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Fashion Tech Startups in Europe in 2022
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Fashion Tech Startups in Europe in 2022
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In-person Communication Styles and Consumer Advocacy
- The Case of Chinese Luxury Market -

g 1 . 2
Jilin Duan®, Song-yi-Youn®, Kyu-Hye Lee’
Hanyang University, Human-tech convergence program, Ph.D. student”,
University of Missouri, Dept. of Textile & Apparel, Assistant ProfessorZ),

Hanyang University, Human-tech convergence program, Professor”

1. Introduction and Literature Background

Chinese luxury market has grown about 30% during the pandemic period (BCG &
TMI, 2021). In order to bring positive experience to Chinese consumers, store personnel
should be unique in communication at the point of purchase decision, which would be
a critical factor building positive attitude toward luxury fashion brands (Alexander,
2019). The positive communication in person can foster solid relationships of employees
with customers, which ultimately increases consumer intention disseminating recommendatory
words to others (Gremler et al., 2001). Scholarly discussion about customer experience
at the level of salesperson communication style and its effect on brand advocacy is
necessary especially for understanding China consumers after pandemic. This study
adopted a rapport building framework to explore the influence of communication styles on
behavioral intention to advocate brands. The framework provides theoretical foundation to
explore the influence of communication styles (i.e., task—orientation, interaction—orientation,
self-orientation) on consumer relationship with brands and behaviors advocating the
brand. By maintaining effective and positive communication, luxury brands want their

customers become brand advocates (Gremler & Gwinner, 2000).

2. Methods

A questionnaire was designed for an empirical study. Communication styles were
categorized into three subdimensions; task-oriented, interaction—oriented, and self-oriented.
Items measuring rapport building and consumer advocacy were adapted from previous
literature. The dataset was collected from Chinese participants who have recent offline
shopping experience at luxury brands. Structural equation modeling was assessed to
test the hypothesis. The data was analyzed through SPSS and SmartPLS.

3. Results

Rapport building measures were factored into two subdimension: relational and

informational. Results indicated that all communication styles included in the study
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(task orientation, interaction orientation, and self-orientation) positively influenced relational
rapport building. For informational rapport building, interaction orientation had significant
positive influence. Self-orientation had negative influence informational rapport building.
Both relational and informational rapport buildings had positive influence on consumer

advocacy.

4. Conclusion

The salesperson’s communication style does have a beneficial influence on the
construction of a pleasant relationship between the two parties. Nevertheless, supplying
information will not establish the relationship when the salesperson speaks with the
consumer with purpose. Instead of building personal contact between the two sides,
the shop staff will take the initiative to deliver advice and knowledge of specific areas
of interest to customers and communicate according to the customers’ situations.
Consumers who shop in high-end stores may not necessitate a lot of assistance in
making their purchases, (Gremler & Gwinner, 2008) just like pressured customers who
leave the store as soon as possible due to intentional salespeople. When providing
information, self-centered salespeople would pay more consideration to themselves and
tend to especially ignore the customer’s feelings, which does not contribute to forming
pleasant relationships. Furthermore, consumers who favor one-on-one service offline
have a greater repurchase rate compared to those who shop online (BCG & TMI,
2021).
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o ol4ael SEolW BGMel Had 49 EAe] A AzHdch aAAw 20l
A% PG i 2uAENAE BGMo] o4 A $Gge] F wolok s AL &
itk @ S 2AAWE FASAAE A4S AR BGM A@A A Faa
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FO® JgPe vehbd ek wE s FAEAAE 445 FAL B Aol
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HsEs ndee] 27HS S45n BGMS Adaop & Aot £% 594 Za%
2 olgdtE F nAFS A% vhAY A BeHS AAEE wbol, AT R Fe o
g AFH BGMES Agstelof snxEo] FAE of§ A FAHA AL st
o) g FAstd o aRHY ol AuH
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Jean Baudrillard’s Simulation Perspective
on Digital Arts NFT Portraits

Yoon Kyung Lee”

Institute of Human Ecology, Seoul National University, Research professor’

1. Introduction

Web 3.0 makes enable people and machines to connect, evolve, share and use
knowledge on an unprecedented scale and in new ways that make our experience of
the Internet better. In particular, metaverse is a collective virtual shared space in web
3.0 era that allows all types of digital activities. Generally, it covers a set of
techniques like augmented reality and the Internet to establish the virtual world.
Additionally, semantic technologies have the potential to drive significant improvements
in capabilities and life cycle economics through cost reductions, improved efficiencies,
enhanced effectiveness, and new functionalities that were not possible or economically
feasible before (Almeidaet al.2014). This study discusses the Jean Baudrilard’s
simulation in digital art of NFT(Non-Fungible Tokens): a way of creating unique
digital art that can be express and communicate like real-world art. Therefore, the
purpose of this study is to derive its characteristics by analyzing portraits (humans

and animals) through Jean Baudrillard’s simulation perspective.

