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Ethnographic study of Seoul Fashion Week

Jee-Hyun Kwun®, Michael Hurt
The University of Suwon, Major in Fashion Design, Assistant Professor

The University of Suwon, International College, Assistant Professor”

1. Introduction

Seoul Fashion Week(hereafter, SFW) celebrates its 20th anniversary this year, and as
one of Korea’s most important fashion platforms, it is contributing to promoting Korean
fashion brands and designers to the world. However, some recent articles published by
international fashion media(Madsen, 2019; Chitrakorn, 2023) are somewhat critical of SFW's
recognition or uniqueness. This study collects the opinions of experts who have participated
in SEW to find clues to solving the problems of SFW and explore ways for SEFW to move
in a better direction. There have been several prior studies(Kim, 2012; Kim, 2015; Joo, 2016)
aimed at promoting the development of SFW. However, these study were mostly based
on literature research, and there is a lack of in—depth discussions targeting SFW participants.
Accordingly, this study aims to diagnose the current status of SFW among experts in each
field who have recent experience participating in SFW, and propose ways to revitalize SFW
based on the opinions of each participant.

2. Research method and scope

This study brings an ethnographic that brings to bear an analysis that relies on
“face-to—face, direct research” conducted “within the same social space as the participants
in the study”(Madden, 2010) and applies Bourdieu’s field theory analyses through direct
ethnographic observations of SFW itself. Direct ethnographic data collected as
semi-structured interviews with other field members is combined with the more structured,
numerically reifiable data from surveys of field members, and also linked in with the
auto—ethnographic experiences of the author(s) within the field as a field member with the
unique tool of “grounded theory(Berthelson et al, 2016)” to make specific diagnoses and
recommendations about the field conditions of SFW and its players. The scope of this study
was limited to the opinions of experts with experience participating in SEW from September
2016 to September 2023.

3. Results and Conclusion

The results of this study are as follows. First, based on the collection and analysis of

_77_



the opinions of experts who participated in SFW, the following issues were identified:
‘absence of a command center with professional knowledge’, ‘inconvenience in accessing
the site’, ‘inefficient space configuration’, ‘absence of buyers with purchasing power’, ‘lack
of Korean identity’, ‘lack of economic benefit’, ‘lack of attractiveness of the event’, ‘lack
of unique content’, and ‘low participation of foreign media and influencers’. Among these,
in particular, SFW'’s changed on-site approach after COVID-19 is seen as a negative factor
in terms of publicity as it causes inconvenience in even media access. Considering the
changed media environment, more open acceptance of SFW is needed. Second, solutions
and alternatives to resolve SFW issues include ‘strengthening Korean identity’, ‘strengthening
the capabilities of fashion brands and designers’, ‘improving business viability’, ‘diversifying
content’, ‘expanding openness and diversity’, ‘strengthening domestic and international
collaboration’, ‘enhancing business sustainability and scalability’, ‘establishing an
expert-centered command center’, and ‘strengthening digital content’ were discussed. This
study is significant in that it proposes a more specific, field-oriented strategy for revitalizing

SFW by utilizing ethnographic research methods that were not used in previous studies.

Reference

Berthelsen, C. B., Lindhardt, T., & Frederiksen, K. (2017). A discussion of differences
in preparation, performance and postreflections in participant observations within
two grounded theory approaches. Scandinavian journal of caring sciences, 31(2),
413-420.

Chitralprn, K. (2023, September 11). How Frieze Seoul left the city’s fashion week in
the dust. Vogue Business. Retrieved October 10, 2023, from https://www.voguebusin
ess.com/fashion/how-frieze-seoul-left-the—citys—-fashion-week-in-the-dust

Joo. B. J. (2016). A Study on Seoul Fashion Week aimed to Strengthen the Global
Competitiveness of the Korean Fashion Industry. A Journal of Brand Design
Association of Korea, 14(3), 105-124. https://doi.org/10.18852/BDAK.2016.14.3.105.

Kim, H. E. (2015). An Analysis of the Strengths and Weaknesses of SFW with a Focus
on Organisational Issues. Fashion & Textile Research Journal, 17(6), 895 - 906.

Kim, H. J. (2012). Analysis on the Current Status of SFW and Study on the Methods of
Its Mid-and Long—Term Development. Journal of Korean Society of Design Science.
25(3), 298 - 314.

Madden, R. (2022). Being Ethnographic: A guide to the theory and practice of ethnography.
Publications Ltd.

Madsen, A. C. (2019, October 23). Seoul Fashion Week Was Missing Some Of The City’s
Finest Exports. British Vogue. Retrieved October 10, 2023, from https://www.vogue.co.uk/f

ashion/article/the-brands-missing -from-seoul-fashion-week

_78_



SAICH ofz=2|7} jMEEHES| FHHE B /Y

1A, FEY”

JN U DI e DAt i i RS R = DA S P |

ot

AL

o) sol zpu ot 3 A1 E] A1 A F

LA 2 5

Pham(2014) A Wl A o] F=4l sl 23 ol | Z3t& #ist
T BHd w7 A6 4
Ao AATA, AR, A e T T
°of &35 A= @ oldf glo] FEHow LHsto] 3ststsl= Aol YERSTHLee,
2019). 2019956 AL FLF AR EAL A 2 ofZy}
2AA R A Aol HAA ] BFol ARl A W or gt 9l
tHKo & Joo, 2021). ol g Alt) Wate] A2 F7ste] @) Ko ofze]7t
A= rw AL cldsh A7 Aast gedeh okxelAR nas
b s A el s Sl AT S vIES uh FAT ohx
Aol m‘& ?i‘ll 7h A Ao g olol sk AT Fayol AYH

g oluEe TR A4S =&ty 58 o4 Ef‘é

byg B ohzelst vl ol A

J

A
©

Ral
i
ki

B T 3
Lot

g2 i 2a
o e 2 [
. Ao !
ol
ISR
ot
o2
2
= ox
k:H
r

_|>i
o
o
EL &
111
)
o
oy
offl
>
=
il
o
X
o
il
2
N
N
rr
[}
=
5]
O

R
+ g
Ji 5 =
,
EL
(1
& o
R
=)
> o
-—
H [e]
19‘ of
S'rl =
i
& o
r_(?\_', o [U
N o
E
ez
oo
00 2
(o]
. 2
-— O
L
RORNN
N
L
b
i ™
2 g
o =)
ol E
-
= _EL
oy
S
{, 2
2
i

ofy
>
e}
1o
re
-
It
=)
A
o
o
ﬂ
e
2
>
L
i&
"
L)
ind
o
fr
>
il
i,
ui

DN
rO
4
oZ
i
ME,
a3
Ao

e

iy

o 2

Ael AT 3R AW Qs AAst A7 o 2 Es
B 8% W= g2y ]

=

o
-

M= 2

o oy
X

o R
Iy
N

te e v d :
Zelgtel A @e A HeE Ak ofxes} B3k AE=F o
A7 7)Eel Aol 20199 LVMHel A4 €
ofz |7} YatolyE EFtste] BBC, CNN¥ #Z2 &4l= A= Ad 28 <Vogue>,
% }%iﬁ‘r e HAE
o] thekAl S w1 Fle] o}y 7} B =]
Ad <Africacom> A ]EE Fal AL B

22 %3 ¥ op, Fapo

gelgle] % zjz—smm.

e
[z
[
AU
n)
do
j%
g,
Ky
=
o
=)
o
-
-
ojf
o
bl
o o,
rQL v}
of\i
o)



