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A 23 947 TR CHliang & Park, 2019). AL - U PIESERT V7 LERESEL IR, 2020).
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of Zekslr] Ak webx] Ame] Al o] ABAL thes| 1h9] Zo] ohd F7te] A
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D (Figure 1)) 371 ©]°¢e] Agdelx 5853
o, ele] Fx(kiel Fuete] Eu8 st
(efifmel ok =g 23 94e VIR 7
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SO FEEAR), AA7IAIHS] FA EShR
Wby EEGIE A 949 §82 =
A8 Jnlshs FAE] T2 uAFleH, A
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7 oo 58 247t S48 A oE YERdth
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Table 1. Chinese design collections of the first-generation designers.

Designer ‘Wu Haiyan Guo Pei Zhang Zhifeng Ji Wenbo Laurence Xu
1993/ 2004/
. 2006/ 2007 SS/ LSS IR IES] 2005/
[Flou:igl;‘;n eriod] $¢In] [Re-incarnation] J4[Phoenix] [Oriental fL#[Peacock]
& P charm-Charming China]
PRI
2001 SS/ 4J734IE 2009 SS/ T (2 2008 FW/ LAl 2007 W] 2010/t
[Oriental Boutique] ~ [Arabian nights] [Splendid Chinal SRR [Oriental auspicious
Season/ q P [Terracotta warriors] clouds]
Concept o N e oA
2006 S§/ KI5 2013 ss) At 2000 SS/ MRS 2014 S§/ 201 W
[Hefang] [Story of dragon]  atonal beauty and gy o ) K
s Y 8 fragrance] ; s [Silk hydrangea]
2019 SS/
2R 381 IO TR AR 202£S/ 2014 SS/ 2016 SS/ 2015 SS/
[Oriental " KJC[Great Yuan] J-[Tang-ga] FEDunhuang]

Boutique-Arc Fusion] [Blue and whitc]

*[ 1is the collection concept.
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Table 2. Chinese elements utilized by the first-generation designers.

element

— Collections Concepts / Chinese cultural elements
Zhang Zhifeng 14 SS KJC[Great Yuan]/ CH]i5{EZ{Blue and white porcelain of Yuan Dynasty]
Wu Haiyan 93 &I [Flourishing period]/ZU% 55 f#[Dunhuang Mogao Grottoes]
Material Laurence Xu 05 fL#E[Peacock]/ {5 #l{ EAf ffi[Huagiao fabric of Qing dynasty]
cultural Laurence Xu 10 4% JjiE[Oriental auspicious clouds)/ #4[Imperial robe]
ele(r;ints Laurence Xu 15 SS o [Dunhuang]/ 2t 525 Dunhuang Mogao Grottoes]

Ji Wenbo 04 FW

¢ Jjilif- ) Oriental charm-Charming Chinal/%/%{Dunhuang]

Ji Wenbo 07 FW

ICffi[Terra cotta warriors]/Jt 5 {fi[Terra cotta wartiors]

Guo Pei 19 SS

#{t[Blue and white]/ % {EZ Blue and white porcelain]

Zhang Zhifeng 07 SS

JA[Phoenix]/FE{ -2 4[Shinv painting of Tang dynasty]

Zhang Zhifeng 09 SS

[Elfft K #7[National beauty and fragrance/[E|[fij[Traditional Chinese painting]

Non-material

e ffi[Terra cotta warriors]/J< Bffi[Terracotta warriors]

Ji Wenbo 07 FW
cultural .

Ji Wenbo 14 SS
elements

1 Willing]/ AAKHH£E[ Taihe Qujing]

@) Ji Wenbo 16 SS

J-F[Tang-gal/J 5 (450t F{the Zang traditonal Tang-ga]

Wu Haiyan 19 SS

75 538 [ IOK B2 Oriental Boutique-Arc Fusion]/ ¥ {t[Liangzhu culture]

Laurence Xu 13 FW

SHER[Silk hydrangea]/ &40 Traditonal Embroidery]

Zhang Zhifeng 07 SS

JA[Phoenix]/FE{ - 2 4[Shinv painting of Tang dynasty]

ll\latural Zhang Zhifeng 09 SS [E s K7 National beauty and fragrance]/#1:/J[Peony]
elements
@ Laurence Xu 05 FW fL#E[Peacock]/fLFE[Peacock]

