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Ut A Azlelie] B AR oluAE B AdE wEolthyn $Ren e%ow Ad
Mal] glal, AadTe mas] s AR th AL BA 23 gl WAl o
Me CEeh A, 429 tEA A Azl A 580] ol kel did 1A 1oe 714
2 odole] B4 Ba Agaka, Ao AU ok Bas AEAEE B Q4] U] =
Azlolne] A Agol AAEIRelA ol@A A9 Aol BAHe] FEAHoR FiE B

Vel gl AFH o #A g,

II. o]&4 w7
1. F0ICI0] Alce] A4}

1) wlople] Ak}

AP A AR Bl Rl AEE
AL oJn|sh= Z#Ao] flanerS o] PO R B,
AbdA o R B4 glo] WHElelE Al &2 Ale
S9o)E oJu|dti(Flaneur, nd). ¥ AHLE At
AAts|Z FHsk] Alzkek 18417] 9 {r A
oA Fol o7ks ZH ® FEFoE AlleA
FA 22t S o shla, ol2fg A7)l
S APz 194)7] she)ehs 54 AlE G
2ol vER Q1E F3E A sk ol THLee,
2007; Tester, 1994). 1 o] &elA F-F3lE 4 U=
o], TAl ARz HAARAQD EHgo] FAlEA
FAARD W7 EANT. 2E dlopile
lArcade Project; oAl EUUE] A}3|2 W
A= 9t RS FESA, YA o
A Ak BES Beb] s A B4
o] oI} GARe] AJZEo 7 ukekE S THLee,
2013). Wlofrle] =25 w1 @ste] AAte] d A
EAS w1t WA, A4, 29 Wy SoR
Aelshd oS 2ok

A, AR 0] Aoz ARA
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Evlo| 2 Ai3ioict. Atz Al gheli= 4]

F = v

A, AR | A TA] FZ vl % N
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Zo| FAE the AoE, SN EH I B2 719
T AN HaE AZA=EA @k ols s E
I WE-S xSV Akt AREY
o] HAAE ol E77F Ark(Lee, 2016). 3l
AlE 29} T1Eo] SNS AdellA] el wHE oln
A ARE Qa F2 AREHE Zlo] AQEH 1

(geotag)®]Tt}. A 2Bl 1+ FulES] GPS 7S

3 AMEAPE AAl SAE AAE U2

dok A 27 ARgAe] A A 71 =
2 uehd Zlofebd, A QeI sid el
A7 7hseb] witell 54 el SRl vk
APEE 1% 4= ik E=5F siAE 29l Rt
A& AE1E T3l it wE ojuH| gt 4

uE AT 5 ok

D 23] Md¥d a4
B AAE EAY 7o @A He A4
4& 9Ju] $ck(Experience, nd.). FE
Arg Aol rte]= Zlolw Aol thgh Whg o
Ve = 7H°J14 AFAEo]tSchmitt, 1999/2013).
o] WiAZE Hoy S FAAE
01X 3= ko)), A KTl ke Bok AAA
1 AFE Julshz golQl Aol
CHErlebnis, nd). AF-> 23 K} 1474 2w
ZEARE, B olel thde] $AIE sal 1AIsH
= I Ao ouE YES= AollA FAF
3l Dewey(1934/2003)= AH-S 7149k 874 7
o Az Age] Atz wa, A d&Fo)n
AR Fot B 73 2 x3E olF+

oHioleh Ssic, g Fakel A Lol

). Pine and Gilmore(1998)+ %‘xﬂ@ 7%] ‘f'—i%j
o] A (commodity), #3%(good), A1H] ~(service),
A& (experience) 52 TAIZE o|FA| 11, F3Ho| H
AA 75 FEshe o] Ha glvkar Arst
v, S 3ke] BAg} Fo el whet dEE 1N
E (entertainment), 1'% (educational), &4 =34
(escapist), ™% (esthetic) XFgo] Ao 7 7513
Uk EE3E Pinker(1997)= Q1ZFe] ol s ot
ol 7163 9ol EAE=H], ol WY BE
(mental module)°]2} 7281, TZl(the mind’s eye),
7(g00d ideas), AFT(hotheads), AF31% A (family
values) 502 T3 Ch Schmitt(1999/2013)= #
2F2] 73 RS (SEMs)EA - 7i(sense), 7 (feel),
A (think), 2-E(act), ¥Al(relate) 52 57H4] +3
= At Zzto] Ao ufet xe) HAE
7 Qlokar A3ST). Shedroff(2001/2004)+=
txjel FolollA AE 245 31734 (environment),
w4 A (media), 7-d %) (emotional) & TO.2 &
SH9IT}. T8 Hong(012)2 Haoxle] Ad a4

