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SITHKim & Lim, as cited in Yoo, 2009).
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A NS Al AES] AR A 18 }Oﬂ
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Figure 1. &% 2015 §/S H=™M,
From Lee. (2015b).
http://www.koreatimes.co.kr
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Figure 2. 4t&=5F 2015 S/S H=™M,
From Lee. (2015b).
http://www.koreatimes.co.kr
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AFE 1
Figure 4. 15 S/S Style&Color__Womens.
From FashionNetKorea. (2014).
Bk o demEaginte) http://www.fashionnetkorea.com
Figure 3. = IO E xHs|Ad st xH3l.
AE IAE SEekar AEAQ1 H el AZle] Hg), A | & oA
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Table 4. 7IHE 2B{AlO|=E
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ololgl A
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Figure 6. 15 S/S Style&Color__) Womens
From FashionNetKorea. (2014).
http://www.fashionnetkorea.com
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Bohemian Dream
mm s

Figure 8. 16 S/S
Style&Color__Womens.
From FashionNetKorea. (2015).
http://www.fashionnetkorea.com
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A Study on the Development of Specialized Products

for Regional Specialization
- With Priority Given to the Development of Products Made of Punggi Rayon,

Specialized Local Resource of Youngju -
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Abstract

The purpose of this study was to develop specialized products in pursuit of regional specialization. In particular,
it aimed to suggest products made of Punggi rayon, which is one of specialized local resources in Youngju, to bolster
the growth potential of this material to actualize regional specialization. The findings of the study were as follows.
First, as for design concept, the themes of the products were characterized by coexistence of regionality and a modernistic
sense. The sales of this type of products are expected to increase, as these products are viewed as novel, creative
and high value-added products by consumers who prefer products with a sophisticated image. Second, the development
strategy of regional-specialized products is one of effective strategies to have a prolonged competitive edge, and it’s
confirmed that it may be one of quite crucial factors for a local government that needs to be financially self-reliant.
Third, it will have a better effect on the creation of employment if products that reflect local characteristics are developed
in association with local culture and tourist products by taking advantage of local resources, technology and human
resources available. Fourth, it’s ascertained that the development of these products is one of integral elements for
successful marketing, as it is likely to be followed by a supply of new trendy products, differentiation from rival
companies and attracting new potential customers. This result is considered to be established as a new way to solve

the problems of Punggi rayon.

Key words : rayon, region specific products, locality, eco-friendly