Guo Pei 13 SS

Jeild Story of dragon]/Dragon

Ideological Wu Haiyan 01 SS #3735 [Oriental Boutique]/PABH7i47[Yin Yang and fie elements]
cultural Jiwenbo 14 SS #5[Willing)/K{Zen]
elements
3) Guo Pei 06 SS #elr[Reincarnation]/ (1A [Buddhism ideology]
*( ) is the frequency.
g dofl A 7 wol S8% 30 Fukeke] (= A% 1 2014 SS, A YK 2016 SS, ¥ 3]
el 3 A, S54SR sE 278 2 o 2006 SS) AIet 177] AL MlM et
W, Sl B34 ECHES, 2R decll 3 A% A9 498 38 e 44H
M), = AN ol Utk FeH 9 e delA FoAhELLy o2t Aete AL g-8o] 97
$49 F91 Q2BE PR £ A B4 B AdHow A1 do| Uektod fEHR A
T AFTsllA 71dst 244 aholA A AR 2004 T2 A (Figure 3)ollA= A=
g9lev] 497 7 es Baow WEEHE £ 9 AUS o ALedi] Aue A4 Wae
W WSS BAS AVANEG. FO) UF  THARI £ WE A9 SU% PAL 747t
@ a9l Aol S was A9 <TAALD> ) A, Helo] sA), walo] 4 Aol

TRl AR,
F% A% o) AL 207 2o F ) 2

1 Yo 1

debder o7 A fn 2004, =3
2008 FW, 7 233 2014 SS, & 3 2009 SS, =&
2~ 51 2013 FW, 7 5] 2013 SS)°llA] 474 o]/
g Aol FAle] S8HR e & 2ol M
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Table 3. Representative images of the first-generation designers.

Collections of the first-generation designers

Figure 2.

Figure 1. Figure 3. Figure 4. Figure 5.
Wu haiyan 1993. Laurence Xu 2005. Ji Wenbo 2004. Wu Haiyan 2001. Zhang Zhifeng 2014 SS.
From Chen. (2021). From “saEthmss e 55 From HAE: From Tsui. (2015). From Xinhuashe. (2013).
https://chinasilkmuseum. 3B B R A # 51 EE 2 http://christinetsuichina. https://gov.cn
com BA" (2015). Ek?ﬁé (2004) worldpress.com

https://www.xushi.net

https: //eladies.sina.com.cn

149 —



SIZIYMC|XIRISHS|X| M23d 15

=

(2023.3)

94 A g dzlelyis 4 4
A NEFAE 7P ek Axshas TR
FAo)al Al HEve AE 6
e Q250 UF $8407 AEEsE 549
£ WUE3 548 Helth T il mEy
219 7 223 719 Es A 71EsbolH
Fo AT B2 MG 549 724 vE %
sk FHl, T A% A2 M) dF A3 AR
S 9FR Aggor 1Y g AAEYS
Epdith R 1Al 9 txtely ] 7t F4
3 BEYUA R HE o VIS AR AE
Toks Ao R AAA avE Sulskeisith

2. 2HItl &= T{M C[Xjo[L
nh A, F = ol #H A, ik S 22
A F= A3 HRelds tifE 19601t
21970 tol] EA51e] AR dHko] Aldistke A
Hylow 1990df FWHH

£ ez 1A SiA Rl o
Aggke] dis Abare] WS1E g

S
=2 gzRle] WAy s wekaat

1) 30} AR T ER) Betapel Fkeke
63:& 212]

*éffJD}(Zhu, 2005). 2AIth F=7 uﬂ NEES
FARIFL APFe F=F ARl w3k
AT FgoR Wa BANC A4S T4
ab, T=4 dTiARle S8l Fdsta #54
olm] UAjAel HaA wE mdstust sk
w3, FA] ddnARlE gL 9] sidat
dud-sshs 71 e Ads dE Ao -4

