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.4 & 2. ATt W 3 e
1. 017 Bz o =x A7 e EEAT 9 AFATE Sal v
Aol digt R whRIFe] F¢ iy} uhiel

ARIES glolUaA e BAu ojiolel= B9 545, deA el g g e
A0 A(sex) S ZH Eo], A} AFE)- 554 U8 i = i, Al sl vehd =
Q1 §739] Wt 2-g-abHA AL314 Q1 4 (gender) EAUA 2Bl ] SA= skl ASATE
S AL AN T oA olgls o]RH S1el vHIIE &2 F3o] 4] (www.barbie.com)E &
Aol B nAWIOR A o} S AE AL 3 200098 ©]520000 5+ 20196 3E7HA]) F
5. %5} Aule] AL Ay, B0 I} 119732 ARl = FA A, AR, oA QA T}
VEE P VIE Gk bt ouel 1099 ALE NS A A ¢
QEEHA el Ae] on|rr} Als]-EakAel Ao o 2 713F QAEY AR 2 (www.google.com) ol 4]
n7b §-zbE o], AE ARl "ol ofdat @A o QlERAUA o443 % 2 A androgynous
o ENS BT slxy 9l oA AL womenswear collection)’©]2H= FAoj =2 A&
23 glrh =2 A1 2 (androgynous)= ILH] 9] ©] ohtl(not menswear)’, ‘H]Ato]1] 74 (designer
bl AANE A e ouziE], Ao collection)’ 2] 7|9/ =5 A4l 714 o] 9] 3}o]
olZe] ARgFo)e] ¢ Ao et uAwhd e T 1579782 AR T e As) AEo] 71%HE]
), o] @A FEsle] g Jowe m o AT AR I5ES ATEERI: o5 ARIS 104
& 5 theket de® EAskaL AltkPark, 2002). R 713hS vref 2000 < 2010%14‘)11 e
A7) A9 A1E) AER 9% Y FEAMY w 2ER O] AR T =2 H])TE AHShE TRkl
o) shjjs} AEAQ A gy dgto] et AR Q23T ofol|l, A, o, HHIDE Ad ol
o Axpd wk @ido] FEElgiEon 7k ¢ FEAQ] AR 3 S Adato] w1y A
22 T o] oz R A} dal o)) ol g% AHMEE vl 4815t
Al Izkow 3] Aol gtk ol
3 A e SdelM I oS 4
o] oA oz st EAe) s EAS & II. wha)lge) gk 3%
o], ZiApe] e RESHE FHoR T 3
ge] s ow s Jlvk &, @A} o 1. HiH[QIe| &3 HHE
A BFE AW AEEAUA AE 35t 34
o] o glom, old @Y A PRIV E 2 W52 Ruth Handlen) 9} 2429
(Barbie doll) A% heRar gle), 2 7= #E2](Elliot Handler) 57} 19561 5 ojd) &

AJt)o] thorst WslE ulelali= B3} ofo)=al Hp ALe Hl= Fy] ¥ Bild Lilli doll)’ & EUiZ &
n]o1a] AelMo] LERF ez ek 2] o]l & ‘upHek(Barbara)’ ©]FellA] Alato]

Mo

A& Fol, vy Ao m@y 549 A okl 7KL E F gle 19E wEddh Y
g oFAe] 52 olady neo] ®© Ao = e 5 AR UE 20| FBild Zeitung) ]
Atz st FlEow, S AL A Ao,



a1y Zeol vk AAUs 2ol B4l Bt

JPor ‘?_P%o]m Heg ol S ALEQ
UHTosa, 1998). S| F-5- 19591 wlelAl(Mattel
Comp)E AF3kar o4l &2 8541 <l
s Agato] 25 H}Hl 195 THESITh

2. HH|IHe| £4

1) Aol A
19631 AF(E 2alope] QlFF Hx o4 vl
ALS $-F2 B 19650 PVC 2419 95
& 2 vpIFE S8, 1960 B
9] tiEd & ol AutiJohn F. Kennedy)2] -
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el A AE™ AMY vsRlEe] TSI
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z
o2
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(Karen Mulden)®] &/ wh= K4 wpnjQlgo] it
u) =] le}. 2000 = 204716 Ti$k 3] @<l
Bl EZ (retro) L] AFOE nhi|Q1E A
A& 20471 252 WAt FAske FRITER
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series)’t EAIE] o] FA] HHE TR AL &
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7FUF A3 warew, 7igol Ui A1 2 4
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7] fIgtole} aglom], vl Si-dellA -
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HY A, A, S, tiEeE FR7HA
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Hp1Q1 9] olul Ao} S wm i Sl 4
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wpaIQIF ] o} A, 18| FA &%
S TheFsh ofol IS whEA Wgks 7l 1 Al
o] 2HEsHE Wkt Qlvk 18]l o] 5S Bt
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o]»— (gyn),] r_ﬂk]o]i o]_ro]x:] oh;]. o]—eﬂ/\]—tg}
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o) A & YEE v]HTH(Jang, 2015).
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o) e} A HATHKIm & Geum, 1998).
dpdeldel el Mde duel A
1 HARl 8aF A Bl 44 ¢
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Sl R Zlolet & ¢ gla, dapHom o
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1 2000 ] HREe] S éEP’é
2 2 #A9kow 1930 ge¢-= AERY, 1940

2 2ER(retro style)’i A il%ﬂTJ H}%&i
SIS tHlee & Park, 2011). 20003t wl1] A
Eﬂ]ﬂ ﬂ.o]o 6]—%-1 "‘El:o_'v}_‘ ?___}%EH_E.E_ /\H;(—]L:]oﬂ
S ANEA REERleH, 2041718 FH] AR
HE S o] AEF HAEKo] EAE
o, 22 E IYHY vpIgSE Bz 3
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1167%  7%0F)
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Al
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(373)

Figure 1. Bie|QlE A9l F4(2000'ACH).