= HE 970 EBernd Schmitt)2] 23 245 B
2 7472, 2, IA, B9, A, AR 5o QxR

EE gtk & A
A Aglehs oM veh: did A8s *a‘i
7] 9], Hong(2012)9] oAl AHA Qas
EOZ gl A 24 =EstuAt ek

=

2) 94 AR oA A A

Aele Ao} A% Aol F7o] olek
Adle 339 F2EA Aol A7} oS
7V5A E ol ARFES] o] etdlo] B

FE B, AREY BES B 59 B

N
=
of
i)

+ 3%ko]th(Jansson, 2010; Lynch, 1995).
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= 7F2E Alolell FaL s “dAdel
& AR S Al
W dEe] ole] FEE Sl LR el 7
e olFo] XH 53} 7431°lEHShin & Choi,
2012). =A9] 531 At T a7t ol AdiA 7]
5o Ao oE ZE del= Xl‘l.“}ﬂ/l w314
A3 @Adell 71o18h7] mitelt. 53, s Ae]
oot Al WA e AAATIL, B E
sl <139 sl Esket Al ojuiAE At
e Algditt A Aol A el
HghE flol| 7] AlE R 2Ekdel gk 4
= A58k, Wi eds S AR Al
ole] o vy gofdt o s

r1r mlo rlr
B

Oz
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ool A9 S ool A olae)
W AR T Fal T PAow 9
e A =

al.(2000)= AW
STVEE, TS, B A3, A A,

2ER, o, ) SRl disk ¥

S B2 A93sFSIt Kim and Chung(2000)2>

B %o sl Ak x| A "HE, Al

s

A

oA o olﬂ

S ek Aoz, o tiat B, £,
Hel W Agas 52 o gEos

Shs

o

gl )
)sk3it). 3 Jung and Yoo(2008)2> 314
< OB i B B AT, HEET 5 AE
I g g B Edse] ojaiglon,
Noh013)= |4 d5& FHEHNAE, v 3
TSk ole]
= AR o=
7 3 TRsted, el ik S, wk, Hert

O

=

i

il

wIElo] o ARl Fae v AR B
W, A AL 2Bl 2Rk AnlaE
W 5o SezA Pl A%, el 4
B gz BYowA g W, N At L &
ol o7 S AT Fo WFSn 2
T A FEe e dEAEshs el o
A7) A U, 5 o Y BRIA]
Al sjglon, aid Aol gaeld a
A9 e Baoliel A AN A5 2
8§ wReaA Pt
M. 74
1. AT o el
QT 24 vicjoje] sjd Al ojvi

of vehd s d AE-E A2ERF ERE FiA
Ag)e] ou)A| } A E A4S ol AFR
1A BATE Akl ATE Qs A W9 AdE
s Heeld 4
mining)< AAEGATE BAE mpod 2 A8 wir
o] YelA FfrE= Holgg il 719 =E 53
F=E e, ol 248 vto] FkeA &
A FaTt ofE@A QA E I lEA Thetebr] et
i Aol B3 Qe Zow ddsgich o]
of ¥iAE wlo]d Zz Il B
AREER, 2015 79 194-E] 20189 62 3047}
A FT 3d 7]3F F<F vle]HNaver), Tr(Daum),
T=(Google) 5 XE ARIEE PO R ‘A& 1
A APl B Q= F 16067719 wolE 7
stk AAE wo] T Mg, gEw=s, T,
‘b, =, HML T ol A9 E E =
AL =2 S 2o] B Qe Wl g wiAlska 7t
F FE 719E WIES(term frequency, 1,06771)2}
el digk ZiAY 14 FXe2)E B T8

HAE  wlo|(text
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Table 1. IAELOo| et ‘HE 2’| Al D 4.

