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Miu Miu’ s modeling office
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Miu Miu’s atelier outer team

My desk & Show-Look 2th clothes
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Special atelier for fashion show in Paris

e P,

Prada’s fashion show
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With Madame Prada

Miu Miu’s show room in Milan
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Alexander McQUEEN

“My designing is done mainly during fittings. | change the cut."”
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ANOTHER OFFICE
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Para-social Interactions of Virtual Fashion Influencers
Represented in Social Media

Shukla Anshika, Se Jin Kim®
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1. Introduction

We live in the era of digital spectra, where almost every individual is immersed in
interactions, increasing the practice of illusionary social give and take called Para-social
Interactions. Originally put forth by Horton and Wohl in 1956, this is referred to a
short term engagement with media personae trough mediated encounters, experienced
by the audience (Lou, 2021), denoted as media user’s view about media performer as
an intimate conversational partner. While influencers are a long-standing part of social
media, recent addition to this is appearance of Virtual Influencers, a human-like, digital
character designed to simulate human’s personalities (Jalan, 2022). This study aims to
define the characteristics of para—social interaction between virtual fashion influencer
and followers through a case study of three famous influencers Apoki, Kyra and Imma and
consider the effects. A content analysis is done and 10 posts of each infuencer-images and
texts related to fashion elements are selected by 10 fashion experts including lecturers
and practitioners and then analyzed. Three research questions are examined: 1)What is
the concept and properties of para-social interaction? 2)How are the characteristics of
para—social interaction, expressed through fashion images and comments on their

instagram? 3)What impact they create on viewers in comparison to human influencers?

2. Results

Based upon the above analysis this study comprises the following results —firstly,
para—social interaction between viewers and influencer can be defined as the phenomenon
that includes: 1) Friendship~ a sense of intimacy and liking to the extent that a
friendship is nurtured, 2) Understanding— This is referring to how a follower feel a
personal bond to the media character. 3) Identification- This means the adoption of
similar traits, behaviors or values as the media person. These communications are
unidirectional, short lived, fantasy based, interpersonal, and developer created.

Secondly, the characteristics of para—social interaction through image and text on

instagram is described as: 1) Friendship— in one of the post of Imma, showcasing
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capsule collection of Carl F. Bucherer, one viewer commented- How are you with
emoji to which she replied perfect, shows the initiation of friendship. 2) Understanding-
Kyra uploaded a post with the caption I'm Kyra. I'm from metaverse, but now I'm
here in your world. Just as real as any of you. My journey has just started. Stay
tuned. Love, K-, to which a viewer replied looking forward to your journey, shows
the creation of bond. 3) Identification- Apoki uploaded an image of Seoul fashion
week, to which a viewer replied, Love it, it would be cool to go where you are going.
It shows that viewers identify them as their imaginary partner.

Thirdly, this shows that the availability and inter-activeness is higher in virtual
influencers in comparison to human influencers. Thus the viewers feel considered and
this gives rise to identity construction and self acceptance. This concept has acquired
additional meaning as it can transcend to the sense of liking for a short- or
long-term involvement with the influencer (Dibble, Hartmann & Rosaen, 2015), but
they are only considered as an alternative of human influencers because they are

pre-owned by the developer, thus they lack the credibility of the actions.

3. Conclusion

This study shows that the consumers are more inclined in communicating with
virtual influencers who are more human-like in terms of appearance and lifestyle. Also
that the virtual fashion influencers are frequent in conversing and are not affected by
anxiety, isolation, or depression caused by uncertainty. It also has limitations as they
are owned by the company, and cannot overtake human influencers due to unrealistic
standards, therefore we cannot generalize the findings due to the lack of credibility.
Along with this the analysis is done only for specific virtual influencers with limited
data, therefore, I would like to do a follow up study with in-depth interview with
followers in the future, so that more stones can be turned, to get a better

understanding of the virtual agent’s true nature of involvement with the audiences.
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Perceptions of Generation Z Consumers Towards Augmented
Reality(AR) Technology in Sustainable Fashion

e, Arke

University of North Carolina at Greenshoro, 7} th &L’

1. Introduction

Augmented Reality (AR) is one of the emerging technologies that offer new and
innovative experiences to fashion consumers. Generation Z consumers are heavy technology
users who are constantly exposed to social media and online-based communication. Unlike
earlier generations, they prefer to communicate through images rather than text,
which influences their consumer behavior (Priporas et al., 2017). Additionally, Gen Z is
known for their concern for social and environmental issues, particularly sustainability
(Williams & Hodges, 2022). Therefore, understanding their attitudes, motivations, and
behaviors toward digital fashion can provide valuable insights into the industry’s
future direction. This study aims to investigate the perceptions of Gen Z consumers
toward AR-based fashion products and services and how marketers can leverage these

perceptions to promote sustainability in the context of a circular economy.

2. Research Method

Participants were recruited by using the convenience sampling method through an
online questionnaire. The survey was distributed to undergraduate students who were
majoring in Apparel Design and Retailing/Consumer Studies at U.S. universities.
Individuals who were born between 1997 and 2004 (Gen Z) were eligible to participate
in the survey. Participants were asked to watch the video about AR graphic T-shirt
that allows designers to superimpose virtual graphics over a basic white t-shirt to
gain an understanding of AR-based products and services before answering the
questions. The items for the five-point Likert scale questions were adapted from
previous research (Ramkumar et al, 2021). After the data screening, a total of 106

responses were used for this study. The mean age of the participants was 21.3.

3. Result & Conclusion

On average, participants had been using a smartphone for 9.2 years, almost half of
their life. When asked what they used their smartphone for the most, more than half

of the participants (51.9%) answered ‘social media’ (e.g., Instagram, Snapchat, TikTok)
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and responded that they spent an average of 3.9 hours per day on social media. A
high percentage (78.3%) of the participants had experience using AR filters (i.e., face
filters) via their smartphones. Participants indicated a high level of interest in
sustainability (8.1/10), which is consistent with findings in the literature that Gen Z
consumers prioritize social issues and sustainability. They identified several advantages
of incorporating AR graphics onto clothing. They noted that the AR graphics were
realistic, natural, and aesthetically pleasing. Additionally, they believed that AR fashion
could reflect the latest fashion trends in terms of design and style, providing visual
pleasure. Furthermore, they expressed that AR fashion could provide unexpected and
multi-sensory experiences, offering both physical and psychological joy. Moreover, they
saw it as a tool for self-expression, allowing them to communicate messages or express
their individual identities. Importantly, they recognized the sustainable benefits of AR
fashion, including reducing resource usage, minimizing textile waste, and being more
eco—friendly in terms of care and disposal. They also noted that AR fashion was easy
to coordinate with other clothing and could be worn for longer periods than regular
clothing. Additionally, participants expressed a desire for greater control over the
design and personalization of AR graphics on clothing. This desire for personalization
has the potential to decrease fast fashion consumption, as consumers are more likely
to keep and wear their personalized AR clothing items for longer periods of time. As
the results of this study show, the use of digital technology, specifically augmented
reality (AR) filters, can be a highly effective marketing tool for attracting Gen Z
consumers who are well-versed in digital devices and social media. This group of
consumers is highly interested in sustainability and perceives AR-based products and
services as sustainable in terms of production, distribution, and consumption, which
can ultimately contribute to a circular economy. Through follow-up research, we will

conduct in—depth interviews with some of the survey respondents.
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3D CLOE &8¢ Special Occasion Dress C|X}QI 7} 5!
That HIZ FE WA FIQH