Mol BAES st WA, & A5 o]24 Wi 1FdE o]&4 o 3}
ob Aol Wzt AdE uFEety L3k A SdAEe o2& T WA st A
ol g AAdel olslet T84S XS, HAelds el Ale] 3t FAE FHk=
AbElE Aok 23 s A Sl AddE obZegt e AT s v,
obze|7ke] w3t 2 AAAY] 2dS FEYUL F9 Aoz ojuA st FH F4 o] A
T oAAF e e VIR Aol v R A ojghs T ofslE Wi Abd ZIwke] A
= AN mpA o R o] e AT FAleh w=AE Ve s B g A7 Ui
o7 AAF 6709 Bl g oldlEs ywoR o4 Fdol Jehd EIaAAY nd

w

AT Ao

Ao otz 7} BAE=S] o4 xdo vEhd 3 AAAGY] K2 A A wgew

EFE = JATh AA, ol=ZE 7 tAlelUEY 4 AY A

JEAE 7|dtoz 3 JAUAAE Arols WSk FFPo] #FAL ofzelglE 357

o] H7kEC] o] Fol fFolH o= tiFe] 1EIE 7 %

A A EAsE oL stE oAy FAoleteE HYR dEHoRE EFYH ofx

27} &S vt 9 7Y BARTE 2elv §7] ofx, FApo]

OJHUELS BE gE Ao HE HAon e wiEz FEAS d&stE o 9l
oz zo]lE HUU. &4, BA= Free the Youth®t Mami Wata®l 7%

3 Ad g2 dxd § AAgTh AA, otZeg}l 3 FE2H midE=

E kg3t BEsEs 54 9 F5te 3 Evde® dEd 4 Atk Kenneth Ize,

Shinkdiso Khumal®] 7-¢- 52 sj4jell loj A ge] 52 P23} opze)7t £3t5 &3

@ ol BAL Muolw gt

4 A% 2 A

Al Akl 54 obxest told HAsEe WA U EAFonA I
A uds 23k gAge vt @ F42 4R 5 9dt ¥ a7 ohzmes
BAse) FEd AH AP FLYS FEYI} B AT FAFY A4e I
Bahd i@t ods AT FAG Aol Awsts AgN otz taellE
e wole] matg il Auel B3 FAYS Hdstn ek 2em Aol A
@ e Bal olxelvbe] tE BahA G A delm AF AH FAF
A5 vk ¥ APE ojxes BA Uy F ARelw FHS Foow, thaby
& aejsd 2@ AT AELS ARk el Ao @A Yok AAAY B
Fol WAY 438 A4S AP Y AR, EA ohmelst HAsEY
545 WAR v E DAt AL okmest dAoUEY AunE sHepste AL 9
of ofxelst B8 el Jlolstn B 2 oldsh £F& Hxek A} ool e
ueh ERA A4S Fhed 2ol B ol suak

_80_



Reference

Ko, Y. & Joo B. (2021). A study on Contemporary African Fashion Designers -
focusing on the works of Thebe Magugu, Kenneth Ize and Wekafore Jibril -
Korean Society of Basic Design & Art, 22(6), 47-59.

Lee, S. (2019). Cultural appropriation in contemporary fashion. Archives of Design
Research, 32(2), 137-151.

_81_



+

RiLY

HA L, o)A

A gtal Q1ZEAYofj o} @

AA ka4 eI A

a3}, Q17HA ol o}

o)

1L A&

I wshghel] weh <

SHIEE

[e) =
e wols

3

%

A7k o

) glvh

N

Sl tH(Christel, 2016; Hudson & Hwang, 2022; Lee et al., 2023). H.t}

o
o
el

Ar

ol
i)

3= Ayres(1991)¢]

o}, olel

ol
oo
ol

Thol =2

e
=

A A Tzl A

3} B4

@ 04 5

e T8

§ b o] ofs

3]

2 9

xr

L
=

3

L=
—=

| Al sk 7)ol

Z

P

o

)
)

o

Juko.
2

F ole
btk AAATE Anow

5|

i=] H =
T’:}'\j, T

el

A

ol F&

o

0

37kA]

ke
g

4}

s

il

A9 P4 2 A

ERCEE

W

7

]_

AR

=
=

1

|
Personas for examining Digital Exclusion(UK 1.0)S ka1

I Au]2sfES 913 Microsofte] Q1554

SE
=

Fach Al

fsg 3

2

st=

B A oetel A AF s

Eay

p
T

=
=

Fich 10919 o

A A] 8]

e

iy

T

T

i

Vily

1<

9 A

hy

)

piiy
o

3

of s g of

FA aels

3|

F8

v 291 4 ol A

]
5

_82_



%ﬁwrwrzﬂrijmoﬂﬁ e
T T o o| @ U
L R T = W
ap - = ey M e — 2
%%Mo_?qyﬂo%?%ﬁ -y
Tore T Ty x o AN
N lo)
ztﬁa]r‘_JI il —_ AR
BN MRy B T =
CE TN TR SR S TR
T oo RO W ° —x HF
— (KT iy H o - —
< o =T el i ol
I N RS T X
‘m.h;oﬂL ~~ ﬂ.ol T‘ED
s A o MR e e W
e A L ) o
N _Z#ﬂ‘l_l;\nme\.,- OE ®
P ] X mH ook WX
-0 W Br OELI _E l_v,ﬂ#
T oro< P w U 7o L o MJ =)
o T 90 = By o o 3l ,L_u
w T AT m S = N
aui]o#ﬂl@ W o
TouH I RIS g M X
o= K oD o P 7 X
Ey = R o =
ﬂﬂi T N E _T BE °
i+ = = 7 =
il 4 o oA —
— o) B oy fal 7o W o5 <R
2o L TWET s x L
7Qd|ﬂ£ﬁwée_|ﬂrd|“d| aemr
R LR S S
@ﬂ%%%ﬂomﬂ%ﬂzﬁ xT
ﬁfdﬂﬁﬂ @WA%@%% w2
g P oM oA oar X
— o Ef;O]._]‘_ L._IET
o T LG o 0w N
=~ M & 9 OL__oa ﬂnie
WEM ST EL R T W o
S YEAT T g P B
TR RN A TR LS
PE X _Iaws T 73 = o
—~ N X X = =n o#a i
o o Wy ~ K - _ — =
PoT A oy T T g M T
= oy Wl o T HE M =
TMIFREOERm TN ® o B
BAREw e <
o) W T A= o o o%
KITHAINHDTTHFRXI o oy

4 =

p

Promote

5

A&
to

R

s AHE

3D  Prototyping

of

_83_

C. (2022). Application
Size-Inclusive Design Practices for Plus-Size Apparel. Fashion Practice, 14(1), 5-25.

https://doi.org/10.1080/17569370.2020.1804152talpersonas/
Lee, J. H, Lee, E., Lee, C. H, Huh, J. H. & Kim, J. (2023). Cyclic inclusive fashion design

The efficacy of problem-based learning of plus-—size design in

K. & Hwang,

p

the fashion curriculum, International Journal of Fashion Design. Technology and

Education, 9(1), 1-8. DOIL 10.1080/17543266.2015.1094518
Inclusive Design Toolkit. (2007). Engineering Design Centre. Retrieved september 1.

process based on an FEA model for inclusive fashion education, International Journal
of Fashion Design, Technology and Education, DOI: 10.1080/17543266.2023.2218400

2022. from https://www-edc.eng.cam.ac.uk/files/idtoolkit.pdf
Microsoft Inclusive Design. (n,d). inclusive microsoft design. Retrieved from september

1. 2022. from https://inclusive.microsoft.design

Psychological Services.

Deborah A. C. (2016).

Ej

Ayres, A. ]J. (1991). Sensory Integration and the Child. Los Angeles. CA: Western

A

e R
Reference
Hudson,



o

1. A&

YoutubeWt Vimeo<}

W

s

v

(Bug &Windhab, 2020). ©] oA

jEry
00

2
(=}

i
o

s

i

53
BN

o2 vehvar itH(Skov, 2009). oje # A+

—_—

o

il

A

&3t 2k,

= o

Slth AT A

LA}

—_
o

)

pil

@ Aol eleh, e W)

g3

=
=

T A QTS AH AT

3|

0

2

Bl =(Alexander McQueen,

6771 2t

ofe] A=, ARk

91712 ol

Ay 9y

Balenciaga, Chanel, Celine, Dior, Gucci, Louis Vuitton, Valentino)2]

ool A& 216=°]t}.

