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204171 718 2 BE o2 "AE Vs A
3, kst word @e) wake FEshe ojdl
A%, Tl A 5 ofe] Rojoll QS mA 1
otk U4 YEYAS £ we 4R A
t AR FR3, Auel gFee Jdssin
A 27 woldo] A7k ZAo] Aeks wkA]
U TP o= Ad 2akeie AR
ok oA 7] 293 A vAd dgow
AT OAY dSEske 71E 23k a9
o9 AAE T oo 1] A2 uTE F9
Abalsl Adel AL ol 9lon, B3] HH]
HE A HFY FH oz AAAL} VA, ok
Z279} A" AAR ot HAmzA
ik A s TelE AR

UAE 7] whog 4y} spdoleh= 7t
oJolo] ZAE 2L /fdo] EXEg = ol=
A2 5733 A (augmented reality: AR)O|T). S7dd
Aozt dA AAle 32 7V BAE AAH B

T A0 % (Azuma, 1997) 19600 ©]% BHez7]
A HY AVIE AH AnfEES Fatoz A
o5 H%5EHA 2olA Hitt ST L A}
S22 A AP B3 WA AF 9 71de]

e Ag-& F78hs AEHE]H. v]t]o](interactive
media)o]™ 3| 71U A0S G821 Eo]
t}) H AERAE IDCE oiE(Apple), O]~
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FESAL Q= SAEA Aol A Ve F
7 RS A SR 2o, 20219l 3009 &
ZeF 34z @) rEE AR Zlot A
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et al., 2020; Kim, S. H., 2013; Tak & Kim, 2013;
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v} BAS BAST Uolrh wl wake A
shadt sk w49 Mol WA OF % A,
Aok, B, FALE L3 A4 A2



S AR o] Z3ee] B 53 QR B4 B

At ] RS A el SAAA 710l
7HrgkeE7] Al2ket 2000958 2020 108704 =
o) AbEE T =) 7] s, AR A1A 2
T2 Y AO|E TS (http://www.google.com), HoTH]
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gato] wr} Ao 1 EBE R AEE A 3. M FHRLFH 0| Mo 1 OIE{HE|E
Ttk A} ve] 24S Fa 2uxe nicigEMe| ZZsAl
HEAGHAN FEA HolF sk O of
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gAloA, sd Foltt ofelst thekst vir oo gt

Al A Z1delu HAfel |7t HojF At sk 9 A AruAelde] A rHI" Fdo R 2
L5 S S8l O g oR At I FAAE] 5A4S AuEE Aot Folg)t
Agstla, ol S7AAL AnjAke] AY U 2= ZE AR A S wal WA 1ol Alwehs
2ro 2 muws fesh o) 7k AfyAle| st Hell =9} olE| &M (interaction) Hh= HAS & &
Al dllF= vidolz Z-gaiainh. F3E Akl E ol ATk AFEALS] S A-GAR] AL dd Hals
A AguAeld el tiglato] ARl s of tigk #eE ojojx 1 FAHrh B T
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Fad ZH=E AP sk WA oR TRt 2) s AR ALY
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Table 1. & oA &l ojcjo] &

o ARUAM Jls.

3 T &8 Al ujtje] 3 AfuAelA 71
Olzen, Ziozia, MLB, Boucheron, wjo]
] estina, Lacoste, H&M, ASOS, :ﬁigl
‘WannaKicks, Glassmatch, Tenth Street 7{]:] e
Hats, Gucci, GAP, Tryon, Nike =
Tobi, Rayban, Tissot, Style ID, Banana gl ‘ﬂfr;é 1o o]
Flame e % |- A rHARe &
}\]/\Eﬂ "
[ §
-
g Figure 3. Al AR 714t %8,
B o] From Marchese. (2019).
P Adidas, Revolta, Neiman Marcus, Q> - ¥ER https: //www.designboom.com
- Lo} -
o183 Topshop, Nepa, el - o
- BIE ou]A] Alx
Gucci, Calvin Klein, Benetton, Rkl o
Beanpole Jean, Moosejaw Fa - Amset A9
s
Fa
] &k
Forever 21, Hugo Boss, Zara, Nike 8 . -
SNKRS <] Figure 4. o/ AR 7}t %2,
4ol From. Hirschfeld. (2020).
https://observer.com

