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33 (deh) Global Rank] * v AE Traffic sources Social Network

3 #+%  Pirect:earch:Social:3effrals: display jcebook?outubeinterestReddit: 4stagramlinkedin twitter quora

Buifalo Exchange(US) | 299,540 1151/91 € mass volume| 21.30 71.34 0.49 6.87 0.00 [44.03 876 0.0 2598 21.23 0.0 0.00 0
Catchys (UK) e | wxuy | 4571 47.8 3.26  0.03[8410 7.91 0.00 000 4.17 0.00 0.0 0
Crossroads Trading (US) W3l |mass volume|19.18 65.34 12.84 0.60| 000 000 17.20 12.07 24.19 0.00 46.54 0
Edit second hand (UK) B luxury 55.74 p 7.6/20.00 0.00 0.00 0.0 80.00 0.0 0.00 0
L e Wom Sl luxury 3.26  0.03/84.10 7.91 0.0 000 4.17 0.0 0.00 0
LePrix (US) e | uxury 6.13 0737502 000 095 21.82 221 000 0.0 0
Lusury Garage Sale (US) Qe | uxury 2.6 17.6| 0.00 70.51 29.49 0.00 0.00 0.0 0.00 0
Platoscloset.com (US) W3] |mass volume 2.43 90.03 0.66 0.00 0.0 291 6.40 0.00 0
Rebelle (DE) A luxury 9.33|64.50 14.13 1852 2.33 0.00 0.00 0
Reebonz(SG) e | uxury 0/48.67 20.73 0.00 592 000 000 000 24.69
StockX (US) EE luxury ¢ 3|57.49 2097 240 6.03 000 000 7.86 0
The RealReal (US) B luxury : 12.85 60.50 5.23 13.81 0.0 000 3.02 0
ThredUP (US) wig]  [mass volume 5 7(65.34 2268 559 230 1.69 0.0 0.00 0
Tradesy (US) Sl luxury 517 276 8226 7.42 068 000 0.00 0
uptowncheapskate (US) | 467,895 Wl [mass volume| 10.84 63.63 36.37 0.00 0.0 000 000 0.00 0
Vestiaire Collective (FR) 9.039 e | lxury | 54.64 35.4¢ 7|27.65 36.51 7.55 0.00 0.0 14.22 10.24 0
Vide Dressing (FR) : EE luxury 9|45.73 22.73 24.14 000 7.41 000 0.0 0
iy woss B oung WSl | lxury | 3275 0.11 000 22.60 1539 44.22 0.00 0.0 0
Voos's Closer(US) 9] | xury | 29.44 q 13.63 28.49 1849 1418 0.00 25.21 0.00 0
Bt 35 5 4 43 19 12 8 1l 2 ! 1
aeotucsluR) 26,052 | C2C | % |mass volume| 30.80 2 29.96 2341 3392 376 1013 000 0.00 0
Bump (US/EU) EE] luxury 1034 0.85 0.06 3810 000 2217 0.00 18.00 0
Depop(US) A% |mass volume|51.15 120 0.09 8.86  0.00 44.56 0.00 0
DE?‘E‘—ZLND A% |mass volume|69.50 1.16  0.12 66.31 11.96 4.59 0.00 0
Etsy (US) #4  |mass volume|46.39 2.82 1.57 18.13 43.87 0.00 0.00 0
Grailed (US) 6.010 | C2C | #4 |mass volume|64.14 061 0.78 20.21  0.00 46.79 0.00 0
High Fashion Society (Ul 129,839 2 A4 luxury 45.71 0.00 0.00 0
Mercari(JF) 282 4% |mass volume| 58.35 0.00 0.00 0
Poshmark (US) 797 4% |mass volume| 51.29 8.76 0.00 0
Preloved (UK) 10,691 A% |mass volume| 25.49 0.00 0. 0.00 0
RELOVYV (US) 68,561 A% |mass volume| 30.24 0.00 0.00 48.06 3.46
Vinted (US) 88,482 A% |mass volume| 41.67 18.24  0.00 13.39 0
EE 44 B 9 7 7 0
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slesiAte] AEE vigow
7} ool 3

10 A
Jo] <& 9]9] thE 24 WEYA 89lo] 40%
E AXsta glom o) AwEm, 2ZYir

EQJE 0] 46.54%= =11 ot E A= A=
(Edit Secondhand) V~EFIH] f9)o] 80%= TF

(Depop)> AEF13 44.56%, 189 =(Grailed)= = 242 vyo]elM e #1012 AL o] FeA X o
2R 46.79% % TheFet Aol 2t f5le] o] Fo aL Qe b aLg-z ofehe = A= of gk (Wha
5% (deh) Global Rank B Traffic sources Social Network

