L AT R}IBHE] ] A2 15 http://dx.doi.org/10.18652/2022.22.1.7
Journal of Fashion Design
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oprlZAI 7t 1900 th X vl= mEAkEe] 1l AjiEe] 24 Harg A} wh ASAs A

Ae Sl 2Ede duitt HT dAY] 35S Avud A8 Fe wER 4F

FreskaL glom, opr7hA 52 ks e AEIEAGE 544 o3t EflEefe & Bl oF

S| A AT ] A S-E A7) Qlvk 2 e dEe] s AEkdelA frEld

o] =ufje] & Alrhell ofsl Mz glvks Aol F5ate] =ele] op7A S A ddel 9
= Q0L dish kA o2 Au R uAt S9itk obrl7AS& A esks 20~30tH ] d=el 1578

o HhrEstE AEAE o &8 A WS AFste] 247 A, d=R19] o7 AT Al

==
2, ofdl AN AAAHA AR QR jFRe, Loxelel v
E];H 3

3t

==

f

o
o
E)
Y
X
I

P MAE AR eRlE A

e Fok A2 A H R 55, AP ATE @A 7Idshs i wke] AE, A digk &
A1 m7tolu]x), Ao tigh g elA 71g EEA Hlmehs 2clEe] EEE Itk wEkA et
Q19 opHIFIAE HG TS Zgal 7Rl EAdnte] ohe} diojehs w7t W ekelo] ATAE A
drh= A5 o 5 Stk ok&e] sflg wsloll dish vhekst AE 7 FAAQ1 7 1 7] A of
3 SAARI B g FolF71E sk, slid m7ke] ARA A ojw|H| gl iR AES & 5 A
o} A9 oA fafit oplFAI e digk A1AQl o] 24 ZWks AHERlaL, Fule] T2 4]
AFoz 1§ 20~30t) MZAITH S o7k & A5 A4 4 1 29l th3t kAl 1S T3 &
A9 AFE WRThE dlell 1 2lo)E At

FAo] : oprlZAE, A A, A diSEst, FkelvA, A

B =g A w2l 4R
B =ro sty Aduletd i xgoe SFaEge.
+W A AR} M AE, kingkem2 @snu.ac kr

A4: 20219 102 209, A=A 20219 112 239, AAGEY: 2002 19 39
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[.A4 & 7 AFi whms] FabHQl B dolaA dli
of tigh Mz, 2e]ar e ek
AT 28] AR ERIES ol 33 3l o G WAE SO LERITHYang, 2010).
T A MzAldIZE Se] HE 20~30t19] & gE)a 3 =rbe) Zeh) 9E A 5o Y
2 Aldiolt}. o5 uAd $el| oj%sta & =7k

vkl ARg-o] H]Fo] oM, SNSE 53 ARFuAl
ojdolut K| I T3 GEs s st
Atk o] Azl EasiA o] g3k tiEA A
2 YIESAL ARI2(SNS) T-9] ahrt Q1B
(nstagram)©| T}, Q12-E129] 0] 8AH5-E ] (feed)
U ~EE(story) 52 Zel=e] FAEIE <
sto] 719158 nigo R s thakdt TANE A
T Rtk QA2ERTZRS 20199 S ) B<t o]
SAHE0] 7 ol ARgg sAlEl 19} A
Aate] sl S Fofelld AelEE At
A8k S AJE 1R ob#] 714 S (Amekaji-look)©] 417
U TH(Lee, 2019). olo] opH7HAIEE @5 g
=9 g2olgo] Asshe HH Edce 5 5
Atk HE A S5 AEd A8 F
Tob wER 9¥°] Ed=
opr7FA]5-2] HlahEA =

ﬂll

[e

olgjst EdT ol & Kty 7)o 95d ) &
o Are 28] 872 MEANGT # 5 Yt

(Lee, 2019).

opFtAG & QR frefet A erlol
7)ol Qo] FRok: BrA Qe ATk
st QS 7H AR Fokalo} Frkeks A
22 B4o] glow, JARE Aol o] 2717k
chept oA PRA ANES Fhshn Ak
e oiHo B MAdOlE BT,
2 Fobrlohl bl R AFS WO

