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Table 1. About analytic data.

Division

Contents

Collection scope

Naver (blogs, cafes, Jisikin, news)

Collection period

September 1, 2016 - January 31, 2018

Collection tool

TEXTOM

Search word

PROJECT ANNE

Analysis tools

UclINet 6.628, NetDraw

B A7 A8 2By AuA o825
Aol sl AFH oz BiEoly ZAUHE 4
217171 Sl tiEA Q) s AEY Au|ael
ERAE A AT gdor AT A
HolE ZEAE o] EA1HE 20161d 9¥HEH
2018'd 19704 11d 47§29 FHAIE HoJHE
FRstsink dlole] 5 W
Golata = FHoll EZHAP|ER] Hlop el B2
2, 7, AARL, s 2R 52719 71 wlo)
Bl Z2AE ol Mu|X o) g Bt $7)9 &
dl dlofejoln] 24l dolE= sl A=Y
Au| 2ol B gl FA o] 8= A&t o]
of gk Aol Q= AFEEe] ® dHlolEje]th
wAE SIRE HlolE Ala A= 242 HdlolH
WA TR IRl HAE S 8ISt g
& QIEU] dlolHE AEERE AF R8s
of A, MEHA WA dBEAY aFE )
ol¢] 2] &FAOIth(An & Oh, 2015). 4 H|
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Al ek ZRAE st P g dolut £
Pl AR o], g, e
st on], Hlol 27 o] QXuk e o
2 AR 9olE FHeA el g 5
o fAKE oI E BUATIE A L Y
gtk B8] 4 WolE FAATIE S
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t oo EE AHE 7 delEe] dAdse
& 5%8}71 &l Ucinet6.628%  ©]-&31o]
CONCOR(convergence of iterated correlations) 4]
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< A3t CONCOR 412 734 §914
A 5 BEAoR ARREE Ao R 719
T2 35 mEYAS BAS EOE wEE9)
E=5S JAse] B5E 119 AE dofske #
Aol Ch(Lee et al,, 2017a). ©15 & WA ~E
2 AHA o] 8z9] )14 WE-S A8t

EoAdgo] ARgE HolElE 2016 9ENHE
2018\ 19714 13 47197 ‘X2 A E gl
AN 25 ddez Tél sl A4 A =
72031014 =EE 719 Es T 24531 F dEkst
t} o] T F3WE 403 owﬁ JEo R T A
E Ql @ S 719E eUlE HFHoE FE
SiGith ZRAE ol o JPg FasH Tol

2 A45107)0] Yo, AERY4927), A

1] 2~43973), SKZH(2947), AEH(2877), $-(274
ek A2 AEHY A9 oF AF Mujat

©oEeAE o) s guE el ol

o

ol A9 RIERE vebsTh oldtellE A72407)),
S(1857), Bal=827), ~EFJ1497), ©]%

(13770), +8(1347), As(1337)), AF1257), 3
711123, =Y AE1097), Fup027d) sl
1003] o)’ SAF A9l Wlwe] Al Ew A
Eely AUt Agshs Az Av) Ba o)
& Aolsh Aol F2 ek 2 o 5 919l
O 34 Aok O <Table 255 Pk WIERA

Az ek 2EE 7195 mEntezEs b
A AEY Aulxs o ge] oigh oA gt o

AE 61709 719 =7k M= ojgA AdH o

A AFBIL o] F BYH ATE sk 7]
Y= sohr] 918l T34 242 Atk
MEAZY del=DyEe] dvht Be 9dS

AL AR Sske AREA dolel 94
A} Aol o8 FeojE= Ad S0 =
=75 UEA Yelld 9ol & Zlor g
HthJang & Yoon, 2016). 3k o]52 A YE
A ollA A FE5& Lo Fad eQlow
o]}JE]‘— ﬂsko] O]E]“(Kwak, 2014). _T?_/jl @1} 3
ZAE o] 019307 7P Ad¥kgEo] & HAE
2 UEhstth v di4=0.004, ~E2]%=0.080,

=

Table 2. Frequency analysis results.