D vpERIE HUA «l ozl 54
120%2] AR, JR=S
<Figure 1>%} o] AT A= AlAe] 54
B AxsA] ok AEwC|E A7 (35%) 2
HA] A5 (30.83%)0] YEREO M, <Figure 2>9)
ololEl-S A £H26.28%), W>=(18.98%), AH!
&HAH(17.15%) ] HlZF°] #34T) <Figure 3> % A
22 BH(1642%), SIO1E13.50%) 52l FAA A
A& FHoZ 12709 IRIE Ayl ARgEloH,
<Figure 4>$} 7¥o] FokS- 91-5(51.83%)°] Al o4k
< X, FE AE0|Z0.13%), A2
(839%) o= A YR <Figure 5>#4
gl 55 EFQ157H), =5 A8, | *
?“(165711) so] BAoltk o] AY] tixE e
HZS 2HAeHE ARl @48 Ad 3%9]
*P{TS._— Adste], 2o wE 54S Aehd o
3} ) <Figure 6> 3
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Figure 2. HiH|QI& ofo|® T14(2000'AcH).
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Figure 4. HiH|els 22k F44(2000'AcH).
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OF AFJE REFHO|E AFdolH, ooyl
EJIXNFE, ®@, AAEZ A A g}
o|E9} £ Arjoln], FFO T AR UeAE
7F AHEE T HEYS AF EF(storm flap)©]
E4olt}, <Figure 7> 2006 HHH|Q1E A O
Z AEHO|E AFdolH ofo|dl2 EJATER
TR A wlolA], I, vlow] AYE
A3 Bk E-MATE Qte] AlAFHE
T glon, tHYE v 27, tE HEe
57doltt. <Figure 8> 2009 HH|IY Aed o
2 AEYO|E ARy, ofo]dl e Hue} f=
2 EAh Ak Telel, dlolw] Heg At
39, #ke glor tEde A 29

% A7} 5ol

o

mm}n:

d

2) 3% Aol Tl 54
94ke] ARK, 24570¢] ololElS F-AF At
<Figure 9>9} o] A7 bz o ~Ego]
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x| 7IE}
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Al
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Figure 9. ofd = M-Sl 74(2000%AcH).

A

Figure 6. Fashion Figure 7. Fashion Figure 8. Twilight Saga

Model Collection 1.  Model Collection 2. Collection.
From “Trench From “True Brit". From Twilight Bella
Setter”. (2003). (2006). Doll. (2009).
https://barbie. https://barbie. https://barbie.
mattel.com mattel.com mattel.com

E AFN44.68%)7 B AF(39.36%)°] HEF
O™, <Figure 10>%9 olo] ¥l ©H(35.92%), W=
(21.22%), FE(14.69%)2] BlFo] =4t <Figure
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Abstract

This study examined the expressive characteristics of the Barbie doll collection and the flow of the fashion style
of the times through comparative analysis of the androgynous style that appeared in the Barbie doll collection, which
is a cultural icon that reflects various changes of the times, with the womenswear collection. Base on this, the
standard of androgynous style expressed in womenswear was defined as masculine, gender-neutral, and androgynous
elements, and as an empirical study, the research compared and analyzed androgynous style appeared on Barbie doll
collections and womenswear collections after 2000s (from 2000 to March 2019). These photographs were divided
into ten year periods, and representative photographs with design elements (silhouettes, items, colors, patterns, and
details) that occupied a high proportion of the style photographs in the 2000s and 2010s were selected and analyzed.
The conclusions drawn from this study are as follows. First, the androgynous style is an expression of a perfect,
ideal state that integrates masculinity and femininity and has remained a classical fashion trend since its first
emergence in the fashion industry. Second, for the identification of the androgynous style in the Barbie doll collection
and womenswear collection, this study followed the following criteria: the masculine, gender-neutral, and androgynous
elements in womenswear and the silhouettes that do not restrain the freedom of the female body. Third, Barbie dolls,
as the objects symbolizing the zeitgeist, have evolved reflecting the standards of the beauty of the times. Through
this study, it was established that the androgynous style has been reflected and expressed in various forms in Barbie
dolls’ fashion. The research has significance as a basic study in that it examined the meaning of Barbie dolls as
a cultural icon reflecting the social, political, economic, cultural backgrounds, and fashion trends of the times.

Key words : Barbie, Barbie doll, androgynous, androgynous style, androgynous look