3 o4 Al B 32 ARl A | HE
w7t A2y, 32, i, 32, 52 #S;Tm/uﬁ 319 ood, I, fpink. #EVAHL HTHAL] 35 34%
) , T4, (
. W, TRV, A (selfie), |#HI01E, #7143, #4% 1, #4439, #2033, #3 = =F
a9 I, h;(]ﬁcl, ai(se ie), JoE, #1]2]3], #22%, #travel 1, s 193 | 20%
.1}1\_‘0 'o—), Sy #‘l‘q
dy | F% EE DA, Selel, | ddaily), #9IUH, #EEh, aAS, wdaE, w0, o)
v 7 FHE #Ea 5 ’
= i = 1 [e) SLTLE h=h HBE 3] = o y]
g | L S, A, o, | HES, g, 4 wloh wA wlem An,
71d & #1190 5
; =, =R, #4145, #A417A|033Y, #fifthaveneue,
Ax  |=5 7, w2, o, Ae #{,{g}g; 13 & AT, #hfthaveney 5| 8%
AlIZE 719, FY, Az 55 | #christmaseve, #A%, #712, #holiday 5 74 7%
71} A1, 2 #ootd, #5oH, #solo, #cannon 5 46 5%
A 989 | 100%

AR 2 A @B =
] S 7SS SA A LB s
ZER A7) witell, ol 7]
g-gsto] et HolEE 3T
A= OAE mlo|y 2
A AR JIMHI Q= HEe 4
= a3k
e B A E A B 18 AXEL
o] olmjx|e} SAEILE] FIHER sFlom,
Ex= afrE el e SmlE s ehr] 9
2 7o Znt g5l oA L
& A, ‘HE 7%11 SRk & 7=
A sl om, F 145719 omx| ¢} 1,177
719l EHAM 5 12 RSl 22k siAE L

T M, 8E TJr o] FHE A, F,

fel
e
ol
o,

le
Jn
o
H
i

£ 2 @ oo Ao > o
ox U mlo @ o
12 IO 2

M

12 4
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do o
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EIJ_,O

K
o

‘4, “follow’, ‘W2 53} o] A7l AHA #
A4 gl dole miAIska, F 98979 SAIEL

% v‘i-*# gdo = siGith E siAEl L wol

2 Hong(2012)9] A543 Edi= 77
%.Lxé A, 24, 4474] ARE Foll 71EF FEE Y
3 WRASITE AAETIHE] A 1= Al
74wt opyet °lU A& sy S8 FoH
O F “Hootd’, “#eanon’, ol T3} 22 AR 7}

Aol that Aot 2] AL LERE tol
£ ARl olst A9 7IEM R FE0
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Figure 1. 1960 HE 7zl AEH E=,
From Hong et al. (2011).
http://www.cgcm.go.kr
&9 BES 2 © RS AA A7) o) SR
A7} A= AR L, 625 335 A0 25}
o] FAAZ 2 37 HHA FEolth 53]
I Aol WA H L 9159 frafo] AvlEA
& Alofo] dEse] TR =AM LeA|7] Alte)
ATt 1920 FA AAA] B3k 2ol it
122 S1A] (Mitsukoshi) M3H 0] A A4S AL 9
T dES FEA L, A o] F 6.25 A v
PX7} HHA A2 vl=e] o] =jell 270
== 471 =2 thEncyclopedia of Korean Culture,
n.d; Yonhapnews, 2015). ©]% ¥& gl =9]] Al
o] HE oz SOl oA Aol 7 WSk A
o A9 gl w3kl FAAR AdSItHYu & Im,
2014). 1950 d] Ftelli= EAAER 15 T,
=457, BT 5 2o A5 o4, Q)
o olg] thdolM= &9, mlss, 8,
A=REe] AT HA ZE3tel=e] FAA 0]
71% 3} tH(Seoul History Archive, n.d.), (Figure 1).
19701 ell= @A geiiEE-frul A48 5 A2
584)-d s E olojAl= w9 g wpe}
A PR fshdol S0l Qi Aol A
w4, v, ol Bsk gl sgAlE s sd g

o WAEEA S A7t 247 Astsint

Figure 2. 8zl HE 7zle| mfMd &4 2=,
From Shin. (2011).
http://www.hani.co.kr

(Encyclopedia of Korean Culture, n.d.). 1980t} &
& BAPEE0], 1990t FHEFE] HAA g o)
QA IS gPo R o FAF SR, =l
BHEel A4 5] 9 wigEe] 5 o3It
(Yu & Im, 2014). 53], A|5pd 454 -5olA &
2|7, Waky Byog ojox|= ¢k 1km A9 7k
A HE AE WA o] UHE Aot
(Jung-gu Culture & Tourism, n.d.), (Figure 2). 3141 4
HES 4 B npe} vl stkebARl,
& Al Qi ARFERE A& tiaEAel Jid 4