o
@a T

g3t X“‘*ﬂﬁﬂ oA Ewtalof f&ﬁ}”ﬁ}i uglon
(“FVTZAMEARE T, W] ﬁ%&&é?ﬂ@ieﬁ&”,
2015) “s}Hst IdFQl AR sk 35
Holr] A HQl AAA ke W ga)o] Wil
o} 2dabglol el 7S ATk ;i
ORI Eo NI IE LB {E”, 20143 Q1
AT} B == «aPde] 292 1713 xpele] 3}
TE ToAsh Zol, AAe] S TS A
G, 1A A& JAdAee FEHS B 59
o] B3}E1 QY 232 ANE RolFT
A BHKSy, 2014).73L TabAA] Ao R Fo A
212312 Adsly A%y du), Bk Aok &}
AT} Q1F-0] 23}E o|F R} Bl F YA
7} Aol gt olels EAstuAl shprelar v
FTH(Xi’an Polytechnic University, 2012). % ©] %
FAAZD APFelA W dste] “F=mo] HSAMY
% sl ek ey, BT Ry el et
£ 713 BA #AY vE B 4 9=
£ WFA(Liy, 2011)70)2kaL QlAEh 8 AL«
A e U2 A= Aol ofet
AP APFE mEgor Asdor (X,
2018)1L <1A)EpHA] FHF u]alvq szAol A|A
x].oq,] AgEﬂo]
ARl @27 E9 (Piaoyi, i)
dHoA = Tl mgk Zr??‘&ﬁ}. Fub S
«7] o= Qlx|utk Hox| o= TEo] 3 7)(5)
= o9/ mdslof HE 7P THA o A7
gt 52l vlE mHstaA Srb i BT
b 7JHEH UMA WANG, AT E A
B T =i, 2018).
o|x% 24th F= WA EWOM% %Ef
zQle] T2 Fo AFEse] Ay

el FHsapdelA AldtE = 7101“1 <ol

= Jﬂ N He

AN, Hegy 93 A%

)\1—0]_ 01

d

N

mﬁ Y
e N O

2

— 150 —



A 55 o tiele] S Tl

ol £Ye| PuA S
%

2 Fae) TS Agshe b makEel w)

oleki Q4%

g

2 AF & 2AE 2 237

241 A ElRele] 54 Tixjel Q14

1 g5t 524l

>
k1
i
[
_1

Ol @ 4, % 2079 Aeae HPEse
] A7g¥ A HL <Table 4>9}F 2Tk

2Ae) 5 A Al 207 A F 17
A A=Ee FAE L el FF 24t
S¥Th AP 249 A axd] Aol 107)

= 7V go] ;AR o 24X B8 2t 6

=
.,T/H

A9 TlRjelolopt

o)

= 4
= 7—(1—‘5 & FAES}

294e T8 S8l AT o= 51

Nz NS Eukg- 9o e drj7kA

= vk B4A Q4afo] v 3t HlEd
212 o 33} 2EY) goet
o] mAHL}E YuHOZ vt A
©] 2007 FW Zelde Al Al 419 fojol
A Qe wro} It} AT o] 7]glo)a) &l

Arolzha AN BA9] S wASI

i
4 23 ea
©
<)

(“BAES K, 2015)(Figure 6).

7 40 $EE HAFY A

o AYS FHOR FPA PG ML o)

=4

om APl 719k =4 HAklY 719 =

& g5

=4

el AR 27) AEAE= 2004

SS, & o]ok 2017 SS)S A2 187 A A
el ow 1 F S5 A% S04 A4 oA
2 e ol AEA, E2E Q4N gl §

= 270 Ao velsth T dE 5244

7 Z (KA,

F FRe) BRI, TR

1, WEkg ORI 1930 A
o] Bale) Hel S-go] wAFYL gAY <

golx) Aolut et 4] AAHOR 71 ol

SEHgom, Y@, AF NE $HE 1
29I} tEACR ¢ ol 9

2348 FHOR F3 4% FHa A
FPIEe AATES 71ES T
). 014 248 A TRl <]

w4 geje wdsh Adsele Fuw B3

o]-g-3l

S\ Ch(Figure 7

ALy

i

o kI e 1o

f84

)
(KU

@ o o
1>

s

2]

Table 4. Chinese design collections of the second-generation designers.

Designer Ma Ke Liang Zi Wang Yiyang Luo Zheng Uma Wang
[ll?egr‘:giﬂ:; 2005 SS/ 2004 FW/ 2004 SS/ = {3%1(2 /Ij[‘:/iixe J
e P / 1 . HHU R
Warriors]* J#[Purl] Ailil[Teapot] %I 1lusion] confidence]
2018 SS/
2007 FW/ 2005 SS/ — TS T
[Useless land] o [Tulan fabric] o [A poem dedicated
Season/ to the golden years]
Concept 2009 SS
2008 FW/ 2008 SS/ 2007 FW/ IR HWEZE/ 2018 FW/
TR Henek RS : A woman from
S [Peach blossom and
[Luxury poverty] [Moon’s song] [Gray lammy] face] nowhere
2014/ PRk 2014 SS/ 2017 SS/ 2018 SS/JMHJ.% 29%? SS/
[Water-dust] f1[Color] Let’s blue [How docs wind VEDRish
dance] [Pompeii]
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Table 5. Chinese elements in the Chinese design collections of the second-generation designers.