¥ g

Agoieta o F et At

1. A&

3D CLO= &A o9 Wiy A =i A
UTH 71 EERE ofyg Y=t o 4,
3D CLOE &&3 7Mda9rt =d3e D CLOZ &-83 special occasion
dresst] Q1 Jldtel] gk A= F2 AFAT s o] s vk 3D 7Y %
7ol Al special occasion dressE AEI FAS 9T =2 YARleR FFer] fl8A
= Yo F2 AEEHE 24 E(tulle)o] @ O]A(ace) H] 9 (beading) ¥ 2-& A A
3 24 Aol thd 3D CLO Aol A9 thakdlt Alw=>

2 04? 3 deolx vg 5o AE9 A AA 58S %G‘:’ o2 E]ZP?J% 7Nat
Aot A= 3D CL Aol A special occasion dressel] €831 ¢}
1 ol EHTSP A7 7 zAE7E E Aew Algdnh oy T
RoJA fARQlel of &2l 7MY WA 74A] 3D CLOCI A F+&8 3k ‘ﬂc}?l% Zﬂ?l'ﬁh_’—x} =2
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zwﬂ gAle ol 2D sEe Adach sA, A%e 2D ANS 3499 opje

st g BART A, /g 3l Bl ol A(simulation) & F3 obut

EM] el gl AG0E AAsel AUE A Wgow FRL A, o A

ad EAS TFF A4 e 2Astel FAR BAA, ARd O
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seEed Ao 592 BT U2 oA 29l S5 EET A wye], S
Ao FAS xdI o Al ZHA #HE Aol weh HHEA 2dd o ApdAela

% uAeS AAFel Qo] wMAZA 3D CLO AelA FdsA. te
A eka shube] TR ol fAdH AnES e 3

EL—;— 7]'tﬂ4+ a}wi gge 5 Qo sfow A
1 - HE Age A e aHE 2E 5 9
Hhetell = ey 7]% g3t 4“011 ol &= Azte] Z oluA
S ARY WAL SAsY).
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=
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A F8e] F8A4E Fetan " A AR @537 918 Looklel Al kg
Ul Ee Amow s Wy 2 A $4S AH Look29 Look3 txpelst
ot Lookl 75 ofefiol M Azkel Feje] AAEZE AJFE = wlo]n] =(baby doll) =2l
22 HARlE sk dele] Aol 24(yoke)E WEA & AR AAT FH
el Mg vHdE F@sSA v Holn] & =] AFdde st BEds ¥
dom B dage] dolAs gdda AZAY Fe golae AAY(scallop)S A A

ozt ~2AES] A§ EloJ=E ~AE(tiered skirt)2 TS AAsEH o wpx] gt
Hol= el && sldio] 21 9o deo]~& 83t
Look2+= Lookl®] HlolulE =#29 dus A-ato)z st s ANt
HolH & e ~9 HFAE FA3517] fdl AFH(cropped top)@ dFolgo] ~E AAE
2 Lookls WA 2AES AS Holm 2FAEE FA5tE dstes 2AEY A%
AS A7) fa Hol=e] 7} Fo] YHlE HY AelA 2dstH 3D FelA 743 2
2 F45E fgAasls 2“3_]3} Art ZEHY 49 Lookld} wpdrtxA| 2 el 239 &
E 283 AN=F "Hds FAstdeH AvlE @ FHste HEzhvE fAelstd
. REZ(motif)7t 2 Z2E(floral) ¥ AvZA @ o]~ (chemical lace)E 49
?}01 Aol gEAS Frketdnh o] w AWA o2 =ES FARS xds] 9
tagiel A4 s Ao §34s 98 =2y A dAs AT
Look3:= Look29] #j€& &-§ste] Lvir} §le & =9 % AR e A
goz wygsiAtt. A AvlE Looklol A9l 4w el S e
F7ketr] gk =4 AAS AR AFEe d3d Add = Look2°ﬂ/‘1 ANag Aw A
dlo]~s ¢la Avfel= Looklell A 7fatek vlgS ¢ HdS F7stath
gzl A& A3 3D CLOE €& oAl /S A 2 LA Ao AoF glar 7
} %

:@'.LLU}U-\lé

g WMol golstm FA Abdel] Wi vkgo] FZpHolr] wiiel yAel E(too)2A 7t
S0l TR 2 AT 7S BFA @2 3D CLOAAA S v ol #Hol~ xd
o FTdth= AelAM =4 o7t Aot dAAQd 5& ¢Adsta 3D CLO ZdellA vt
Aol o&el= wA7A FEEAT= Z*Oﬂfﬂ AT AEAS Zed & Ao A
T4 oe= gA]l E2A 3D CLOS &8 oke] Sl W 7ted& AlAbstal 2%
Al 7P & H(look book) AlZF eke] 7| 2ARE Alg k= el Sl
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ofmjz|{Zt ~EtY0] €= HE mjHdo ojEl I

- OH| E2HAmetora)| A[LH'E HHMI} CIXfQl EFYE SH2= -

1L M2

QR AT B3 R FES WolEolm oF HA4% ZRdE AN ARe P
88 FEeka At A0 Fsth 53 150dTFE ME Eohl od BANE
U A 2EYS FEHUA e nES NS Fasud S44 Few

Amesstgdl. ol E el Ametora)= 88k HlolH] = w2 (David, W. Marx)7} 19
4] fAmetora: How Japan Saved American Style,olA] m]= sjAo|A J3Fg Hbol A
FAE dE TR WA 2EUQ] ol EYRUA DS EQ &ol2 ATt o
HEg = dA7A =& 233 1, vlmelA FE8] Q7] U= 2Erdolt). oluEe}
b ddl g A ZokddA 9 v JYER RAAASdE e, g A8 A
ToAAE EME Aoy AuzL &

g ATl AT Aok dEe] A7 A= o4

ol gk Aol gTEel la, o] @Al Wigk A dAY Fs Aol dI A=

ppHEteh weba] B oA opvlelzt AEkde] AR EA sl mzl LS Z8hH, At

A el el B 2o R olgsh: A HHoR Ik A e 3 Ao
] 1)

N

2 @Asa, el diol e JFS Wy AW 23 AAWA ol Fe 1945~ 1950
dol, AFAA7E P4 1960~19706 T, oblZA 7k 4T 1980~ 1990 T, AR o)
Aol AAsIE FASA Dolwk 20008 ~AT FR A 2023942 AHSAL) o] 2
ds #d BHe n@stm, AAh A A ARe] A4 B4 PEe Asstac

