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Aol QoA FHA el & 4 glr. Zolu
Arls AR 20AEe A AR Q4]
S8l e B9l BT} AAZEwR o) B
Follre] FRe AP AF QAL Bolol,
e I e e
(Kim & Heo, 2021; Song & Lee, 2021).

g anAg ASHel ARUA NG S8
B QBTN ol g YA A
& FAAOR HAE 5 9lrkHan, 2020). A1)
= gope = oukeg ojmjse, o
oln WL Fak £l 4% FRN ] A4

: olu. Aw~ At 21
WA} A7fshe A} Au) el dig Weeli
Sale) Az gojd 5 olrkPang et al, 2021)
AL Ange] ARl QA An g
o i) glom, gautlel Gt 43} ol
PAARE ARE AZHOR Shehs

it

OJ:‘

o

F gl o &% 87

=
o S48 A2 5ol s Al B 3

AAQ e v, A} Adehs Ang
wokge] ol ooldl sFsAel 9 Zelth

(Choi, 2021).

AL3|2F8E FofollA, wie 2 thE Abghe] A
&l SHAoR e e st A4
e ap AL A e o] mlSto| A o] vhajel A
ol FZE Aokt A7) QIthKim & Han, 2020).
ERQI7e] Agolld Hist 7], diskE olEe] 7t
© WY T 22 ARA AZE TNie R e
AFRE ekl RtEE T8 AR mgolg)
7 3FCHShin & Han, 2019). 2Fo|H. Wk Z18z}e]
2% TYHE 7IMOE sh= ARS]A] wiEe ElRIF

2

FeAE-E weth =2 ARTUAelA &

%23 9Qlo|tk(Shin & Han, 2019).

Aro] AUErE Jude dst MiEert &
Ee) Z

1 g8l 9&& mXIthKang & Cheon, 2020).
Ag ATelA 1z glo]H AnAe] Frulx

Table 1. Content and streamers characteristics driven from previous studies.

Characteristic

Research

* Streamers can communicate with consumers in real time.

Interactivity ~ * The real-time exchange of opinions influences consumers’ product

purchasing decisions.

Deng & Kim, 2020;
Gwak & Lee, 2021

* Live commerce channels providing various benefits and discounts only

Price benefit
purchase intention.

to consumers who watch real-time live broadcasting, in order to provoke ~ Zhao & Kim, 2020

Content
Presence * Feels like shopping in an offline store. Lee, 2021; Park, 2020
Information To pl‘(.JVIdC COI]SuInCIS. with the necessary mformatlon about products they Zhang & Park, 2018
want in order to satisfy them when shopping.
Entertainment The level of p.ercelved interest, enjoyment ar.ld pleasure experienced by Kim & Heo, 2021
consumers during the purchase or consumption process.
Expertise * Streamers providing professional information about products. Kim & Han, 2020
- * The degree of belief or trust that viewers have in live streaming commerce
Credibility channels and the products and services introduced by the streamer. Pang et al., 2021
Streamers * Consumers find the streamers’ attractiveness through their similarity or
. familiarity with them. Kang & Cheon, 2020;
Attractiveness

* Social attractiveness means to make others feel at ease through some  Kim & Han, 2020
communication skills and manners while leading a conversation.
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live broadcast location

Number of followers

sales quantity

Figure 1. The process of identifying Dongdaemun broadcasting channel.
Captured by author from Diantao APP. (December 8, 2022).
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Table 2. Information of the selected broadcasting channel. (March 22, 2022).

Highest
number of
Channel Number of views for a Selling products Streamers Broadcasting venue
followers . .
single live
broadcast
A 452,000 408,000 Dongd?len‘lun womenswear & 1 female ere:amer; Studio
Korean indie brand womenswear 1 female assistant
B 713,000 384,000 Dongd‘:ien.lun womenswear & 1 female stref‘:lmer; Studio
Korean indie brand womenswear 1 female assistant
I 363,000 279,000 Dongdaemun womenswear 1 female streamer; Studio & offline store
1 female assistant
1 female st s
D 669,000 223,000 Dongdaemun womenswear emae s rt?amer, Studio & offline store
2 female assistants
E 283,000 224,000 Dongdaemun womenswear | Chinese male st‘reamer; Offline store
1 Korean female fitting model
F 65,000 146,000 Dongdaemun womenswear 1 Chinese male streamer; Offline store

1 Korean female fitting model
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Figure 3. Streamers presenting the details of the product.
Captured by authors from Diantao APP. (March 16, 2022).

Figure 4. Streamers showing different coordinations of the product.
Captured by authors from Diantao APP. (March 6, 2022, Channel B).
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Abstract

This study aims to examine the structure, process and content of Chinese fashion live commerce in Dongdaemun,
South Korea. Literature review and participant observation were conducted together based on the Internet ethnography
approach. In this study, participatory observation was conducted on live commerce channels that sell Dongdaemun
fashion products in South Korea via the Chinese Diantao app. Dongdaemun broadcasting channels were categorized
into three types—studio, offline store, and studio-store alternate — based on broadcasting location, and the characteristics
of each type were examined. Through with an exploration of the sales process and marketing strategy, six channels
were selected for in-depth analysis, with an emphasis on the communicative attributes of streamers. Their assessment
encompassed expertise in K-fashion, the creation of intimacy through social appeal, and entertainment generated through
instant interactions. The results of the study showed that Dongdaemun streamers not only convey information in one
direction, but also actively interact with viewers by answering real-time questions and encouraging viewer participation.
Streamers also demonstrate their expertise by providing accurate details of fashion items, while also presenting diverse
styling of products. They increase intimacy and affinity with viewers by chatting about women’s interests. Given the
real-time nature of internet-based live broadcasting, the potential for unforeseen events was acknowledged. In conclusion,
this study reveals the current state of Chinese live commerce in Korea and underscores the academic relevance of
live commerce in supplying empirical research data for international trade endeavors. Furthermore, the study highlights
the prospect of Korean fashion products venturing into overseas markets through live commerce, providing practical

insights for strategy formulation.

Key words : Chinese live commerce, content characteristics, streamer characteristics, Korean fashion product,

Dongdaemun market