2. Main contents

1) NFT digital art in simulation of Jean Baudrillard

Jean Baudrillard (1994) dealt that our current society has replaced all reality and
meaning with symbols and signs, and that human experience is a simulation of reality.
He looks at the postmodern culture which is characterized by endless mass reproduction
of copies through media and other forms of simulations. In modern society, Baudrillard
contends, it was possible to distinguish between the represented and the real, between
the ‘sign’ and the real ‘thing’ in reality it referred to - the referent. Disneyland
provides the paradigmatic illustration of Baudrillard’s simulacrum (Baudrillard, 1994).
Crypto art, digital funk NFT appears as a process of simulacrum images in the

stages related to 'real’ and ’'sign’. It shows how simulation can appear in digital art.

2) Objectives and Methods
In this study, the characteristics expressed in digital art NFT arts were analyzed

from the perspective of Jean Baudrillard Simulation. Therefore, the subject of the
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analysis was set to Digital Art NFT works that are currently traded in Opensea, the
world’s best NFT online market. In order to understand the characteristics of Jean
Baudrillard Simulation, we analyzed at NFT arts implemented as digital art using
portraits of humans and animals. The period was from January to February 2022, and
NFTs made of animal and person portraits, which are well-received by the public
with high sales rankings at home and abroad, were targeted. Among them, the
following four Bored Ape Yacht Club, Meta Kongz, Supernormal, and Women of the
metaverse were finally selected as NFT works that embody various fashion styling as
works that can clearly read images. For the analysis of this study, a total of 80
works were analyzed by selecting 20 of each representative work as works that have

been recently sold at Opensea.

3. Conclusion

NFTs will play an important part in establishing digital personal property. The NEFT
is sold with precisely the rights of ownership to use, exclude others from using, profit
from resale, or even destroy that come attached to real-world ownership (Fairfield,
2021). In the case of animal portraits, the work was made pure simulacrum with a
new signifier and signifier completely independent of the original realism. It has shown
the hallmarks of the fourth stage of Baudrillard Simulation: its own pure simulacrum,
unresponsive to any reality. On the other hand, portraits of people reflected more
realism than portraits of animals, it has related to the second or third stages of
Baudrillard Simulation. In particular, Women of the metaverse reflected most of the
meaning of real women. On the other hand, Supernormal has shown the stage of
hiding or changing the reality. It was also possible to glimpse an attempt to cross
over the facts of the original image while crossing the borders of countries and
gender. Therefore the results has shown that NFT arts are equally connected to each
other beyond cultures, genders, and nationalities, demonstrating the concept of digital

reality that they can coexist in the virtual world as an object more real than reality.
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2. Analysis of Tweed design
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3. Fabrication of Tweed
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ASE A, A el SR A3, M= B Aeld A4S el A%H Y
B 52, F 20748 EAE 4ES ALsEn

4. Conclusion

B oA7E Ade UE A8 EAse U4Ae BAdm, v S5
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Study on the Interactive Meaning of Digital Fashion from the
Perspective of Symbolic Interactionism

- Centered on the Popularity of Internet Culture -

Li Zhuoyao, Ma Jinjoo"
Department of Design & Craft, Graduate School, Hongik University, Doctoral course,

Graduate School of Fashion, Hongik University, Assistant professor’

1. Introduction

A symbol is an indispensable basic element in information dissemination and social
interaction. With the continuous development of information technology, the Internet
has appeared in our vision, and the existence of symbols has changed, Internet culture
began to prevail. In the virtual network, the symbol becomes the most critical way of
communication and interaction, and the model of I - society —~You has changed to the
mode of User 1 - virtual scene - User 2. Along with this phenomenon, digital fashion
has gained much attention in recent years. Fashion has given a new cultural definition
and symbolic significance, and with the help of the Internet, it has been spreading
information quickly and has great social influence. Its interactive process also has
certain representativeness, so it is necessary to analyze its interactive meaning from

the perspective of symbolic interactionism.