Atk 540l 9, AT 45 19 w3t

ojujxle] folet TS vAE=H], o=
AEL] WSS} A o EeE
710 7 UERGTh(, 2019). ©]9F Z& 8-S Ay
HE o, o5 =d 22 Alde opl7AS
4 AT A o] AbsliEshy] kel At
& WAt E =9t oA sk
ofr|7}A|Fo] o] A HofellA At E

e A=

A= 2485 9gels B7sha, 97t ok

oA ool e A WL AR otk

58] Qe gavh by wHE Wk A

b A Roleld B wRE Bl 4 9

TS Fa e o] A58 HoR JSHnE,
ot A%H9 A

ootk o
P B
R
=

77} Besi, of
AR 2P Ao
o) skl 8 BYE Lo T nAs
AS2 RIS, Al AU HE Bl
EdEE 245 Qe e A % 2
23 Agolrt,

olef ¥ AT QRAARE FEE oA
o] 2 gare) 20~300) L Aol A
Arhe el F53lol, ol 9L vIxE ol
2EE AslEehs 879 SUe B8] B
A gk B AT el olFe A
LR LR EE R R
T ARE AT, A9l AR Arke} 5o
BT VAL AN QAT BHNFORH 9

FeLe] Q1 WelE gtk ol

o

i

ﬂﬂ;

B Qe BAATY o2 AFe) dlat A
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=2 A&3R3ITE o]0, oH|FA =2 A5l %E

fooh U e o
>
=
o
o

Haehs AAATE YT § 3] ol s, F 1~23] o] &H&sh= 20~
20~30th7} A58k opm 7}« 30th(E 2041 ~394) 8] Tigtel= AJRl o 157
2491 1L A3l oHFIAIES] A & A7 FoRE AT 99 VEE v
I GARA w7 Sl oist AT she A7 Fofrke] m3E flal SNSH T <l

2 23 S EY ARYIE 52 58 chisS B FAl)
e ASIRSE SQES WEY] A% ol ZAAE AL 92 5 B 4350w
2 7he] 52 98 o8 Aol 9L A ABHe Tl 01 84F B, A A7
LU QASS el ol Mo,  HoldEel AN HMEE £42 AY A
obASS AEshe Tl Fe A U B vl EE A8 A9, 234 olPE A
o% AY QAL AFHOR PFH) AR A /b Bl Poldz AW ATE A

5 wHe s AT FolAE o B A% WELS 200

B

2
-
10,

o _O/]EZj' —E—Z Hohﬂ
o]

W 4gRE 20200 687b4] oF 37143t 189

4
B om, AT e Eabt ol mkA

of

SRR
/17 (snowballing samphng)J HHH S *}&E}ﬂ % Aas AT W3 (semi-structured) E
g3 B840 delol uet opibse] Tl EATble DE PhFOR AW WHE AT
9 Rg WEL HolWA ofo] he MEEE B ol4e] W] FhelH UAHUI, 228 A7k
T FUl] 20~30U1E oz FIelth 53] OF 1AJZF~1A17E 3030]Qit) Fofxk RS St
ohilASo] Tolelx) o 9, Bxtel glod, AT ABA, BolA, BA Bala 98 5L 4
o5 Fzol Qlojx A §lo] ApRHor 91 H&E] 3] A H8-& A AHE-SHITHIRB
Table 1. gtx3} EHEX|.
A=A i A AE U8
* oA AERIY AR F FE O FARBHKIUZR
* JAeA] BHES] IS 9l 7HAS FASHIY7R
* ol 7R F-2- U7k @7‘6}“ o] ®go] k= grkal *37"3}*\:1‘4%7
<A AES FElskAY 2Ae3 wel® WEY e As FEUN
oA | coFFHASES AFEAl He Al 7K, 3T, $5 Y T?} | A9FU7k
A | <
ol=3} (2012). 3040t HEE2] A o] AER] @Rlo] S|RuE|dFol vXE Y AIFA
Aol wE 2AgIE FA0 R XS =5 /H:F,LIJ-EHEL"V AL
i 734 and B}, (2005). AT ANAEEEA STV WETEIY ) nXe 9EF S F
op7IAI= 81514, 29(2), 231241
30 ——
Jare * AP 2 dE digEse FeldurR
w)x)= g0l « A el digt Fyo] oblZEA Tl tisl] WS Zhe Aol YEFS FAFUNR
T - Qluol WS 3 AY] Al BAS AR
sl i oluAE ofgiizk (9, A, A, £31 %)
A}3] gt Al H7RRE WAL oA SR thgt &H] AE ) iRl JFS vAEFUR
3H4 <5§1—U‘L—§i
291 | o]FAL (1992). AHIAIZ I whE oo QJEE sl FrjsEel] B3t AT, v A
T;HE]—E /\«]-_.;
AL 010). AL THFES g B AT QR viole] WHIYS FHOZ A}
Sl A3 osha /“]é
Stanton, W. J. (1991). Fundamentals of marketing. New York: McGraw-Hill.
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No. 2004/002-014). A=A 2] W82 ope|7kA] 5 Al
Tof PFE WA= 290 A9l 213} ALSE
314 QQloZ ro] 1443 Hgtﬁ, Aol A
= opTAE el S wIAE ARSEEHA
s FHOE AT @ﬁ% 713131k