Chinese element

— Collections Concepts / Chinese cultural elements
Ma Ke 07 FW JHZ - Hb[Useless land]/Human and land
Ma Ke 08 FW TS P [Luxury poverty]/Human and material
Ma Ke 14 FIK-f#[Water-dust]/Human and nature
Liang Zi 05 SS JZ[Purl]/Flow
Id;(:llt?liclal Liang Zi 07 SS {#:[Immerse]/ Immerse” mentioned in <Shiji>
element Liang Zi 08 SS il ?%”E.ﬂf[M_()on’.s sqng]/jiilﬂﬁ)\é%, MANE, TR, R 5,
(10y* [M3A 77492 B[ Listening to the beauty of nature can hear the truth]
Liang Zi 14 SS ff[Color]/Nature of being
Luo Zheng 05 SS 4 lf[Bloom]/Bloom
Luo Zheng 18 SS A #How does wind dance]/Flow of *Qi’ by wind
Uma Wang 18 SS BRI Y IYHFIKIA poem dedicated to the golden years]/Elapse of time
Ma Ke 07 FW JHZ - Hb[Useless land]/Human and land
Ma Ke 08 FW ZAI)E [ Luxury poverty])/Human and material
Ma Ke 14 FIK-f#[Water-dust]/Human and nature
Liang Zi 05 SS JZ[Purl]/Flow
Natural Liang Zi 07 SS {#:[Immerse]/’ Tmmerse’ mentioned in <Shiji>
clement . . J5eEiMoon’s songl/ AU, AN, FHTRI, T SE, Mk /g2 3
10) Liang Zi 08 SS [Listening to the beauty of nature can hear the truth]
Liang Zi 14 SS a[Color]/Nature of being
Luo Zheng 05 SS £¢ lfi[Bloom]/Bloom
Luo Zheng 18 SS A% How does wind dance]/Flow of *Qi’ by wind
Uma Wang 18 SS — TR HIP KA poem dedicated to the golden years]/Elapse of time
Ma Ke 94 Z&fif[Terracotta Warriors]/ S 5 {fi[Terra cotta warriors]
Material Wang Yiyang 04 FW  ZKlil[Teapot]/Teapot
cultural Wang Yiyang 05 SS +-¥ifA[Tulan fabric]/Traditonal blue colored fabric
ele(rg)ent Wang Yiyang 07 FW  /KHii#A[Gray lammy]/Winter outwear in north China

Wang Yiyang 17 SS

Let’s blue/Traditonal blue dyeing

Luo Zheng 04 SS

)¢ 1llusion]/Traditonal fan of 1930s Shanghai

Non-material
cultural element

©)

Luo Zheng 04 SS

LI Musion]/ ff: 2z ¥[Shinv painting]

Luo Zheng 09 SS

IS E[Peach blossom and face]/Tang poestry
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Table 6. Representative images of the second-generation designers.

Collections of second-generation

Figure 6. Ma Ke 2007  Figure 7. Wang Yiyang

Figure 8. Uma Wang

Figure 9. Liang Zi Figure 10. Luo Zheng

FW. 2004 FW. 2018 SS. 2005 SS. 2018 SS.
From Guangyinghuanqiu. From Liu. (2011). From "B:7/E%8/ UMA  From "BEK B XE From Pupil. (2017).
(n.d.). http://www.sjfzxm.com  WANG, EHEMILERARIEH (2004). https: //www.sohu.com

https://zhuanlan.zhihu.com

BRI T &R (2018).

http://www.cctv.com

https://www.sohu.com
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Table 7. Chinese design collections of the third-generation designers.

