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A7) Feld] AHlE olaE & Q. 2 B AL A FAE (R A, Aok o]
Botsman and Rogers(2010/2011)& 22171 ¢ 3 Tl digt WS ou]sitk

A o]FoIx7] 9t FHoRE UA HH FAA] 38 AT AERt vheFst 7]

(critical mass)’, A, FEA] OiFt <A PAHOZ FR3 Yl e R <Table 1>7}
‘ERQl 7Eo] AlEpEhs Ul Q4AF AEdh ol Ffr HA, 9 Alx, I B, 3 T

A Ap ARAPE A AnlE ) v A, T o, 70 e isiet ¢ vk

gk vkl A4 o] AdEolu Al HAE ool o] 7|Es HEHOE uHste] §3

ofmfstar, FFAtE S ARESHA] AR T = e 9775 Utk Kim and Oh(2013):= &t

WE R A BAE gulsith FEAlel WAL I O, - A 22 59 vlEeR

gk 120 FEakde] Jid 2 FHeAave & AL T AL AN, AR AR ek

o} 7R tigt olallE Slmlatar, EfQl 7He] Al S W, AR ddiE@elels vl FES

Table 1. 37ZHe =2 |8

71% 3 =4
B 54 | e, vlde Cho(2015)
P2P(peer-to-peer) or C2C(customer-to-customer), .
ho(2015), Kim(201
B2P(business-to-peer) or B2C(business-to-consumer) Cho(2013), .1m( 013),
o s . . Lee(2016), Rinne(2013),
= A4 |/ P2B(peer-to-business) or C2B(consumer-to-business), Stephany(2015/2015)
B2B(business-to-business), G2G(government-to-government), Surf (20}1 4) ?
G2B(government-to-business), G2C(government-to-citizen) e
ARl A1 Baskd 2 45 EFE DT K= AWK 2
(At e 2 Botsman and  Rogers,
S S I s L Ea 2y = = S (2010/2011), Kim(2015),
AlzEl | A AREOIE AWIAE Aok 2 ARgshs BAEeD Kwak and Cho(2015),
97 ARUE ) A4 ko] BeE B3 o) Ake Fhaiz | Ko0l4), Rha(2014)
dolmretel | mashs
T A ) A, o, died, 719, BE AfyERE BAyuE, 18k e Owyang et al.(2013)
25 ud | Agk Aus, 2%, 31 28 Kwak and Cho(2015)
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@2 el AsgA A9 9gol 5 23 Bl ”Pﬁl‘aiﬂ
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A AMBu g ARGEE HIELE 30 ol 2 Ete] 0131 744
(tiered subscription) 3] o] MEAIHA QEAIE AlFeh= 73
WEA Bels AR Asle] WAl 0@ e QR Wl 2] A}
(membership plus fee-for-usage)® | &5l W& 71 Q35 H7sh= 73 Botsman and Rogers
Z=0) mu) (2010/2011),

slo|=ehtyetol 1y Tl At FEA

(white label/licensing) 3 I AEES e 1Y
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3 2] u] 9 (Freemium:free+premium) 3 | €27} §-7} Oi]E“O]L]'

u) SR #

W FER Algska A
7 (e}

=S hSke)
hali=a

24| (on-sale) 3

S} AR AEA G A
g 5 ARG g 3
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g2 Alak
2. 38 BUEBO| AU 54

Rifkin(2000/2001)°] < F41e] UELA Al
o] ZHE IS vk} Fo] Abghal AR, AL
g 71, AR s ‘-Lé‘H %—E EAE
(platform)’] 578331 a1, S HE
o] Az %ﬂlfﬂ*&gi —‘?—%ﬂ‘iiﬁ?(“%ﬁi%
Z1h} [Uber- Alibabal
HUs &8st & % | UrEM Ae] axfrAtet

FoAbs AT, S 2 AAA 7 g5
] 7]3]2 ¥oiatal Qltk(Stephany, 2015/2015). &
T+ £35S 4 ool o3l Chase(2015/2016)+=
‘F)of(peer) & HOIAIA TEO] AW A A=