2520 #2492 Creswell(2015)2] A8 =15 &
2] 4 Giorgi and Giorgi(2003)2] &4tz -4
W o ® ST Creswell(2015)2] 1Hd
G s Al mEw Ase] 24]3) Al
+ WA =535 AAbete] HFH w2435}
ahal, AARES T3] olow Al ujgel E9lst
A ARE A% o] 7 AR50 WEE
oju] WM BFaka o] F FALelw oyt
)l W Uehdth At R BE AR
o7 FEska ARFstel AdE
AZIt}. Giorgi and Giorgi(2003)7}
T-9] WEz Azl ok
A, w2 FAA Qg ot
th 24, FHE AEE AT FAol| w0
&gt om] 9l (meaning uniZ T-EeFR AUA,
Foh O, oF dAlellA] e

E ol Wi e o @

FO |

ul
O

bt
TR

Lo

ﬂF

w

;_;. Y

o To

&
r“o-‘{_l‘
o
2
)
)
X,
r&

o
dlo
=)
s
)

ChiLee, 2014). ¥ A7 ]9} 7&—8— A e
AP stef WAl Aot Foixtel QIER U8
x{z]E 94#151 J‘roli EJ]AEQ,O]_oq Z‘]/K]—z:s_ z‘;y
AL Wgol JIAE wi7x] 53] o) Nkt
of glojRolth. JEH WEs SEs] X%
oI Z7F vl Al W E TRl o),
AR e WE-E oJv] b@e1e] T Ees BE
staL ol5= of#) A THetal w3 s
st Askelth A Ay B v @els
& WA B2 Geeiglal, olE vl ShEA 8o
2 o= Vlsshs e A 2
Tl A Bl =] Sl e Aol olfef Rk,

) —101'

. o]&4 w7
1. OH|ZIR| =

1) op7kAE-2] 7id

ofr|7hA| Folgt “obu|2]7HAmerica) £} AT
(casual)’, 1231 ‘F(look)S LA OE =
’dof 7o th(“Amekaji look”, 2019). oFH|7}<]7}
gk ojl oplE]zt 715+ (American casual,
TANAH 2T E FlHegE ot
O] O, B T 2ARE rieh, Uil
A Hz2 AREZ] AlEREE 212 1960 T ] )=
o] ofoju]FI EYPEFo] FYHEAFETE
TAA L= 190090 2= vl ewAkse] 9l
| Aol Aol fFYEEA A Fag
A3 vt AFLaA Al A i ek
A& ujehzd], Utelr= 1980~90 el =
A FEE vk AT, o] Fell= st dd AE}
d= st &g GA H AT “Amekaji”, n.d.).
opE|FHAF-E m=e] AQ)HoA frEfet U o
A 2ERlo|E R, %ﬂ?ﬂﬂ(workwear)% 7Eow
sk FEA 5SS AYaL Qitk odls e

T A== FHY7E ”}01 s
<, ol A T FEE L A RojHA] o

L 2 &t} Feurt
, Ttz AF-ske)zt
SR | X FE, o¥E 5] FH7} obHlzt
A Fof Wo] &-8-Flth(Wikipedia, 2019).

ol g opIZFAIH-2 W]l A frEig 9l=sle]
UEFO HERZ HH AERIR AsfAlerlct
Joll A AwkARl A5} Apastact. 5
2 sHARE, S S
shalat sk dleelsol Aje BYEoR 2
g5l o] 5 g AEld® 243k Zlo)
ojt), oIFA FE 7o B AAFE EFA F
Ql =] B¥E ART e EHo|(Studio Tomboy)’

o2 o [
!