€l
i)

KR
=4

w

HE ,

A)
=

=]
Rl

un

ol

o WFo] Ex T

o BPM(Beat Per Minute:

Hr
"

I

s

=]
R

e

< Bt
(4/4%2174.1%)9) 73 9

3

E
=

(561.9%)°l 2t

=
=]

T«

3 7]

) 108-140 Atole] &m= 24

o

tﬂ|—
w27

g

=
T,

22} 7

Ao E = %

A

Bl =i

w3
ApolE B3

T

o] wh#ltie}

o, o= A&

L
.

i3

oA &l

2 vpets Sl

_84_



el 7HAF B yEe]

=

N =

A
B/

=

3

b

ol

.at

o)

ojn

=

=

(synchronization)

o

© 7T

H

=
)
N

B

=

N

™
B

e FAstE 294

Ao A H gE 5

oo N7tse ol

o
Eu
~!

3

b

el ojw A md st

ol

o
el

)
o

B

4
w
3
T
o

Bli]

=

23!

£3

B

SR

=

Ao shebe g,

L

L

5t

[e

& B8

ofe] HA st o]

[e]

=]

L
L

B

4 sjae] ofm A
olol %35

B

B
2

3

5

dlol AR elel7} gl
— 85 —

L
L

)

A A&

[e)

Wlths del ste4 997 vk
e

Al A}

=
&

ZEO
2F A
=

B2
art form. Department of Intercultural Communication and Management, Copenhagen

and consumer behavior, 177-198.
Skov, L., Skjold, E., Moeran, B., Larsen, F., & Csaba, F. (2009). The fashion show as an

Business School.

4

%
LA

o)

Els

Reference

Bug, P., & Windhab, M. (2020). Fashion show films, Fashion and Film: moving images



AA e, Aet

T =0 LErL

{

e
[=2
[

o
Rl
= B o Y
zuow:_ﬂem.we@%
‘_LIOEE‘H_OI ISERe ‘m‘lllﬂﬂ;
}ol,u_lAWdﬂo#Lo#anélﬂ.a Xo%_lL.uA,_EeLo]
%Vﬂfﬁ@wa%ovlaﬂlgsdi,@_s
. h&w_ﬂumLwa?ﬁom_%ﬂﬂﬂmeﬂy .
¢ @WWLQQ&ﬂﬁ@ﬂEaM@ ® T g R
£ & 1%H€eﬂﬂao w]%éoﬂoawf% % ol ® S
R ;
il QVma¢Em;¢w@@%@E?%pm R
Ho o L — _Loa.1_ anaqal_é 1703
X i A, bf oY ‘D| lo I Ef EE X Y (= Ty
&y ﬂoﬁZUWﬂZTJﬁﬂ‘mﬂoPL ]LthEWﬁﬁﬂLéﬂH oEMU/.ﬂ.m;Mu
Kl = ﬂzé1m$oﬂ 4ﬂ1_ﬂ01$. pPE %
X @mwwiﬂuﬁa% E%ﬂﬁ s ™ D ﬂwmarﬂ
Z mbamiﬁumqgquﬁ%uﬁﬁam BE 2w
w T ol o_wmzo@m&omw&@%%mah a_imyﬂ
w1 0 il = =B = = — S B o o
0RO K z = 0 =
B ﬁowﬂ;mﬁﬁudﬂ&rﬂA@%%mﬂmn@W{ %W&%ﬂ
= P @Mﬂ%@ﬂ%%ﬂﬂdﬂdmx%ﬂé mw.mﬂ%
ol o T ) = <R m N X ° ) T o
o %1§ra§%?1w&%%hﬂﬁoému S5 ﬂ%@@%
g ﬂaooo*ﬂﬂé@mﬁbioé%dr.%moﬂmalt -
| 7Moﬂ._ot1rﬁa1@7u]owoésiL.dl:lﬂw T o]dﬂloro
il R }LAuJuuuuﬂoo,ﬂmOaa%o_wh}maurmix Wolam.
ﬂ i_aowawﬂr ﬁMw_ﬂrAvﬂﬁVo% Z o i Nﬁ%]ﬂrfﬂ
B e Miﬂﬂigﬂﬂ%%@lmwﬂﬁ A
= @chmmms?zﬂﬁpu%ma.%,@ﬂwwiﬂvw Eomamx%?
X @ﬂM%ﬂ.ﬂurﬁﬂﬂgmriﬁMer i 4k sEEE L
MM A.uoax]@%o_ﬂédnﬂﬁo_of7A\ﬂ%_wi ime%izl
w @owm.ﬂfr%ﬂ%ﬂd@‘m_mai%urmqor#AM m#ilo:ﬁ
ﬂﬂ|1rmvu ) = o< 5 n ,AJ.,E
_zE;oJoﬂaiﬂulmﬂmﬂAu 2o o= o Aﬂx‘_e_ e T
ﬂ&lﬂot4ﬂ aWut EiL.Am.utﬂ o o zvﬁﬁmﬂli
o_n#xowwu,r %Lg_z%q s o
o = ou ﬂ%%@%&%MO#EJ#A %ﬂm__ﬁoq_
Mﬂegzloﬁﬂmrao#z aﬂuxcfa B o Jo X
Utuo_uu:mMoL o) ﬂv%&% nﬂﬂlr_ uruv}z.
Y @?ﬂm.ﬂﬂy%i@mwjmﬁ/% ﬁi17ﬂ
gMolwxyg?@Mmzﬁﬂﬂszﬂ,@ﬂ@ urﬂﬂﬂe
W% %é@%@]ﬁ FREEY B ~ 11%@
Aﬂﬂaoﬂ_.W PﬂaToLmEEWnAé%ﬂuﬂ " = 2 ﬂ7
= ﬂolgﬂ_z R }ofcalla?i% EE%ME%
P Mu..mo@a_mc%urmow%ﬂw__ﬂ ﬂﬂ%wg%
@ro_a_@o _ﬂﬂﬂﬂozi N XN <
-y g P o ovanaal TRk ®
uﬂm.%{ur% ABAO 5 = >
= = T o T — o
JES 113 %WM%%%
S = oW ElEE_g
7 .Zﬁv}@%
[a\] ﬂDM7L‘,Q
| Ho =