2. Research Methods

Based on this social situation, this paper from the perspective of symbolic
interactionism analyzed the interactive process of digital fashion as the purpose of
research. Through the theoretical research and specific case analysis, the research
methodology is as follows: First, the study explore the research object, main theory of
Mead Symbolic Interactionism and its three basic premises, and investigated the
content, characteristics and development status of Internet Culture and digital fashion.
Second, the study collected digital fashion cases on fashion websites and combined
cases with theories to analyze the interactive process of digital fashion. Third,
interactive meaning of digital fashion was derived, which can provide theoretical
insights for future research on related topics. The research scope of fashion cases was
limited to the fashion brands and designer brands that have discussed and tried digital
fashion in recent five years, such as ANNAKIKI, Balenciaga, Gucci, LIV, Marc Jacobs,
MISBHV, The Fabricant, Tribute Brand from Fall/Winter 2018 to Fall/Winter 2022.
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3. Results and Conclusions

According to the theoretical research and case analysis shows conclusions for three
accepts. However, due to the lack of social investigation of digital fashion buyers and
intention groups, the conclusion still has some limitations. The current conclusions
shows that first, digital fashion can be regarded as a way of self-communication, that
is, the interaction between I and Me. It is the result of creating a new self-expression
response and communication with various objects, and the social Me examines and
weighs it according to the attitude and definition of social groups. Second, digital
fashion has an irreplaceable significance meaning in social construction. In the real
society, limitations such as culture, identity, and social status have weakened, and flat
communication has opened the connections between all levels of society. It is one of
the most direct and fastest means of building virtual identity, also has played a
positive role in social communication. Third, digital fashion is worth reflecting on. Due
to excessively liberalized social interactions, personal information leakages, over-reliance
on the Internet society, the possibility of high-tech crimes has increased significantly.
The incompleteness of rules and regulations in the virtual society and the norms of

netizens still need to be further studied.
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The Role of Artistic Expression in Fashion Films
on Brand Identity

- Examining ‘Coco Before Chanel' and ‘Yves Saint Laurent’ -

Jaehee Jang, Sung Eun Kim"

Aetistis o Feta A Td, Aedsta o Fetn e

1. Fashion Film as a New Communication Medium

Fashion films have increasingly gained attention in their new role as an innovative
communication medium, recognized as an expressive tool that generates artistic value
through a storytelling structure revolving around characters and their presentation of attire.
With an aim to better comprehend fashion films within the scope of artistic representation
along with the development of a brand’'s image, this study explores such expressions
illustrated in ‘Coco Before Chanel’ and ‘Yves Saint Laurent’. A qualitative approach is used
in this investigation to understand the ways in which artistic expressions induce meaning

within the audience and the collective effect of such on the delivery of brand identity.

2. Artistic Expression in Coco Before Chanel’ and ‘Yves Saint Laurent’.

Initially, fashion film emerged as a medium characterized by ‘aesthetic of display’,
more modern fashion films have developed to embrace a new approach in which the
clothing and display of fashion are not only limited to their aesthetic quality but also
their symbolic value(Mijovic, 2013). The chosen films for this study, ‘Coco Before
Chanel’ and ‘Yves Saint Laurent’ are both documentary fashion films, characterized by
their realistic portrayal of the brand designer’s life. A significant characteristic of
documentary films is that these films communicate the story of the character’s life by
inducing the audience’s feelings of empathy through a projection of oneself into the
main character of the film. Films aim to tell a story through their plot and structure,
comprised of components such as the context, characters and events, and artistic
expressions in fashion films are further accentuated through mise—en-scene, editing
and sound to deliver meaning. Among such film elements, mise-en-scene resonates
the most with fashion, as it includes expressive visual elements such as costume,
props, color, lighting, camera position, movement, angle etc.(Kim & Suh, 2017). In
‘Coco Before Chanel, the clothing mirrors the surrounding environment, circumstances
and state of attitude of the character. During the lives as Coco, Chanel's clothes are
consisted of hard lines and are achromatic or brown in their overall tone, conveying a

rough and harsh impression. The surrounding background is dim and dull, in which
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the shadows casted onto Coco’s face renders the character and her dark clothing into
a mere backdrop, contained within the shadows, unable to break free. This play of
contrast utilized through lighting and shadows, directly reflects Chanel's disastrous
reality, as she 1is initially bound by the oppressive demands of society that dress in
her in clothing that limit her freedom. When the dimly visible lights brush against the
surface of the clothes, the stiff, coarse texture of the fabric is emphasized, and the
repetitive pattern of her clothes can be seen to indirectly represent Coco’s routinely
and boring daily life. It is clearly visible here that the artistic mise-en-scene creates a
"humanization” of Chanel's character: a human-like aspect of the designer Chanel
displayed in a more realistic and approachable manner. As one of the fashion houses
has symbolize the epitome of luxury, this has significant meaning to Chanel for the
brand can effectively minimize the distance many consumers feel due to Chanel’'s high
prestige. In ‘Yves Saint Laurent’, Yves Saint Laurent is portrayed as a designer who
is remembered as a fashion genius by many people but also simultaneously, a troubled
artist who had to carry the heavy weight of his position as the creator of the brand.
As this fashion film aims to depict Saint Laurent’s battle against depression, the colors
and tones are calm and dark, forming a gloomy and somber atmosphere. Moreover,
through juxtaposition of the dull background behind the white gown worn by the
designer, symbolizing the mental state of conflicting situation of Saint Laurent. The
constant exposure to black and white combinations is a visual symbol that candidly
displays the difficulties even successful people face behind fame and glamour. This
contrasting effect is also evident in scenes that depict the light and shadow together.
Their coexistance can be seen to visually express Saint Laurent’s bipolar disorder
while simultaneously reflect the character’s dramatic life of both failure and success,
frustration and joy. Through the movie’s mise-en-scene centered around the shadows
of Saint Laurent’s solitude, the film conveys how the brand Saint Laurent has been
founded upon a beauty that bloomed through the painful and fragile lifes of its creator,
which is more the reason why the design process is meaningful.