=
A
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gHele] oS 5o dig 7

off oJshd, e Fupx|9} eHAte]l= ¢a9o]
A, E= Ttz 2715 Sl § 53 A
7} AFdeES Al BT ase] A
o] F& T AtolelA] et vkar shelar, A
AL w=e] ofe] ARGl A, FUES &
I Qe YAdle] Bt fUHE oME
(Universal Overall) 5-2] A& 2874 U4 2
2874 WA AFxlo] ot oS oA A

SEvk SF3ATHMin, 2019).

2) opH|7AIFo] T A

wiATE FhO| A ZEMIEANS, 2017)0] THE 3
arslod, dolAe] oful7pA| 5o M IS AA
ol 7141711985\ ~1987') 2} A1F-714]7] (19881 ~
1989\ )& HE-ste] Al H.gkTY,

)

(1) oFA7IA1 719 Z2l(1985\d ~1987)

1970 th ~ 19801 T FRI7EA] LdollA frala)
Y DC HA=, & txfely gy Bal=DC
brand”, nd)= ¥ 7HAUE QIS A 4]
2h= FAldol AT 19851 ~1987: el AlHof
AEP o]t > X —~HDE THOE AEAS ¥
A opl7kA] Ak DC BAl=9l= tE o}
IR S-S HetAl HAp, o] AERde AEgS
L7 o] ARAERES] WA o WolZola A
Mo 5 2590 A2E A AE S 538
Al =Sk A ohlZEA 9] e ~ER R A
T (stadium jumper)t} 21 =1 2]o]H (windbreaker) S
AL, AF(F—2)8Hs oS THEojA] Aol
Al EEsh= ZOIUATHIHIREERS, 2017).

olg]3t 54L& 71x 1985 ~198719] opH|7}
A5 dA2 opml7AF o= tha zpol7t gl7)
AR, A4 oJn]9] o7FA|F-E o] Al7]H-E
AlZE Tl 3 4= Qltk o]del] EAF o}
FHAEE w5 AgAQl Gako]

198558 S opl7HA 52 A ElS0l59

A @413} wgo] Fulst slof A spHe
2 Alde] 9 3lo]7] wizoltt,

@) AFIHA719) 701988\ ~19894d)

ol 71X 52 1988\ ~ 1989\l gk A A
B2 A7o] fnl, o] Al7]= AETA7|EaL &
At} A E50] AlFofe} sl TRl of
2] A% 8] el i 5 oblzRA 9] s A
F A W A S S KBelal gl
ok AT A obHlZA] ek 4 g
2Eo] gt Ady A B HHEh)
A&l ol|ZHAFS B HEtAl =ik
(HEHIRERS, 2017). ©]H Q] olw|F1x]719] o}w|7}
A5 5 EHE] A5 A AlTelA RE
| RHE, ARIEA719] opZRASL SR 8
FE QI AP 2530 opl7iARe] 7]
gE daksiivka & 4= qlvk wheba] 1988 ~
1989119 A|F-7A)7 )= eE5d YT} ShrelA
AEEE o7 Fe 17 Fad Ere) o
T Atk

AFFIA 2 HAA = o FRA| F-2 o714
o] AE 2 ek 2k 3 EAEHA
ekom, n|=A) 9 otol Bl A=Al = 2ol 1
ERoR, 7Aoo mE nlmoflA] AEow i
=012} NFL, NBA 52] 232 9]|o(sportswear),
18] 2R 94 (college fashion)©] 1 S35 ©]
F31 Qi o] Al7lell @ 3Et fagd DC
vl apistE Feld golEl] S
A A 7 v 5] o] HalAHA &
glo] M3ls 7810, ofilF A 52 AT}
2710 o]28] H]Z24 o] A AELE A
2EFIE 2pe] WA A 25| JeErt 2t
XA =] ATHEYHIRRALS, 2017).

3) G| dd opwi7pAE

MIATE QLo SR o F &
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Figure 1. Popeye. Figure 2. Lightning. Figure 3. Fine. l Figure 4. Safari.