Number of
Frequency words Key words
Over 1000 1 project anne
999 - 500 1 fashion
499-200 6 streaming, service, sk planet, rental, clothing, possession
199-100 10 share, brand, style, utilization, famous, offer, experience, routine, omni channel, mobile
99-80 6 bag, launching, product, one piece, luxury, domestic
79-60 13 tickets, infinite closet, select, review, app, fixed amount, return, new, sale, process, order,
trend, shopping
designer, item, knowledge, purchase, domestic & overseas, first, release, subscribers,
59-40 23 department store, platform, store, worry, project, smart phone, event, overseas, pop-up,
concept, online, information, goods, time, use
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Table 3. Results of the centrality analysis. (N=30)
Key words Degree centrality Key words Degree centrality
project anne 0.193 product 0.035
fashion 0.094 trend 0.034
streaming 0.080 possession 0.032
clothing 0.078 brand 0.031
sk planet 0.070 routine 0.030
service 0.068 review 0.029
rental 0.057 select 0.028
experience 0.050 bag 0.028
utilization 0.045 tickets 0.026
omni channel 0.044 infinite closet 0.025
one piece 0.043 fixed amount 0.025
share 0.040 app 0.025
style 0.040 release 0.024
order 0.038 luxury 0.024
offer 0.037 return 0.024
£=0078, SKZe=0.070, A1H]2~=0.068, &EH=0.057, TSlel st whdshs go] ArkEE s
AE=0.050, ©]-8=0.045, 5 A'E=0.0440] = A S8l o] FolAl= ZTRAE <l MujA o] gk o

O F YERgOH o] 5L dld AEHY AuA o]
£ 58S ke dl Tedt 93
QQIRl Zlow ek 4= Stk AFgl 30748 94
S/ thS <Table 3>3} Zth

o
FIF

A o=y Al thek ol gl 14

% =913 o) 42 o 9 e Ao s
EEeh fARS 71 dolE7le] 2Hse] 9

THAhn & Oh, 2015). CONCOR -4
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Abstract

Society today is progressing from IT era to DT era, that is to say, the transformation into digital and data period
means that consumers’ data on the use of products and services are shared and spread through social media. Therefore,
this study investigates the characteristics of perception by users of fashion streaming service, which is a new style
of fashion product consumption based on mobile, by analyzing social media big data. For this purpose, web blogs,
cafés, Q&A section (‘Ji-Sik-In’) and news documents, provided by Naver.com, from September 2016 (when the most
representative fashion streaming service, ‘PROJECT ANNE’ was established) to January 2018, were the subject of
analysis. The keyword for the data research was ‘PROJECT ANNE’. For the collection and analysis of the data,
using the social metrics program, Textom, keywords extraction and frequency analysis were performed and one-way
mode symmetric matrix was derived. Ucinet6.628 was used to understand the linkage structure between the keywords,
and the results were visualized using the functions of NetDraw. As the results of the analysis, a total of 2,453 texts
as keywords could be extracted, and the central keywords appeared, in the order beginning with highest frequency,
‘PROJECT ANNE’, ‘fashion’, ‘streaming’, ‘service’, ‘SK Planet’, ‘rental’, ‘clothing’, ‘possession’, ‘sharing’ and ‘brand’.
CONCOR analysis grouped these into 4 factors. ‘service usage’, ‘fashion product service forms’, ‘fashion product
contents’ and ‘experience seeking consumption’. The results of this study will provide useful insights for establishing
a new fashion design approach strategy that brings together both fashion products and services; and for searching
methods that can apply the data mining technology, which extracts useful information from the unstructured data of
social media, to the field of fashion design.

Key words : fashion streaming service, text mining, fashion big data analysis, network analysis
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