3. Meaning Produced in Fashion Films and Brand Identity

‘Coco Before Chanel’ and ‘Yves Saint Laurent’ use artistic expressions through
mise-en-scene, to deliver meaning founded upon ‘human’ like qualities of the designer.
This study’s value lies in its investigation of how the artistic qualities along with the
storytelling of fashion films can convey unexplored images of a brand’s identity.
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2B LS & 7 U B8 FY 275 H Y A AFA MEL 7HAE ot
AR, o] AR AR WAgE T AEZL YARIS BT . 7|E o= 9
I BAAR AR @W FEaE, 54, Fol, Hd & &3t VY 2¥FAAE
ZbE A2 OARLS BAFATh 1992 S/S A oA = B FAGA Y T
o7 3, 7&, HE T HOFE &8 AFS FEsA L, 20079 S/S A A
T g THES AFeE fYAIe AES ARG 20149 S/S AAANA = F

28 273 74 FE, AJS S =Yg AdEoln 4] AEo| e AAR
489 F e 7heAE BAAFATh A, RS A A oR deF 7HAE gy
19973 F/W A& A A ‘semi-couture’ T2 £$o] old Hog AA3n Y2&
2 A Rt o] AEAS B g 9ed] duEvE MEE do] Aol %
S Yo BA Ro| Ho JtE S HAFATE EI oS AFoEHN LEAR
AAIFFo =M HIAQ EAAE Fosion, e &4 A& Fytste] 9= 9

3. A&

nfE2 X dets JAel S oY Alx Ba=Ez tdst JFfuy AAE AZEs F
Wol gt AFoZ AAEE Boldertes B HS ARy #Hr7|E82 AAS
£33, BH F2& 3tstE 5 9@ FAA gigh 7]E A4S WstA T HAel &
B ORI R AaHQ A E FEsIH e, A&7ted 2EHER S HEAT. AT
o5 RS Aol EH oo dEAd ntEA A il 542 v 2 3A,
Pl fA Axgds TF M2 =Pt =4, AAd A 2udS £Fso
T AUE Al RFFoEZA AE 293 A 2EYS BoFglon, o4 A
o AlgdH T Efo MR JFX o A, o]AHe Ao MAZ Es

2 ded AAE Ui shes
g doAe vshe

e FET bR ZEAS

ox |o
o
I
>
1o
N

of AFAY A7 AgH 7S 7
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A AT s A w, Atetn AR Ta A5dFe

1. A&

l

Smart clothing market(2019)e] w2™ AulE s A4S A AAHoE 20199 FE
o=

20249744 ABT HFEo 262%0] VT Row AFHU U4 J14S 4G =
e A A A AEE NS FES, vl el 2ude Ad BE
247 8 Aoz AWF & ATHSuh & Roh, 2015). wehA AviE AHE slEe] #4
3 ATEL $HY AR HEEA /15 FHAE A4 UZ(needs)E A7

star, HApelel A= AEgol et wARl 24w uEH ook Wrh(lee &
Nah, 2016). wetA 2 AFE A XYY 2vtE sfhd AHdE o= oxel A
Fe THTOEA A el 2ntE S A8 e g AP TS Fdst
Aol Atk ol& fa) WA FAZA A WA AAAMHE svpE o] Al
& FHF F, Adgad A2t 2909 HSS S A JAAYE AvtE ] o
o At s #HE AA sk