From Magazine house. (2008). From Lightning. (2012). From Hinode publishing. (2013).  From Hinode publishing. (2018).

https://www.fujisan.co.jp https://www.amazon.co.jp https://www.neowing.co.jp https://www.amazon.co.jp

A shte] wA AERIE 1 9oe TEstal 9l PYAPIES] AR (Across)’ 5= = T AUt
Atk 2000T] o] 52 A 3], fAfolE, Z1A} olF miAE Tl & esd A& ot
<9 mHoleME o] W8S vhFaL glon, o TS T8 542 Ae4 o Ay} iz
& @AM B et s 2388 Al = 2l mlaa o} gl AFdoleta & & gtk
o= 1 HE Wl ae & 5 sl 539 ol opl7HA €] 7] ]l f=seler A=
Aol Y= s AR FEIt] (Popeye).s dofell ot Zlow, WA FA o] AL
(Figure 1), "2}0] E1(Lightning); (Figure 2), 3}l s7] WS AFAE 7R FO0F dkaL Q)
(Fine); (Figure 3), "AF7}2](Safari)s(Figure 4) 52 o} ufo|tt 1 AlElZ <Figure 5>2} <Figure 6>°14]
7SS $4 g0 ohFa Qs olE © o7 S tEsks o 3o Y4y A
B opl7IA S-S Mgehs A Fddo] ofds) Fls 7o 3 AEHS WolEth M,
AL s & 5 A3k Hlo]A] 5] He] &85 THOE, ofvEl=
L5 4 opTAR] eI} S ab7] Hatal AgA 0w S < = Ak A%
oleg s FHHWRE o} IS (safari jacket), W=Z+= U] W>(denim pants) 2} U
THE SIARIE Sl A w xR vy A S e R
o tEAR] e dEe] AEE HA M opdlZFA| 58] EAS HolFal Stk <Figure 7>

G . = o,
Figure 5. Khaki outer and Figure 6. Khaki outer and Figure 7. Navy outer and Figure 8. Beige vest and

denim pants. beige pants. khaki pants. cotton skirt.
From Across. (2020a). From Across. (2020b). From Across. (2020c). From Across. (2018a).
http://www.web-across.com http://www.web-across.com http://www.web-across.com http://www.web-across.com
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Figure 10. Loose fit jacket
and denim pants.
From Across. (2020d).
https://www.web-across.com

Figure 9. Beige overall
and bucket hat.
From Across. (2019a).
http://www.web-across.com

7)(kuki, 21 live), Vo1 ]navy)7h £, o}
A5 olelet o) Aeit Fo A BE
.

oblslA o] TR EAR ololgow
Aol 912 M2, 2

9 MZ, A2 N2 5] Y, sl A% wnh

|m
R
g
ot
A
AC)
2
N
NIL
)

w7k g8l 271, 9900 A7, AdE 71, 4
E A7, e A9, EflE A7l Fol 3o
w71 Qo AYUAZ YA F= daE B ok
thi, W7l S|E Fo] A5 AE-Hrh <Figwe 11>

S
AzA 9= F-=, dAe] = & = U
o7 dojx Q& oIFIAE 59 28 WAlE
HoJFET 9t} <Figure 13>¥} <Figure 14>1= o}
TS ~EfdelA] A E8EE 9 WAES
Zgetowy fasiele] Vs dAEsf
<Figure 15> Bal W= 531 291719] 715 A
<Figure 16> QIt]1L Aele] Yrg] M=E &3l

obrl7A = AEFAS AESISATH
ead dRolx e opFAE R Fte F
E

S AW 293 542 FRdinE, Fud

Figure 11. Workwear jacket
and chino pants.
From Houyhnhnm. (2011).
https://www.houyhnhnm. jpl

Figure 12. Denim shirt, pants
and bucket hat.
From Jam. (2014).
https://jamtrading.jp
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Figure 13. Black fishing vest.
From Across. (2018b).
http://www.web-across.com

Figure 14. Beige fishing vest.
From Across. (2019b).
http://www.web-across.com

B, 285, 3499, B5Y 49 9382 vy
O of WY FA9 MY} EEfL A8H
o] Aska que 99 ololwie B8t

Aee & 5 ek

4) e Flo) opl7AS

f
3
2 4
o oox

Fgduel A A 7)AHan, 2019)141:
<Figwe 17>3} o] gHel o] et o7}
A% 2B B 5 glek o] 2Eklold AHgH
Fo ool HolE A M2 Avl, F=

9 717) Ae] AEH WX, WA 27E AR

Figure 17. Fisherman
girlish look.
From Han. (2019).
https://news. joins.com

Figure 18. Boxy outer
and denim pants.
From Kim. (2016).

https://www.mk.co.kr

Figure 19. Loose fit cardigan

Figure 16. Indigo dungaree shirt.
From Across. (2019c).
http://www.web-across.com