AakAl A7) AR, ol A
o A2 AAYA ol F, A Aw
o AQAAA MFH 1 FHE 5
B A8 TRele EnEege B
2 A7
o 24

Fe A 19509 o go] whdetar, AR FAwe WAVARA AAES Al
SHA "tk o] Al7|ell o} FEbeb S /dE o] Aletet AlEF = (Ishihara Shintaro)e] 4%
ref kel Adso] Fatstus FAF i o] AAG. BEFSFL wt

!
Aol ARLYD G ANER w130l AZEAE B2 AL, 10602TA E VAN
= o 3 opEt AFAQ ‘ofe]
UAAEE S e g9 2eds
2 AR W, v 8
o7 gre v o) WEA o5t

H] 2~} o) %fsgr‘&v}. T3 12k H {7 71?4«1

@Hlsh Folulol Ay oo
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HEe B BAgH HeYe FEF UL FTHUA FeolEe wHNL BES

= = = T
ot 1970 Eﬂ"ﬂ = o of9 ;%01 F33liA & o 54 ANFEE HEEY
= = en’
=

22N
E
Z
ﬁ
i?i
N
N
32
ans
=l
o]
=
o
2
>,

oF 23] F(Yasuhiko Kobayash1)7}
]*—‘ H—ri e E 5‘ 7]*” OPTE ofFet W A, Stgra F3E5 ke b
v FE|(Heavy-duty)'S A ZA| T} 1980L4\’41°1]% AEBAR A 253797 wjZo
vlzo] digk wrdgk FANA wolv 3 o wstetth o] Ao] m oA (Issey
Miyake)9} #lo] 7}o}F K (Rei Kawakubo), ELX] oful 2 E (Yohji Yamamoto)9t o] 7]
Holal A A& Yol Hul=el Yy Hu= 7} WA T4k, AN o=

FTete 7S, U AT T Fu el 2edE Ads ol wol
A= AES AH 943 vl 92& st AvfdQl Sh5-2 whilF (House
Mannequin) o] eh= Al=glo] Sll=dl, A Ao LU SR a3s Aok o
W, 1950 8 o2 HE Eo]od dido] ojujiE A3, PLE]X]%E]E]E F-shH
‘ﬂ]ﬂ WAl O R Rdsta AldstE HZ4o] AltETh 19909 tiE AEBAY TR <L
3 anAeY YEFo 7 A EI}A(Shibukaji)7} F3FTE Al F71A] = o}o ]H] 53 vl
v wWo|Asln wyHa xelde] 7]¥ 74 (Kirekaji)9F w1$ o % 227 (Eguchi
Yosuke)®] #@A oJggoz wroly sfAE 7Wto =R & wlxZH<d St= ol 7}X] (Hard
Amekaji) 2 vt} w3 T x)9tg} 3] Z A (Fujiwara Hiroshi)E F&°o 2 33 #3k9F ~
EZE Ao ¥ 9 s (Ura-Harajuku) =Bt o] 533t 3| 2A= g A4ls
= 719 ’“EﬂE%]Oi & AistE gAY JiEE EYsta FYEs B3 FxA
O

l—u

1 ol A& ShATE 2000 el = 2] f A raiwlo](Popeye), o qeﬂHoLl
o}7]1 % Bha ]7P9]r(Ak10 Hasegawa) 9} E}7}38] 2 7] Al EF(Takahiro Kinoshita)7} ©F¢] &
S E7e "o T8 PdadldEY 2EdS Ve R Foloj=i} QWAlel= F OE]%?J‘Q]
Aol S =E A AE Ho] & sk, ol Aol dA7A FalstA Hroh
3. 4

§]— E -
Aoksh dapH o ARl AW Aiol oS Al S xﬂﬁ}s}oq =449 2Ehe
2 wEol WEAel sl nASL, Au} THA, AGHon fAsE Fi mdz g
YRz Womt @7 o049 A4 Agde sl W] A% BAYL AT &
geke Aol oot gk B AFAE 5 ATNA obEdst @3 @4 Bae] 13
G 5o v BAse] ooE ek Aotk wF, o] Aol §F

S 2]

{85 A=Al el datet d57F ez 7
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AR A Eel vEbd o] sl
Eete], M=t Ad w2 FgA35)e] #ET ade] sid 2udS ddd
™ , AER Sl Stk 2918 AA S e FA4 024 &
o] s ABd S eyAasd AFHoR Yyt euase] il 5HoRE A
2 )
Gl

_4:|:’4

o 3l
o
He

oz qaw, A4 Fol Ak MY P

A o] WA sutde] YEhA @gred 1 SHom: ‘o, "dals mad,
Folmelh W AR Hol vk BEAGIC BAG o] AH sEAS AT
sEps ~XE 28 5o Utk AFY ARde a2, w2, WA 5
4o v, Az AE}@O Sl A el Ve 44090 Bag A

AR e ggkor] a6 #ad 54 A9st eaws Ay 2 sow
tehgth @A) e JHS_ e 8 @ sudeln, 1 54 A A4
A, ‘Hee Sol A AT Aol waw ol te Aee WAy A9 F
T geclsol A4 AMdA NWs Beeats A F dm At 34 H73)
3 FAelea AW Leelh WAl ol ZeAE RFAYL AUH oA AFY
S Qe Ael® A o), 9ok A4 LAL Bold & ol A WA

Ao Fapol UERd elo] A i wae i = g 2o Aze el 9
Aol W@ olmA AL wEE At thew 2ok AA, eld oln ol ol
o ol el Aejel waelel FHH APt Aol ez etk of#s &
Aol AHEHAT, oE Sol SolstmA AT, Fn BTk, Al SwA WL, wA
WA A ol . olelg Ani wdlo] Ak stolEsh Bale] Apold] &4l
= AYE 3 ksl Mg W wiel td BA ARdR A%d 5 dds A2
oul et B, BaA 2epede] yAs el ot el AelE B AHAAZ )
A #wA ~EQE g5 Q4T Ukt 54 wath £3PE HaE g 24 2
g @ol BAG 9SS 2 HFoR Urhdid @5 Seivke o793 2 @3 Q)
zeoNe At 5 awel ARo] Fz dFuHon, PAMoRE @wH el
AEYL, AFAY, VEF, 2T 5 952 AP olsh o], @Te] el
AEFAN dgon oo Aele AFela AW 540 T3 FLolSlA R4
A sEAR G AAe Wolm, @34 AR A AdE ds) 2 5 9
Atk B Aol S8 AR FA Aol dEA 2old o F ATt A
of o elol A A7 Aasitin Amat
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1. A&