Yang and Kim(2015)¢] A4 s glojel & dutol2 1Mt} A e AP
AAYE A2, &5 Aeoy 5 A2, ~vEE AF 75g ZFUA A, W= <
A, WA, Hdo] 5 gt A ofoldle] FEE 21 Y= AS YH| gt AR H A
71(Swarovski), ol 2 2 (Hermes), E2| M X (Tory burch)59] sl Bai=9} [T7|He &
groAS F3l FUAFHA L o] ZiE HAdE T 2
gute]l 25 22l HAEg M-S 18T F Ade AFe] EAHAL £ oy E ont
o|~F g ~utE sjdo ofolglo g ol ofoldlEE|HTL HA ofo] g O R A ] T]A}<S]
& F73 gdd=(DNX)9 #FH(Rang), 212 (Inte) 2 2vtE #A v]7H(Mika), 2| 2=E|3}o]
(Wristify), 2=vFE RE4] 7]2}(Kira)s T4 FeH o AlFo] th+E ol FUtt o] AFES
A AAAE FolMe Foigdd sG] nEH HAAHE ofoldor F5T F
o, AFESS O TR A9 vz 7k 2HRlEE T8 AREEte] A3 LAY b
stE T3l AAAMZEAMY FAH 2425 dFoZN Avgds oS FxdS

7R E ARG AFoZe AA 42T E ol ALgxle] W HHE E‘%Hao}ﬂ‘% °]
of tigt F=wS ALEAA Al F& oNE X (Apple watch), Ho]7](Nike)¢t o &(Apple) <]
HAAdS T3 AFE FL WE(Fuel band), &2 2% AAE T3 4d Fx 22y
o] A, te AAE o] &3] A WAXE Totate WA 7Y SEH =(Salted) ot HFE
(Decente)”7} 7ldtet gixd @@~ Eg o]y (Digital balance training) <% 3}7} &3k},
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715l A A AN Y AntE S HEHdE HAnsFeRA ARde e
steta M-S A9 5 Qe AdEe] wA gor, Jvs FUsd £ e gAglew
A2 STk o)k ko] sl Al Ml Fo Vel AAAEE A% vl e 7
I NEE AFEF Ve 2HE T R AFoR 2 540 ol B o
2 5A4RY Fude ZxEw, il Blsda wEd dAd AFd IT 71&S 35
skel e AFEC] g ol FAn

AA MG 2t A A Aol T2 AR A4E Black, Whites )
K

A3} Silver, Golde] #4%4S 7]H o2 3}al Red, Yellow-Red, Green-Yellow, Green-Blue,
Green, Red-Purple?] FQIE AAS Jlnjgtgow, 7|2 7oy} ~®g QA #4544
Al 2R B A7) F HFA, H= 5o FAA E9E FoH, FE £ di
ZFgste AdFE G a7F 2A dEgon, &85t F & AAE TR
of YPFoRE 7ol =euA] & ¢ Aol EAolt
3. A&

2 AT 482 o5 2o AA, dAd dAAE FAAAE Foid g s de]l 1y
o] ololglo] MAENOH, ojst AFELS A LA tpgsE T AAAEEA
of A aiE ddory AWAAE US Fxd} Az sjd o

Stk =4, 71l
c;]l

AN Y 2rtE AAe UHAS Aiseta, A0S deasgon TAE AL 3
o A AR sl MBS FUHY & e dAAoR AL A
A, 22 Folut TR AgeE AALF FHA @k A dehgon, 54l F
8N HE 28 A dFPent Jsol e 2 A,
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entertainment, healthcare),and geography - Global forecast to 2024. (2019, November).
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hCKARIsAN8o_4h7AnWkSiL TUxcaFrxahVNOA923HnPZ52j GX9RBedBa208hknQ8faca
AnJeEALw_wcB

Suh, S., & Roh, J. (2015). A study on smart fashion product development trends, The Costume
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Lee, J. W., & Nah, K. (2016). A study on the blur phenomenon through expanding and
converging the concepts of jewelry. The Korean Society of Design Culture. 22(2),
525-536.

Yang, J. S., & Kim, J. Y. (2015). A case on the fashion wearable device development, Journal
of the Korean Society Design Culture, 21(2), 363-376.
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2147) 2wl S Ed g e ool wsl oA, HPA PAdon ehget 53] of
Aol wed wolsh #uE i@ 9] &ush ©e, oM Zust wel, kol Aw
£ ool masdth B8 443 34 5 Ao s W oole A% 3 A% 9
AY 5o 2YAel vehon] 24, A 2 Y =3 chekelA 4§ AT

=g BRI o) HAAA T o] AR A o]gpel] i HAl WFAYE &
Aatar, Ao Av=ze sFE =g 738%}04 AA ofelfl S FHOE MEE
o oh 2 Aol A e gl =gl vERd taiglel BEAS
Adstrr sl Aze)zt dojet= A A olrs HARICR A stz &l