A Q4T s ek

2. 2M Za}

1) olxelael] Jehd w% Agle Fd
I~ 13 WF ATE A QH 18l 4=

e A IES Bl B el ddl 25

oM wizke] 4316871, 51%)°] 7HE Wk
dl <Figure 3> 5 7l2lellA A7 542 F
s vl7A s HehiSlth ol it o)

Hg AL AR ol St B AT 2ot
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ol W Felx EdTr) wkdHS Aow vt
ok A7 BRAs61, 47%)y> P17 A o
o
=

0% & FAF ekl BE Aelel Aol
AA ABOR RFY WolE WA ool
Tk o] £ ARlol} 4 Aeklel o
Aro] 75 olzla HEAN £ A%} upg, A
A% 52 EA

]

ol o] L}E}”E}(Flgure 4). 71
Al AL 7o 21 ojst

el
oA AvdE flal s E 15 ARE-E A 9l

99 A thekst E5(1087, 56%), T
(5871, 30%), BEQ7A, 14%) 5] «£o& ek
o, vekst 5o MY FdEorE w7431,
40%), “49] 9l A A 713471, 31%), o171 2L F v
FE147, 13%), £F113, 10%) 5] +o= 1}
Bt &, HE A dd AR AAEHIA
gl &4 wr]o]d] AHEIES FE 5SS 93]
AbET A AARE Su s ERla P
HAngEe] APS she ZoZ YERTh(Figure
5). <Table 2>+= Q1~E}1380] et 742k} 89
9 APE xds on]R| 9} jAJE| Lot

A (6471, 44%), DA (107, 7%) %ﬂ %ﬁ e}
Stk 1% P 2 FAE B B9 Y
oA %

e

2]

=
To s b, dde” 5o wol7t 7P wo
AREEIQIT)E <Figure 6> WRAIZel W A9
AE ARLE Aol 2Rrlo] WA 55 ot
UE B HHeE Yehlnh ole WE 7
2|7F dEf g} o) ?Mﬂr o5 g wAE 7
& Awstell a& ekt 4, ¥E A
27F 3] FHlo lUr PrJ ek ARA ud
Aozt obgelli «diolehs dolrt wWol AR
€ dele 2 s B wiel #r)e) o
ojgte] wedA|of AulE 4 Stk AR whiar
e A9 A ARkl 9 Aot 1

Al ol2fd o] S =2 < 3l

Zrolv, ol ¥AIA Ads Algsith
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Abstract

The fashion street is a place where various fashion experiences take place. Social and cultural influence of social
media is expanding in modern society. This study aims to investigate the concept of Benjamin’s flaneur as a method
of exploring urban spaces in a contemporary meaning and to apply it to social media to find out how fashion
experiences are performed in a fashion street and expressed in digital space. Literature research was conducted on
the concept of Benjamin’s flaneur, experience, and fashion behavior to derive the concept of flaneur in social media
era and fashion experience. The empirical study was conducted for 145 images and 989 hashtags, geotagged
‘Myeong-dong street’ in the Instagram. It analyzed and investigated according to the experience factors and fashion
experience. As a result, it showed high frequency in sensory and behavioral experience. It means the contents trends
of mass media have been reflected in the Instagram. It also showed digital flaneur mainly experience the perceptive
experience by observing a fashion store and trying fashion products on and behavior experience by shopping. The
results of analyzing images as a dimension of fashion experience are as follows. The digital flaneur search fashion
information by observing fashion styles on the street and appearances of fashion stores. Instagram’s flaneur took
selfies and connected Myeong-dong street with their style. It means fashion street becomes a place to express their
identity. This study analyzed images and hashtags in the social media space and explored the fashion experience
related to the urban space from the participative viewpoint. Recently, attempts have been made to commercialize
fashion experiences in the fashion industry, and it seems to be meaningful that the subjects of actual experiences

presented an empirical methodology to see if they are having fashion experience.

Key words : social media, digital flaneur, fashion street, fashion experience, Myeong-dong street