2023d 3¥€ 219 AALFAEAEAY &, UNAH-E AdEYS FHIE~(Antonio Guterres)
= WA FAolA R AFAFEFIE KB Xolghd ofdE A §leol, F4 §lo], &
A glo]l uidsor sttt etk A 2 dzt A FAE AAY & T
B} (Time) A o] &3} 20161d 3+ 3] 9 A48 53 (Dictionary.com)ol A 7} wWo] A

i

B ol Alwmzulel, ilelth 20169 @Fel EU 9, ¥F mUE E¢%(Donald
Tramp)®) W A LEAFH AA R B, 2016, 20179 AN HA
4 4] B e Al S £ g9 gl o **ﬂuh‘*ﬂfﬂw 75

cliel A

AA, BH L AAATE B wAFFle ) L BAH FH v
A E=TE AGE A O g BART B4, BEFe] gne] o wnd
2016113 E] 20239744 e s A 9 AL Abe A ste] sl EAR Abs] @
o Bl AXA, ALBA o] E EAGTH AA, 9, AddT R Ad 24 53 o)
el ehd wlEFe] el RASHE A

o

=

rh

Lentin(2004)& Q1EFe 2 Aol vy aoli} 4, B3 53 2 54T Ak Aol
zZ

g AR BT AEE ALsEa, olet e YA Tz FEAE FAAsHEE
ol &= 7gta Aot Wi, vl F o= Ay, AE, 5 2 AAAA AFH T
A 2ES dgstE AS uety, AtEEe] QAT LAY AW e A, BE <
FTFoe ddiste AL Deth(Na, 2021). HT vsAZodAE 52 dstEy &0
FEYHAA veya Jdoh(Jung, 2020). SA7F A ADx vHF(Kerry  James
Marshal)> dtinjsAld A H5oz 590& YA 18 AYdreEs As 72 v
Ath= BE Wi Jdok(Han, 2020). HZ Aol sAAAE o]dt WIFEF] o] ®
A= QUrh. B AFdAE wRIFFe Ao xdd sid AdA F AHAS 4%
A th5i Zo] AR olol®l &= H djAEf 1, A HEAXAY TIASHS EF
=

1) 3747 ofeld

20174 7he/Ae YAl RdEo] Ao Eee B8 A2 A deeld %
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stATh HAALolE Ml EUs 2B ST A] A2 o] &5 HIE AAste A9
Htthib(bandana)E %3] #lAA 257F A, 53 28z &84S dEsAeE 4A-H

on| 7} AT A E = (Valentino)2] ¥l 2 3t& =2 3] %] &2 (Pier Paolo Piccioli)¢} T
< (Dior)9] mlg] o} aetA o} 7] 98 (Maria Grazia Chiuri)E £ o] £4A4& 748 =
g <lAlel YA Elv] 397 (Tommy Hilfiger)e] @ 94 (Redemption) 2ol A&

£ mage] A4 &34

==

L

2) €271 9 siA e

t A (DieseD) < 20179 #/AAF AN A, sl XD Z(Fashion for Relief)
olo] Ay olAE T3 ‘YA ojdo] wt3(Child at Heart Courtesy of Diesel) 733
A& AP g g o] obd AR RFE7]H#MAKELOVEDNOTWALLS) 2 €235
WA siAl el 2ok A o9 B H AL ES AFste] wAET] AWEE HoFdrh

3) q8 sxrdax

22 Al#l 2 Y (Opening Cremony)2] 201610 7F&/AS AP A A 72 tixtely, 7l&
g (Carol Lim)¥} W ZE #-&(Humberto Leon)& & AN IS Sa] Fx Acto] 3t
£33 ERY A Wi oS XA 53] ‘HAEQ BT ZE(Pageant of the
People) HEZH2E F3) thdst 5715 tixple] REgd sk 948 Y3 FEgo=m v 1l
F7 Aol vHEA = AArfolAt L Aol g AFESY S FAHeE ndIT

i

3. A
B AT Aee tew 2ok A, wEFelE Ad, A%, &% 2 A4 A%
AR sk A olnain AgEol ddFel 2Ase] e @ A, i QAF
Folo] wlsh Aoz g & Ak BA, WAEF) Ayol wdH WA A 2
AANE BAS A3 FAH oolw, £zl ¥ AL, FY AEAse] FAEHE
SEatgch A, B3e 4Pt D4 Ao £33 2e ololde B AHA =
b oQd, B 1eln 244 WEAE 4AH onE TAAL A, BHAFTe
£ BAsE W A onas S22 2 AAH1E Fo BAFF AR BT
’ 28 B3 By FFIE B

stgom Awz %ol gt weEFe e AU

s L=
2] i} LB
A= dd A Yehd BAFF] AW TEEAAS AT A Aol o
2% AAA o] dast ddie A AF A JFAE FAS Tl didk A& A<l
A7 A E IS 7] o st
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ol shol e st Aurrietel ATIAAAT A, ol el Arjstm AT AADF Fm

1. A&

At el Hr Ak MR FAe w3 S wASR 214 dle
2 ulA ¥ (viral marketing)& £ 382 olojrta it} wlo]H mARE AlgEo] 7]
Al Z2 A FoA B2 WAAE H FEAE FHOE ARHoZ G2 ALH A

Zlo

ind

Agdsle] AR JegFHAG 7] tH(Wilson, 2000). A wlo]ld wiALL

2 %E, Az T A" S FasH %} i
wofoll A e vpold o] s S gt Ha glom AAn ol A FHRo R o
A4 dyde g FmEAa o], 2023d 39 H|=2Y2 2 B uf A (Business of Fashion)<
AA wfeld A (viral fashion)olgte ©olE A& xFste 7|AHES AASATH
(Williams, 2023). o] 7| ARolAdE & 24vtols F3 d Ft=dd 2 )9
AxE AL vlold A Fofn g iﬂ% A=t wekA 2 dA7E dd

Aol T wtold o] F&E3sto] Adntio] 7gto g glE] = viold w4 9
AL, ol& EdE vpold A 7XE FAA SR EEstE e 5455
. olE ¢al el etz (Instagram), E(TikTok), EYE (Twitter) 5ol WeEH A

s AAT REAss FALE vojd oz E7d & de Ak AHEHE
g B39t +5 EANZ=(Google Trends)ol A A &Fo] F353F 202210 H-H
g FA AAntiold A A 1ot ~a7 whgo] Foju|stHA T
P o AAE 30709 HdE AHE A skl 2AFEATH

ofol A thFetAl dAE L Sl 53] A

F

i

4nqo_%_%

o
=

2
S
X
0

o opgl o 0 ¥Q ot
oy 2 L o
%)
o

r

)

Nv
o
Jo [>
>

=

rlr

[N}
[
A
o,

nr)

=
o,
)

o8

~
rlo
Y

Lopd A vlold miAR S &
} &e} ] doji} o] hFEol
2 AE T3 ¢ = 3
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Hol gEetal ot AMA, anxp e A AFE wpAE A Ao S T
Ak Ak Alade] gl GEFE vAAE X AR st gtk duA,
- i