<0 ].“] 7HHO]—'5].__ 7-]0]13% :fEL Zo ']—O% 34

¥ B2C ZYE0] FE5 ©]FH(Rinne, 2013), T
e 2k 71719 o Al A AE=
Z-83H= 54| 3U(Eisenmann et al., as cited in
a, 2014). B3t A= T5HS S8l Foixt FEt
Hk F7F A2EL, AR FEo|v AA Al Tk
< Apdshe H|E, I ALY &4 diy
£ 23S 283h(Botsman & Rogers, 2010/2011;
Cho, 2015).
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(ThredUp)& m]=rell AL 809 Ee] A
ST 2GR ok A el W F o] Slrkar
AR Pike, 2016), 0= oI5 2ol BAIA
avel @Ak Bo4ds Arbeith A &9

S 8~10% =Y
S)+=d|(“With These 6 Fashion Rental Platforms”,
2017), 73R AHEEe] S7FEEE olgs ¢
© TEE A ofedle] FI ARTHAIE S
AlA 2], e, AHRAE Fhiel| 7]ofs)
7] wlZo]th(Botsman & Rogers, 2010/2011).
olelgh A4 g7 7HAE g o R e
Aet FAATE A AAA R Ghk Folm A
) FRE I o] FRE S Sl FOE o=
Wd S BlzEdaoE 2 RS 7T Sl
Thredup 2018 Resale Report(2018)°l] W= WA
Aeet 24 vdo7t g3 ekl Aldn S0
dAEe] o A JAEEC 240 W S
2 AAsta 3lom, 2273 HAE o) M (fast
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& @83t ) ChEuromonitor International, 2016).
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(Ju & Chang, 2013), ©] A= Z
TR Z, ¥ A4, A8 AT, BA, AEY
714, ) EAE EEepsith B3, 78 A b

| B]=
Yol alzl A=) ke wkE Au) Ao WAoo

b=

o =

9Ee] 29 JHE A7 skl WAY e
wg sk,

AR @] 9]

vlsel A AlE o34 oF T4 A B &

e " s

REO T Y, B o R ok yEst

o A, 9 A28, T, T OV, F
o -

o o3

e ¥4 A= (Adams, 2017; Duml & Perlacia,
2016; Friedman, 2015; Lepore, 2016; Netter, 2016;
Popular startups, companies & organizations by
highest 30-day trend score, n.d.; Reinhart, 2014;
Stephany, 2015/2015), X|Ho]~2] AAH A1,
7} ZPEY & S 2R AR AT 9
1 2008\ ©]F- vselld ARE oA oF 4
T EHE T 9ol 3d ool
FTEYeo1sd 74 310l 21 Av} G
+ QT 10719] AHlE 13k FEE0i), 2
Alu}= (Poshmark), E# A (Tradesy), 2~#1=<,
3[A 1 (Refashioner), ™ ]2 d¥ = (Material World),
A ERI A =(Stylelend), B 2] %] 2]~ (Villageluxe), @
Egddo], 2EE(Letote), L$]HH](Gwynniebee)
7} algE
W i EFHES] 19 e e A A
% Kim and Oh(2013)2] <12} Duml and Perlacia
o16)°] A5 Fasplon, e 10749 4
T AHIE BAE A 3f FA T EAS
71O R <Table 2>9} o] ‘P2P 2+ 7T,
‘B2P At AE, PP AR Ui, ‘B2P

A QulFolehs o) R0 BRE 5 9

2
FAh 4, AR, QA Sl
sfgo R 7 490 tEs 4T Al Ak,

2=, AEGRE, JEG-AYlE HE A4

A
& F 24 BRB 29 ASH, B OWA, TR
o, o mE, A A, AF P, 2

D p2p i A EANR
‘P2P(peer-to-peer) A A2 7l 1+

=
5
=50 AEE Schs ERES AT
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Table 2. F2 M B ZHEo| |8 ¢ ALl
£ =3 4 25 34 i 4 Z9E

o g P2 Amul BRE AN 3 AF BE Aw) F |emA

s =%E "’ o714, Ao, o, ol el

B2P oB2P AT ZUE: fF BES YT 95 W [exd=d

A7 ---- 9% => R 2]z

A o719, SIE Ao, P, 715 SR EEAS

ol «P2P AR i) EAE: A1l 3L HF BFE oo} B |exejolas

AN AN e 713, e, o], T, o e

B2P oB2P At Il FAF: EAF LN BFS ¥ [evlETIHs]