% | direct search social reffrals display [Facebook Youtube Pinterest Reddit InstagramLinkedin Twitter Quora

Buffalo Exchange (US) 299,540 S1ellmass volume| 21.30 | 71.34  0.49 6. 0.00[ 4403 876 000 2598 0.00  0.00 0
Crossroads Trading (US) mass volume| 19.18  65.34  2.23 1284 060| 000 000 17.20 12.07 0.00 4654 0
Platoscloset.com (US) mass volume| 23.97 7022 159 10.79 243 9003 0.66  0.00  0.00 91 6.40  0.00 0
ThredUP(US) mass volume| 6552 22.3 5 6 65.34 22.68 559 230 169 000 0.0 0
uptowncheapskate (US) mass volume| 10.84  79.17 411 6363 3637 000 000 000 000 000 0
vl i luxury 5 2.58 011 000 2260 1539 44.22 000 0.00 0
Yoogi's Closet (US) luxury 4.05 13.63 2849 1849 14.18 0
BT 4% 14% 9% 10% 0%

Bump (US/EU) g luxyry 8.55  38.10 0.00 22.17 0|
Catchys (UK) e luxury 8410 791 000 0.0 0
Edit second hand (UK) EE luxury 2000 000 000  0.00 0
Hardly Ever Worn It (UK) e luxury 84.10 7.91 0.00 0.00 . . 0|
LePrix (US) s luxury 7502 000 095 2182 221 000 0.00 0
Lusury Garage Sale (US) et luxury 000 (7051 29.49 000 000 000 0.00 0
Rebelle (DE) g luxury 64.50 052 1413 1852 233  0.00 0.0 0
Reebonz(SG) 152,857 s luxury 4867 2073 000 592 000 000 000 24.69
StockX (US) 1.653| B2C | s luxury 57.49 2097 240 603 000 000 7.86 0
The RealReal (US) 4,720 B2C sl luxury 12.85  60.50 5.23 13.81 0.00 0.00 3.02 0|
Tradesy (US) 20888 | B2C | #% | luxury 517 276 | 8226 742 068 000 0.00 0
Vestiaire Collective (FR) 9039 | B2C | 9% | luxury 27.65 | 3651 755 000 000 1422 10.24 0
Vide Dressing (FR) 30988 | B2C | #1% | lwxury 4573 2273 2414 000 741 000  0.00 0
ks 2t 13% 8% 8% 3% 3% 2%