A,
%
3D e 2o Ao SuAd Agd dalAs RAAA A4 AR

_O|L
2o
o oy 2

iz
o2

%

o
}L
o
ko
e

[0
e
<

3 A

B AT FFA A7 At AEs fHolt, d AAH BF A2, 2%
Fol Azdl 5o ARe AAPS WolEelt Fuel YAt auAT § HFH9
e ngon A A FARE ode Aswe A¥ AGH e A By g
Bl olMEHOR BEaE Aol BAS oL ol WHeld A AU v

) = G wsE 9y = 2o
oA, AR EAEE ol Zolok @tk AztelA Woluh A} wEol b
EdEE 23R 585t BFoR AN Aol upmolol @ A, Mg,
Azels 2AE Bde F o A%5A L 0 A8 WIS Sdee dggoz
Aste] Wasl R AA, GFH ololtio] L AMFE A%AN Aski el Y
zo] A AzE ololtelE AAE £WAE B AL & A= AxUS vhdshs @
Mg ket Aol Was R WA, ARe 71& 53 3D Asdel @ 2ulAe
4797} & WE AL F& a9 5o REAew suAY} A falt ure F48
BelFE 71%e HBete nE ASE 434 PR/ Do) 2tk A, L)
ABAA DR mopdel wel AA AL Azdle] 49 vdd gE o)g NES
¥ 4 oot ABFHA Aule] Aol e Rrste] Fuddd ¥ AN Aow
wolth B AT Fal A FARS 2ulAe] FLe] BHAA AE AH W
Holl wlg Q43 1 A% AbseliE AmBowd, YAVE An e Fu A4 Q7
of W PP AF Pl Eee F F AL Ao U@tk £F, FEAA Bl
A wa A4 g7 Asgel e F dEs s g3 ues Ygon
sttt 240 B Aust A Aow dudr

Reference

Kim, S. E.,, & Ha, J. S. (2018). A case study on the changing aspects of modern
fashion trend system. Journal of the Korean Society of Closing and Textiels, 42(4),
708-725. doi:10.5850/JKSCT.2018.42.4.708

Kim, S. E, Jang, S. Y, & Ha, J. S. (2019). A study to predict future fashion system
with delphi and scenario methods. Journal of Fashion Design, 19(2), 17-35.

£ B oERe 0179 g wgre R
(NRF-2017S1A5A2A01027263)

o
tjo

wol e A7)



_._
A
>+

tolofl cHet 4

P\Q_L]' u, EJ—;g+

MEetal o 7o ek, A goistal o 783 ZAF

1L AE

g Aae ZF F3lo EfAS wg )

A o] th(Entwislle, 2015). 23

d AL7be F9le Aol #aHA 7}*154 i}o]-g— gl A % % 2ItH(Choi et al,

2022). A #AF ABFA AT g} Fadel A AAHoR AAYsL A= @

Al e s amjAtEe] G st
2

dol =

—|~
A
£
2,
o
> o
o
)
3
rﬂ
e
o |
£ o
M
S
)
rJ

_7?:
o2 F53% 4ES 4E
Zp et of 7)o 54 <

Hofstede?] E3}4 7[x= Alg) i AW oA 7jQde] Z43ts
=S dERE, A7 gE skl &
A st (De Mooij & Hofstede, 2010). #3}4 712 md L oA 7}x]e
TA w0 019_E], o= 37 EAo] 3 ALF =9
npgo 7 vttt Ao dE] AeEogr} 2 &7t5 8
371 93 G gelN RAEAE o)

zA 75L IEAIE ALYAS

sk oz AT A A Fu] A A3

o
T Fed, fAANEE A4LE, ZH%UH, U £ 2

r o o ol o

)
[l
[o
offt
:?L_"
)
ox
[o
e,
ol
QL
=
%
oY, X
_0|L
r
%i&x&rﬁnmgﬂr{n
\V]

_95_



w
e
44
N
%
)
i
B

AF Folae gl e g BAS HAW A3, T8 ATFelAEe] A A
A A B A& E Aslsh o) Aslel dFL M 29 % AXH AU Aol
ol EAtE AL Heldtsith WA, TFrAF] dHATH St AN wa
A&k B9 FR/E GFsn AF G50 dol o AFHolgom, FHAEL wE
2 B3 A%bs PAE 22 SHHAT oUW B9 F Aw wF ZAH, BT
94 agn wEgole 8avt AT Yt AOR FAAL WA F Y@ 3 )
A ope A%7ks P99 Aol JFE vXE 2902 RRUM Fu AFERRE)
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(Lee & Um, 2021). 53] thda viehul 2 Z9% 7bed 3D ohubebs ol gohi Al
2229 1E, 391 9 SI4el ol BAE WAsT Aow WAl Aol 19] AT ENE
o2

ox g JAth thE ofolglor ohvtetE Fual trdd Al ARzxE A TS
A EA = AgololE 5] &ofo] g k& drh AgololHEe] A4 tAAg
sfd ool RIEL vt AT AHEA] #AS Eoa ot A HEdA ofo] S A A et
= ol AHE ZdolHolH o523 AHE <rolA AR FAlCl T RHAREA) O
7152 stoh(Lee, 2022). AHE 2FH oA AFstes AERES &A= HE
A ololdl S AR g 9= AdolHE & Ak AFENA A A-H ZRxE
AAstes A Aol lHES AREAS] A QIALelEet HRFS #wotstal 1o wE A
H== Zﬂ%’-ﬁt}giﬁﬂ e F=9 =% AdtBarrera & Shah, 2023; Hollensen et al.,
2022). wekbA 2 v AFE AF&AE] 80%%1 ZAIH 7t wEH & Ao o] H &0l
A A g Jﬂ"q*E‘ra‘ —Et@v% RaPatet. et 2= AAl A A 29 Aotr &ofsteE A
olely O}HPE}—J LS % A=A wEH 2o ZAY A o)E 7t @ s ZA
= a, ﬂE}Jﬂ”"] deiv d s AA o] EdE
3, et A ANA A7E
Ao v THEAA |

;g

o

¢

o
Y
T
OHH

R R e R HOHH Zﬂlﬂioﬂ*ﬂ ZH]EH(201O”]"H &
2ol o] ¥ (Fashion creator)7} A HolE= wesjad 2ed

ZAY AA AelelolE 50 et A4 e AR 2eldelE sed Eay
E7F 2010 o] FHE~20200d 0] Zw¥kolw 100,000 Z2 ] o)dS HAsta e A o]
HE ugom stk zzte] aedolgEe ot sEde g we sue o

- 109 -



2B R FE57] A8 o REE BT =2 47 1071 2EdS dAstel F 5070
et S A B @ Alg EdE BAS 98 First View Korea® 20239 ~
20249 EdE= o 2uAE BAle= sk JHY Top £8& 7hed HAE

