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Figure 6. Musinsa S-o}el.
From Musinsa. (n.d.).
http://www.musinsa.com

Figure 7. M3ali <.
From Standup.haesu. (2022).
https://www.instagram.com
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Figure 8. Nerdy m|2AL},
From GGPM. (2022).
https://www.ggpm2012.com
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Figure 9. WZd /&S| mirror room.
From W concept VR showroom. (n.d.).
https://vrealstudio.com

Figure 10. RTFKT.
From Kapfunde. (n.d.).
http://fashionnerd.com
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Figure 11. 2oj=te SE9 %.
From “Animal crossing”. (n.d.).
https://nintendo.com/store
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https://puma-catchup.com
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Abstract

The concept of persona is an essential part of a user-research technique in the field of integrated design, which
includes product, visual, and fashion designs, based on the principles of design thinking methodology. However, in
the research of fashion-based integrated design, the concept of persona is not limited to user-research techniques, and
it is used in various phases of the fashion industry process. Nevertheless, theoretical research on the conceptual
characteristics of persona in integrated design remains insufficient. Therefore, this study aims to formulate differentiated
persona concepts in fashion-based integrated design by classifying the characteristics of persona concepts used in the
fashion industry process. As a research method, the concept of UX design persona, which is predominantly used in
integrated design, was examined through literature review. The characteristics of persona concepts used in the fashion
industry process were analyzed to identify the discriminatory features of fashion persona, extensively used at various
stages of the fashion industry process. As a result, this study identified the following features of fashion persona
that could be applied in the field of fashion-based integrated design. Firstly, in the design planning stage, the persona
concept can be used as a user-research technique, similar to the UX persona technique. Secondly, it can be used
as an extended tool concept to personify the brand or express the identity of designers and consumers as a marketing
strategy. This concept can be used in combination with those of existing fashion muses and ambassadors as a tool
for consumer communication, however its use will require specific theoretical definitions. In conclusion, the persona
concept in the field of fashion-based integrated design, is not limited to user researches at the design stage but can
be expanded to various phases of the fashion industry process as a strategy for promotion and communication which
can represent user identity. The establishment of persona concepts for fashion-based integrated design will contribute
to developing the diversity of methodologies and laying the related theoretical foundation in the field of integrated
design, which is expected to expand rapidly with technological development.

Key words : fashion-based integrated design, fashion design, fashion persona, integrated design, persona