- 86 -



1%mmo_%1@%mamﬂ%e_nmm%ﬂ@ﬁﬂmw%%ﬁ @ao_mmqorwx
= TR 7 Y R~ S — N = 0 =
N S NG EE R o W
I WOk o o R B o0 19 PR 3
- < ~ RO W R e M iﬂﬂ ﬂ%ﬂﬁﬂ@.
T o oy .o PN J o X T < T
_dﬂﬂwwowmm_m]ﬁmﬂ?arme%ﬂzyMmmu_n%ﬁw W_ZTAMOE
B Py Tpwm HTToC 5 ay T L
ooy Wo E:L__oﬂﬂ.qmlﬂﬂﬂﬂuloﬁhioﬂr. au%_-, ym@eq}ﬁuml
B B (] of W Zoopp o N o o K5 M o T o N W T R
WE R w20 =T T
oo Br T % 7o — i el X W ;‘.mO w "o o = 13 3 o =
el B iy X B oo My T of By m° x = o ~+ o Too Y
ua W oge 7O g e ~ o 50 o = R I~
o o= oL w2 o) o X o o op NF = TP RE SR~ —
o Ty N =5 U oE mo - N o~ on o RN o
P T e I R TR VF X
N X = o =K K- 0 — N
G g T e e X ADE e EH T h gy A
ﬂﬂeﬂaﬂoﬂoiqﬂmﬁﬂlk7yWoioMﬂﬁaW X T Mn_ulml,o|btﬂﬁ,m
TR T F B o T Mg M2 wom
e w2l  gpmoo wm YT oo ® O B2 oz ° X
S TR T G S ey S R I s 2o 5 B o oF oy
M%@ru&ﬂﬂﬂ@xm.mm,,ﬂl%_u/;wﬂw%ﬂ_.%ﬂrﬂ_.ﬂh Qﬁoﬁoqoi
o KO = o s 0| — — = of T =
xﬁ..xrﬂﬂgmu_umo Aourm_t & @ R~ | KR N [ 10
pl E_ e_l . ~ —_ X ey <O =
T © Y ™ = B o B X
mﬁ%%ﬂ%%ﬁ%%%@ﬂ%%ﬂﬂﬂ%q%MD m o o SRy
&%W%%%%ﬂ#%lﬁ@@%%%gwa Al
] 0 S < ~ N ) _— W 0 ) I
zﬂoﬂomoe]ﬁsﬂniﬂrﬂmmoiﬂ%moAMmﬂogazv, &m ﬂﬁ.ﬂ%iof
ﬂl_ﬂioﬂiﬂoﬂﬂﬂéﬁurmotﬂ MwEon_Alﬂ_ﬂwtwﬂo o_uﬂo_nﬂ/xo%i
= gHod T g mERe e E T BT
TAR Iy LT hw XL e ° o Mo
ﬂﬂ%ﬂoozt%ﬂmawdﬂ_.d.& #ﬂﬁﬂoe]»ﬂﬁ%nﬂ_% Moﬁuo_d|7_-104
_ g W oy ®E R X . o o e Tk
T o AR gy W %HLA%EOﬂQ@L,@aLa_EOW R
ol W w E of 29 ® T s s i T oo o
I~ — HcHEEoLI Ea o) A_.e —~ ~X ﬂ%ﬂﬂ
K, Mo = e Ne AT G B i oy o A
o ﬂ%iu_n T W R X <7 o 3% ~+ Wo#aﬂhﬂﬂ w
Howe o M L R WAL B WET T T Mo B gy =
I T N B Tl THTRTNF R oy 7z o WEE
EdFga IR AT W BHT RN T o w P X
WXL =P NFERERLZ T MY d S C SR
IR R FrewsE L @, ® WLl Moo o= W T o
%.ﬂ.dao.s .%Aﬂo = < © ) EN N C do & & B o
do o e T o o THAMERE wy WE
WREWE M BP RS %o WA KX S oG FT AR G Mo T T

Therapy. Journal of the Korean Society of Clothing and Textiles, 43(3), 311-326.
— 87 —

Korean Journal of Social Theory, (38), 143-177.
Lee, S. E. & Lee, Y. R. (2019). Qualitative Approach to Maintaining the Effect of Fashion

S. J., Trans.) Seoul: Hakjisa. (1973)
Kim, J. K. & Park, S. H. (2010). Family Revolution in a Digital Age: Myth or Reality?.

Fritz Perls. (2013). The gestalt approach & Eye witness to therapy. (Choi, H. N. & Byun,

Reference



28 ZRES Y3 WM HAEEXHOIM CIxtel A7
3D

2YY3t 3D Z2AY 7|E S FHSE -

1. A&

ARl AL A= APl A A HI|2 o] FojR = HEA AP A A (Linear
Economy) AlZ=¥lo] 1 o]} Ao §F 574 o9 T Aoz ggo] BIF53HA
Hol, ol AT A% 75 A2 A £33 HA|(Circular Economy) AlZ=%ld]

tfat BAo] AXar v}k, McDonough and Braungart(2002)¢] ‘cradle to cradle( & %ol A
X

QFgoR) o2 AlFH 43 AA Md2 3R(reuse, repair, recycling) &2 X =™,
FHE FHE ] AFEHL Jou, ] AT B A Rofd HEHE AFE oA
gk Agefelth. #74 ye] qlelzt AHEYW v&e] Wo] 44 APFFHPoR
oem £ AA FTE g FeojHd wgtel A4 AL JHEEA sk udoR A
A g7, =8 AAE S AT ves §3e A4 HAasEE A g
Tzt el Ayl g Aol ofo] B Ao HHLE A o2H wPoRA &7
AA e sfA HAzRAA A Jidd EAo dis) nEeta, =4, 718, A A&vl9
37EA A A AAe gAR Ure] 3 AAE 9% A HAEZA A A AdE
ZAEY, ol & wiR o R AA, fAl A4S ALVM5AN s R AEe H,
ol UF HopollH gnHoR FHS N E SlolHA AFI =WEAEY AFE9
ZHAAS 83 A4 dFE 718 dAA 3D 228 vy At dAdA 3D ZHUH
Nes WA st Ae

AT e HAE AA @ AgdT EAS T &3 AAd A HaEEAA
oldel ¥ FF o 3l A "HAEZA A

A ArEE AT Al A E A Ak 24 ATE T AHrnaux g
Aol W= FDM W4 8] 587k wtes A, 3D Zdgo] diTdor &857] A

3 A HasEAANASE 83 A oF MEEs
2 3D CLO Z2a33 A @Al A= PLA ZHEES A1&3
g 7]&o] &8Hrt 3D = S ol&

Linkage W2-& A}-§-3F o).

sl

DM #21e] di& 3D
of m¥sE WloRE Attached 2 ¥

rY
o,
|

1o,

S
e

=
=

A7e) Ashs gt Lo,

e

_88_



4

AA, A HazzAAde 542 ofE #EA, Vs fuA, 4E wFA, A

=A7E HA" AE A Al

SERY ; A
W AE AGOD A AW AR, A T A A% 87 29 Fo FAL /9
ol o] 3D =, A4 wAclA ] 3D ZeE, Al WA AR s AHE

5o 714e A ABFoEA £8 A4 SHdA Ads AdE AHE ng
AR, tolala A%7 mWE2Ee] A%R] 2L $EF AA ARE 19 w7
ol 3D 2dd 7% A% SAA 3D ZaAW &S AAT §ialel Aoy
FPE 5 Qe AL AT e A% S Ha el &

3D By &g AAol WEste] olE AFPWR ofuet A&k
HAelE dugoRs, AgAEels slse] Aun Hustel & A4
oF 88 F U AAE ANSA BAY @APS B
B A4S WHe RagoRs sl%e] 48
@ AT ATt B Al AE Av)ee] Agon oF 7%
o BE AD Vg3 28 NS ARFAT AL AR T ARAY 274
2 A%+ 9Uth B9, dHoR A7 e ge 28 248 AF A4 gass
Qe AT A E AN AT BE, oSt BUF F& ATl UAH

0% #8385 U Aolet: o B AT oort drh

=

Y

-

dBpoh

Reference

Kam, S. J, & Yoo, Y. S. (2019). Development of 3D Printing Fashion Product Using
Sustainable Material. The Korea Society of Fashion Design. 19(3), 1-18.

Kim, M. K & Yim, E. H. (2022). Strategic Characteristics of Technologization for
Circular Fashion System. Journal of the Korean Society of Clothing and Textiles.
46(6), 1039-1057.

Koszewska, M. (2018). Circular economy—Challenges for the textile and clothing industry.
AUTEX Research Journal, 18(4), 337 - 347.

Niinimaki, K. (2018). Sustainable fashion in a circular economy. In K. Niiniméki (Ed.),
Sustainable fashion in a circular economy, 12 - 41.

Vecchi, A. (2020). The circular fashion framework-The implementation of the circular
economy by the fashion industry. Current Trends in Fashion Technology & Textile
Engineering, 6(2), 31-35.