B 5070, AAINA 5070) sEhele EASATh o F, wah, AL, o, vlolad
5 EY M 2893 oluAE Ba 4R, oteldl, MA, 24 & FoR Gl
£Y4e BN 0% FHaAATh £AE 9 olnA A Awd THA sl

Fhelare] W <bell A A H AT

3. 4% 3% A&

2 AT 4 Zyges oSy 2o A AEde Y2KREY, oA AFd
(Easy-casual), 3= (Punk), &&2 ¥ ud(Lovely feminine), AA](Sexy)® UEEOH,
A otolgl o= #HY AFA HE AA, Mz UE HE WMz gt sz AYAE
AFY, €9 Y925, BFE, A dMAg, gde] Fo ~EY ofolHlom FAHIT
A= gdad de] A9 HEY Hnd AEdS AYstas, e sEgdeA F
ANz wold E FZ AstE AYE AHEsta Jom HHME Ao Ago] EA Ao
o, AFde QWALol= AR HUHAA s HFdo] |

2 =
gAaMs AFdE A 2EGA 2A9 JdAE e Fd@ A7 F2 AREE
1

d

s}

A A7 vEgdgde d i EAE=e vl fAbe FEje AR ofolvlEe] F
st Aot AA s ofoldlrTt o IHHAY AAE HAs= FE0] AdHEoli
AR Aot A= d HH EA= 473 FHIAE FUAT A|E EJ=E A
FatA Rk e o R Holy|E BEstgon AW o VE Ay W AA IS FAHS
2 2gpdo] AAE HAoE EAHAT. #Ee Y2K ENE ~EY S 3o A
158
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AME dojAE fAelE A AR ZE Aok e 5 B wEpH 29 Aldief gt
H, 2dAFo HEF9(existentialism) 7t FES= 7ot gE ] §F9-20 A ul§-
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3D ZHYS ¥R
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I Djo]3 1(fake fur) 7jt

ojA Y, WA, HAY, FFe, AAE"

Agusta o Feta Aabag, ALmeta o Feka B

LoAE

= Ay 2 $8 HA g dAdo] mokAHA #ola Y(fake fur)E A HAL
of @&tz FAolth g, 3D Z¥H Ve T4 A5 s By A &H7bsshal
ARl dijke AT = vk The s AdtH(Kim, 2015). shARE 3D ZY o]
= ol tig g e Atdle e es AMEE = 3D Zd" WA eR 7EE o]
oz Al AHgAES] fH4A H2E¥ 4 Jd+= FDM(fused deposition modeling) w2 <]
3D ZHEE &85t A77F 2asit ole wet ¥ 5= FDM 3D =¥ "<& &85
of A AFel ddHor A& £ e Hola He W WS AdTee AS 5
o2 8, 3D REYga 29 HAES S8 FDM 3D ZdHE AHEd HAe 29 =
AE At ol& 3D AlEdeldS Fall WA AlFol A8l B s

2. o] &% WA

H A= &8A aH e AME AFsiH Fola H, Ax 7HE T AE
ARESE FA7F UEY L lth(Bae, 2020). SHAI T ol & A4S GAStE A A=
FAAS Ferhe Aol Arh(Jeong & Kwon, 2018). ¥t 3D Z¥H 7]&2
A AFE AxRGdA LA = #7123 o]iksteA wWlE A 5 (Machado et al., 2020)
A4 oldE JHA L FEAA Azl i AEKrbseta &AL dite] H 4 dvkeE
7HeAd & A tH(Kim, 2015). 201339 ofo]g 2~ Wk |23 (Iris van herpen)©] #%=Z 3D
zdY Fo]a #HE AR ogE, 3D Ty 7|&s &85t 79 TEAL HE UA
stal e AFEol F3AHI Qv 20161 MITAA & 50vFo] 22 (micron)2] w4l g
TZXE 3D ZUREOE Fdst FEA HAE AT F UdE 7FeAHE AAEEAT
3. A+

2 AF= 3D B2, 8 HAE, AEHoAY A dARZ A 3D 2E
Rhino 3D 7.0 T8 243 ¥ 249 Ju=s Fda4ch 29 €rEE &
TPU(thermo plastic polyurethane) A& A}83}¢] Cubicon Style Neo-A31C =
=gttt AEdoldS &8 HAEE B3 483 AR xo=w s 29
2a9s &8st AEdold staTh A AFoZE A d(bucket hat)s I
om, olF T3 3D ZHY 7w && JteAES AAstA sHATh

re ol

o o
2 H R rlo

{0

=]

]_

Of

- 129 -



4. AT A7
LA Heo FRE xdsty] Y8 MR, A2 50mm, E°] 0.3mme AE Yo A&
Imme] 47|15 BEHEE Ydsts B2oz 3D 2dd 39l o|F &9 HXAEES T3
HAo &9 =7$ %(0°, 5° 10°), REHEC] Fol(15mm,
30mm, 45mm), =E 2718 2yt F 18(3x3x2)7 2 M=

st £ H2E A3 RYB 4w F9 ol Tha AFHA =70
patrkE ©@do] Adar 10°¢]

7} AT &
Ast7] 93 5°9 2
Egsen, + A5 ©

UE7F £ Immo] HAe] ©] AFsivtn ddalgith. RE B Eolo A9 7
¥ R om A& Hig o R ZH¥O AP E 1] 30mm

Folz A
Aol e =9 HAES vtg o2 Imm A59] 947]%F REE] 74 xof, 3t

A% HE FRAN

] =
seg wAe Wa
o
e

fo oY o

Rt Ju o

AL Z+7F 5°, 30mm, ImmE AAsPoen oS 3D TREIaWYoF Al Edo|Adstdrt
5 A&

¥ Aol FDM 419 3D ZaY 7142 Bgete] dola o xAPANL AT
3 3D AlEHIAS S A AFd A& B stATh 5 3D A&l 1
A7 F1 AA H AFS A $& ATFE JAFoEH AL Mg 2 #e
59 Sdel d&l] 71EY #Hela we va-EAsta ol FIl A4EAA AJdE T F
S Aoz ARHEY B AFE 5 AAE dASE &4 49 @A 3D =
A" 71ES &850 Fola ¥ A Awe dd UEs AAsAT= A, 18A A
AFE Fool gt RS AA AT AollA o7t At
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YAEO0|Y 2N S XA7HsH WM CIXEHE
a7

FAtE OAATR AGAADAAG I} @S

1. A&

H< COVID-19+ &2 AzF &t 8 AL og AdS npFo] w3tom, fAd
719ke] 7w} A&7t e A mE SR ¥gte 55& ALEsta Atk HE2Ys oF
s A2 (BOF & McKinsey&Company) €] The state of Fashion 2022014+ ©1#4&
I} A&7t sAgol dom ALY A o JHE 2 713E A Aol st
(BOF & McKinsey&Company, 2021).