. X Li Yushan &
Designer Angel Chen Han Wen FengChen Wang Samuel Gui Yang Zhou Jun
2017 SS/
2017 S5 L2 SN ONEAN 2018 SS/ 2017 FW/ 2020 S§/
EV G . ) . T A
[Haunted night]* [Generation of Made in China The hole [A fresh dig]
Chinese food]
2019 SS/ 2017 FW/ 2020 SS/ 2018 SS/ 2020 FW/
HRA &)L Honor to grandma o, A REw[IN
geason/ [Madam Qing] [Maoerxiyuan] and old memories [T am another] [To the mountains]
oncept
201?, ,§S/ 2020 FW/ 2019 SS/ 2021 SS/
2021 SSfEyes ity Hope of da The haunted v Oil/Water
[Shanhaicuo] ope of dawn e haunted vase ate
2021 FW/
Daughter of the ¢29_21. S8/ 2021 W/ 2020 W/ 2022 SS/[H[O]
dragon stk Jialong] Connect Spellbound

17 2 4 1 o] 37 A MeA] ek
o oA #2017 SS, 3 9 2018 SS AL A ofA
= 27 kel 2 de] Mol R (A T
7, 2007 LA W, Abgo] A4l gE
gl olopr|E 1 wxEE W, A
2] &7 Gurassic eriod)E Aste] A5kt
A ow 2 94 & A A9 2020 FW <To
the mountains> A= =54, 4 108H 2
el T Fuel e2E oloplE YHoR
FEAR TEA oG NE FEE
WA o7 7} Sl Y E Folshax 114 3
of thgh A= 219 341 K.oIETH(Pronounce,
2020)(Figure 11). <17 #2021 SS AL 9 7}
ZHEMIS] 33} ZEoA, AREA 7 9k 2017
FW A#MEL z}o] ulak( aﬂjDﬂE_o/] o 3}l A
gJ7he wgkom 3k 91 2021 SS AL A= B
= 331 ¢ 2020 SS AHHAL BA x| B3lE

f=Sa I

A7ko 7 sty B4 ¥t 94t sl A

Bt

el ApFe s 112 UrE}ME}.

*[ 1is the collection concept.
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Table 8. Chinese elements in the Chinese design collections of the third-generation designers.

Chinese element

types

Collections

Concepts / Chinese cultural elements

Angel Chen 17 SS

T ##4f T[Haunted night]/111##4%[Shanhaijing]

Angel Chen 21 SS

Eyes/Painting by artist Wang JiaJia

Han Wen 18 SS

LL1¥fFFi[Shanhaicuo]/ L LI##4{Shanhaijing]

Non-material

ZiEk[Jialong]/Tibetan culture

Han Wen 21 SS
cultural Fengchen Wang 20 SS
element

Honor to grandma and old memories/Fujian culture

9)* Li Yushan & Zhou Jun 20 SS

T ANIfFH[A fresh dig)/f= 5 ff[Terra cotta warriors]

Samuel Gui Yang 17 FW

The hole/Director Cai Mingliang’s movie

Samuel Gui Yang 18 SS

K, EHNT am another]/Chinese poem

Li Yushan & Zhou Jun 20 FW

-J)il[To the mountains]//KI/F{%[The Water Margin]

Han Wen 17 SS

B2 UK £21{[Wuyouyan]/Chinese food

Material Han Wen 17 FW

£ )1 3[Maoerxiyuan]/Woman costume in Beijing opera-<Kundan[}1H]>

cultural element Fengchen Wang 18 SS

Made in China/Chinese products

® Samuel Gui Yang 19 SS

The haunted vase/Chinese traditional bottle.

Li Yushan & Zhou Jun 21 SS

Oil/Water/Buttered tea in Tibet[ VUi XERIHIAL]

Natural Fengchen Wang 20 FW Hope of dawn/m7%L[Mount Wuyi]
element
10)) Fengchen Wang 21 FW Connect//{/)&[Phoenix]
Character Angel Chen 19 SS {fiR N[ Madam Qing]/ii5tH/57 A[Pirate Madam Qing in Qing dynasty]
element
) Angel Chen 21 FW Daughter of the dragon/Chinese actress Huang Liushuang
Ideological

cultural element Li Yushan & Zhou Jun 22 SS

(1)

[H[O]/ 757 [Philosophy of cicle]

==Y sl EJse] |k ofolgie] 2o
T4 A Adiske HojEtt did o A
<l 719k 2019 SS AHALE Aot Zete] T
Hdst =do]g 7o FHd 5 1 A
o el Adsto] FAF FH £ ol
(Figure 12).
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Table 9. Representative images of the third-generation designers.