AR #a7 =, #e, ue - EEE

Ao o719, el ol B, ol SEIRE
=P ofd weeesl > G B/ AT — A g Adapted from Kim and Oh. (2013). p. 42.
g AF AR 20119 28 AHE EA] o] Bd2 g g3o)y, dhiixke] 49
vk (poshmark.com)E 3= 7 Utk Ad 51 1F & oM Az dEo® QE Jhseith
F 2F 3 g wiEellA 108e] g AT Al AEZ ) AfelEst Bk S E83hd,
© w(Meldner, 2018), 13t 4=¢] F3x] 29 2o ‘EA|9}E](Posh Party) 22 & Z2R1E dU=
4005t Tgel| o] 2= it wjE 109 HelE B £ oMIEES ST ASA AdF Al 713
7] 0] tH(Cho, 2018). g st Qick V1sdowEE T SeE §

9 AERE ‘XH*HH Aol sl 7iel, Sk A1gl Au|agl JHOIER JES HFE
Algal, dof], o] 3 BAE FH ek a5 A AT E 71*—g 2-8-310KStephany, 2015/2015).
314 A4g FAlsH ?ﬂ gF o] R} e g FEE S8 dFe] MEEA A A
U] A Eseller stylists)’7F Al g-ah= 7FHE ] Hah AREHA] k2 AS AN = it
gahstl A Zzte] Hold syt ESF | RS PSS S, 500”31 oldel whEY
off /i ] Ho]A 5 AAJste] AEFLS et B 7 AT 9 AT T wEshe daeA A
o, iRkl A3 &Sk At AlEe] & H] A (concierge serwce)’E T2 AF3ct
2 hjahs oMY A wjEEs}t A4 AT W9l PP &fH AdE EFRE F X
E g epills Al 2ol F-2k4] USPS - gt Alute] AAAE Ed u|A](www.tradesy.com) 7}

At 7P elA AEE 5 ik Al T tPdo® o Ea AN 9ol

T S oldE, HAE, obss, A= AP AS dEFor HFgo ) a3 7
Ak 3 g Adek

500001709] BA=S HFah w3t F3 BES
718 3 dom Agehs sA6 507 olgel
A BTl AlEste] AlE AAES Fhsis

% Al g7t (Poshmark, 2016).

P2P 2f- 7 AHE
FE FYHEE A2
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oft}. e T A

— 159 —



SILIHMC|XIQISHS|X| H|187 35 (2018.9)

3

SeEER iRkl whilat 7h e
& T tl(Reinhart, 2014), 3 AF=1Q1 EA]A}
ARG FA a7 FU) dE ARlA S
B3 AFE R wil A3A Aede
o] #hist xpA] AR ElS}F SNSO| &8, HAl
ol et 24 A, SPEQ 71EHS )t

o% JjdEe] A AlES W HA AU

ofN o
r\r X
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>
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&
X
o
N
to
Ho
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)
o
i
Mo
1%
i,
ui

AL ﬁ?“ st & Avhshs EHES AA st
o} gEFl e AMEE 2A~H = (www.thredup.

com) #-& 0=t 20001 P2P 2241 HA A

= T ZPEOE FAP} AAE T Alo|E
= oA gof T ole S wdlsle PP ZEE
o2 Ao 2012dFE+= o L ofs oF

%/‘\3194 P2P a].o] _I,]EL /\Lﬁgi xﬂﬂa}oq ES
%0 2 448 9ktH(Godelnik, 2013). T3k 2017'd
"Forbes, ZH¥ m=9] 71 543 719 & sht
T Qlgugkom AlA Hoje] 2ol s e 2
o2 7k Moore, 2018).

2@ AR AR Aol Habe 71, Al
ol g, 7)) Ao T iQlelut
HAZHE 52 fIEhdol ZHFlA Ajstnfst

£ gHoR B ololAtd EAE

3|Po A A FES AdstaAt she Ab
2 wEHrE AAE E 23 ol 7P (clean out
bagy el E¥H-& W& F WO HHE A ook

o rYEglew mih olF Adsge 57
BE 3 B4 /) gshs BN 499
AghelFe, o) ole Azow FHE 4

ol ARE BFol} Held] b BE

(e}
© Mels Ea) wshbLh AT o] 7
o

Hr o

l

3

N e <)