_89_



stojdl= i BEEQ| Ho|ZF
o

——
_,ohloﬂﬂ,o]L 1
porzoMT RS el
,Drﬂ,_,qumgzg.%eﬂr A,D| o) do = o fir T .
Ha_wmﬂ%@ﬁumxtﬂomﬂa R g mR WM E
A N N EE S E
[ o O = —
ﬂo»V %iBY@Wmﬂﬁ, o],a_um%]%éw7zod.d
oﬂe]ﬂAH__L_lﬂ Sgaeua7. o B 41.._ﬂr/m.wﬂuﬂ|%o|1_ﬁ
; R T - =T R R
i H_su.rixuozomﬂnz}% A N B =)
£ R S oo D% o= m Y =95 M .=
ot B oy O m_@va_lr% CIS - - " WS
m 1) oy CTEA o ).&_E,wmﬂﬂyo _Eo
- Eva1a§_wam@@m%w_; mm,wm;#ﬂ%mwz
o %ur.oﬁli,mg%u T o mmmﬂsg@ﬂﬂy )
= lAio ,mlm_m_r eqtﬁmeuﬂo QL e —_ LlMMﬂﬂa
N_lo»mzi;o;oﬂuleWMHEE - = R ar,o__omﬂoo%o]J
a < Lol =R 3 = Hoa° ol o_unhm%duPozx
Ho ™ Ko xR o o0 n # o
Py oo E T d o T Mg s "o
o P Ao T S ah ® gt T WM
W= Ewomaoﬂmzfﬁg%iﬂﬁwe T g P %ﬂ%ﬂ%g%ﬂ
B 5 3 = T =
= o = ﬂ/owibmmuﬂwﬂuuﬂ/oﬂpubbx% ﬂ,_nm_&ﬂm#ﬂaﬁemﬂﬂﬂmeﬂ,ﬁo
-~ e oy — X o M ~N= _ ] A mo o3l e oy o= 7w
X ‘m_;‘wc._oﬂoi‘mﬂﬂ‘mﬂzgmomﬂpﬂa :L,D!OW‘ol,ojaw_Eiqﬂ_ﬂl‘._qmﬁlzo
- T o Ll ~ g o w e AR R =
otw‘ Woo %o.aamaﬁﬂa]m?lﬂo Lm.mﬂmﬂﬂww oEWﬂu%M
= L & W5 ar ,Ll,D|q © oy o o qu b o % Ol
e ]mﬂszﬁHprr %OANLH_H@_%W _ﬂw;ouv ,%mrvoE ~
B ur%d.x;hmﬂﬂ T = ﬂiﬁm&ﬂ%ﬁ{ﬂm%lbﬂ‘ﬂ
—_ R B % o = ol T - o] ) L Mo o wmo i~
w Eji oo ﬂ%ﬁwﬂ.%@o RN o W A
ﬂﬁr_l =) X Owe ‘wa o S — ‘H_OW ~ X \m% -, o L ﬂl ‘_IW i
; = W oo 5 T W o T (A W i = o0 Nf ST wo | o))
o | aﬂr#%ﬂg‘ﬂ%@um BN T e 2T
a AMﬂymﬂﬂﬂvmﬁ%%ﬁé% TR T w
E o Z_ln‘wqop < 1 R o B
% W@uﬁiﬂ@ xﬂENrcimwre% .Tﬂ%ﬁ%%zﬂﬂ%d%
= 1@&1%%%1@%@2% Wﬂ7?%ﬂﬂﬂ%ﬁ%fr
ol E%&ML BB Iy g F oﬂavw,.zig o T
il - ﬂx_.ﬂo#ovEﬂpu Q=g @ = % W 1 PTG Lt
X g B " do MET R = o Mwhu%yw%a%%
N R PRl 2E g
T m o Sm_ "y O® S P e
W e T = 3 oo WE o
—_— o = % % 3z % 1 TR N dp . e B o el
y X ook m o H_%ogzkﬁ W%M%E%%l%,% oy
ﬂdu%aﬂ%ﬂomﬂew O F s A = o = =5 X &
oo e W ﬁﬂ.%ovﬂmna_zé Ehg X 2TE Lo o
T % o ML o) Gl 5 22 T w oo < A oo e
. L,Agu%ﬂﬁﬁ&.nHamﬂEﬂ %ﬁéuuc_v%a%q =
= I § T = =1k o o~ Ok mEXETET
TRHE R A I B TR BN ogﬁq,o.o],%ﬂﬂﬂ
~ o~ = ] - )
ﬁT%aoomﬂEaﬁﬂ.umﬂLw

- 90 -



3]

Kl

o

gl

<

&l

AFo 2 5719 H

p

T

:]17

1

I, del el At dd wolAR, 24
AR

k- )b]'

oA Aol7} Lhe}

=Rl
Fol7F ARY. g2 o4 AF 3}AHS ‘Savior-Faire' &

A
huy
=HR=]
T

A

j
a

N

Ho

H

& Aol
obrpoln

L

s =Hol/

L

|

Fel=Eoke] g sAolA

EEEE R T
p2s

o 7

o] w7 =2

2

Making of 2t

H

]
QI
=

2 o
2}

g AR A, HA dAAL A

HojZFo 2
7, o

o~
T

=~

Foh 3k ARd o] Le 19M
A=

el o4t

E

[

L

L

]l

h==d

71, Y

o~
-

A

=1
=

sl

=t

of Az 71W AAFE A=z
o A

‘Savoir-faire’ 9} ‘of

°f

W

H

%

el

s 717) Abgel

Gl

]
%S|

@ A

Ll

|

ol

g

SRR

&

Ferel oA
A}

o

&

seoan FaHe A

A, e A% 3

]

A
N

AR = e

T

1o
o

2l

X

O

"

il

32

el

=t
N

He

)]
i

o

ol

7

of &2 ouE =10

3

A
)

al}

E__1

al

2

4

o4 A% e 2EddS 5

ojtt. AlA, B

el

3
B

Brand Communication through YouTube Channel Fashion Film Analysis. Fashion
— 91 —

Baek, J. H., & Bae, S. J. (2020). A Study on the Characteristics of Christian Dior’s
& Textile Research Journal, 22(6), 716-726. doi:10.5805/SFT1.2020.22.6.716

Reference



e AEE 20200 =Y AHY A olF Muw Agor F743 A@He] = o
2 B2 JPbeln WESD BAEL Absa st dEm AR 44 folsr Ox

gsty AAR 42 F27F v A H Ak ole] WEH 2 #H g Eo] {714 - A EHH
AE e e, A YL 3D AZEYolE o] &3 AntE AjxdE =918t n A%
AL TRl 5w Roke] olmx] Q1A BldlolE, IFAF, BEEAQL T vlEH = &
ol ¥ AEE sFar Adrt.

Aol A APAT F AEH=E JI9ER o HAGA: 2022, 7. 28. 2327)S ©
3 mEtH 2= T FolRR AFAES A wep Aot vhEH, 2000 ol &
03] FAE o MFEFAA(34%), BE1P(12%), HHolH(11%) Sz ¢ AFHE 4
71 glo], 9B ®(Umbrella Term) o2 wepH 2~ g <tell 59H 7]&9] 7ol
2 AdSS & & A} o]F T A BA=A WEIHAE AR AT FHRE
Ha BAgSs Aoz gy fsME 7ed WEH s SRES Ve R & B
Ao AAAQ Ze A=At oS AX A HUrh oo AT WHOR wEpH 2
of ‘Bl A Zt7; o] 24 WA oR Jd - 54 - Ve T dFS dolr gt wWE
2 EAES 57HA B A st R T mEH 2~ 2 E 2719 2E AE
W22 Web 309 4% B3] HH8AE ATy, BAYAAE dHoHE o} HAE
olo|dEIE] 7|ERA¥ BHA= 44T e T A vEpHs FRF e &
A sbdel e dYas A o5 Tl wEH 29 By FAHLLE AT
date] mEtH 2 FAF] A BAY ZHdas AANFOEN WEIH: FAFOR
o AAXA FEHE AAsLA g}