ASOS Marketplace (UK) 26,052 €2C | A% |mass volume| 3 3392 376 3 000 000 0
Depop (US) 3,692 €2C | 4% |mass volume| 8.86  0.00 0.00 7.59 0
Designer Wardrobe(N2) | 167,260 | C2C | A% |mass volume 1196 4.59 0.00  0.00 0
Etsy (US) 60| C2C | A% |mass volume| X 4387 0.00 000 7.89 0
Grailed (US) 6010 C2C | A% |mass volume| 64.14 33.21 0.00  46.79 0.00  3.54 0
High Fashion Society UK) | 129,839 | C2C | #3 luxury 45.71 (1478 3.26 0.00  0.00 0.00  0.00 0
Mercari(IP) 282| C2C | A% |massvolume| 58.35 36.2 2.65 9.13  0.00 0.00 ' 35.09 0
Poshmark (US) 797| C2C | A% |mass volume| 51.29 42.32 207 0.96 1571 8.76 X 0.00 6.32 0
Preloved (UK) 10691 C2C | A% |mass volume| 25.49] 67.79 295 135 240 000 000 000 135 0
RELOVV (US) 68561 | C2C | A% |mass volume| 30.24 57.66 83 169 000 000 000 4806 932  3.46
Vinted (US) 88.482| €2C | A% |mass volume| 41.67 44.03 1245 0.08 000 1824 000 13.39 1266 0
EE Wi 13% 6% 1% 12% 8% 8% 8% 8% 0%
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—— Tl ans o) 3% Traffic sources Social Network
o Tone e ] 4 search _social refirals display |Facebook Youtube Pinterest Reddit_nstagran linkedin _Twitter Quora
Bump (US/EU) 206,416 e luxury 87.16 0.85 0.06| 855 3810 000 2217 000 18.00 11.40 0
Catchys (UK) 129,839 e luxury 47.8 326 003 8410 791 000 000 417 0.00  0.00 0
Edit second hand (UK) = luxury 55.74 7.6) 2000 000 000 000 80.00 0.00  0.00 0
Hardly Ever Worn It (UK) S8 luxury 47.8 0.03| 84.10 0.00 0.00 117 0.00 0.00 0
High Fashion Society (UK) 9 33 luxury 47.8 0.03| 84.10 0.00 0.0 417 0.00 0
LePrix (US) 272,460 Set luxury 70.16 0.73|  75.02 0.95 21.82 221 0.00 0
Luxury Garage Sale (US) 387,710 A luxury 0.00 2949 000 0.00 0.00 0
Rebelle (De) e luxury 64.50 0.00 0
Reebonz (SG) e luxury 48.67 0.00  24.69
StockX (US) Rk luxury 57.49 7.86 0
The RealReal (US) S luxury 3.02 0
Tradesy (US) SiE luxury 0.00 0
Vestiaire Collective (FR) e luxury 10.24 0
Vide Dressing (FR) S1g luxury 0.00 0
N e AromICOmes LGl luxury 0.00 0.00 0
\o;m s Closet (US) il luxury 28.49 0.00 0
B 19% 6% 0%
ASOS Marketplace (UK) A% |mass volume] 0.00 0
Buffalo Exchange (US) vl 41/9] Elimass volume| 2 0.00 0
Crossroads Trading(US) i3l |mass volume| 0.60 46.54 0
Depop (US) 4% |mass volume| 5 0.09 7.59 0
Designer Wardrobe (NZ) A4 |mass volume| 0.00 0
Etsy (US) 4% |mass volume| 7.89 0
Grailed (US) A% |mass volume| 3.54 0
Mercari (JP) A% |mass volume| 35.09 0
platoscloset.com (US) vigl  |mass volume| 0.00 0
Poshmark (US) A4 |mass volume) 29.99 6.32 0
Preloved (UK) 44  |mass volume| 49.33 1.35 0
REVOVV (US) 44 |mass volume| 9.32 3.46
ThredUP (US) 3,50 W3] |mass volume| 0.00 0
Uptowncheapskate (US) 167,895 | B2C | i) |mass volume| 10.84 411 36.2 0.00 0.00 0
Vinted (US) 88.482| C2C A% |mass volume| 41.67 12.45 3461 0.00 12.66 0
B 10% 6% 27% 9% 5% 2%
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Abstract

With an increase in platforms and a change in consumption patterns, the secondhand clothes resale market grows
up fast. This study analyzed the resale characteristics of secondhand clothes, focusing on online platform service
characteristics and influx, and the utilization of social media. As for the research method, this study selected 56 resale
trading platforms to directly observe the resale product type and selling method of each platform and used Alexa
and Similar Web for investigation of platform influx method and SNS utilization. As a result of the study, first, the
resale products treated in each platform were classified into luxury goods and mass volume products. Second, resale
clothing platforms were classified into five types: Luxury Goods - Consignment Sale type(B2C), Luxury Goods -
Direct Sale type(C2C), Mass Value Products - Direct Sale type(C2C), Purchase and Sale type(B2C), and Trade-in
type(B2C), and the analytic result of the characteristics of each selling method are as follows. Luxury Goods -
Consignment Sale type(B2C) provides various services and has a revenue model that imposes fees on selling price
according to the degree of provision of the service. Luxury Goods - Direct Sale type(C2C) provides a service so
that used goods from luxury brands can be traded between individuals and services for the warranty of genuine
products and product valuation. Mass Value Products - Direct Sale type(C2C) can make free pricing, bargaining
between individuals, or information exchange and has a characteristic that platform fee is a revenue model. Purchase
and Sale type(B2C) prepares clothing pickup service and quick payment system to get profits from sales by the resale
of the purchased clothing. Trade-in type(B2C) provides a community-oriented service in the platform and the amount
of money from secondhand clothes resale to be used in purchasing different products. Profits were made through
advertising by providing information in a fashion magazine format. Lastly, as for the selling method according to
product type, the ratio of direct selling was high, while for luxury brand merchandise, the ratio of consignment sale
was high. As for the utilization of social media, for both luxury goods and mass value products, Facebook was
preferred, and for mass value products, the use of YouTube was also high. Also, as for the purchase and consignment
methods, the ratio of the use of Facebook was high, but as for the direct selling method, the ratio of the use of
YouTube was high. In addition, various social media were utilized compared to the purchase and consignment
methods.

Key words : resale, fashion platform, secondhand clothes



