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Figure 1. Theresa Hubbard & Alexander Birchler 1998.
From Past Auction. (n.d.).
http://www.artnet.com
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Figure 2. Nan Goldin “Gilles and gotscho, Paris; 1992.
From Image Review-Nan Goldin, Gilles and Gotscho. (n.d.).
https://sites.google.com
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Table 1. Aesthetic characteristics of contemporary art photography.

Expression style

Feature

Direction of post-modern photo

Product of the context revealed with various meanings

Development of cinematic narrative

Continuous time flow or division of space

Borrowing snapshots

High degree of intimacy with intimate relationships

New visual paradigm

Acquisition of the truth of the photograph

Zhl7A elmd dess E}V—.j Eoi-ﬂl;

gtk AdabA] 2ok oy, 39 27, gsot

Ol(red-eye), =X FF EejA] T BE JmA<l
AFE 2 ik o3 7|eF e ALE
Ql Fee B Wl A NS e
21e17} ¥ th(Kismaric & Respini, 2009).
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wh o].\,]a]. /\].7(]7]-_,] 71—/\-]_17} /(]/H 11—01/\ o] Q.
FTHYun, 2013).
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5191 © UH(Nankin, 1992), 1920th9} 19302
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Figure 3. Baron Adolphe de Meyer.
From Baron Adolphe de Meyer. (n.d.).
http://helengiles.tripod.com

Figure 4. Irving Penn.
From | love this photograph. Old Hollywood
Fashion. Classic. (n.d.).

Figure 5. William Klein.
From William Klein. (n.d.).
http://www.hackelbury.co.uk

https://www.pinterest.co.kr
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Figure 6. CK 1980 campaign by Richard Avedon.
From Bernard. (2014).
https://www.vogue.com
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Figure 7. Versace campaign.
From Alex Lundavist par Bruce Weber pour la campagne
Gianni Versace Uomo printemps été 1995. (n.d.).
http://www.vogue.fr
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Figure 12. Juergen Teller and Charlotte Rampling.
From Juergen Teller and Charlotte Rampling for
Marc Jacobs. (n.d.).
https://www.pinterest.co.kr
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Figure 13. Celine S/S 2013 campaign.
From Daria Werbowy for Celine Fall 2013 Campaign
by Juergen Teller. (n.d.).
https://www.pinterest.co.kr
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Figure 14. Marc Jacobs, F/W 2011 campaign.
From Meirelles. (2011).
http://www.brrun.com
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Table 2. Aristic expression in Teller’s fashion ad photography.

Contemporary art photography

Teller’s artistic expression characteristics

Borrowing snapshots

Aesthetic of home snapshot | Obtain the truthfulness of life as it is

Direction of post-modern photography

Non-parametric fragmentation
of image

Increase the attention of the audience

Development of cinematic narrative

Borrowing of cinematic
narrative

Serves as a symbolic sign of the brand in advertising

New visual paradigm

Fashion depicted as props

In fashion advertising, there is independent of fashion
design
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Abstract

Recognizing the importance of brand image and advertising in a fashion market, it has made a lot of efforts in
filming with a differentiated image of its own. A photograph with two characteristics, technology and art, display
its attributes and operates an image to project the image of the footage through the media. The influential advertising
of fashion brands in recent popular fashion magazines is changing the direction into art photography and it is exhibited
in main museums and galleries. Juergen Teller, an artistic photographer, is taking photographs of famous seats of
overseas famous fashion brands. The purpose of this study is to clarify how the artistic expression of advertising
photographs suggests the knowledge of the expressive form shown in photographers’ terrestrial photographs. This is
the relationship between photograph and art. At present, it is considered that there is significance to recognize and
mediate the gap between the photographs with commercial and artistic values. As for the method of research, it examines
one of the commercial media from the 2000s to the present day of the most vigorous activity on the boundary between
contemporary photographers of fashion and art. After investigating the photographs of typical fashion advertisements
in the middle column of the fashion magazine, it makes an attempt at clarifying the artistic expressions displayed
in the "Vogues advertisements. Findings of this study on the features of the artistic expression in Teller’s fashion
ad photography are as follows. Firstly, the aesthetics of the home snap shot that can be seen in the snap photograph.
Secondly, the metaphoric miracle fragmentation of the complex image that are unfamiliar to the user. Thirdly, it is
borrowing between media of cinematic narratives. Fourthly, it is different from the existing advertisement photograph
in that fashion is represented as a small thing.

Key words : fashion advertisement photography, Juergen Teller, art






