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= w3e) vl A welF] AL B ATE FEela Ao gaeka gt Aes AT
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A TR Agele] FUES vshe ek i B 20159 39 ol A7) Aelist 6ol
A48 Fal Ao nATzA AAS 237 k. F2) AANE BAG A, 5 S 43, o)
2 wolala LT, B AEAGY E4S Aeaglon, AEY Aol Afeln Yk %2 o]
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+ A A&} 8FE 3] ju-hee @kookmin.ac kr
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o] F=r EEAPIE AL S0 K (Sina Weibo), &
= 221l &g Ele(Tmall) 50] 757ke} 7
A7} 150%E gell o] = Nan, 2019) WEA
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mEhd 2 Ay ARkl Jide 548 1
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AAke.e] B wiE A g 54 st
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1. HXI29 714
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BoEA, T 54 945 7 EdEE 9
1] 8HH (Linging, 2019), #AR2 AlE =3t
548 vigor F78, s, 2une o
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Fol BAEY 3R o AF40% S w3H] ARIE Fobith S5 Ao A4
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B2} ok A WIS AALeE B 55%°14 25%= stEhgon, S BT FE
A T Agwskel A e EF0] Agd w3t o thet WA EE 45%14 75% = o5 tHBaidu,
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%= 91 CHJinping, 2017).
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T 24T F LS A8 (Yan, 2020), 0]
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24 4l o

|25 3R AR 7t AREES]

t} 2019 “Fr HE0] e dEjubuiAlibaba)
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et T8 w3l 0% A T BAES FES
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oA AL E T AEEs .4FE 5HC
7 k= 838 o RA Fa ARt FEsla,
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2019). HisEAo® AguEte] Alejmlre] A
S 5 F o, ETAE, 333, 4L <Figure
1>9] @97} 22 E3PES B8], USB, A
SN, v, BT e 84 AlFelw g
el o B #@ Aldivt S dERsE o
st 5= Q== Prl(Peilin, 2020). 1T LA
Ho]39] AHM F HaE wEe] A, ook
ek 9k 7 ool FEE U th(Zehua, 2019).

A2k HE] BATQ SARNEN e T
wske] ek 9 AE A& ow gt 3t
A= 20184 B =l YAIsE $ A wiE 25vl A
Solghs AR F= FH BAE 1915 A
Pk 7178 FE B AT S T
e aas) AFS AT T A 23E 2
2] &2l UTHTuya, 2021). WAJF AL <1773}
o] AYer & AAE AFSen, EEukE
He Fal APy olehs Mz shdE AR
ZZ AKX ATHRu, 2019).

Gt Fole] AR 2018\ FATVOIA W
sto] AFTA A7E &, EIEEY YA T2

W SARER(IR S E 5 Ak EE 0F

ol

Figure 2. I—E}KID}%%WI.
From Ming. (2019).
https://www.sohu.com

Figure 1. 2017 =3 =3,
From Yangcheng evening news art
research institute. (2018).
https://www.sohu.com

Heytea grasp the trend of Guochao.

A

(Yonglii, 2019). 2= dljol] #=2 2EFAL2 F=r
ofmlold, HEbA] P35t & theket G Eokel
5 YERsTh <Figure 2>9] F5 oy Ho]Ad <3}
"Ne zha: birth of the demon child(“}EFA" 734,
v 7 A% AT 24 nigs £ vasER
“2INe zha® ©lPAE FEAIZCH, 499 7,4007
WS Eoksh Fo Y43t Bk euA 29F V)
Z3TH(1905movie, 2019).

A= Faole JFS vFth AF BiE
White rabbit( A F%), Jianlibao Group(fi /152 5 7]
d BT Eo] mHAel HE 245 dudd W
Aoz A At d7IAE ARo] FEE Wk
UK Shuajia, 2020). A1+ WE] B =<Figure 3>2] A]
ZHHeytea, /%), AFH--2(Sexy tea, /SF(1) 5=
712 TS HIRE Fal Azt S A%
Az} Fasls 249 TEYA S T8 AAeE
#3138} thGuan, 2020).

A FEA FAxieE 20189 FEHAYA
o] “E]lE Z=r2] ‘d(Tmall China day)’oll Z= A%
Zelo] BAERl 2d(H4)S HISt3Ete] Clot, Hi
FESE Aol Aol itk

3%, Chen peng®] %
(Hao, 2019). &2 T A% A2 T

(¢}

B

4

Figure 3. A[%},
From Catering brand planning:

Figure 4. 2|4 ‘@&’ =M,
From Dongwen. (2021).
https: //baijiahao.baidu.com

(2019).
https://www.mroyal.cn
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vl 22 7ol A F=91E] Aol tigk 2t
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Bzl e 2K (Metrostyle, 2018)(Figure 4). 22
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peng, Angel chen, Mukzin, Warrior & #2F2. H#
=7} S CHHao, 2019). THUEL T 2
g A BA= Warriorel] THA] F58E7] A2
a2 20181 A7 vl go00nt AlE 71%3”14
(Tbs information center, 2019). 20191 E]=-2> Guest
nation China®] 53] =k FEUE JJA S5
sAureta] <vE] $-E(Pitti uomo)’ol FoIFith El
& Axkeths dE SR o BHis
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0] olggol FAA A T vlAfold W Bl
E59 9 HoFSItHEIe, 2019).

ol dellA sbdE, HEl, 94, B, siAdel
et AAke d4e ARtk es5d AAe
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HT

3. Hxleel 4

2 oAz Asgn LR d A3
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e ATE AR Axkeel dis] st 1
54& st gt

E A e B st S R K R R
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University, 2019).