3. 248

£ AT Ak et 2k AA, g5 debd 9 A sl S oA 9] Abe
A&} vEge] A Fod SARA AR e S0 Fo e9ow FE3 A
o2 Btk B4, dAYew Qs yehd WelEe] Fo 2Pt o5 §ito] 39
=ede] wAE ol FRUh AA, 2047 Fkell yehdh s de o] A @
ofvel, 5 Asl Lozl Aol i 27 7F FA Al AAE sFe A=
2 Ut Ao B 5 Qlvk

Aol A AR S s HARlE o] A B3 ol Rd, FE e A
MEE, T A, AR e, A" o7 AT =F e T, T2
A AAE slEa, Ay xefe) AFH A o] FArdde] HE s

Akal A sl
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Evaluating Undergraduate Curriculum in Fashion Design
: A Comparison between South Korea and the U.S.

Nga Nguyeon, Kim Hahn®, Sooah Choi
School of Fashion, Kent State University, School of Fashion, Kent State University’,

Fashion Merchandise Design, Dankook University

According to the U.S. Bureau of Labor Statistics, there are 2,500 opening fashion
design positions in 2020(U.S. Bureau of Labor, 2022). Compared to the 21,050 total
employment in fashion design opening positions, only 11% are entry-level. As this $3
trillion industry, one of the largest global industries, fashion programs across the globe
must optimize their curricula in order to prepare design students with the proper
knowledge and skills demanded by industry employers. Statistics have shown that only
53% of the recent US college graduates were employed full-time immediately(Godofsky
et al., 2011).

As South Korea becomes one of the most important fashion capitals in the east
with its own trends, retail giants, and influencers (FashionBi, 2022), it would be
important to understand their fashion education and industry demands as well. The
unemployment rate of S. Korea is 2.7% as of 2022 (Trading Economics, 2022), lower
than the U.S which is currently at 3.6%. The S. Korean fashion industry market size
is around 43.35 trillion won ($37,179m) in 2022 and the overall annual growth rate is
about 2.96% (Statista, 2022). The purpose of this study is to analyze whether the
curricula of top fashion programs in the U.S. and S. Korea prepare design students
with the proper knowledge and skills demanded by current fashion industry trends.

This study is trying to answer the following research questions, what are the
common knowledge and skills that current Fashion Design programs in the US and S.
Korea cover in their curriculum and how are the knowledge and skills in the US
fashion programs curricular different from those in S. Korea fashion programs? Our
data was collected using content analysis by evaluating the universities’ curricula. US
curricula were collected from top fashion schools based on fashion school ranking
resources such as fashionista and fashion-school.org across the U.S with a
combination of private and public schools. S. Korean curricula were collected from top
fashion schools in S. Korea based on Fashion and/or Apparel Design University
rankings available on naver.com. After examining each school’s curriculum availability
from its website, 10 different fashion programs in the US and 12 different fashion

programs in S. Korea curricula data were used for this study.
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The overall current Fashion Design programs in the US mainly cover Garment
Construction/Pattern Making(20.3%), Fashion Design(16.5%) and Technology(14.4%)
followed by Drawing(12%), Textile/Fabric(6.9%), Fashion History(6.2%), Knitwear(5.2%),
Fashion Business and Merchandising(3.8%), and Sustainability(1.4%). The overall current
Fashion Design programs in S. Korea mainly cover Fashion Business/Merchandising
(172%) and Construction/Pattern Making(17%) followed by Fashion Design and
color(14.5%), Textile/Fabric(12.3%), Technology(10.9%), Upper level Education(10.2%),
Fashion History(7.9%), Drawing(6.2%), Knitwear(1.7%), Clothing Environment &
comfort(0.9%) and Sustainability(0.64%). U.S fashion programs’ curriculum cover Garment
Construction/ Pattern Making the most, whilst South Korean fashion programs’ curricula
focus more on Fashion Business and Merchandising. Technology has a higher percentage
than Drawing in both countries.

This result aligns with how the current fashion industry has been reshaped by
technology trends (Koshar, 2022). However, Sustainability has the lowest coverage in
both countries, which contrasts with the current fashion industry in which consumer
demands are high for sustainable fashion products (Koshar, 2022). The US fashion
programs are more focused mostly on Construction, Fashion Design, Technology while
S. Korean fashion programs emphasized on Business, Construction and Fashion
Design. For future studies, analyzing why the S. Korean fashion programs focus more
on Fashion Business than the U.S can be an interesting topic for researchers. Looking
at the industry’s job listings can also suggest whether institutions are preparing their

students with the most relevant skill sets.
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Case Study on the Fashion Design Graduate Course
Development Enhancing Intercultural Competence