WA OAgAst A% Ael e e A ave BEe AAsE |
ol Fa 4Re T Ao A5, o F AN Ay Ade HaEneld YA
ol BAGo A, dANgel o] TAYART A%l da FAHL A= F
£ oAS WaE sefstud dok olgge] W dolHE BAstel UARART A%
S Aol BAW G5 EES dolw Fo4 EYRUYL Fd 1 U 5
e Adnad gk o2 Bl AANde WAy A4 2 4AH P sy
el stad gk,

2. &

2 AT e v 2ok &4 Hdoy ZRad d9AES 883te] tixAQl
XEHAO|E FFo| A ‘digital+sustainable+fashion’, ‘tech+sustainable+fashion’©.2 7]9=
S AAske] 20139 1958 2022d 12€7bA 9] & 2730319 2] HAES SR
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While in most countries the matter of veiling is a free choice of oneself, in some
countries there are strict laws regarding veiling. Iran is a country that has experienced
mandatory unveiling during the reign of Reza Shah, freedom of veiling during the reign
of Mohammad Reza Shah and mandatory veiling after the Islamic revolution of 1979.
Although the definition of hijab is explained as an ensemble that covers a woman's
whole body except for her face, hands, and feet in loose and opaque clothing, hijab in
Iran, is usually in form of Manto, Shawl, Khimar, and Chador. This research aims to
explore the impact of veiling and unveiling laws on Iranian women’s clothing choices
and attitudes towards veiling, with a focus on the differences between generations
experiences and perspectives on veiling and how they have evolved over time.

Since the research aims to explore women'’s clothing choices, attitudes, and reactions
to limitations in order to impress, and the use of qualitative methodology is appropriate
for understanding and deducing the meanings of these social and humanitarian issues.
This research focuses on two generations of Iranian women: those who lived between
1965 to 1995 (during the revolution) and those who lived between 1996 to 2022 (the
youth generation). Sixteen female participants were selected for the study, as women
have been more affected by the laws surrounding hijab than men. The participants
were recruited through Instagram posts, as other social media apps such as Facebook
and Twitter are filtered in Iran. Thematic Analysis was utilized as a rigorous analysis
method in this study, which was based on semi-structured interviews that were
flexible to allow for the flow of conversation and content of the answers. Academic
questions were 'how did Iranian Women'’s style of dressing change from a religious
wear to a fashion wear?’ and 'how did the Iranian women’s attitude toward hijab
change to nowadays?’

During the reign of Reza Shah, the implementation of the compulsory unveiling law
was not smooth, and it faced resistance from many women who saw it as an
infringement on their religious and cultural beliefs. While the law had some positive
effects, such as increasing women’s education and involvement in society, the use of
force to enforce it had a detrimental impact on people’s emotional and psychological

well-being. After the fall of the Pahlavi dynasty, despite the mandatory hijab law’s
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enforcement, Iranian women have continued to push the boundaries of what is
considered acceptable, creating a vibrant and diverse fashion culture that reflects their
individuality and creativity. The law had a significant impact on Iranian women'’s
lives, as it limited their freedom and ability to express themselves. With the emerge of
social media and the widespread availability of information and images from other
cultures, Iranian women are increasingly exposed to different ways of dressing and
expressing themselves and are empowered to make their own choices.

In conclusion, the attitudes towards hijab have changed over time in Iran due to
various historical, political, and cultural factors. The introduction of compulsory hijab
law in Iran was seen as a way to modernize and secularize Iranian society by some,
it was also viewed as an infringement on women’s rights by others. Opposition from
some religious women who believed the compulsory unveiling law introduced by Reza
Shah in the 1930s went against their beliefs resulted in abandoning education and
reduced participation in society. While some elite and intellectual women supported the
unveiling law, religious women saw it as an infringement of their beliefs. After the
Islamic revolution in 1979, all women were required to wear the hijab, and many
complied due to the government’s marketing and advertising efforts. Education, exposure
to different cultures, and access to social media are believed to be factors influencing
this shift in attitudes. The accessibility of social media and the internet to the younger
generation has had a significant impact on their perception of hijab and clothing. As a
result of exposure to diverse cultures and clothing styles, individuals have started to
question and resist the compulsory hijab law. Some individuals have even taken the
bold step of removing their scarfs in public, as a means of expressing their desire for
greater freedom in their clothing choices. This phenomenon underscores the role of
education in shaping attitudes towards clothing and the hijab. Overall, the impact of
hijab on different generations’ education in Iran is influenced by the social and cultural
changes that have occurred over time. Iranian women are not a homogenous group
and there are variations within the society based on social class, age, and political
beliefs. However, the resilience and ingenuity of Iranian women are evident in their
ability to navigate these complexities and create a space for themselves in a society

that is still grappling with issues of gender and religion.
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1. Introduction

In this day and age, consumers have the desire to have a physical store experience
not merely to shop but also for other purposes such as entertainment, leisure, social
media interaction or to gain inspiration (Siregar & Kent, 2019). Young consumers long
for extraordinary and ’'grammable’ experiences that are share-worthy for social media.
Through beyond-physical space, brands communicate their identity and values with
visually appealing elements, which offer visitors a unique impression and atmosphere
that takes them into the ‘other’ world. This trait is identified in Michael Foucault's
concept of heterotopia (1986) referring to contradictory places that bring together
features that may not be usually available in the other physical structure (Coéffé &
Morice, 2020). Accordingly, this study aims to consider the characteristics of fashion
space through the lens of the heterotopia by Foucault and seeks to what the concept
of heterotopia and fashion space are and what the characteristics of the image of
fashion space are. ADER ERROR’s ADER SPACE was selected as single case study
as it pursues cultural communication and provides a multi-sensory experience along
with future-oriented and aesthetic objects in their store to connect with their customers.
To obtain the validity of the cases being investigated, three principles derived from
Michael Foucault’s concept of heterotopia were employed as control variable. This
study used Instagram to examine the images and determine the classification of
heterotopia image in fashion space. 1975 posts in @adererror and @adererror_official
were collected. Finally 20 images selected for examination are those that entail the
content related to ADER SPACE in Hongdae, Sinsa, Seongsu, and Seomyeon.

2. Result

First, heterotopia is a concept of particular places that are somehow ‘other’ and
exist to represent, rebuke, and oppose all other traditional places (Sudrajat, 2012).
Fashion space can be defined as the production of heterotopia in physical or virtual

settings, combining fantasy and reality elements, and enacting fashion "utopia” into
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real life. The three concept of heterotopias is derived from the literature review.
Second, the images of fashion space were classified based on the three concept of
heterotopia. The first concept is the close to human life and present a unique purpose.
Fashion space is considered as media for branded communications. ADER SPACES
were built to connect and engage with people through spatial design that can rouse
their senses and emotion. The second concept is the blend of multiple dimensions.
Fashion space merges physical and digital spheres. People visited and posted pictures
of ADER SPACE showing how a fashion space has multiple dimensions both in
physical-digital or permanent-ephemeral. When entering the ADER SPACE, visitors
can feel both isolated and penetrable at the same time, it provides an experience as if
they enter a particular place where in fact their entrance is restricted. The last
concept is the place where Illusion exists within the production. Fashion space is a
beyond experience place, ADER SPACE confronts and creates a space of illusion that
is ‘other’. For instance, in ADER SPACE 2.0 Seongsu visitors can experience real and
imaginary setting in a single space through ‘grammable’ 3D-based media art and

objects.

