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Abstract

The rapid development of communication technology, which has been accelerating, is changing the use, production,
distribution, and acceptance of media. In particular, unlike the conventional method of relying on information from
experts or marketers, the daily use of social media has led users to accept and consume content, focusing on specific
areas of interest through the process of searching and evaluating information on their own. Beauty consumers are
also showing consumption tendencies based on their interests through the use of social media platforms rather than
trends, which has a great influence on the beauty industry. Accordingly, the purpose of this study is to derive the
influence on beauty new media due to media changes and the characteristics of beauty new media that are being
newly formed through this by examining the large trend of media development. As for the research method, it examined
the evolution of the content platform according to media change, focusing on domestic and foreign literature research,
and examined the characteristics of beauty new media, focusing on YouTube, which is currently dominating the beauty
industry. The conclusions of this study are as follows. First, even in traditional beauty media, one-way supply of
content by experts and passive acceptance attitudes were achieved. Second, in Beauty New Media, a fandom-type
industry that follows and trusts influencers by sympathizing with their charm and interests is also being established.
This study is meaningful in increasing the understanding of the characteristics of beauty new media that are currently
being actively used and also in providing information as a reference for future marketing strategies and advertising

research in beauty new media.

Key words : beauty new media, YouTube, beauty contents
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