9] HlolE A7 ok 2021 HAEE
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o] vl 7P 84F vt 2ol AXsisinh AA,
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A, 7% dA3 BEdE, e2xd tRkglE 7ut
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Aol wek BAE =4
= =54
@flﬂiﬂ Alehel He vlA 71 A L
AAI) Ao
geet FANYT A o
o)t &St B, 537 oAl
@o21) A3k A
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w3k 58 944 A7
o] wE 9o 7153}
(2020) b / ERARS
e Ahel Agopalel g

Figure 5. Hxt22| A,

THEsL T, T vy
g R eaE gglete] HejFa gtk
AR, A2 AEe] Agadalel Asjor it
HAZEL AFY Ve A2 AtES] 2HET,
A5l 288 5 glojo &, ol 7]¥e]
Am YRR el g At g el
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= Q7% FeolE ARRIEARE EEH
2, wifA, 28l X3 7S Aesn g, ok
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MR B AlES Jehs 22 A 2
AR=0] ) Sek A9k S2RItK(Yan, 2020).
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oM MukzinH =8 S Auna 7
290 B4< HAemA st

1. Mukzin EEHE Jie

Mukzin- TlAto]y ghel(ihsk, Kate Han)o] w3
B, George Feng) 371 2014\del] A
HASRA, F5 AEwshHE dod trrlez
Agtetal AlEa2] n|ehs F3eakal UtkJinhua
& Baohua, 2018). Mukzin®] 3-5 FAAfo| A} ol 7+
5 S o= Bl=olE Sl (Leeds Arts University)

= Z%jslar Bu]ek YAES-=(Vivienne Westwood)

= =
& e WAAsle Atk Fltel#k CEo
Ql Y2 = Z|=8w (University of Leeds)o}

H o8 (Durham University) 4]
H/\]@}O £ wiekor, S5 AE 44, AU FY
598 H5-3F thXiaolu et al., 2020).
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£ 2 Mukzin BT o] FHx|o|w, ufeba]
Mukzin®] vl AL vhefst Foitskel 245
o] itk Mukzine 2015 3 WA AAAE FA|
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b 2Rl EAFel QIAATE B HA=e
HEARA exzell Fuf WA oflA] "ot 22l
ERES A8k 3lo] MukzintHe)] ﬂml =3l
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w7 ow, 1271 47) A9 324%:1} AN A

Aee] 13dolth, ATHE SAH Ang
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= AR, e B 2 $A S
A% F AT 0 4 2 5 3
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& WAelA 300] B B2 Fo RS 2
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AlEd 7] Aame] FA 19 TRl YERd
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@ﬂd—‘ﬂ <Table 1>J/} 2t} Mukzin
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oX
&

H2A T 2] st e F 549
wegA o teksAl Akt ol AT,

83%), T A& AF FlE AF AHgsE A
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A=of RIA7)= A@34E, 19%)°] 2H2F =299
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Table 1. Mukzin®| Z=4,
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Figure 6. AlcH S4| 22,
From No libo costume design.

Figure 7. AR E 2.
From Elle. (2017b).
(2020). https: //baijiahao.baidu.com
https://www.sohu.com

From Vogue apparel & Beauty.

Figure 8. o3 22t Figure 9. o ZE & glal Zok
From Elise. (2018).

(2018). https: //baijiahao.baidu.com

https://baijiahao.baidu.com
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Figure 10. 2 22F.
From Internet brand officer.
(2019). (2020).

Flgure 1. 2= F o4,
From Mukzin designer brand.

https://www.niaogebiji.com https://mukzin.medium.com
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woly gtk FHEsAe] digt tiFEe] A
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3l 3hsiel7] witoltt.

2016 FW A& F=H|8HAA] Mukzin®] gl
g3 A ArEd Ak AoS st
o] A3 A 71%& v A ThInsdaily, 2021)(Figure
13). 20080l =7HFHAF REEshAE A E
(Wunigiguli, 2013) 41783811 2R+ S A1%s}m]
A9 A Fol| W oz FaolA sp we
TRl SRS g HhgoR TES9)
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Characteristics of ‘Guochao’ in Chinese Fashion Brand Mukzin
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Abstract

In fashion, Guochao refers to a fashion trend with the characteristics of Chinese culture derived from the combination
of fashion brands with traditional Chinese culture. Recently, popular Chinese fashion brands have been on the global
stage several times due to the cultural style of Guochao and have begun to show the charm of Chinese culture to
the world. This study aims to investigate Guochao’s concept and development, which is popular in China, and derive
Guochao’s characteristics through related papers and news reports, to reveal Guochao’s characteristics in Mukzin, a
representative Guochao fashion brand. Mukzin combines traditional Chinese culture with modern design, uses fashion
design as a medium, and pursues oriental aesthetics. Since its founding in 2015, it has established itself as a Guochao
brand through regular cooperation series. That is, through regular and collaborative collections, it is solidifying its
position as a Guochao brand. As a result of analyzing the Mukzin collection, Mukzin reflected Chinese folklore and
history, applied traditional Chinese embroidery and custom, and combined tradition and modernity. The Guochao
characteristics shown in the Mukzin collection are ethnicity, diversity, epochality, and innovation. It was analyzed
that it was in line with the aesthetic sense of the younger generation, and reflected new trends by combining tradition
with modern techniques and technologies. This study is significant in that it provides a theoretical basis for the
phenomenon of Guochao fashion in China in the study of fashion design.

Key words : Chinese fashion brand, Guochao, Mukzin, traditional Chinese culture






