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Figure 11. Balenciaga-lkea bag meme 1II.
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Figure 13. Gucci meme 1.
From ModOn. (2016).
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Gucci vs. Walmart

Figure 26. Gucci meme 1.
From Multi.__emo__fandom. (2018).
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Abstract

The purpose of this study is to identify the characteristics of internet-meme worthy fashion design. First of all
this study examined the meme mechanism and evolution process through imitation by literature review. Second, The
internet-memes and original material images were collected and analyzed based on the characteristics from the
evolution process. After analyzing characteristics the original material images were classified according to three
dimensions of cultural items that people can potentially imitate. As a result, the case of type 1 has decontextual
characteristics with the design of discrepancies and inverted structures. The case of type 2 is a design that distorts
and deconstructs the form and has operational characteristics through intentional transformation. The case of type 3
has the characteristic of visual communication where meanings can be recognized immediately and convey social
messages. The characteristics of internet-meme worthy fashion design derived from the study are structural
decontextualization, morphological manipulation and semantic visualization. Fashion that deviates from traditional
aesthetics is being designed for the purpose of social media content and is changing from a concept of wearing to
a form of popular culture enjoyed. The goal of this study is to provide basic data on new changes of trends appearing
from modern fashion.

Key words : internet memes, internet culture, meme phenomenon, fashion design, memetic design
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