 3,560,000 flip, houls, look books 257,214,498
. . 2010.12.03. DIY, thrifted
2 | Coolirpa April F 1993 US.A 2020.09.30 365 2,140,000 transformations 147,757,920
2011.05.16. thrifted, fashion
With W F 1 2 1,2 4 2
3 ithwendy endy 990 Canada 20200930 70 ,200,000 upeycling DIY 58,597,600
Hitomi Hitomi 2013.07.20. veganiwsm, haul,
* | Mochizuki |Mochizuki| T | 177 | USA | ho00030| 302 | 625000 fashion 73,261,290
Elena Elena 2015.01.23. sustainable
3 Taber Taber F 1996 US.A ~2020.09.30 280 319000 fashion&thrift, thrifted 33,115,578
zerowaste, sustainable
Kristen Kristen closed 2015.09.02. living, ethical fashion,
6 Leo Leotsakou Bl information | ~2020.09.30 125 313,000 guide to ethical 20,209,824
fashion, thriftthe look
Wear closed 2015.04.10. thrift haul, style,
T orwive | T | F L1995 mation | ~20200030 | 281 | 284990 1 kbooks, sustainable | 221507
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Table 2. Sustainable fashion practice: Thrifting.

Captured images on video

Haul / Try on

Figure 2. Fall Thrift Haul | Coolirpa.
Captured by the author from Coolirpa.
(2017).
https://www.youtube.com

Figure 3. Collective Haul | Cute
Thrifted Things, Books & Nature.
Captured by the author from Hitomi
Mochizuki. (2017).
https://www.youtube.com

Figure 4. a sPiCy summer thrift haul.
Captured by the author from
Bestdressed. (2018).
https://www.youtube.com

Thrifting

| ep. 11.
Captured by the author from Elena
Taber. (2018a).
https://www.youtube.com

Shopping thrift

Figure 5. Come thrifting with us in nyc | Figure 6. Thrifting *$1000* Worth Of
Clothes! Come Thrifting With Me.
Captured by the author from Kristen

https://www.youtube.com

Figure 7. BLINDFOLDED THRIFTING
CHALLENGE | PART.
Captured by the author from Coolirpa.
(2019).
https://www.youtube.com

Leo. (2019).

Tips of thrifting

i i Rbia— wides...
Dwiete 4o thEifd

hawe B Find geut TEhEEA e
- ties M.n.-ﬂ.ya_
CThmiia wad faeald

- aetadr pakie

(=1 T i {i;‘ lc::: I'"_iff

Figure 8. HOW TO THRIFT LIKE
A PRO.
Captured by the author from
Bestdressed. (2020a).
https://www.youtube.com

Figure 9. How to Thrift Like a
Pro on EBAY.
Captured by the author from Wear |
Live. (2020).
https://www.youtube.com

‘..{-...rr —

I__l il

Figure 10. How to Thrift Like A Pro.
Captured by the author from Elena
Taber. (2017).
https://www.youtube.com

‘BLINDFOLDED THRIFTING CHALLENGE | PART
(Figme 7l o8 7ol a Sro et 28 12
=gl Qgelgit olslel
Folshs AR TE el prom desy, 54 7
A T kst A9 54 7KL 28-S sk Ul

49 Y=ol Atk

3] T ARES

3) FaL 7l o
Bestdressed®] ‘HOW TO THRIFT LIKE A PRO

(*actually useful* thrifting tips)’(Figure 8) %/dellAl=
F1 &% FRe 57, 23] L 29
3} Az, Pulekidt she ofolsle] Aehlo
WE &% Ak A, FAL 2L TUE 9 a8l
@ AF 5l o] 90Tk Wear I Live?] “How
to Thrift Like a Pro on EBAY: finding vintage,
homeware, GOOD STUFF’(Figure 10) %/dollA =
=2k}l 2F vl oflo|(Bbay)lM Tl BAE
Tt o] B A1} A ekl 3V F3t

=

— 26 —
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Table 3. Sustainable fashion practice: Styling.