2. B8

WEPH 2~ Ay A= Adg2022) RuAMoA e HEH s F4E 7MY AAZR Ba
VERH 2 Qbell vl & Al g o] A, miEtH 2o &S P, e A Z9E, viEW &
&2z, ofnbetst o 1% il lﬂﬂ‘a A3 NFT= 448kl 7R3 AlAIQ] UJIE}HV\W}
A 7lede] sdxR AR ‘ﬁ}ﬁh’%ﬂ stk Vet 2= OA"E EY e, EFA
7]€ dlely 7<=, Lﬂ 42 7<= T2 7lEs Fo 7N ZER dto] FET o

E f8 ZydHas de= i‘jr

et A Z g Feis 7] kel k= viwEe 8/¢) A x¥om e

mlm

_92_



Mag fFA87] A% 712 S gAd Stel qd A4 53, AdisEs Ad =
AEo AA BAA Al=E, A W ofe 1E“ 2 wpAE o] Ao 22 ThA] Al AFe] gl
AAE A AAgE FAHeR A8 & vigp Az e g

oFE HEHE ZHES FAS] 9% = FAE 4 3.0 %o@} &, nft &,
wabE w4, FEE Mus AT S G4 8aR FAEY ol gger W
B 7be e FHl2 T8 aE 2Fete] AFESta & 4 4 vk dd] A Bag e
el PHeLsR 75 BES 7PN 2EH 240 W Q4w AT 58] 1
BEet e andA Vg g AEAE Hlvh ol AAE AAR vE 29
A EFAFLS dolold d st=dols VMo 53t A HA"E LZEdeVt da
atek EAlE olE o83 MY UAE HAS Agdoldstel ddR e, A
gl A P Al s A, B AwA AMEASs dEshs KT ES
=] etk Az 7719 gustR Q1Y FYEe] HHoR uA Fr7E ag s efol
gk AR o] Hle Aib2 fgah B Ahs wstrE NFTeE 7 Al
HEe] 2R 847 fAH o drh qAAR A HAEE wEm e F3H A
2 HS W deldES] s HAETE & 5 glom of7|A oputels AsgolAl v
o Al Ees wAC et 5S4 5
3. AE

20Ce A Aol A HAlEs AR shA e} olf FER WS 7IdE siglen o 3
ol A njAke] wisk fek Altie] Qe wkgshE Halmo] wdke] Slgit ofAl &
AAAGE 9AE AAE dold= vErH 2o A2 Bid S 2 E dielv
vt s EFRFoR A]) AAVE S ddele & 4 vk home] v A Al
Zlewistel glel o wEA wskd Zlol oled W Ko W AL ojEoua
WERH 2 FElEel UEhd sl BAlEs R A A A uhE fPor X
Adstr] slsl xﬂ?ﬂﬂ e At 1 PR B A& Al #alo]l e d A
ofth. o A= AR HEH s Al A Bdsso] Baddged A8 7 Q= v
B SPEe] A Haldel e ddas dAste]l 1 BFAES AAdFge=A wstet

= Al $gatn ek

Reference

Hackl, C. (2022). Navigating The Meraverse. (Kwon, B. R., Trans.). Seoul: RHK.
(Original work published 2022).

Kang, Y. M. (2021). Metaverse Framework and Building Block. Journal of the Korea
Institute of Information and Communication Engineering, 25(9), 1263-1266.

2

% B =R o ulx}Ehe] X

AAshe) G el el

rlo
O:

_93_



1. A&

Hul Abslo|A ~Egdae fHas bE B
ool A%3 A4 FAL 93 T2 AFUANA FHor o
2013). 43 gMg s =24 3 J

E%Eﬂ Faete ﬁ@ﬂr oA T AALHA Ho|Fa A f}RE‘r—E ol M =
ol

- = pul AR

A YER = dAd 2= g #d A= A Si‘iiﬂr 55??} Ao Azt
oAl M B AdstyE dEf FHI Au et s 3y g4 FasTh o
of o] A+ A BAMES] Fu jYgoRo GS 2EHEAY S oA 1@t 1
54 AYsted HHo] drh. A7 WHoeRE WA, 2EHdY 9 gy 54, siA
2EZdy B2 Fo g £dATE T3 AHEHY & v o) olE EdE
At RS ST AEI A S AE oA SUlE] 2" AfolEdA AFete T
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How do Indian Fashion Designers Sustain their Traditional Handicraft?
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1. Introduction

India is a culturally diverse country with a rich heritage of textiles, clothing, and
traditional attire. Each region has its unique clothing styles, fabrics, and embroidery
techniques. This contributes to a vibrant and dynamic fashion market. Recently, while
interest in India’s fashion culture has been increasing globally, India’s modern fashion
style is characterized by the fact that traditional clothing and handicraft methods are
reflected and continued into modern times (Metha, 2021). Modern Indian fashion designs
provide insights into whether they are maintaining and developing their traditional
cultural heritage. The purpose of this study is to highlight the representative modern
Indian fashion designers and traditional Indian handicrafts and to consider the
characteristics of traditional handicrafts reflected in modern Indian fashion design. Three
fashion designers, Sabyasachi Mukherjee, Aneeth Arora, and Manish Arora, were selected
as the cases. For analysis data, a total of 60 images of designs reflecting traditional

handicraft techniques were collected from Instagram during the last three years.

2. Body

Handicrafts have been part of human life and serve a necessary instrumental function
in life. However, in addition to these physical functions, it also contains cultural values
such as local culture and human sensitivity. Although it has been neglected due to
mass production and industrialization, passing the traditional handicrafts down is also
important for sustainable development. There are prominent handicraft techniques used
in India. First is hand Embroidery such as Chikankari, Kantha, Zardozi— known for
floral motifs and fine thread-work using metallic threads. Second is dyeing and Printing
like Ajrakh, Batik, Ikat and Bhadhini, including block printing and resist dying methods.
Lastly, weaving like Banarasi Silk, Pashmina is known for its intricate patterns using
silk or brocade threads. Sabyasachi is a renowned Indian fashion designer known for
his efforts in sustaining traditional handicraft techniques in India focusing on rural and
cultural preservation in creating culturally ‘authentic’ Indian textiles (Mayer, 2019).

Aneeth Arora specializes in clothing that combines contemporary fashion with traditional
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Indian craftsmanship (Sandhu, 2020). Manish Arora integrates traditional Indian handicraft
techniques into his collections such as embroidery, beadwork, and applique to create
culturally rich designs (Kalkreuter, 2020).

As a result of analyzing the handicraft design characteristics of the three designers
based on motifs, materials, and craft techniques such as embroidery and block printing,
Sabyasachi used complex floral motifs, rich fabric materials developed by hand, and
techniques that use hand embroidery like thread work. The designs of Aneeth Arora
show the application of traditional decoration methods in a minimalist style. The
materials were produced by traditional Indian weavers, used fabrics such as Khadi and
created through hand dyeing. Manish Arora is mainly inspired by elements such as
cartoons, which are somewhat different from nature as a traditional handmade motif.
Materials with vivid and intense colors were used, the craft techniques used were
complex embroidery and applique techniques, and the textures were very delicate and

prominent.

3. Conclusion

The results of this study are meaningful in suggesting industrial implications on
how traditional culture, which has been neglected in the contemporary fashion market,
can coexist with fashion design. This research also has limitations as only limited
designers are studied for a finite amount of time. Along with this analysis is done
only for specific traditional handicrafts with limited data, therefore follow—up study will

be done, to get a better understanding of traditional handicrafts.
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1. Introduction

Bangladesh, the world’s second-largest producer of apparel, is impacted by the fast
fashion sector, which is the major factor resulting in the deterioration of the social
group in the fashion industry (Jani & Jatmika 2022). A series of large-scale accidents
occurred in the early 2010s, and various policies and regulations were implemented.
Afterwards, the country pursued high-added value in the textile industry through
restructuring. In this circumstance, the purpose of this study is to provide industrial
implications by considering fashion brands’ efforts to overcome the sustainability of the
fashion industry in Bangladesh. This study considers the sustainability concerns, and
environmental, social and cultural aspects within the production process focusing on
three fashion brands based in Bangladesh; Aarong, Yellow, and Aranya. The specific
research questions are as follows. Firstly, how do the fashion brands in Bangladesh
implement the concept of sustainability in their production process and distribution?

