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Table 1. Factors of fashion films.

Factors Major roles

- Major theme and contents of fashion films

C t fact .
oncept factar - Determine the overall atmosphere and style

- Narrative: Connect in order from time to time
- Non-narrative

Content structure . .
: Nonlinear, unclear causal connection

: Have priority to deliver creative intent and artistic expression of the fashion

- Figure’s action and performance, space-time background

: Sociocultural symbols, convey aesthetic concepts, determine significant

Object factor images

- A silhouette formation based on the figure’s action and surrounding spatial
relationships

- Props and décor

Factors Visual: Props - décor- |: An auxiliary role in image creation, with symbolic meaning
o fashion costume factor | : Provide information about the situation and create an atmosphere
express Factors | | . on-scene - Costume: Present fashion style directly or support other elements
ion vi((i):os Color - - Produce strong visual effects through screen colors and shades
lighting - : Highlight by visual impression, emotional expression, and symbolic
tone factor composition

- Angle, position, distance, framing, screen filter, and others
- Affect to the observer’s gaze and figure’s movement
- Differentiate from other fashion media

Camera work
factor

- Narration, dialogue, sound effects, music
Auditory : Descript situation directly and contents delivery
: Sound effect to assist the atmosphere

- Connect audio-visual factors in order to reflect manufacturer’s intent

Montage -Make synesthesia effects and determine the dominant image
Adapted from Kim. (2017). p. 30.
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Table 2. The types of women’s gender identity.

The types of identity Perfume fashion films Quantity
The identity of obedience and assimilation Figure 1-8 8
The identity of resistance Figure 9-11 3
The identity of relationship-driven Figure 12-17 6
The identity of fantasy Figure 18-21 4
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Table 3. Women’s performativity showed in fashion films.

The types
of identity

Figure 1. My Burberry Blush.

Figure 2. Burberry Body.

Figure 3. J’ADORE IN JOY.

Women’s performativity showed in fashion films

2

Figure 4. Marilyn and N°5.

The Captured by the author from | Captured by the author from | Captured by the author from | Captured by the author from
identity of Burberry. (2017). Burberry. (2012). Christian Dior. (2016b). CHANEL. (2012).
obedionce https://www.youtube.com https / /www youtube.com https://www.youtube.com https://www.youtube.com

o | =~
assimilation 2 K

Figure 5. Dolce Garden. Figure 6. The One. Figure 7. CHANCE EAU VIVE.|  Figure 8. Gucci Guilty.
Captured by the author from | Captured by the author from | Captured by the author from | Captured by the author from

Dolce & Gabbana. (2018). | Dolce & Gabbana. (2017). CHANEL. (2015). GUCCI. (2016).

https://www.youtube.com https://www.youtube.com https://www.youtube.com https://www.youtube.com

The
identity of | _ ) ' ) -
resistance Figure 9. Burberry Brit Rhythm for Figure 10. MISS DIOR. Figure 11. KENZO World.

Women. Captured by the author from Christian | Captured by the author from KENZO.
Captured by the author from Burberry. Dior. (2017). (2016).
(2014). https://www.youtube.com https: //www.youtube.com
https://www.youtube.com
Figure 12, CHANEL N°5 Figure 13. Coco Mademoiselle Figure 14. Coco Mademoiselle.
: The One That | Want. : She’s not there. Captured by the author from CHANEL.

The Captured by the author from CHANEL. | Captured by the author from CHANEL. (2011).

. (2014b). (2014a). https://www.youtube.com

identity of https: //www.youtube.com https: //www.youtube.com

relationship-

driven
Figure 15. Together Stronger Ep. 1. | Figure 16. Together Stronger Ep. 2. | Figure 17. Together Stronger Ep. 3.
Captured by the author from Armani. | Captured by the author from Armani. | Captured by the author from Armani.
(2017a). (20170). (2017c).
https://www.youtube.com https://www.youtube.com https://www.youtube.com

The . >
identity of | , ) ) ) ) v ) B VN
fantasy Figure 18. Dior Poison Girl. Figure 19. Dior Addict Figure 20. Gucci Bloom. Figure 21. Gucci Bamboo.

Captured by the author from
Christian Dior. (2016a).
https://www.youtube.com

Captured by the author from
Christian Dior. (2014).
https://www.youtube.com

Fragrance.

Captured by the author from | Captured by the author from
Gucci. (2017b).
https://www.youtube.com

Guecl. (2017a).
https://www.youtube.com
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Abstract

Debates associated with breaking gender dichotomy have become more critical subjects along with the genderless
trend in the fashion field. However, in the perfume industry, it is still using distinct gender division and its advertisements
emphasize sexuality through body images following traditional gender characteristics. It raised the need for a critical
approach on how gender identities are constructed and expressed in media. Based on the review of Judith Butler’s
theory of gender identity, this study aims at analyzing women’s gender identity in perfume fashion films and what
elements of fashion films represent. Butler argues that gender is the effect of governing culture and there is no original
gender. Through performativity, identity is temporarily constructed and constitutes the identity without having a final
point. The case study was conducted on 21 perfume fashion films released through YouTube. The results are as follows.
First, the identity of obedience and assimilation occurs through women’s submissive behavior in an assigned environment
and is emphasized through the unified color tone and forced body image. The resistive identity was revealed through
independent actions not absorbed by the structure, and the montage element adds a dynamic image. Relationship-driven
identity stands out through relationships with men. Women are engaged in work and evenly treated as men, and men’s
actions express the aspiration after women. Lastly, unrealized space provides conditions for the formation of women’s
fantastic identity. Women are space-dependent and objectified through non-routine behavior and body exposure.
Performativity is what forms women’s gender identity, and the system within a perfume fashion film represents a
dominant culture. The moving image and audio-visual elements add dynamics to the expression of gender identity
and enable creative image delivery. Analyzing the women’s gender identity in the media based on Butler’s theory

provides an opportunity to interpret the fashion through a genealogical perspective.

Key words : gender performativity, Judith Butler, perfume advertisement, fashion film
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