Yhe-Young Lee, Sun Young Choi’
Professor, Dept. of Home Economics Education, Korea University,

Assistant Professor, Institute of Textiles and Clothing, The Hong Kong Polytechnic University'

1. Introduction

Cultural resources have been served as a fashion design inspiration source, thus
there exists a growing need to better understand other cultures due to the influence of
glocalization trends. Moreover, cultural archives provide rich resources for various
academic fields because they comprise the essence of both the tangible and intangible
elements of a society’s cultural heritage. However, research on fashion design education
that relies on cultural archives is rare, even though studies on education programs
using cultural archives have been conducted in other design areas (Jane & Maughan,
2020). Therefore, this paper presents a case study on developing a fashion design

course that uses local cultural archives to enhance students’ intercultural competence.

2. Intercultural Competence

Intercultural competence is the outcome of educational institutions’ efforts to provide
students with an internationalized learning environment. The definition of intercultural
competence varies; however, Deardorff (2004) identified the following key components
from surveys completed by the professionals in the education field: recognition of one’s

own culture, experience in other cultures, and the acceptance of cultural differences.

3. Research Method

The systematic instructional development model ADDIE was applied to develop a
fashion design course using cultural archives; ADDIE consists of stages including
analysis, design, development, implementation, and evaluation. A graduate-level, 13-week
fashion design course was developed and applied to two universities in Korea and
Hong Kong in Fall 2021. A 5-scale questionnaire consisting of 29 questions, developed
by Deardorff (2004) to measure intercultural competence, was distributed to students.
In all, fifteen students completed the survey. One group pretest - posttest model was
selected as an experimental design model. A paired sample t-test was conducted using
SPSS 26. Since the sample size was less than 50, the Shapiro-Wilk test results did

not show normal distribution; therefore, Wilcoxon signed rank test was performed as a
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non-parametric test.

4. Results & Conclusion

In the analysis stage, the learning environment and characteristics of students from
both wuniversities were analyzed. Considering the COVID-19 situation, the remote
location of two universities, students’ preference for digital technologies, and the need
for cooperative and self-directed learning, the following elements were extracted:
digital rather than offline local cultural archives, a team project, and problem-based
learning. These were applied to the course design stage to set the learning contents
and assignments. In the development stage, teaching—learning materials were
established. In the implementation stage, students met online through Microsoft Teams,
the platform that the University of Hong Kong uses. Students were asked to work
collaboratively to develop design collections based on the information gathered from
the digital cultural archives. Since students had difficulty defining the scope of digital
cultural archives, instructors loosened the boundary of cultural archives to include
reliable online information they found on their assigned topics in each group’s chosen
local culture. Finally, in the evaluation stage, survey results were analyzed to
determine the effectiveness of the course for developing intercultural competence. As a
result, the average of answers to 25 out of 29 questions were higher in the posttest
compared with the pretest. Statistically significant differences were found in answers
to five out of 25 questions displaying the improvement in effective intercultural
communication ability, flexible adaptability, and positive cultural sensitivity and
understanding, all of which are related to experiences in other cultures and the
acceptance of cultural differences. However, answers to two questions showed a
decrease in listening and observation skills, and diminished understanding of cultural
diversity values. It could be assumed that this was because the class was managed
online, and in English, which is a second language for many of the participating
students; moreover, many groups focused on familiar cultural topics related mostly to
mainland China. Therefore, future studies can be conducted by running more
interactive classes with larger samples and encouraging students to look for unfamiliar,

diverse cultural topics in students’ native languages where possible.
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1. A&

Z2d 34 A AZ A NFT(Non-Fungible Token)oll i3t #Alo] mz¥a glth thek
3 e WE JABA= G E oju] NFTE A&, A AdelA thekst vjz=ys &
S AL dom Ts B o tAEsE fANGe FEEA Gk o] &8
W7t gdstA HEEa Aok NFTE A43 dAdndcrt 144 doEo 7ta Je
H, 9F g4 dviRES 259 AES 7P sdssts a5l dssta vk W
WEHAT = NFT &89 HH7t 7k, doiEa 9om 1 A8 tids HAxes o
FetA HHsta ok AT S BAHE NFT &8 Abelel vl =u Alels vy
g AAolt), wetd B AFdE U dAEHE T NFTE 3= &83tn e 224
HAHE MCM MetalZ] Collection’ AtelE AT3txl st¥th ATFHYAE NFTE 2d=
of &3t Ald] FAoRE APAF 2 vc':iod—? XW\1 9 ZF B S B9 £3589
th 2 AFE B 7 HAEA=E MCMS NFT &8 WHe tggds 248
2. =&