Figure 15. Leather jacket.
From Across. (2020e).
http://www.web-across.com

71 FEYrt ol gl wo|x A WAE &
Ao HlgE, slo]E AYA= Sol, o]
8 deAst =7 FUAE opFIAIE 2] i)
2 ~EHRl MW 55 Al o]egt
o] AtelE Fall $dse]l 4 49 #A9
ol 7IAZ3} G| 25 oI F-E P EL
A gt s & 5 JUch

<Figure 18> Wi “EE 7} WAl H &) o}
B} wvsl dzg Az wige ks )
HE, & Ade] o Zojo] ¥-= 7 did W=,
Sfo|E AkA Blo|E AYAZ TF FE3 Ao
2, o A3 Y4zt AFA9] oFAFE B
oJFt} H8k <Figure 19>04E 1o Aele F
Z 3 Hold] YE 77, Telo] Ao ~Ee}
o] W EJM=, Bk Hejo] Ado|= fix, o]

i)

Al B o

= _‘.-:"-

Figure 20. Checked shirt
and denim pants.
From Kim. (2016).

https://www.mk.co.kr

and brown pants.
From Kim. (2016).
https://www.mk.co.kr
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F=]le] o AlS: Azl oigh 7

olu] Aejo] ~UA= & gt 75 )
= <Figure 2053} 7o) =g} dloju] Az ] A=
Mz, AE& 55 Ayl golt dd A= 5
A2gie, ele] Ae 7hezd, sfo]E AYA=E
Fal obll7HA 5-E AFSHAthKim, 2016). o]
AE Eal obZIA S ZellA] A v
A Mz A2l Fof ofolgle E8-5k Fo]
547407 Vel v ARlET TR R
= A9 ololrls Fal AEUH

o ﬂsh— A1 olol 4 9] el
o] A oA, of

HEE RS B4 B9 bl 4
£33 Qi Aol vehta 9es & 5 Atk
2. OlIZIXIS MEO| ABI2EIN 29I

Lee(003)1= 71A12j91 48] §7do] $-2le] 8
Felo] 2 B2 FPeh, 71 5 Qi Al )
AA Bl SAel mE Tk B4 e}
Jehi Bk stk 223 olAg B4 ¥
Bl e MAL esRE g4 844, A
34 @7, ol @7, g3 7jQ1E EAo
olEAQl el B AAagh ol vhgow
£ AT o AR Y e
Fustua oblZ e Asel Ges v
SIS 9IEE SR 40
uIA Bt 2 AT oled Aol
v AR Qo5
Q4 @R A%, Zeli w7lelulxe westa
S

ool thet o4 e AELh

L

%

il

1) 9E giFEste] sl e JF
19981 10¢ 793E 1047449 AdE e

W AL Bk of FH A A2geiA
SRR S AuA Aol e AAE e
i, 7 OB B9 B obg FHa)
1 shelsh R S5 Aol A vid A%
Q) WAe WAL ek, dae el
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Abstract

Amekaji-look refers to a fashion style in which work clothes worn by American workers in the early 1900s met
with Japanese retro fashion, and were reinterpreted casually. Looking at the recent fashion trends, the leading trends
are the pursuit of practicality and enthusiasm for the Newtro. Thus, the characteristics of the Amekaji-look, such as
comfort and stylishness, are well suited to these trends, satisfying the needs of today’s young domestic consumers.
This study aimed to investigate the factors that affected Koreans’ preference for Amekaji-look in a multi-dimensional
view. According to an in-depth interview with 15 Koreans in their 20s and 30s who preferred Amekaji-look, the
social and cultural factors that influenced their preference for it resulted from their experience of Japanese popular
culture, their acquisition of information on Japanese fashion through online and offline media, their experience of
visiting Japan due to its geographical and institutional accessibility, the positive national image of Japan, and their
ambivalent emotion toward Japan. Considering these factors, Koreans’ preference for Amekaji-look was not only related
to the individual characteristics of its wearers, but also to the national image and culture of Japan. It can be said
that consumers’ various experiences and positive feelings about foreign cultures enhance a favorable attitude toward
the country and fashion, while it is formed independently from the country’s political and historical image. This study
has its significance in that it has broadened our understanding of the relationship between fashion and culture, and
we hope that it will contribute as a basic source of follow-up research on the relationship between fashion and other

cultures.

Key words : Amekaji-look, Japanese fashion, Japanese popular culture, National image, Ambivalent emotion
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