Styling

Captured images on video

Video lookbook

Figure 11. Styling 5 Different Jeans |
Denim Lookbook 2018.
Captured by the author from Coolirpa.
(2018a).
https://www.youtube.com

Figure 12. a festival inspired lookbook.
Captured by the author from Elena
Taber. (20180).
https://www.youtube.com

Figure 13. SUMMER LOOKBOOK
(lots 0’ outfit ideas).
Captured by the author from
Bestdressed. (2019a).
https://www.youtube.com

Outfit idea

Figure 14. 10 WAYS TO (re) WEAR
A DRESS.
Captured by the author from
Bestdressed. (2019p).
https://www.youtube.com

Figure 15. 20 Fall Back to School
Outfit Ideas.
Captured by the author from Elena
Taber. (2019).
https://www.youtube.com

Figure 16. College OOTW in NYC |
Winter, Thrifted.
Captured by the author from Wear |
Live. (2019).
https://www.youtube.com

WITHWENDY' (Figure 18)2] deolii= &53tel 741
n)2 FEA} 7RRS e Ulgololt) Withwendy )
‘Can I tie dye at home? (100% indoors) | WITHWENDY’
(Figure 19)°IM= A ¢ EIM=E Elo] Tho]
(tie dye)sh= W-8-2] 7do]qick

2) &

<Table 4>°14] Coolirpa®] ‘I Transformed Clothes
From WALMART! | @Coolirpa’ (Figure 20)2] %343l
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Table 4. Sustainable fashion practice: Upcycling/DIY.

Upcycling/DIY

Captured images on video

Upcycling

Figure 17. DIY Bucket Hat | Thrifted
Transformations.
Captured by the author from Coolirpa.
(2018b).
https://www.youtube.com

Figure 18. | try making those viral
DIYs.
Captured by the author from
Withwendy. (2020a).
https://www.youtube.com

Figure 19. Can | tie dye at home?
Captured by the author from
Withwendy. (20200).
https://www.youtube.com

Reform

Figure 20. | Transformed Clothes
From WALMART.
Captured by the author from Coolirpa.
(2020).
https://www.youtube.com

Figure 21. THRIFT FLIP: pretty
shoulders.
Captured by the author from
Withwendy. (2019a).
https://www.youtube.com

Figure 22. THRIFT FLIP ft. my
quarantine insanity.
Captured by the author from
Bestdressed. (2020b).
https: //www.youtube.com

Hitomi7} 23] v 22]& sh=z W82 97delsl

Al AFskL vl g vpaaE v W8l

t}. Hitomi Mochizuk®] ‘DAY 18 | HAPPINESS,
NATURE & THRIFTED THINGS'(Figure 25) 7%
M= Al A Fehs e 97deldl
on FAE QHE Y] &AFE skl g
= Ugo] x3tyo] 9l Wear I Live2] ‘Slow
Fashion Chat - Sustainable Sundays’(Figure 26) %73
N AE7Fse e efnjgl #ele] AzkE
skl APARe] Az ] deiths o
4-9] 9gArlolgl o Kristen Leo2] “The Zero Waste
Movement & Classism’(Figure 27) % g+ A=
go]nES}L A&7Fssh o] dis) olokr]akaL
A AZ0] A&7bseh el o] gzl EA
== Ugolth Withwendy2] I made hospital-approved
face masks | WITHWENDY’ (Figure 28) 9o 4]=
2020 FZu) mpolEi A 197 98RO mpAIE