Secondly, how do they contribute to empowering sustainability in Bangladesh?

2. Body

This research applied the method of case analysis. It focused on the representative
sustainable fashion brands in Bangladesh. Aarong is an ethical brand began in 1978 as
a humble means to empower rural artisans to rise above poverty. Aarong supports
70,000 artisans with fair terms of trade. Yellow is a company founded by Salman F.
Rahman in 2004. Aranya was founded in 1990 by Researcher, social activist and crafts
expert Ruby Ghuznavi. The brand aims to promote sustainable development using the
labor—intensive nature of this activity to generate increased employment of rural craft
groups and improve their standard of living by assisting artisans and craftsmen to
access wider markets and obtain a fair price for their products.

The three fashion brands address environmental issues in their production processes.
Aarong specializes in producing a wide range of ethically and sustainably sourced
products that have no carbon emissions. Yellow also focuses on eco—friendly materials

by using natural fibers and dyes. Aranya emphasizes the use natural dyes and ensure
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that their products are biodegradable. To address social issues in their production
processes. Aarong constantly monitors and ensures safe working conditions and protection
against occupational health hazards. They also work with marginalized artisans in the
most remote and rural areas of Bangladesh, 90% of whom are women. Yellow focuses
on ethical practices in their production processes by ensuring instant payment of goods
to producer groups. Aranya also provides training and development opportunities for
their employees and ensure that they receive fair wages and benefits. The example of
Bangladesh’s own cultural heritage is Jamdani. Partnering with the brands working
with crafts, the festival is exhibiting reproductions of century-old Jamdani designs as
well as original antique garments that have been collected from museums, historical
records, and private collections in Bangladesh and abroad. Aranya’s special achievement
has been its revival of two very distinct craft techniques: traditional Jamdani and
Kanthas, the former being a UNESCO Heritage Craft.

3. Conclusion

The study focuses on three fashion brands based in Bangladesh, Aarong, Yellow, and
Aranya, and their efforts towards sustainability. The implications of the study are that
sustainable development is crucial for the future of the fashion industry in Bangladesh.
The study highlights the importance of eco—friendly materials, ethical practices, and fair
treatment of workers in the production processes of fashion brands. and suggests that
the fashion industry in Bangladesh can pursue high-added value in the textile industry
through restructuring while ensuring sustainable development. The study focuses on
only three fashion brands based in Bangladesh; this study cannot generalise the whole

phenomenon.
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REIZE Aolot EAS 3 g de= AAS AASIH, coexist green, ripeness red,
ascent ivory A= 35 & FELZ g4 oo AAHEY Ams ST & &
Al AL EQlE X3k oA S B, FAV dv EY AAE EAete] &
S B3 FH e Fdg AetsE ‘)rE‘rLHE‘r 2E A9 Areggor FIHH B
2e g4 dagd fAd e vpoez R §w aga gy FES T A
%o BAHoR olrte Aote FEAL 2H3H, TE5A & Aol FIFUE AAS
A e Bt ZU" AES gpAohe] uzhd gEo] AR A FE 3o 85 F
gt &g 2oyt AEEE BAFS APt Euve H3tH FAE otgeZ o AAA
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Fabric Perceptions in Digital Contexts
- Exploring the Correlation between Certainty and Accuracy -

Shin Young Jang, Jisoo Ha®
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Professor, Dept. of Textiles, Merchandising and Fashion Design, Seoul National University"

1. Introduction

In the age of digital transformation, the fashion industry faces challenges in
accurately conveying the tactile essence of fabrics. Digital platforms specializing in
online fabric sales frequently fail to capture the tactile characteristics crucial for
fashion designers. This research aims to bridge the divide between physical and digital
perceptions by investigating how fashion designers perceive the tactile sensations of
fabrics when felt directly by touch and when viewed digitally. An additional focus of
this study is the correlation between designers’ confidence in their perceptions and the
actual accuracy of their evaluations. Motivated by a previous study (Jang & Ha, 2023)
that emphasized designers’ certainty rather than accuracy, this research seeks to
uncover potential disparities between these two elements. Ultimately, our goal is to
improve the methods used for digital fabric representation to ensure a more accurate

portrayal of tactile characteristics.

2. Research method

An initial survey of 24 experienced female fashion designers with over three years
in the field determined fabric types and attributes challenging to discern digitally.
From this, polyester, cotton, and silk emerged as primary focus areas, with attributes
like thickness, stretchiness, luster, and drape assessed across nine selected fabrics. The
study unfolded in three phases:

1) "Digital Evaluation” had participants observe tactile fabric properties on screen,
utilizing a methodology derived from Jang & Ha (2023). A 7-point Likert scale was
adopted for rating fabric attributes and participants’ confidence levels.

2) In "Physical Touch Evaluation”, participants interfaced directly with the fabrics,
retaining the same scale.

3) in—depth interviews aimed to extract deeper insights into the perceived differences
between digital views and physical touch

Quantitative data analysis utilized the Wilcoxon signed-rank test through SPSS,

while Giorgi’s (1970) phenomenological method informed qualitative data interpretation.
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3. Findings

The study highlighted differences between digital and tactile evaluations of fabrics.
There was a noticeable variance in the evaluation of stretchiness between the two
methods (p<0.05). While most participants were confident in their digital assessments
of stretchiness, this confidence did not always align with their tactile accuracy. Some
participants noted that certain fabrics appeared extremely stretchy in videos, leading
them to feel certain about their assessments. However, they were often surprised to
find the fabric less stretchy in reality. Regarding luster, participants displayed high
confidence in digital evaluations. Still, this confidence did not consistently align with
tactile assessment accuracy. Several individuals found it easier to assess luster digitally
than through tactile means, feeling it was more straightforward. Yet, it is vital to note
that ease of digital evaluation doesn’t guarantee improved accuracy. The assessment
of luster also showed significant differences between the two methods (p<0.05). Many
found evaluating thickness to be challenging, especially with non-sheer fabrics.
Nonetheless, the accuracy of these evaluations remained high, except when assessing
medium-weighted silk fabric (p<0.05). In the interviews, half of the participants felt
confident evaluating fabric drapability digitally, attributing this confidence to the helpful
visuals. Conversely, others believed that a tactile approach — feeling and manipulating
the fabric by hand — was essential. This suggests that individual preferences play a
role: some participants rely more on tactile sensations, while others prioritize visual

cues.

4. Conclusion

The findings of this study illuminate the intricacies of digital fabric evaluations,
highlighting the nuanced relationship between confidence and accuracy. The identified
discrepancies in specific attributes such as stretchiness and luster point towards areas
that require attention and refinement in the digital transition of the fashion industry.
These insights are crucial as the fashion industry continues to navigate its digital

evolution.
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AR AzolR Aclo] FHAA|T AT o AAe AAI FES oA &z 7HF Y
ZFete AMERS =T Bdze GRS JdES Yoz AsfAlete] A 2=
il GAE YRS AAlstaA ko)

E AToAE 7I9ES xd37] dal o™ Ad Euuyrt BEolE

2 Sl AbRPolele TAAY Adew Aelatuth DAL

FANE S tAgle] A4 JI9ER R AHULES T3 g TR A
o= v} A]
T o

= H
&g fols ol & WERA HEH onAE A AT A ®A, e 714
=5 ZAFeY] fletdd, 719 ES A4l A 2021SS Bode, 2022AW KENzo,
2023SS Louis Vuitton Men, 2023SS Kenzo, 2023 SS Chopova Lowena®] A#@AE t]x}<l
I ~eldHY S FHHor B o8 EYR 7|E9 YA B ngded oEe] g
He A AR 48 ® XY az AZe Zes tAlstd, £o2 tE A4 Ad¥ 3
2ol xdATE gAY FF BAJNF A ofelt]o] 55 REHZ 3o FF B