3. Conclusion

This study discovered the production of heterotopia found in ADER SPACE, which
is also considered as an ’'other fashion space’ that involves visitors in a non-selling
activity, confronting conventional fashion practice by enacting their fashion fantasy.
Digital media highly influenced ADER’s approach to communicating its identity and
value, and as a mediated fashion space ADER SPACE reshaped the fashion practice of
fashion stores, bringing real-life experiences to the digital world marked by numerous
consumers who share their experiences on social media. This study has a limitation on
generalizing the results because of focusing on single case. It suggests to investigate

the concept in other spaces such as online stores with immersive digital features.
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1. Introduction

Contemporary fashion exhibitions have evolved from mere display of vintage dresses
to becoming a form of art in themselves along with advancements in technology. On
the other hands, the term "scenography” has roots in scene painting and architectural
perspective drawing (McKinney & Butterworth, 2015), and it refers to the art of
creating stage environments or moods, encompassing scenic, lighting, sound, and
costume design. Whereas the evolution of scenography into digital form refers to the
use of digital media in the design and creation of stage sets and other performance
spaces. This study aims to investigate the characteristics of digital scenography in
fashion exhibitions with the perspective of Atelier Bruckner's creative structure for the
scenography. Given the limited research on the implications of digital technologies in
fashion exhibitions, this study holds the significance in redefining the concept of
fashion exhibitions in the digital age and presenting basic information for the future
studies. This study employed the content analysis methodology to analyze the fashion
exhibition focusing on the Christian Dior: Designer of Dreams on YouTube. It shows
iconic looks from the past 70 years of fashion design history dating back to Christian
Dior’s revolutionary NEW LOOK in 1947 up to the 2017 among siX countries until
now. Victoria and Albert Museum in London revealed that the Christian Dior: Designer
of Dreams became the most visited fashion exhibition in the history of museum (Klerk,
2019), with the recorded number of 708,000 spectators on its first opening (Garrigues,
2020). The specific research questions are what is the concept of fashion exhibitions?,
what is the Atelier Bruckner's Creative Structure of scenography? and what are the
characteristics of digital scenography of Christian Dior fashion exhibition? To explore
the characteristics of digital scenography in fashion exhibitions, the empirical study on
Christian Dior: Designer of Dreams was performed. The content analysis was conducted
with thirteen content dated from Aril 14, 2020 to February 16, 2023, acquired from the
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official YouTube channel of Christian Dior. It focused on examining the characteristics
of digital scenography of the exhibition from the perspective of scenography parameters

derived from Atelier Bruckner's Creative Structure for scenography.

2. Body

Digital scenography employs digital elements to create unique special effects, which
can overcome the limitations of traditional staging through the utilization of technology
(ODwyer, 2022). Atelier Bruckner's Creative Structure presents five scenography parameters;
content, objects, space, recipient and dramaturgy. It involves the detailed investigation
about all available content with context to the story and messages specific to them.
The element of objects is about defining common denominator that will serve as the
basis for notion. The resulted plot is then translated into space narratively and for the
senses with the help of the instruments of design. The recipient is central to the
understanding of scenography and considered to be a part of staging. The dramaturgy
which is the basis of the scenography and shapes the narrative by course-plotting. It
is composed of a preface, core part, and inference part in blend with the digital effects
(Bruckner, 2011).

The empirical study was conducted by using a case study and content analysis with
fashion exhibition of Christian Dior: Designer of Dreams. The results were as follows.
The content factor showed stories and information along with workable notions,
portraits, images relevant to design and cross connections within the contents were
systematic and comprehensive. The second parameter expressed that the common
denominator among all the six exhibition was the beginning of revolution in women
fashion history and the aesthetical approach of designers associated with the house of
Dior from past 70 years. Analysis through the space factor revealed that the adaptation
of digital technologies was core to the representation of designers’ aesthetics and using
these digital technologies scenographer extended virtual spaces around each collection.
With the recipient perspective, the curators considered the spectators’ emotional
attachment to the collection as their central focus and digital scenography proved to be
a part of design factor for the exhibition. With respect to dramaturgy factor, each
exhibition’s narrative was in consideration with the relationship between the brand and
the country of exhibit. Christian Dior’s iconic ‘new look’ was the introduction of each
exhibition, with main part of exhibition customized to the country of exhibit, and the
concluding part was the iconic looks from history especially designed for the special

events or historic figures belonging to the country of exhibition.

3. Conclusion

The results confirm the characteristics of the changes that occur as fashion exhibition
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becomes digitalized. The creation of a space presents the exhibition’s notion rather than
simply imitating reality, resulting in a display that can be associated with the other genres
of fashion design. The public’s interest in fashion exhibition is increasing, and the environment
for fashion exhibition is changing. Fashion exhibition is a tool to effectively experience fashion
brands and fashion products to the consumers. Therefore, if fashion exhibition and fashion
design development are closely connected, it will be helpful for fashion brand communication.
The results of this study confirm how fashion exhibitions are digitalized, and the results
will provide implications for fashion design development and communication strategy
establishment. The limitation of the study is that it only analyzed content from a single
channel, but its strength lies in its broad scope of application for exhibitions in spaces beyond

museums and the numerous upcoming various fashion exhibitions.
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1. A&

71E ZHlzol HolEE o] &3] ~xR AR FTUxE wEoyE M AEA S
(Generative AI)2 217F 1ifo gHor oJAXA & A3 23 5 2o gdd =
A3akar At Amabile, 2020). ‘:]X}O]H “*Ei'ﬂJM]E(Maltremerre)b A7} t)#pelst siEl
o= ezl ARG 2023 F/W g d9 I ARV % sglom, fAdr]=ielol
Aol Al &g B Bs] o] FojAE FAlolth 2¥Y Aoy 1fo sEOoR o
ARGD FJE s 7ol HAE 7tsdo]l 2AH R diFgd et 29 Al =3 &
At Aol AbA ot °]°ﬂ ATE AAE AIE HATRS ofolt]o] &I A =
ZA2E BH2IE 588 TEEA9 JSAS AASTA U ol 93 dA AW
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Fe AAsta, dAdE S&uyES ST

75 3 st o
HAC AR L2 A 2o A A, Aujap gl Aot fxl F gAs FdsteE o
A GAA FE AE d2E HAY AIE F8E F dE T-T-I(Text to Text to

Ideation)” Fejoltt. H~E AAPY Ale 24T digdod vehvhed, 2839 4
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QAo Hgk APAF= AA AFAY Hugds oL T 4
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& ﬁ?—q AL AA, A" F4Y QA FED wAES Wela, B4, AR
=
3l
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