¥, ~ekdE |, A AlFel i3t AR, =
7 & BR 55 Algshs 5 FHoz Astd
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BE ATt o= Al st F7H Jrs
Ao 3 glo] aHAPE Fad Alfel 2444
o7 o QI L 7PIAY ARE el B
ol AAl g3 Adal AlEY] Yo RE 4

M) 27e R AR e Sed

F gl 59E Btk 2~W3(Snapchat)2] A
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A8E 7 gl F7EA] AAE A FA 9] AE
At ARl Elol A1) 7 Qe o] 43
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Table 2. s HE x| &2 ojc|jo] fE= 7{FUAOIM I|s5.
3 T4 &g Al | PYY] /3 | AFUACIA 7)E olu]%|
Esquire the U.S 2009'd
1293,
Dazed & Confused Korea | 3|41 314
2010 4¥3, Colors
Magazine #76
S LA Figure 5. =j4 Ztx| AR. Figure 6. E{1E O[3t AR.
1ol ke el From “Dazed & Confused”. ~ Captured by the author
. - A o /Lﬁzﬁ (2010). from Wrander Asia Pacific.
Loewe, American Apparel, | S AR S5 | hitps://mdesign designhou @12),
Zara, Snapchat fashion AR, jﬁ}a se.co.kr https: //www.youtube.com
Joseph, Wrangler, Tommy o=zl | AAZIA opba i . .
Hilfiger ARUAIA
- Awel At
Lindsay Frimodt 2016 EIEGE 1
Flgure 7 j M IJH’“ AR. Figure 8. =jM 4= AR.
From “American Apparel”. Captured by the author
(2018). from “XAD". (n.d.).
https://www.whycatalyst.com https://meta.is
OB 7|5 37y 2834 78S Wl dHERIME 75
)5 gEe o 9 aE Agel vA AW AR ohd 71 S A5E Heqe
A, o2}, wH 5o FAEA ZuxE H8a}o] EA TS AR ARl VS Bk e
PR 71%—;— sty Askshe f3go k. T4 2 AfdAleld Tsel AstEre gtk oF
o S AES SEEUS W e 715 IR videl §351 ARUANA 75
Hﬂ:@} %101 TP Felzo] nfE ARe )5S 4 2 <Table 3>3 L.
Q= AdEHRINE, 7§ 5 Zel=9] 4 )5 75 YL el SHE T olv
gof whzt B 5 gl 758 S theksith A ZHE, 3D Y, AREEE S8l HAlold Bl B
A g ATFOl AN A % snel g AUk BEsua she oA BYHeR B
3 el Sl BlE ARE AFshs olet ClESEA HEAe IS AR Sl skl A
W oE s SR A B glo] owx  FUARIAS & 5 ek webd A ARFAe)
ZoA] AgstuAl s A3 e 2499 Aol vjol= A AlEe R e Ves AL
b A AE ol ZPEAR molark Aol Agel] Belx, U4 FEAES
AL AR, wE) FAlEw ek BUR W 384 o] 911 S sax
olgst ARFUAIAE T3l AkElY TAE 2 th2 Algo] AdleH oz A tzpoly
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Abstract

This study focused on the interactive aspects of augmented reality’s action in the fashion communication process
to identify the types of utilization and communication characteristics of augmented reality in the digital fashion
environment, and identified the augmented reality characteristics as interactive fashion communication. First of all,
experiential marketing type is the one that uses augmented reality as a tool for experiential marketing, and
multi-directional communication is made between fashion brands and consumers or among consumers. Second,
fashion information delivery type is the one that augments and shows additional fashion information with virtual
images or texts in addition to information transmitted in the real world, where users directly manipulate and
selectively acquire virtual content in real time, creating two-way communication. Third, clothing functional expansion
type is the one that strengthens and expands additional functions other than general functions of fashion by applying
augmented reality to fashion products, and multi-directional communication occurs between users and media contents.
Fourth, the creative tool type is the one in which fashion designer uses augmented reality to create their works, that
is, designers express design formative elements and concepts using augmented reality, and audiences communicate
with emotional participation by watching virtually created design processes. Given the rapid development and spread
of augmented reality in the current fashion environment, it is regarded that an innovative and convenient augmented
reality-based fashion environment will be established soon. To this end, a high level of technologies such as
implementation devices and virtual fitting systems should be developed to build a more realistic and interactive
environment by increasing realism, usability, convenience, and portability, and to continue developing high-quality

fashion contents.

Key words : augmented reality, digital fashion, interaction, fashion communication