22H YF 2= MCM9 MetalZl= ekl e xglel F3to] F&Est: AA
%9] Collection & Redeemable NFT Az} F#;Foltt dAl Meta[Zl&= 224 NFT ofE
A EHE SEHM(OpenSea)E &t AHE HPsta glom AA Ad FREFS ML
Zo|th. MetalZ]9] F BAZS MZAIHE =3 7FA7F 9l Collectible ool &2l 4 %
O~

d

2UAZE FAH2E 3to] ofoldo] FolA =of vt MCMS] MetalZ] NFT A{H] 29
54e ae] Afd AE AFES MetalZ]lo] 22l kel H#sh= AZHT
(Custody) A1H]2=¢} A& 7]dk NFT a3 AJu]~¢l ‘@)t vE(Redeemable) NFT' 7]&%
ZAE Z—i%fi‘i"%. Metal[Z]¢] NFT: ‘Collection[Z] Ve8] & 47}X] A@A o2 Uy
b 2UAZ 24219 ‘Sneaker[Z] A A, otE|~ES} st AASE
A4, FE ANYE 79k [Zool AHA, @A T AFS Fwlsk= ‘Collectible[Z]
A4, Fotrt, J o &9 A" Mulzlik AHAe] St o] F Sneaker[Z] A A<

= NFTE= 4 AES 7192 WY (Minting) Foid o™ ~YHAZ NFT 7H3AES
_/}_H]X}ﬂ— 16}% Al 770l AAE HAE 2YAZ AFEI nslo] 7He3dtth. MCM MetalZ]ol
A g9gste e =epel F7kel Meta[Z] Space, Meta[Z] Lounge: A% MCM HOUSe®| 2l
o1 MetalZ] Membership NFTE Zf38tal glojof 7o) 7hastAl ¥ vt Art[Z] 2t
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el sl AA TH-sl AT, & b &AYH Fr T olE|~E9e] FEhH Y o]
o8 Mg om aAFo 7IHe A5 23 NFT FH e tAd AES Al &
UA Hol vk &£4Y A 787 ol A& MCMO Al 24 A golr A
l, 244 T3 Pxadte] Lup oz 59 dHE Y 2% MCME Aaux E7 A
B olgow Azalad FELS 21}\]6]—331:]— Fr ZA7teE 2YAZ olgl2EEZHA MCM, o
o]7]1¢] ~UA= AFo] AES HAE X 1]' NFT tjxg AFo =z HAstdnt 4 &
F9 NFT= dA49 QREE=S F3) FAaR ddo]l He Alador AE 9ok
Meta[Z] Collection ¢Fell T}F3t A& 7]‘3’ NFT 4#E5< 79 & =5 745U

2 JAFE NFT 718 &83% Iy dd=ds
%9 NFT Z%% MetalZ]¢] NFT &4 o

A4 NFT2A ] AA|, do] ks dolr= o on7h AR ow NFT 7l&s ¥

g MCM MetalZ]9] Alel2 NFTE &3 dujaide] oxg AdAlg wsbe

1]5%7}%*394 ZhAlel skl AEE = Qdrh AR, MCMS d7]¢] BHE24 282l

Zgkel 5 FE3FE MetalZ]E= Collection & Redeemable NFT A# ZAES A

A Hx2 WAste] 93t glom 7P dHe) FEE AES 7SR 3] NFT

= , MetalZ]= @A EHZo S5 NFTY AA AHRE =

EANE Foto] st o A A FAES AT F

ojth. AlAl, MCM2 d&AdS Hdxste] olf 2Bt Fatryold AE 7|¥k NFTE A

st aL ol & &ste] 7P”Jﬂ A AEY HAE FEAZAE A, MCMS MZAHE A

ohcr é

skl =3 7HA7F A= ﬂi ool FAOE AFELE ~2EFE HA A4 NFT
S Az Aejgc. 2 Oﬁ:th TS 83 = g4 2d= T MCM2 Collection &
Redeemable NFT A# Z#HE Meta[Z]A NFT & Wyel vy 84 AT 24, 74
ujd Bal=eo] NFT &8 AHd F AA #Hx9 7l€S =943 NFT A ZIES ¢
SFAAIRE, NFT A Alz=g 7|ig 753 Yrbe AlACdA BAss FAES ddl ok
b= Al Adrk 2yA= AF B fFARRD Yo]Fl kel oHFE, S 2 NFT ¢oFE
A FRE SENE ST AHdTE T Ao & EAFIES v FojRo} MCM9
Meta[Z] NFT &-8§ Atdll 9 d7& FF A&HH 02 73 Eo]of 3 Aot}
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b4 XA 7es | sdlas HE fE ddd ds Sk fYeR 224 dd
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