Collections of third-generation

- e

Figure 11. Li
Yushan&Zhou Jun 20FW.
From Pronounce. (2020). From Haoaixinribao. (2018).

Yang 19SS.

https://baijiahao.baidu.  https://baijiahao.baidu.
com com

From Angel Chen. (n.d.).
https://cn.angelchen.com

Figure 12. Samuel Gui Figure 13. Angel Chen Figure 14. Han Wen Figure 15. Feng Chen

218S. Wang 20SS.
From "MUKZIN 2021 SS".  From Feng Chen Wang.
(2020). (n.d.)

https://www.ellechina.com  https://fengchenwang.com
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A 7= A Tl 7IHe d9ete] Edin A dAelde] F=4 HARRl HlaRA Avke
SHAl &gttt <Table 10>} 2T}

UARl Q14, EAE
Table 10. Comparative analysis of Chinese design by generation.
Generation The first-generation The second-generation The third-generation
Voluntary succession and pride of traditional cultural value based on Chinese identity
Focusing on the spiritual perception  Focusing on the modernization
Pursuing symbolic traditional beauty based on the ancient Chinese through the combination of
that emphasized the strongest philosophy which are the spiritual traditional and contemporary
Perceptions Chinese identity and ethnicity essence of traditional Chinese elements with the attitude of
culture ’succession & transformation’
" . . “What is the design that can “What is the modernized and
‘What is the most representative . ..
Chinese desion?” express the sustainable futuristic development
e essence of Chinese culture?” of Chinese fashion?”
Expression . . . . Modern convergence which focused
Symbolic expressions Implicit expressions o .
types on diversification
Abstract traditional elements
Concepts Symbolic traditional elements with the combination of ideological  Traditional and modern elements
and natural elements
Integration of traditional . L. The traditional, modern, and
. Simple and implicit shape was
Shapes Chinese costume and western . Western costumes were
N constructed by subtracting method .
costumes’ structural beauty combined modernly
. . The most diverse color spectrum
Strong contrast and high chroma of Low chroma and achromatic colors R . L. pe
Colors . 0o ,, including traditional and trendy
traditional colors like “Suse
colors
. . . Combination of traditional and new
. . . Sustainable natural materials using . . .
Materials Large amount of traditional silk .. . . materials combined with
traditional dyeing techniques o
sustainability
Traditional and modern Chinese
Maximizing the decorative effect of elements were expressed trendily in
i, R .. Very few part of abstract K
Patterns traditional patterns using traditional Eastern and Western art techniques

techniques

handicraft techniques by combining modern technology

and traditional techniques
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Abstract

The study analyzed the Chinese fashion designs by generation to understand Chinese design and modernization
of Chinese culture. The significance of this study is to enhance academic understanding of the application of Chinese
elements and to provide basic data on fashion design methods to help prolong the “Chinese style” trend. Chinese
designers who presented Chinese designs have been classified into three generations, the 1980s to the 1990s, the
mid-1990s to the early 2000s, and the 2000s to the 2020s. The findings are as follows. Chinese designers were commonly
considered to have been voluntarily inheriting and taken pride of traditional cultural value based on Chinese identity.
Even so, the first-generation used symbolic expressions to emphasize tradition and ethnicity of China and specifically
it was showed as ‘direct application of tangible elements within a limited range’ with repeated applications of various
common traditional elements. The second-generation focused on the spiritual perception based on the ancient Chinese
philosophy and used implicit expressions through intangibility. It was showed as the simple and implicit shape, ‘Suse’
like low-saturation and achromatic colors, natural fabrics and traditional handcraft techniques filled with the spirit
of diligence. The third-generation put emphasis on the modern convergence which focused on diversification with
‘succession and transformation’. They focused on the diversified perception of tradition and moderity as well as
transformations of West fashion with Chinese features. Accordingly they generated the most diverse elements in terms
of concept, color combination, materials with sustainability and combined modern technology with traditional techniques
in a trendy way. Chinese designs of Chinese fashion designers are presented differently based on the different perceptions
about nationalization and globalization essentially, meanwhile Chinese design is evolving into the complex way of

coexistence and symbiosis by combining the advantages of Chinese and global taste.

Key words : Chinese fashion, Chinese design, fashion designers, Chinese identity
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