Bl Az gk 8 93 5 OAAsA olsh @7 FABAA F g gt am
A, o)z, 9hE A4S ASSYD, ARER PFE} mANES E5Ac SAuE ¥
olojEste] ~Ed o] o} A 4L o] FA B FHA AU EAHAT
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¥ oATE JE B JuE YEETE FE M ARASAT o2 F
Bl tobd & gt ARe WHE ANBor =@ AUEF FEE ket A4
& 5 ee AN FolA oo e 5 vk
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B8 FTote a2 BEQ HE'S AR o gjdrc|xel A7
olZF2AstTto| oo Zasas| LK FUUHE FHe= -

e B4 B FTE 49 UEQ HES JRoR ANDEAM PGS A
o

=9 vk AFAE ol 93 2 A8 9 (Epikouros, B.C.341-B.C.271)¢] #H&F< /Hd =

21 =2]3] YA (Friedrich Nietzsche, 1844-1900)2] <3137 HLﬂQ— 23 B3t Yo A
HAE EA6ta, A48 S Ade AFHES EAddT, WEEA, AF Aot
2. TAQl ofolrio}l & THE #& FsteE &Y Hiy

HEE EA A7I7E obd QIzte] shAof & EA A 4he] wikoltt. o HFR 28 F
gole] KAl olelgtAol(Ataraxia)v G AHOA o EASE Hi9 A, &
or YA JAIAE AAE o B4 ERE JHAA @ Ae 9&54 44

o7 A= olx ‘FHF I BorAAolgE HE] o]F 4 B A o]tH(Nietzche,
o

2004). olo A= EA A|Ho] ofd ‘Feo wdolgt= BHAAM HE=S A, Y
Aol A4 W3l 3AdAE TAR HojdH EdE S5 WHA AlH(I'm dreaming)-
A @ (Dream come true)-3E(I have a dream)°]gt= <9 W3 3GAS FE3v

3 A

¥ AT oy Rasgste] dFelst UAe gAA AdEe SAR B3
S9 sgel Mol gAQ Ve HP BY FAYE AR P FE FPGE
el ME e FAZ 1282 PAE AR e Asdt g 54 2
e, ME AFe WodAs Hege Tup desl £42 o, ‘owned

rir
ox
Ay
o,
fu)
i
)
A

blue, growing red, stable green, dream yellow, youthful pink’ Z &+
sk A el FHE #3 AEe N7 Ao BRI B
E]'- é%@gi, :6]%'8‘ 7H?_]_9/] ]}‘O]'g 63_‘__ ]7]‘—- /\1-'/] %x1;(-] EH ]E]—
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L dé%"ﬂ/ﬂ FTHEE 2HAHES] M2)ES &84 #4 Sd 2 T &
ALE A g o s HgMeE Bal=Sol A A W Badd A&7t 7HAE v
% (Diallo et al., 2021; Scott, 2017)at= W2 < WEA| HA" & Weto] FE53ch &
2hel HIE| X Jﬂ/‘q Aol A4E 20108 o] 5 ATRARE A Y AHHE 3
9 EFst 7 AtdlE HaE 3 A&7 ATl HdFo R A WIEXR A’
A Egd E ool &8s AAstEY 543 ofofrt
22 A BAEEL A13]F Aot A g HAdS AEsHA FowA R E
dEste AL7tsA S AMstyl 8 w"gageh A el A&7t s A o F79
AALE, ALES S AY, AVES AAse v 48 5o, WERA i 243
o= XH*}%% AAZ g 92S FdsA et AT 2w HER] sfHhe] &
VP = AAA, &894, F5H, FxA, AETMSA A¥E7IE HAR A2 H(Stolz,
2022) el WERA A FAFY] RS VE HAE A&7 o {4 9
X“i*-a Zo]F AL (Cervellon et al,, 2012), Lt 2u|AENAE A&7 Ao e &
Aol F7tet e g o] ZEAtH(Mohr et al, 2021). 224 4 HA=EL (&7 A
o2 HigRA AL gpgst Ao Add, &8s} Chloe, Gueci, Valentino &
24 Aol B, ez ekl e oEste] BAlle AR REAE At o
1 Alexander McQueen, Burberry 5+ The RealReal, Vestiare Collective, 52 <&}<l
WE A Ade) JAt FIS T3 AAF g 28l BEA FRES A4 Ut
3k Brunello Cucinelli, Helmut Lang, Louis Vuitton 5 W E[X] o}o]els Ao &
2t §hgZAL 7IA & B

31 v Ao Y A 5 Advel A ARt 2y
3]

a3 A&7 olmAE Adtets H 2?3@0121%% =4 A

2ol R A d E2RFS AL 0 7S vAH, AEA a2 Bds
o] A &7bsA oW AE Faets e & ST ofd 2kl 2n7E AR anAt
g BHe® g dut AR A== FFshs AE7HeAd dEe) s S &
ghel WE A A FHE e 3&%‘, Z}iﬂ %Eﬁ%% g WEA AFEe] AAviE &g
atol WIEIA] s o] A oA (r of A&7 e A W
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Adlel B 472 FHANGD B 5 Ak ¥ AP A AV ED STE WA
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4o e AEEkE Ma A FW oA E ] gl spdetaat ok

2. &
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oA AE Y AlE ‘B AER =P o), WSGN 5& #83lo, audxy dy, =
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st szl Feky e A AERE F5E ol HER FEY w1 4 HEE9
st RS 283 A" S Fal 89 A4S ek ook A 2023 FW
FE EdE F NEHA FEok SA ARE Jide) Mdes xdstaA g as
AlEsgdh UESE AA], dolxet did 5 AR WdiHe AihS ofolglo] x3atal o

3 o [z

L o
a3 ALl Ui AFRES FEFE F J=F s, ol & T A
pu o
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M

|xpel 7'

#7184 s 8¢ i
| I cixtelo] HE AHE HESE -

- Z[2 34 ofLf HEE

BAE, Ask”

Mg Aeeta WA ek sal g, Aol Au)sta 5 Aake)sha s

“f+714 (Organic)’ & 4ol Bo] sfupe] BAE W5, 1 74 i Atele] 111 T

s it dAZE A wAE 7hH = dEE S rH(Dong-A publisher, 1974).
20C olF 714 MdE of2iret 2@AFS, el AAFd o] 277A] thekdt
SHor on7h 85 oﬂ% ARl okl A ARE= o] ghom, of= sl 2glA o

g GO YERET (714 FAold Aol gl EAeE 159 %E'a‘éol =
738k (File, 1985) ol ol FEYE AdeR oo YAl
dre olE &8 o A R FFe Amsty 24 HEde dsta Ak 2
o el A =ed f714 249 29 K& 246, olF 387 HAGA
Bl FeA Al A A= A

2. B&

2 AGE 2 3d olule dE oA HAYMA A AHEE FHEY {714 A4S
@ YA disl EAsden, Fx24 JHd gt {§714 FA2 FHA P e
g F713 34, 28 gEHd 71Hd g3 §7138 349 A M 2l F3S EE3A
o x4 get vlastgon AAw AW Aue o8 QA e 4714 i =
Hus fgelm, Bud Fu Aol AEAA, Bl Sl o8] ol dH Fu)
2 714 FUE A FOI A AR AP FAE S ol Kdrape)t w43
Feo(flair), M3 (shiring) 59 FH0E 54 A Fae Pt =ejunk
3. A%

F718 F0e ¢4 AHOA AL s Pl fAgolebe A 4y 2
e ED 53 Mo A A3 Ol Ansn T Ao A% FEFL A5
o gALE F 5 Qe AEe ARG vezd xde 54 Fd T2 Fe o
# f714 FAe BT, A3 PR Fg D @A, g g4 A 4
om Fud Feol 9% §714 FAL FAAL Lo old g Ny FES F9
57 Jdv FAE st FA9 &5, A54 28 EERS 298 F ddH
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