REaeA QR i TS U mE A

AETFeR W EFYE A eMe 2wkl
EYES lehs R S ohyel s
2b gl AP A R AE7s Al 9o siA
ofolgls 27l AL k=t Slof A&7ks
&k s el Adolgkar & 4 Qlth <Table 6>lA
Withwendy2] ‘Eco friendly ideas from the FUTURE
(sponsored by BUNZ) | WITHWENDY (Figure 29)+=
=24 FuAY ALl E A (https://bunz.com) 4]
Yrbe wop A2t YFow =S Fal AES
TR W8S FoIth Elena Taber®] ‘A
Sustainable Clothing Haul’(Figure 30) ol w4,
% P 5 AE7FsE S REEE A
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Table 5. Sustainable fashion practice: Value sharing.
Captured images on video
Figure 23. DEWY Cruelty Free Makeup | Figure 24. What | Eat in a Week | Figure 25. DAY 18 | HAPPINESS,
Tutorial. vegan breakfast recipes. NATURE & THRIFTED THINGS.
Captured by the author from Kristen | Captured by the author from Hitomi Captured by the author from Hitomi
Value Leo. (2018a). Mochizuki. (2020). Mochizuki. (2016).
sharing https: //www.youtube.com https://www.youtube.com https://www.youtube.com
r F [ e oo
v gt g
e i e = P
i =
Figure 26. Slow Fashion Chat - Figure 27. Fast Fashion Explained In | Figure 28. | made hospital-approved
Sustainable Sundays. Under 5 Minutes. face masks.
Captured by the author From Wear | | Captured by the author From Kristen Captured by the author From
Live. (2017). https://www.youtube.com Leo. (2018p). Withwendy. (2020c).
https://www.youtube.com https://www.youtube.com
Table 6. Sustainable fashion practice: Sustainable fashion platform review.
Captured images on video
L
— = AU
fashion =
platform i _ i l‘m ' mi w
feview Figure 29. Eco friendly ideas from | Figure 30. A Sustainable Clothing | Figure 31. Kristen Leo’s Depop.
the FUTURE. Haul. Captured by the author from Kristen
Captured by the author from Captured by the author from Elena Leo. (2021).
Withwendy. (20190). Taber. (20190). https://www.depop.com
https://www.youtube.com https://www.youtube.com
ghe BT ololElg Avlahs Ulg el T A AEbed AME Tuxw Beeln
ok <Figure 31>9] AP Kristen©] U1l a2 QU A4 S 9 AdE Aol 571 4
%5 olel7] e £ SRS AAF Zolh A #9e BRI Fa AE TR, 2w
), ALl EE /DIy, TR 3R, AL
A ERE 20 7 o BRan:
V.2 & ATel Az & A, T3 AF 7Y KIS
sk 9, T AR &%, TILE A TvlE
B ATeME AEe] 7Y 771 F AR ) v ¥ GdeE ARsEY Uk e el
712] AN ofwsh A|&7bssh o] AR AE FAE TYE S alska fojEE W
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Abstract

Sustainability has become an essential task to be solved in all areas, including fashion. The concept of
sustainability first emerged in the 1970s in the first report of the ‘Club of Rome’ and its meaning and concept
gradually expanded to all areas. In the fashion industry, various efforts for sustainability are being made in the stages
of ‘materials,” ‘manufacturing,” ‘distribution,” and ‘use’ during the product’s life cycle, and research is also being
actively conducted. However, there is still a lack of research on how the ‘use’ phase is being done for consumers
of fashion products. In this work, we consider sustainable fashion and generation Z based on literature and conduct
a case study using the inductive research methodology of netnography that is suitable for a study on online data
characteristics. As the research data, seven sustainable fashion channels were selected in the basis of ‘feedspot’,
RSS(Rich Site Summary) leader site based on major contents and the number of subscribers on the global video
sharing platform “YouTube’, which is mostly used by Generation Z, as well as keyword search. Of the total 1,869
videos, 508 videos were derived in the first and 30 videos in the second order, focusing on the subject-related videos,
and classifying the representative practice types in the ‘use’ phase. The study analyzed specific cases of sustainable
fashion practices according to five categories: thrifting, styling, upcycling/DIY, value sharing, and sustainable fashion
platform review. This study has academic significance in the sense that it analyzed sustainable fashion practices in
the stage of ‘use’ from the perspective of consumers, focusing on Generation Z, and it is expected to be an industrial

basis to identify the needs of sustainable fashion consumers.

Key words : sustainable fashion, YouTube, generation Z, user-centric, sustainable practice