g

A Az, Yo, e, oA,
FdEz Fadth b BFE BAETEH SA7)
BA=7HA] 3500071 BRA=S FHEske mjAzt
1,0007112] AA#-& 78t (Hanbury, 2018). S5t
o= el ERAIEE wiAlst] A S5 &
thstar, AA| st I Aol Ajket s Algst
| 2-53FCH(“Online consignment shop”, 2016).
o] el <2 MY on-sale)F T} AU ~Q
TRIC] Agd LYot i} s8d
S J1A ¢ ulg AL olo]Ely) QJE olo]El O
Mg ofolgl: ERlEs) AjEe] F
grete] Aol A B9 SAFNA Adtlist
of Ffj the& S AEdhs 2AdF el §
Ef ofo]&l 2 H]57] B0l e FAIRE &
sk AlRko] 2 El%

e W s Adshs MuAewTrEd S
Fgck Al ol A= EEIA ARES
7t FHolZpaypaholtt el =9 A=
8 dgom e 4 Qv

Ad ALE ¢ AolEgL Ak e 52
2017 EARAeL A ool @EFE @)
e Fget Vs ore Sl g
(algorithm) & &3l F-9lo], Avhd wa, Wol &
WHEAE gergtown] 7|E g8 Al 3
Bl 215 28l Stk Moore, 2018).

g TES SlEl AR S FAs] v
gie}. Ag7) 88 H= BAs Ul i AlEY] F
T HE, F8 7S YA 5 71eelA Yol
WAL 74 olel®l, BRIE B i(ag)tt 2hilo]

e ofoldl, 0w 253 ofoldl, b
oo REF] S5 AH Fth

AT+ W99 B2P & AdE T ~Esde
73R WA o & F5ehe oM (www.
refashioner.com)’ €} AU Ao} 2o ] curation)

AU 2~E A3ret ‘HEE Y E(www.materialworld.

B e IR, Zelv)l, UAolu, 8,
tﬂ—
E

X,

il

Q(L

NES B

P
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co)’7} Sltt.
B2P Af7 A8 EFE2

offt
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s
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19

il rl
O:

3) 2P ARSI ZERJE=

‘P2P AR AT
g5 UETr 8E 5 9
sttt e ARIQL BRI A (stylelend.  com)
20131 A=l om 53k o] AMgARE KBSt
I SltKStyle lend, n.d.).

TG AIANRE AR AEIAEE Aol
713, Atl(lending), THo)(renting), Full, -]
N_o_i l_?r;]\;]. 7Ho]£o] %a_ﬁ_,— Egﬁ 6 @.
I ofolElFt AE F7bS TR ol E
gt o5l ofeldls WEFr ol FEst
T AlAEo® 9] ofofn]<HH](Airbnb)”(Dickey,
2014 WfEch dueler St sk
Ao AES Atddl=o] odeld AFo v,
74, B Fol wet tlo] 7ks o9 7H40]
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and Measures for Their Growth in Korea
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Abstract

Although the market of sharing economy is growing rapidly all over the world, the Korean fashion sharing platforms
are experiencing difficulties in its early stages. This study analyzes the success factors of the fashion sharing platform
based on the successful cases of the US, where the sharing economy was activated. It also proposes a growth plan
for the Korea fashion sharing platform. Literature studies and case studies were utilized. In literature review,
characteristics of sharing economy and sharing platform were examined. Studies on successful cases have a limited
scope, that is, they delved into for-profit fashion sharing platforms focusing on women’s apparel. The results of this
study are as follows. First, the basic types identified in the successful cases of the fashion sharing platform include
P2P ownership transaction, B2P ownership transaction, P2P usage rights rental, and B2P usage rights rental. In addition,
Poshmark, ThreadUp, Style Rend, and Rent the Runway were analyzed as highly successful cases of each type based
on operating status, such as history, investment status, business size, and awareness of each fashion sharing platform.
Second, the success factors of the fashion sharing platform include availability of sharing resources, reliability,
technological capability, accessibility, social connectivity, economic feasibility, and cooperativity. Third, considering
the success factors and Korea’s current situation, the study proposed a growth plan for Korean fashion sharing platform
which includes the following: improving the quantity and quality of sharing resources, ensuring reliability, activating
the community, expanding trading channels, building cooperative systems between related parties, improving
cost-effectiveness, constructing infrastructures for sharing service, and raising awareness of sharing. The results of

this study can be used as basic data to activate the Korean fashion sharing platform in its early stage.

Key words : sharing economy, fashion sharing platform, resale, rental, subscription
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